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IT’S A GREAT TIME 
TO BUY AN RV
FINDING FINANCING
CHOOSING INSURANCE
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  Got your eye on a new RV?

Contact GEICO today to see how much you can save on RV insurance.

Call 1-877-434-2678 for a 
free rate quote.

®

Geico, go to www.motorhomemagazine.com/info
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onramp by BOB LIVINGSTON

s we put this issue to bed, I was
talking to my best friend about his
decision to buy a new Class A
motorhome. The angst in his
voice was perfectly clear, even
though we were conversing via

telephone. He had a litany of reasons for
not buying a motorhome, all revolving
around the economy. As you expect, I’ve
heard them all before.

But the thinking that got him back-
pedaling on making a deal was certainly
not flawed. Being retired, my buddy relies
on investment income, which is depressed,
so his discretionary spending has been 
curtailed in step with the economy. With
that in mind, he felt compelled to hold on
to his aging Class A that serves as the 
foundation for his full-timing adventures.

However, keeping that old rig was
making him crazy. He really wanted a new
coach, but was feeling a little guilty about
spending the money. He beat himself up
looking for logical excuses to buy a new
rig. With the old motorhome getting long
in the tooth, he was looking forward to
more room, greater amenities and a fresh
engine that would help ensure travel
security. Getting stuck on the road is not
an option, since mechanical failures have
the potential of severely cutting into his
travel time. After all, retired people — 
especially those who fulltime — seem to
be busier than when they were employed.
That’s a concept most of us still-employed
people have a hard time comprehending.
Nevertheless, all my retired motorhome-
owning friends tell me it’s true!

So, I put on my philosophical hat
and proceeded to preach to my friend
how life’s too short to give up on dreams,
happiness and the pursuit of the ultimate
lifestyle: being on the road in a motor-
home. I used all my standard lines, 
including the yardstick-of-life routine 
(in which you compare your expected
lifespan to 36 inches of time, each one
of them representing around two years).
Everyone hates that assessment.

The reality is that all my prodding 

to get him to buy a new motorhome —
without feeling like I was pushing him
into something he’d regret — was only
second fiddle to the real reason he
should be doing this: Now’s the best time
to buy a new motorhome, and there are
some amazing deals out there — and
plenty of inventory to chose from. Our 
encapsulation of this once-in-a-lifetime
buying opportunity comes to life in the
article that starts on page 31.

After perusing magazine ads and a
number of Internet sites, including
www.RVSearch.com (and listening to my
incessant jabbing to take the plunge),
my friend targeted a couple of mo-
torhomes in the marketplace that he felt
would satisfy his needs. Coincidentally,
his first choice ended up being a 36-foot
gasser that was looking for a new owner
at a dealership close to where he was
traveling in the Midwest.

The coach celebrated a birthday on
the lot, but it was still brand new — and
it had the exact floorplan he and his girl-
friend really wanted. As the article in this
issue predicted, the price was incredible,
especially after a little bit of classic hag-
gling over price and equipment. After he
made the deal, he got back on the phone
to continue stressing about making such
a large purchase in an unstable econo-
my. My counsel was simple: “Congratu-
lations, you already made the deal.”

Granted, my reaction was on the
cavalier side, but somehow I knew he
made a good choice.

By now, my buddy has racked up a
number of miles on his new coach visit-
ing the eastern seaboards of Canada and
the U.S. Undoubtedly, he’ll openly con-
fess he made the right decision. Any time
you can turn a bad thing (the economy)
into a good thing (a new coach) and are
able to stay on the road exploring newy p g
horizons you’ve hit a home runhorizons, you ve hit a home run. ◆◆
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TIME TO 
MAKE A DEAL
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What makes a scenic view even better? Getting there with a Cummins ISB XT. At 350 horsepower, 

the ISB XT delivers exceptional performance and best-in-class fuel economy. Combine that with low 

maintenance costs, and you’ve got the lowest cost of ownership of any engine in its class. Check  

out the ISB XT and the full lineup of Cummins EPA-certified engines today at 

everytime.cummins.com. You’ll be viewing savings every year – for years to come.

EVERY
™

 VIEW.

Cummins Inc., go to www.motorhomemagazine.com/info
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p.o.box from OUR READERS

MotorHome took a bold step by naming
brands in its comparison of aftermarket
shock absorbers (“Shock Therapy,” May).
Most people would simply replace their
worn shocks with the same brand the
OEM installed. Now we have more in-
sight and can make an intelligent choice.
JIM FARLEY l WHARTON, NEW JERSEY

BILSTEINS ARE BEST
I enjoyed the article in the May issue
comparing shocks. I’ve used Bilsteins
with great success in my Camaro racing
cars for years. I’d like to see more direct-
comparison tech articles in the future.
ROGER MARBLE l RAVENNA, OHIO

KUDOS FOR KONIS
I replaced the shocks on my 1994 28-foot
Bounder P30 with Bilsteins, and was
happy with them — they were a little firm,
but better than the stock shocks. Now I’ve
replaced the factory shocks on my 32-foot
2004 Fleetwood Storm on a Workhorse
W20 with Koni FSDs. They’re great! Bet-
ter ride and handling. I like both brands,
but for my money the Konis are the best.
BILL OVERALL l OREGON CITY, OREGON

ROADKINGS RULE
Regarding your May article on shocks, I

used RoadKings on my Tiffin Allegro
Bus and I couldn’t be happier. I know
not everyone will pay $400–500 per
shock, but they ride like a dream and I
haven’t noticed any harsh-feeling ride
like the article stated. The RoadKings
ride the best of any I’ve used — and I’ve
used all three of the brands you tested.
STEVE & CYNTHIA ECTON
HEBER SPRINGS, ARKANSAS

CRACKER BARREL CHATTER
I enjoy eating and shopping at Cracker
Barrel restaurants as I travel in my
motorhome, and I agree with Phil and
Linda Rebholz (“Parking Problems,”
May) that at most Cracker Barrels, the
RV parking area is filled with cars.

It’s a shame that drivers assume
that because there isn’t an RV parked
there, they can park their cars there. On
the other hand, most Cracker Barrels
don’t keep their RV-area designation
signs in good condition. Also, the lines
on the pavement are usually so worn and
unreadable that car drivers can easily
use that excuse to park there.

Cracker Barrel take notice: We RVers
will avoid your restaurants. After all, we do
have our own kitchen onboard, and we
don’t need you as much as you need us!
RUBY HOOPER l COCOA, FLORIDA

SHORT AND SWEET
I need to comment on Alan Parks’ letter
“Fuel-Efficient Rig Overload” in the May
issue regarding too many articles about
fuel-efficient rigs. I’ve been motorhom-
ing since 1978 and have owned coach-
es from 20 to 45 feet in length, and am
currently on my 15th new motorhome.

In my experience, the longer the
motorhome, the shorter the fun. I pre-
fer the pleasure and low maintenance of
smaller motorhomes and I’ll bet that I’m
not alone in my opinion. The new crop
of smaller, fuel-efficient rigs coming into
the market is exciting, and I hope you
continue to feature them along with 
the larger ones. Not everyone wants a
large coach and I can honestly speak
from experience: I was there and never
want to go back.
TOM PATTERSON
MCALLISTERVILLE, PENNSYLVANIA
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SIMPLE PLEASURES
Class B motorhomes seem to be the red-
headed stepchild of the RV family (witness
the May letter about “tiny” motorhomes
based on the Sprinter chassis). We RV in a
Class B, and we get the impression that
“they’re OK for short weekend trips if you’re
willing to be Spartan about it.”

Last season we put 9,500 miles on our
rig (which is not a big Sprinter-based model)
and were perfectly comfortable. When we
visited family we declined offers to sleep in
their guest room. We also had no qualms
about going where the big rigs fear to tread.

We’re currently planning several exten-
sive trips this year, so please don’t fall into
the idea that only a motorized McMansion
is a “real” motorhome. Keep those of us with
the Thoreau philosophy in mind as well.
GENE BJERKE
WILLIAMSBURG, VIRGINIA

IT TAKES ALL KINDS
Wow! Myrtle Beach reader, Alan Parks, left
no doubt where he stands on the subject of
smaller rigs. I, and my circle of RV friends
and loved ones, are long-time subscribers to
MotorHomeand we all commend you on your
efforts to include both large motorhomes and
units smaller than 25 feet in your discus-
sions. Parks need only search MotorHome’see
back issues to discover there’s always been
comprehensive discussion of all aspects of
the 40-foot-plus genre to satisfy owners
and would-be owners of that size.

I’m glad Parks gets such excellent
mileage, but that’s not the only reason
RVers consider smaller rigs. There’s also the
advantage of maneuverability; Parks is
missing out on the Artist’s Palette in Death
Valley or the excitement of the scenic but
tortuous California Highway 1 (covered in
your May analysis of the Itasca Navion IQ).

Please keep up your excellent work and
your philosophy of inclusivity. By the way, my
wife and I are moving up this year from a
21-foot Chinook to a 30-foot Itasca Navion.
ERNIE BAJA
LADNER, BRITISH COLUMBIA

SENSATIONAL SAND DUNES
I enjoyed “Traveling the Sands of Time and
Tide” in the May issue, but your list is far
from complete. We in Colorado think Great
Sand Dunes National Park and Preserve is
one of the most popular dunes in the nation

— it has an excellent camping area. The 
article also left out other great sand dunes
locations: Death Valley National Park, Gold-
en Gate National Recreational Area, Indiana
Dunes National Lakeshore, Padre Island Na-
tional Seashore and Sleeping Bear Dunes
National Lakeshore, to point out just a few.
ROBERT BENCOMO
DACONO, COLORADO

You’re correct, the article showcased a 
sampling of sand dunes across the country.
Due to space constraints, we could not in-
clude an all-encompassing list; however, the
online article has additional information on
some of the dune fields that you mentioned.
Visit www.motorhomemagazine.com to ac-
cess the expanded article. In addition,
Great Sand Dunes National Park and Pre-
serve was recently highlighted in our July
issue (“Magical Journey,” page 26).

FULL-TIMERS’ RIGHTS
We’ve all heard about the new foreclosure
laws and protections afforded homeowners,
but what about the millions of Americans
whose primary and only residence is on
wheels? Because RV loans are not consid-
ered “mortgages,” the same rules, laws and
protections don’t apply. Why shouldn’t full-
time RVers be allowed to refinance under
the same Freddie and Fannie programs
available to brick-and-mortar homeowners? 

And where the heck are the political
watchdogs for full-time RVers? Why don’t
we see regular interviews in RV magazines
putting Pelosi, Reid and other politicians
on record? Just because a politician spends
a campaign season traveling in a bus, it
doesn’t mean they understand the issues
or needs of RVers, or our unique way of life.

We need to make ourselves heard! Get
politically involved — contact your con-
gressman, congresswoman or senator —
and support RV-friendly candidates.
JEFFREY SABATINI
REDLANDS, CALIFORNIA

P.O. BOX

Question:
Do you think government officials do
enough to support the rights of RVers?
Send your comments to MotorHome,
2575 Vista Del Mar Drive, Ventura, CA
93001; or e-mail letters@motorhome
magazine.com. ◆

CONTACT
P.O. BOX: E-mail letters@motorhomemagazine
.com or write to the Editorial Office address below;
include your full name, city and state. We reserve
the right to edit letters for space and clarity.
HOT LINE: Hot Line is a forum for the resolution
of conflicts between consumers and RV dealers
and manufacturers, accessories suppliers and
service providers. After exhausting all other
resources, send typed letters to MotorHome Hot
Line (no phone calls, please) at the Editorial
Office and enclose copies of appropriate bills
and correspondence, plus a self-addressed,
stamped envelope. Selected letters will be edit-
ed and published unless otherwise requested.
MotorHome does not knowingly accept decep-
tive or misleading advertising; please notify Hot
Line if you have a contrary experience with any
merchandise or service advertised herein.
COACH & CHASSIS, POWERTRAIN: Questions
of a technical nature may be sent to each col-
umn at our Editorial Office, or via e-mail to:
TLMHCC@aol.com (Coach & Chassis), or tech@s
motorhomemagazine.com (Powertrain); include
your city and state. Selected letters will be 
answered in the magazine, but time does not
permit individual replies.
REPRINTS, BACK ISSUES: Copies of articles
are available for $3.95 each. Specify the article

p

title and issue, and send a check or money order
payable to Affinity Media, plus your name and
address, to the Editorial Office. Back issues are
available for $5.95 each; please follow above

,

procedure. Permission to reprint or quote ex-
cerpts from published articles is considered
upon request, when credit is given.
FREELANCE QUERIES: Writers’ guidelines are
available on our Web site. Manuscripts submit-
ted for publication must include your Social
Security or tax I.D. number and full return post-
age. Although every reasonable precaution is
taken, MotorHome assumes no liability for un-
solicited manuscripts and/or photography.
EDITORIAL OFFICE: MotorHome, 2575 Vista Del
Mar, Ventura, CA 93001. Fax: (805) 667-4484.
Web site: www.motorhomemagazine.com. ◆

Orlando, Florida 32822
5810 Hoffner Ave. #805

Gilbert RV Insurance

1 (888) 784-6787
1 (888) RV-INSURE

Save money on your insurance 
premiums and still get total 

loss replacement on your RV.
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“Someday...” belongs 
in your rearview mirrors.

----------------------------
Dream it. Do it. 

See your dealer today!

© 2008 Winnebago Industries, Inc.

Call 1-800-643-4892 or visit gowinnebago.com

––  2009 Adventurer  ––

Winnebago Industries, go to www.motorhomemagazine.com/info
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The
Very
Best!

In the heart of central Florida, you’ll find
magnificent Lake Okeechobee – that’s
Seminole for “big water.”  The 730 square
mile lake links Florida’s Atlantic and Gulf
Coasts.  And nestled in Lake O’s “sweet
spot” is Water’s Edge Motorcoach Resort.  

Just 30 sites, this gated community is a one-
of-a-kind Class A only resort.  Peaceful and
serene, all properties are waterfront or
waterview.  Every detail has been considered
right down to our paver-brick foundations.  

Our landscaping is lush and tropical yet
meticulously maintained.  We’re “in the 
middle of nowhere,” but five minutes from
downtown Okeechobee...just a bit farther 
to either coast and fabulous restaurants,
shopping and some of the world’s most
beautiful beaches. The resort is surrounded
by numerous outdoor activities.

Come see for yourself what this exclusive
piece of paradise can offer you.  Visit our
web site at www.watersedgemcr.com or call
for further information.

Water’s Edge 
Motorcoach Resort

“The Very Best!”
954-425-8405 • www.watersedgemcr.com

Watersedge Motorcoach Resort, go to www.motorhomemagazine.com/info
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escapes
EVENTS l NOTEWORTHY l NEWS BRIEFS l CROSSROADS

by

opularly known as a summer destination
for the wealthy and well-known, Martha’s Vineyard,
Massachusetts, is actually a vacation spot that
everyone can enjoy. This island in the Atlantic —
just off the coast of Cape Cod — holds its own
brand of quaint New England charm.

With an extensive shuttle bus system, bike
and moped rentals and almost 50 miles of paved
bike trails, the Vineyard is easy to get around. Spend
a day browsing shops and restaurants, visit the plen-

tiful beaches and harbors, or go fishing or golfing.
The colorful cliffs of Aquinnah are also worth a visit.

Nestled in an oak forest is the island’s only
campground — Martha’s Vineyard Family Camp-
ground, with 50 full-hookup sites and cabin rentals.

The island is accessible — even for motor-
homes — via Steamship Authority ferry, based
in the town of Woods Hole on Cape Cod. For
more information, call (508) 693-3772, or 
visit www.campmv.com. — Sabina Lohr

ARISTOCRATIC CHARM
MMARTTTHHHHAA’SS VVVVIIINNNNEEEYYAARD RUUNNS THHHEEEE GGGGAAAAAAMMMMMMUUUUUUUTTTTTTT 

FFFFFRRRRROOOOOOMMMM THE GLAMOROUS TO THE LOW-KEY
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AUGUST 28–29 l Indulge your sweet 
tooth at Hidden Valley RV Resort and
Campground’s Death by Chocolate Week-
end in Milton, Wisconsin. The fun begins
with an ice cream social and continues 
on with chocolate-pie eating contests and
candy-bar bingo for youngsters and adults.
Open for all visitors; nonpark guests pay 
a nominal day-use fee; (800) 469-5515,
www.hiddenvalleyresort.com.

AUGUST 1–2, 8–9, 15–16, 22–23,
29–30 l Fantasy rules at the New York 
Renaissance Faire in Tuxedo, New York.
Explore Renaissance England’s arts, crafts,
food and entertainment, including jousting,
Shakespearean plays, strolling minstrels,
jugglers and more. The Faire runs on week-
ends through September 20; (845) 351-
5171, www.renfair.com/NY.

AUGUST 1–31 l Step back in time at 
Pastimes of Colonial Virginia at Jamestown
Settlement and Yorktown Victory Center in
Virginia, where recreational activities from
17th- and 18th-century Virginia will be
shown through hands-on activities, games,
storytelling and interpretive programs;
(888) 593-4682, www.historyisfun.org.

AUGUST 7–9 l All things Irish are the order
of the day at the Montana Irish Festival in
Uptown Butte, Montana. Participants are
encouraged to show their Irish spirit while
indulging in Irish dancing, music, entertain-
ment, vendors and more; www.mtgaelic.org.

AUGUST 7–9 l Corn is king at the Tall
Corn Festival in Rossville, Kansas. Join this
family celebration for music, parades and
fun activities that include a corn-spitting
contest, corn-on-the-cob eating contest, a
5K run and more; www.rossvillekansas.us.

AUGUST 7–9 l Sun Valley Center for the
Arts in Ketchum, Idaho, presents its 41st
annual Sun Valley Center Arts and Crafts
Festival. This family-friendly event features
music, food, a children’s activity area,
artist demonstrations, a juried art exhibit
and free admission; (208) 726-9491,
www.sunvalleycenter.org.

AUGUST 21–23 l Get your groove on at
the Summergrass San Diego Bluegrass
Festival, an outdoor event that celebrates
national, international and local bluegrass
musicians in San Diego, California. Music
workshops, jam sessions, vendors, food and
concerts are the order of the weekend. Dry
camping is available on-site with three-day
festival passes; www.summergrass.net.

Find more events at www.motorhomemagazine.com/calendar.

AUGUST 28–29
“Spud”tacular and a“peel”ing
events await at the Potato Days 
Festival in Barnesville, Minnesota.
Join more than 15,000 tater lovers
for this free festival that features a
fabulous food court, potato peeling
and picking contests, mashed-potato
wrestling competitions, a sculpting
contest, fashion show, classic car
show and more; (800) 525-4901,
www.potatodays.com.
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August 14–15
Colorado RV Liquidation Super Sale,
Denver, Colo.;
(303) 892-6800
August 28–30
Annual Summer Boat and
RV Super Sale,
Richmond, Va.; (804) 425-6556
August 28–30
Eastern North Carolina RV Sales
Event, Greenville, N.C.;
(910) 423-5200
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Good Sam Club has chosen Warrantech Corporation as
the exclusive provider for its extended service contracts
sold through participating Good Sam Authorized Dealers.
Warrantech is backed by Wesco Insurance, an “A”-rated
insurer and a subsidiary of AmTrust. Good Sam Autho-
rized Dealers also offer roadside assistance, certified
pre-owned RVs and other Good Sam-branded products.

Winegard Company (www.winegard.com) has formed
CLUB-W, a new online club for consumers that features
priority service at rallies, e-mail and technical support,
special rebates and discounts, an exclusive e-newsletter,
special event invitations and entry in prize drawings.

The Recreation Vehicle Safety and Education Founda-
tion (www.rvsafety.com) will hold its inaugural RV
Lifestyle, Education and Safety Clinic in Harrisburg,
Pennsylvania, September 13–16. Current and potential
RV owners will have the opportunity to learn how to
properly and safely operate RVs; better understand RV
maintenance requirements; and complete the compa-
ny’s RV-driving program. Reservations are required.

President Barack Obama was the runner-up in a recent
survey of RV owners by the Recreation Vehicle Industry
Association who were asked, “What living, famous person
would you like to take with you on an RV trip?” Obama
finished second in the poll to Academy Award-winning
actor and comedian Robin Williams, who starred in the
film RV. Other vote-getters included George W. Bush, BillV
Clinton, Oprah Winfrey, Warren Buffet and Rachael Ray.

Active Network, Inc., has acquired ReserveAmerica —
the leading camping reservation provider in North
America. ReserveAmerica facilitates more than 4 million
reservations per year, managing more than 350,000 sites
within more than 4,000 parks and resorts.

In May, Class A RV resort Bella Terra of Gulf Shores
(www.bellaterrarvresort.com), Alabama, celebrated its offi-
cial grand opening. The 40-acre luxury resort offers site
rentals and full ownership lots. Owner’s amenities include
free WiFi, concierge service, planned resort activities, a
clubhouse with fitness center and a private movie theater.

News Briefs

NOTEWORTHY l NEWS BRIEFS escapes

ARCON INTRODUCES 
NEW PIGTAIL ADAPTERS
Ever get to your campsite only to realize the location’s power
hookups weren’t a match for your 50-amp onboard electrical
cord? Arcon Electrical Products has introduced a new line of
premium pigtail adapters in a variety of sizes — and the new
adapters feature a unique handle that makes plug extraction
effortless, while folding flat against the plug when not in use.

Manufactured in yellow cord to make the adapter more visi-
ble, Arcon pigtail adapters adapt all brands of plugs and are
made of durable PVC with solid-brass contacts. Available in
15–30 amp, 30–15 amp, 30–50 amp, and 50–30 amp as
well as a stripped 30-amp version and a flat-wire adapter, which
is available in 30–15 amp, 20–50 amp and 50–30 amp.
Arcon electrical products can be purchased at RV dealers
across North America.
Arcon Electrical Products, (866) 387-7725, 
www.arconelectrical.com.

NATIONAL PARKS GET $750M
STIMULUS INJECTION
In April, Secretary of the Interior Ken Salazar announced
ththe Naatitionoonnonal Paaara k k Service (NNNNNPSPSPPSP ) will undertake more than 750 restora-
tititioonon andndn   ppproteeccctctction projects to crcrcreaeaeaeaaate jobs and preserve American history
for fufff tureee g gg genenenerereratatatatiooons. The projectsss r eflect a $750 million investment
inn theh  pparrk k sysysysyststssteememem under the AAAmememericaaannn n Recovery and Reinvestmmmmeneneenenttt AcAcActt.tt.

“Ameeriririricacacaca’s’s’s b bese t idddeae s s fofofor prprprototo ectiingggg oo oururur n n natata ioiooi nananall l papaparkrkrkkss s ananandd opopen
spspspaca ess h havavvee e offoften comee wwwhehehen nn  ououour nationonn hhhhasasss f f facacacededed itststs g gggrerereatatatesest t chc ala -
lenggeses,”,,  s saaid d Secretaraary y y SaSaS lalaazazazar.rr. “Byy invvese tiiiitiinngngng $$ $ $7575750 mimm llllion n tooo r rresesestototoorerere
ananannd d prprrp otototececect AmAmAmmeerericcca’aa s ss momomoststt s s spepep cial pppplalaalacececes,s,s,s, ww wee e  araararee e crcrcrreaeaeae ttingngg a aa n n newewew
leleleegaggagacycyc  of stewardshihhip p p p foofoforr r ouououourr r nananaatitititionnono alala  p pparararrkkkk sysysysyststststememememm w w whihihh lelele h hhelelelpipipingngng
ououourr r r eecceconononomomomy y yyy ststststanananandddd upupuupu aa aagagaggaininin ””..

The listst o of f NPNPS S infrasastrtrucuctut re projects includeseses:::
• $54.7 million to prepare for remmmovovvalalal oo ooff f thththe ElEEl hwha DaDam m anandd rereststororatatioionn

fofoff t t theheeh  E EElwlwwlwhahhha R RRiviverer b basasinin a att OlOOlymymm ipipicc NaNaNaatitititiononononalalal PPP Paararrkkk k inininin WW WWassasashihihihingngngtoototonnn
• •• $2$2224.4.4 33 millliooi n n toto repepaiairr oror r rrehehababililititatatee rorooadada ss ininn G Grereataat S Smomokyky 

MoMoM ununtataainini ss NaNaNatit onala  PParark,k, TTTenenneneesssss eeee aaandndnd N Nororo thtth CC Carara ololo ininnaa
• • $1$133.1 1 mimillllioion n toto ddememololisissh h anand d rereeplplp acace e cococondndndemememneneneddd  popopop rttrttioioionsnsns oo o offff 

ththththeee e QuQuQuQuararararryryryry V V V Visisisittititororro  C C Cenenee teteteter r rr atata  D D Dinininnososo auauaur r r NaNatitiiononono alalal M MMonononumumumumenenee t,t,t, U U Utatataahh
• • • $1$1$1$1$11.1.1.5 5555 mimmiimilllll ioioioonn n n totooto rrrepepepeplalalaceceecce m mmoororore eeee ththththhananan fff fivvivee ee mimimiilelelelesss s ofofofofo  w wwatatata ererre l l lininini esesese  aaatttt

MeMeMMeMesasasasa V VV Veererererdedededede N NNNNatataata ioiooioonananall lll PaPaPaPaParkrkrkk ii in n n CoCoCoColololorar doodo
• •• $9$9.444.4 mmmililiilliliononnonn tt ttooo reerereehahaahabibbibililiiliitatatatetetet 1 1 1166 6 6 hihihih ssttsttororroro iciiccic o ooovevevv rlrlooooo kskskss aa aloloongngngg SSSkykyykylililinenenee

DrDrDDrDriviviveee ininin SSS Shehehenananaanndndndnddoaaoaooahh h NaNaNaatitittt onononnalalalaal PP Paraark,k,, V V Viirgigg niniaaaa
• $550,000 to rehabiliiitatatateetet  the historiic trans-s canyon trail at 

GrG and CaCanyon National Park, Arizona
For a coc mplete list, go to wwwww.i.intntereeriooioorrr.r.gogogogov/v/v/v/rereerecococoveveveryryry..
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We are all aware of the expensive
problems a leaky roof can cause. With
over 20 years of experience in RV roof
repair, we have the products to solve
your roofing needs. Our High Density
Acrylic Roof Coating will permanently
bond to any surface - rubber, fiberglass,
or metal - forming a totally seamless roof.

• Half the cost of traditional roof
replacement

• Reflective satin white finish
• Lasts 12 years plus
• Extreme weather durability
• On site installation available

- call for details!

Excellent re-roof for stained, 
aged rubber roofs

Minnesota Roofing
(Main office)

877-387-6511
www.rvroofing.com

RV Roofing Solutions
(California office)

818-332-0645

TEN YEARS TO GET TO THIS

THTHTHHRREREEE E DAD YS TO GEEET TTT TOTOTOTO T TT THHIS

NO MORE LEAKS, 

NO MORE CAULKING,

…EVER!

BEST Roof NO Maintenance
BEST Price NO Streaks
BEST Warranty NO Leaks

www.rvroofingsolutions.com

RV Roofing Solutions
20 Years, Family owned - Family run

“The RV Roofing People”

CALL TODAY FOR YOUR

FREE, NO OBLIGATION, 

INFORMATION KIT ON 

THE LAST ROOF YOU’LL

EVER NEED!

Best Warranty in the business
10 year NO leak warranty (Labor and

Material)with all professional installations

‘Do-it-yourself’ kits are available

14 August 2009 l MOTORHOME

LITTLE CHAPEL,
BIG FAITH
Once heralded as “the smallest church
in the world,” St. Anthony of Padua Chapel 
in Festina, Iowa, tells a story of tremendous
faith. Nearly 200 years ago in France, a 
mother watched as her 16-year-old son,
Johann Gaertner, was conscripted into
Napoleon’s army. “Return my son safely,”
she prayed, “and I promise to build a chapel.”

Johann survived the war, but a depression
prevented the chapel from going up. “Remem-
ber my promise,” the dying mother begged 
of Johann. Though decades passed and 
Johann immigrated to America, he never 
forgot his mother’s last wish. In 1885, the 
92-year-old Frenchman erected a tiny stone
chapel in the rolling hills near Festina.

The wayside chapel was dedicated in 1886 to St. Anthony of Padua, a relative 
of Johann’s wife, Magdalene Bouillon. The interior measures 12 × 16 feet, seats a
grand total of eight and the chapel has a 40-foot steeple. Four stained-glass windows
send red, blue and yellow light dancing around the main altar and tiny side altars.

St. Anthony of Padua Chapel is always open. Follow the signs from State Route
150 in Festina. — Marion Amberg

THE WRITING ON THE WALL
The signs for the famous
Wall Drug are everywhere —
cropping up every few miles
along Interstate 90 in South
Dakota. On a typical summer
day, 20,000 visitors follow 
the billboards to the store
in Wall, South Dakota. But
it wasn’t always that way.

Ted and Dorothy Hustead
purchased the store in the
1930s. Struggling to get by
during the Great Depression, the Husteads decided to erect signs along the near-
by highway advertising free ice water to hot and dusty travelers. The plan worked,
and people have flocked to their establishment ever since.

Today, the “store” hardly resembles your typical Walgreens or corner drug.
This 77,000-square-foot roadside attraction near Badlands National Park has
a Western town-looking mall that sells boots, pottery and Western wear; a gallery
of Western art; and a restaurant that seats 520 people. In the backyard you’ll
find a choreographed water park, historical photos, a gemstone mining experience
and a paleontology store.

Wall Drug delivers a fun and welcome break from the monotonous trek
across the plains. And you can still get that free cup of ice water.
For more information, call (605) 279-2175, or visit www.walldrug.com. 
— Patrick Borders ◆
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BETTER SITES, BETTER SAVINGS

or years, Manufactured Home
Communities was just that: A chain
of parks with mobile and manufac-
tured homes. Period.

But earlier this decade, the
Chicago-based Real Estate Invest-
ment Trust (REIT) went on a buying
spree and diversified its business
base. Backed with investor capital, the
company acquired many of the finest
RV resorts in the country, including
most of the Encore and Sunburst
brand resorts in Florida, Texas and
Arizona. The company subsequently
changed its name to Equity LifeStyle
Properties (ELS), a name that more
accurately reflects the lifestyle op-
tions available to its customer base.

Today, ELS owns more than 170
RV resorts, including 80 Thousand
Trails membership camping proper-
ties, and it continues to invest in

them, even in a down economy.
“We continue to invest in our re-

sorts to make sure that we are provid-
ing very highly amenitized facilities
that our customers will want to visit
again and again and again,” Ellen
Kelleher, ELS’s vice president of prop-
erty management, told MotorHome.

Last year, ELS spent more than
$13 million in improvements, which
included construction of a ’50s-style
diner, pool improvements, a fitness
center and activity bus at Paradise
RV Resort in Sun City, Arizona;
$200,000 worth of new pool deck-
ing, bathrooms, clubhouse furniture
improvements and signage at Royal
Coachman Resort near Sarasota,
Florida; more than $1 million on ren-
ovations at Breezy Hill RV Resort near
Fort Lauderdale, Florida, which in-
cluded upgrades to the pool areas,

bathrooms and common areas;
$165,000 worth of upgrades to bath-
rooms, laundry facilities and roads at
Fun-N-Sun RV Resort in San Benito,
Texas; and $100,000 on pool reno-
vations at Goose Creek RV Resort on
North Carolina’s Crystal Coast.

“We expect to continue to
demonstrate to our customers that we
care about our properties by investing
in them,” Kelleher said, adding that
ELS will spend millions of dollars in
improvements again this year.

This year’s improvements in-
clude $2 million in upgrades to Thou-
sand Trails campgrounds for things
such as interior roadway improve-
ments, new electrical hookups, new
kayaks, paddleboats, picnic tables
and barbecue grills. Other ELS proj-
ects include new fitness centers and
pool-area upgrades at Sunshine Key

EEQQQQUUUUUIIITTYYY LLIIFFEESSTTYYYLLLLEEE PPPRRROOOPPEERRTTTTIIIIEEEESSSS 
OOFFFFEERRSS NEW DISCOUNTS AAANNNNDDDD REVAMPED

POLICIES — AND CAMPGROUNDS ——— 
TTTTOO MMMMEEEEEEEETTTT CCCCUUUSTTOOOMMEEERRSS’’ NNNEEEEEEEDDDDDSSSS

F

by JEJEFFF C CRIIRIDEDEDED RR

NeNeeNeNeww ww ppopopopopoppp oloolollolololl dddd dddecececccececkikikikikingngngngng aaa andndndndnd cc cclulululub-bbb-b-
hohohohohohoh usususussee e eee fufufuufuuf rnrnrnrnrnitiitititi ururruuurururree ee eeee weweeeerereeereeere p pp pp paararrrrart t ttttt ofoffofofof t t thehehehehehe
uupupupupppupgrgrgrgrgrgrggrg aadadadadadadadadaddesesesseseseseesse aaa aaat tttttt RoRRoRoRoRoRoRooRRRRooRoyayayyayayayaaaal l llll CoCoCoCoCoCoCoooC acacaacacacacacacchmhmhmhhmhmhmmhmhmhmmanannanananaanaaaa
RReReRReReeesososssoossortrttrtrrt nnneaeaeaeaaaaear rrrr SaSaSSaaSSarraraararar sososososos tatatataatataa, , ,, , FlFlFllFlFFlFFllFlororororididididddddiddda.aaaaa
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RV Resort and Marina in Big Pine Key,
Florida, and clubhouse renovations at Crys-
tal Isles RV Resort in Crystal River, Florida.

ELS is also implementing a series of
policy changes and discount promotions to
maintain its competitive edge and help
to make the resort experience more con-
venient and affordable for its customers.

The changes, which apply to most ELS
resorts, include more flexible reservation,
deposit and cancellation policies. The com-
pany’s new policy is to allow guests greater
freedom in booking the days they want.

“Current economic conditions are
impacting our thinking on this,” Kelleher
said. “But there’s also an overriding sense
that maybe we should have been doing this
all along to be more customer friendly,” she
said, adding that the previous rigidity 
on booking stemmed from the company’s
past practice of reporting occupancy and
revenue statistics on a month-to-month or
quarterly basis to comply with investor 
reporting requirements.

“Changes in deposit requirements are
another welcome change,” Kelleher said.
“For the upcoming winter season, snow-
birds reserving three months at an ELS
park will only need to make an initial de-
posit equivalent to a one-month stay, with
the balance due upon arrival. If they want
to stay for four or five months, a one-month
deposit is required at time of reservation,
with the remainder split in two payments:

half due upon the customer’s arrival and
the remainder due on the first of the sec-
ond month of their stay with us.”

New cancellation policies also offer
greater flexibility.

“From October to March, for stays of
one month or longer, if you cancel 60 days
or more before your scheduled arrival, you
get a full refund minus a $150 administra-
tive fee. If you cancel less than 60 days be-
fore your scheduled arrival, we apply your
deposit to a future stay within one year, but
there would be no refunds,” Kelleher said.

In addition to these policy changes,
ELS is rolling out new discount products to
make it easier for customers to travel where
they want and how they want. The new
Ready Camp Go! card is a discount camp-
ing card providing sites starting at $20 per
night at some of the most popular vacation
destinations in the country. The card,
which can be purchased online at www
.ReadyCampGo.com, provides access to
more than 100 ELS resorts, including ex-
clusive access to participating Thousand
Trails preserves.

Ready Camp Go! card prices vary, de-
pending on whether the card is purchased
at the Plus, Silver, Gold or Platinum levels.
The Plus Card sells for $49 and enables
the buyer to get 15 nights at $25 per night.
The Silver Card is $99 and provides the
buyer with 30 nights at $20 per night, in-
cluding seven consecutive nights at any

one property. The Silver Card also provides
a 10-percent discount on cabin or travel-
trailer rentals.

The Gold Card sells for $199 and
includes 60 nights at $20 per night, in-
cluding a 20-percent discount on cabin or
travel-trailer rentals. The card also allows
stays of up to 14 consecutive nights at any
one property.

The Platinum Card is $299 and in-
cludes 90 nights at $20 per night and al-
lows stays of up to 14 consecutive nights
at any one property. The card also provides
a 35-percent discount on cabin or travel-
trailer rentals.

Another very attractive product being
offered online by ELS this year is a one-
park membership in the Thousand Trails
network for $495. “We think this is an ex-
ceptional value,” Kelleher said, adding,
“This is the first time that a Thousand Trails
membership has been added at this price
point and the first time it’s been made
available online.” ◆

FOR MORE INFORMATION

EQUITY LIFESTYLE PROPERTIES
(877) 362-6736,
www.rvonthego.com.
THOUSAND TRAILS
(800) 205-0606, 
www.thousandtrails.com.

Clockwise, from above: A new fitness center and pool-area upgrades are some of the improvements slated for Sunshine Key RV
Resort and Marina in Big Pine Key, Florida. New pool furniture and pool-area upgrades are also scheduled for Pio Pico resort in
California. Paradise RV Resort in Sun City, Arizona, has completed more than $13 million in renovations, including a ’50s-style diner.
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Colonial Carriage Works in Columbus
buys, restores and sells vintage horse-
drawn vehicles like this doctor’s carriage.

Kathy Luttropp and William Koenig
dip cheese in hot wax at the Carr 
Valley Cheese Factory in La Valle.

America’s largest outdoor water park —
Noah’s Ark — helps earn Wisconsin Dells
the title, Water Park Capital of the World.

The picturesque Dells Mill, circa 1864, 
is made of hand-hewed timber and its
gears are constructed entirely of wood.  
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SIMPLE PLEASURES ABOUND
THROUGHOUT WISCONSIN’S
IDYLLIC COUNTRYSIDE

by ELLEN THANE

“Down a country road” is a phrase
often used to describe Wisconsin’s landscape, and I can’t think
of a more apt description. Within moments of leaving almost
any major highway in the state, you find yourself traveling silver
ribbons of roadways that wind through picturesque farm coun-
try replete with sprawling fields of corn or soybeans. It’s not un-
usual to see a heavy piece of farm equipment lumbering down
the road or an Amish buggy being pulled by a single prancing
horse. Little towns with buildings made of brick resemble Nor-
man Rockwell paintings, while roadsides are clean and free of
trash and the local people are warm and welcoming.

It was family reunion time for me, and most of my family,
having roots in Wisconsin, were arriving in an RV of one kind or
another. Our plan was to first rendezvous at the Holiday Shores
Campground and Resort in Wisconsin Dells, and spend a week
there visiting and exploring the surrounding attractions, before
moving north to our family farm near Osseo for another week.

Approaching from the east near Milwaukee, farm coun-
try lined the freeway and intriguing exits begged exploration
of tiny towns. It was August and the weather was perfect.

COLUMBUS
In order to avoid traffic congestion around the Madison area, my
husband, Richard, and I detoured off Interstate 94 and head-
ed north on State Highway 73 to the historic lumber town of
Columbus. We had only planned to drive through the town and
rejoin I-94 north of Madison, but once we reached Columbus
we knew it was one of those wonderful surprises that makes trav-
eling by motorhome so enjoyable. More than 200 classic 19th-
century buildings, virtually unchanged by modernization, line
the city streets. We couldn’t resist stopping for a closer look. 

Cameras in hand, we walked the streets, trying to cap-
ture the essence of the town. Friendly merchants invited us
in to photograph their establishments and to share their sto-
ries about Columbus’ restoration efforts. One such business
was the Colonial Carriage Works, a facility that buys, restores
and sells horse-drawn vehicles to people around the world.

Dells Boat Tours offers one- and two-hour tours of the Wisconsin
River, winding a path through narrow canyons and sandstone
cliffs. Tours can encompass either the lower or upper Dells.

Circus World Museum, in Baraboo, showcases live 
performances in the summer as well as good old-
fashioned big-top fun.
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The afternoon drew on and, hearing that
the nearby Astico Park offered good camp-
ing, we were tempted to linger, but we had
to push on to Wisconsin Dells and meet up
with our family.

WISCONSIN DELLS
Wisconsin Dells is a huge tourism area —
billing itself as the Water Park Capital of the
World — and has a vast choice of family-
oriented activities. The younger folks in our
group packed bathing suits and headed for
one of the area’s many water parks, while
the rest of us stopped by Dells Boat Tours
for a tour on the beautiful Wisconsin River.
As we wound through narrow canyons and
dramatic sandstone cliffs, formed more
than 500 million years ago, a tour guide re-
cited historical tales of American Indian life,
fur trappers and lumberjacks. At Witches
Gulch we disembarked and wandered
along a boardwalk through a misty green
canyon while turbulent river water churned
beneath our feet. For dinner that evening
we chose the Paul Bunyan’s Northwoods
Cook Shanty in Wisconsin Dells, where the
fried chicken and barbecued ribs with fresh
corn on the cob was great.

Because Wisconsin is known as the
Dairy State — for its milk, butter and cheese
production — we wanted to tour a cheese
factory. Down another country road, just a few
miles west of Wisconsin Dells, we drove past
farms and fields of sunflowers to the Carr Val-
ley Cheese Company in La Valle. For more
than 100 years, this small, family business
has been crafting some of the country’s finest
specialty cheeses, using milk from nearby
farms. Open Monday through Saturday ex-
cept Christmas and New Year’s, you’ll want
to get there at 8AM to see the cheese being
made, then sample and make your choices.

PRAIRIE DU SAC AND BARABOO
A group of us traveled out to the scenic
Wollersheim Winery located in Prairie du
Sac a few miles south of Wisconsin Dells.
A National Historic Site, its present build-
ings were constructed during the Civil War
period. Hungarian Count Agoston Harasz-
thy, the original owner, is said to have jour-
neyed west to California during the gold
rush and eventually became known as the
founder of the California wine industry.
After touring the grounds, we sampled the
wines, most of which were very good.

Returning to Wisconsin Dells, we trav-
eled more lovely county roads to the old
town of Baraboo, known as the birthplace
of the Ringling Bros. and Barnum & Bailey
Circus. Along the town square, farmers —
some of them Amish — offered a wide va-
riety of delicious vine- or tree-ripened fruits
and vegetables. Across the square stands
the ornate Al. Ringling Theater built in
French Renaissance style. Gifted by the eld-
est Ringling brother to the people of Bara-
boo, it opened in 1915 and is still used for
movies and live stage performances.

Down along the Baraboo River you enter
the magical lands of the Circus World Muse-
um. Located on the original circus winter
campgrounds, this is a major draw for big-
top buffs, with an amazing collection of an-
tique circus wagons and other memorabilia.
Summertime brings live performances and,
if you have children with you, they are sure
to delight in an elephant or camel ride.

AMISH COUNTRY AND DELLS MILL
The week passed much too quickly and

DOWN A COUNTRY ROAD

FOR MORE INFORMATION

BARABOO AREA 
CHAMBER OF COMMERCE
(800) 227-2266, www.baraboo.com.
COLUMBUS VISITOR CENTER
(920) 623-5325, 
www.columbusvisitorcenter.com.
HOLIDAY SHORES 
CAMPGROUND AND RESORT
(608) 254-2717, 
www.holiday-shores.com.
WISCONSIN DELLS VISITOR 
AND CONVENTION BUREAU
(800) 223-3557, www.wisdells.com.
WISCONSIN 
DEPARTMENT OF TOURISM
(800) 432-8747, 
www.travelwisconsin.com.
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soon it was time to say goodbye to the
Wisconsin Dells and head north on I-94 to
Osseo, just south of Eau Claire, where my
family’s Dutch ancestors first settled dur-
ing the mid-1800s. Though we camped on
our old family farm just outside of Osseo,
you can find good camping at the Stoney
Creek RV Resort in Osseo.

This is definitely Amish country and,
being curious about their way of life, we
arranged an Amish farm tour through The
Wood Shed, a store in the nearby town of
Augusta where the Amish sell much of 
their exquisite handmade furniture, quilts
and crafts. Our tour guide was a young man
— an “Englisher,” as the Amish call non-
members — who grew up with many of
the local Amish families and knows them
well. As we wound our way through the
country roads passing one Amish farm after
another, he pointed out one quick way to
identify an Amish farm from that of an Eng-
lisher. “There are no electric wires running
to the Amish farms,” he said.

We passed groups of bearded men
cutting wood and women in bonnets hang-

ing out the wash or working in their gar-
dens. “Please respect their privacy,” our
guide asked, “and don’t take any photo-
graphs.” The Amish are particularly sensi-
tive about having their faces photographed;
even Amish dolls are made without faces.

We weren’t able to visit an occupied
home, but an unoccupied farmhouse, fur-
nished in the Amish tradition, is included
on the tour and photos are allowed. From
there, we went to an Amish farm where the
women had just finished baking and were
selling their goods. Bread, rolls, candy, it was
all delicious — even more so considering the
care and labor involved in making everything
by hand and cooking it on wood stoves.

Smelling those wonderful baked goods
got us talking about blueberry pie, and the
following Saturday Aunt Mary had us drive
south to the little town of Hixton, just off 
I-94, to Cain’s Orchard — where the blue-
berries were ripe and available for us to pick.
Owner Diane Cain greeted us warmly and
gave us a tour of her orchard, set among soft-
ly rolling fields of grain. Showing us where
the best blueberries were ripening, she left

us to fill our buckets and our mouths as well.
Her gift shop’s wide selection of attractive-
ly packaged jams, jellies and syrup offered
perfect gifts for the folks back home.

Dells Mill, about five miles north of
Augusta, was another highlight of our trip.
Built in 1864, early farmers used the mill
for milling their grain into flour and, like
most mills of that era, it became a social
gathering place. Today it is a marvelous
museum maintained and presided over 
by owner Gus Clark, who greets visitors
dressed in an authentic Civil War uniform,
and leads them through a building con-
structed of hand-hewed timbers. Even the
gears are a work of art, made entirely of
wood. Today its 3,000 feet of belting and
175 pulleys are all powered by a water tur-
bine, but a huge overshot water wheel still
turns below the dam just outside the mill.

We left Wisconsin with a profound
longing to spend more time exploring 
the lovely country roads; perhaps next fall
when autumn colors etch the fields in red
and gold. Aunt Mary promises to have 
blueberry pie waiting. ◆
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EXPLORING 
THE GILA

SOUTHWEST NEW MEXICO
SERVES UP CLIFF 

DWELLINGS AND ‘LIVING’
GHOST TOWNS TO SPICE UP

YOUR SCENIC DRIVE
by DAVE G. HOUSER
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“There they are!”
my wife, Jan, exclaimed, point-
ing up from the steepest 
section of the mile-long loop
trail leading us to the Gila 
Cliff Dwellings.

Set high in a sandstone
canyon wall inside a series of
water-carved alcoves, these
dwellings are remnants of a 
40-room village — an ancient
condo of sorts — that served
more than 700 years ago as 

home to the Mogollon people.
Hunters and farmers, they grew
corn, beans and squash in the
valley below, hunted deer in 
the hills, wove yucca baskets
and produced distinctive pot-
tery — but their safe and self-
sufficient lifestyle lasted only a
few decades, from about the
late 1270s to about 1300.

Modern carbon and tree-
ring-dating techniques have
pinpointed their arrival in the

canyon, as well as their depar-
ture, but scientists and other
experts are not certain why the
Mogollon left so abruptly and
after such a brief stay.

This mystery only added to
the fascination of our visit last
August to Gila Cliff Dwellings
National Monument and the
surrounding 558,000-acre Gila
Wilderness Area. Our visit also
included spending time in the
resurrected ghost towns of Hills-

boro and Kingston as well as the
historic but surprisingly hip lit-
tle mountain town of Silver City.

HILLSBORO AND KINGSTON
Our approach to the Gila from
our home in south-central New
Mexico led us from Interstate
25 just south of Truth or Con-
sequences, west on State High-
way 152 through Hillsboro and
Kingston to Silver City.

We couldn’t resist pulling
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R Opposite page, top: San Vicente Arroyo, once Silver City’s Main
Street, has been transformed into Big Ditch Park. Left: Gila
Cliff Dwellings National Monument preserves stone-and-mortar
structures that were built into natural caves by the Mogollon
culture and then mysteriously abandoned. This page, above:
Narrow and twisting New Mexico Highway 15 leads from Silver
City to Gila Cliff Dwellings National Monument; an alternate
route is recommended for motorhomes longer than this 23-foot
Winnebago Vista.
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our motorhome in under a row
of century-old shade trees in
the center of Hillsboro, a rustic,
somewhat ramshackle 1877
mining town — in its time one
of New Mexico’s largest cities,
but now home to just 200 or so
artists, writers, ranchers and
miners. It is also the only place
along Highway 152 between
the interstate and Silver City
where you can rustle up some
grub. We tied into burgers and
enchiladas (both excellent) at
the General Store Café, which
is equal parts of both, and fea-
tures a sign near the entrance
that reads: “If you can’t find it
here, we can tell you how to get
along without it.”

Kingston is about nine
miles up the road but easy to
miss because Highway 152
skirts the original town site and
the turnoff to Main Street is
flanked by a “dead end” sign
that probably discourages the
less intrepid traveler. There’s an

old hotel, an assay office and a
restored bank that proudly dis-
plays its original teller windows,
though there’s not much else
left from the town’s heyday in
the 1880s — when the popu-
lation soared to 7,000, provid-
ing a solid customer base for its 
27 saloons. Minimalist campers
might enjoy a stay at the Forest
Service’s primitive campground
near the intersection of Main
Street and Highway 152.

As Highway 152 winds up
into the Black Mountains, the
views become increasingly 
majestic, providing panoramic
hints of why this route was
made part of the Geronimo
Trail National Scenic Byway.
The Apache leader was native
to the Gila and during his epic
standoff with the U.S. Army, he
and his warriors frequently took
refuge in the region.

Dense forest and frequent
switchbacks make for slow
going. About eight miles west

FOR MORE INFORMATION

GILA CLIFF DWELLINGS NATIONAL MONUMENT
(575) 536-9461, www.nps.gov/gicl.
NEW MEXICO TOURISM DEPARTMENT
(800) 733-6396, www.newmexico.org.
SILVER CITY CHAMBER OF COMMERCE
(800) 548-9378, www.silvercity.org.

The Catwalk 
in Whitewater
Canyon is 
a popular
National
Recreation 
Trail that fol-
lows the path 
of an 1890s
pipeline built 
to serve the
mining town 
of Graham near
Glenwood.
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of Kingston, 8,828-foot Emory
Pass marks the route’s apex.
There’s a viewpoint and parking
area that can handle all but the
largest rigs, and from here you
can catch a glimpse of Kings-
ton and the twisting road you
just traversed before heading to
Silver City.

SILVER CITY
It wasn’t until a rich silver strike
in 1870 that aptly named Silver
City sprang to life, transformed
from a tent camp to a city of fine
buildings, nearly all of brick pro-
duced from local clay. By 1873
it had its own newspaper, 15
saloons, three dance halls and
a block-long red-light district.
Billy the Kid emerged from here
(as a skinny young gunslinger by
the name of William Bonney) 
to become a legend, adding 
considerable color to the town’s
tumultuous history.

The town took a hit during
the silver crash of 1893 and was

further battered by a series of
massive floods around the turn
of the last century. Relying on its
fine climate, Silver City held on
for a time as a “paradise for con-
sumptives,” with a sanatorium
for treating tuberculosis suffer-
ers. More recently as a popular
tourist destination and home to
Western New Mexico University,
Silver City has evolved as a
vibrant, congenial community
that reflects a comfortable bal-
ance between historic and hip.

We poked around the his-
toric business district along
Bullard, Broadway and Market
streets, where nicely restored fa-
cades of 19th-century buildings
— now housing smart galleries,
boutiques and cafés — re-create
the ambience of a century ago.
We checked out the colorful
Yankie Street galleries, plopped
down for a snack at the Javalina
Coffee Shop and Internet Café
and later perused exhibits at the
Silver City Museum. Housed in
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an impressive old 1881 red brick
Italiante-Victorian, the museum
preserves many local memories
and a particularly outstanding
collection of photos of the city’s
dramatic floods.

Another visual reminder of
the floods, and a stark one at
that, is the so-called Big Ditch
Park — a gaping arroyo right in
the heart of the business dis-
trict — that was Silver City’s
Main Street until the flood of
1895. Only one structure, the
well-kept 1885 Warren House,
survived that and subsequent
deluges. The ditch is now nice-
ly landscaped and lined with
walkways and picnic tables.

GILA CLIFF DWELLINGS 
NATIONAL MONUMENT
An early morning departure
from Silver City for the Gila Cliff
Dwellings found us steering
north on Highway 15, soon
coming upon Pinos Altos, the
area’s original ghost town. Gold

was being mined here as early
as the 1850s and surviving
buildings include an 1870s
opera house, a rough-looking
museum and the Buckhorn Sa-
loon, which is said to be among
the region’s best eateries.

Beyond Pinos Altos, the
highway becomes rather chal-
lenging, with steep grades and
hairpin turns. It’s a beautiful
two-hour drive and was quite fun
in our nimble 23-foot Winneba-
go Vista. Still, we don’t recom-
mend the route for large rigs —
especially when there’s an easi-
er, though longer, alternative for
reaching the monument from
Silver City via State Highway 35.
At long last we arrived at Gila,
and were eager to explore a place
we had heard so much about.

Gila Cliff Dwellings is the
nation’s first officially designat-
ed wilderness area and it in turn
is enveloped by the vast 3.3-
million acre Gila National For-
est, which covers a great swath

of southwest New Mexico. 
Climbing a set of steep

stairs, we entered the first cave,
which revealed evidence of
once being used as a commu-
nal kitchen. A National Park
Service (NPS) volunteer guide
pointed out the excavated foun-
dations of three small food stor-
age rooms, a hearth and a pair
of circular depressions believed
to have supported large, round-
bottomed pots.

Cave Two was much more
revealing of Mogollon architec-
tural skills. Here the cliff dwellers
built eight rooms on two levels,
with the second-floor balcony
supported by original wood
beams, or vigas. The workman-
ship is clearly remarkable. Near-
ly 80 percent of the original
structures have survived through
the centuries, though a closer
look points to some fine modern-
day restoration and preserva-
tion on the part of the NPS.

The Gila Cliff Dwellings
had been looted and seriously
damaged by the time Adolph
Bandelier published the first ar-
chaeological report on the Mogol-
lon complex in 1884. When the
government finally stepped in
to protect the site in 1907, the
Park Service had a sizeable res-
cue mission on its hands.

Cave Three proved the
most enchanting with its nar-
row, clamshell opening that
protects against weather ex-
tremes and extends to a large
natural amphitheater, where
scientists suggest the magic
and mysteries of the world were
likely celebrated. Remnants of
reed cigarettes, sea shells and
exotic bird feathers found in the
cave lend credence to the theo-
ry this was a ceremonial site.

Moving at a leisurely pace,
we spent two hours exploring
the dwellings. The trail is fairly
level except for the steep 
section (including 180 stairs)
leading up to the caves. That

section could present problems
for folks with heart or respirato-
ry conditions or mobility issues.
Visitors are advised to wear
shoes with good traction and
support and to bring sun pro-
tection and plenty of water.

Following our visit to the
cliff dwellings and a relaxing
overnight at nearby Campbell’s
Gila Hot Springs Ranch/RV
Park, we retraced twisty High-
way 15 back to Silver City and
then headed north on U.S.
Highway 180 toward Glenwood
and Reserve.

Leaving the Gila was not
that quick, however, as we were
sidetracked by two more of the
region’s top attractions. Near
Glenwood we hiked The Catwalk,
a popular National Recreation
Trail that follows a winding path
up through Whitewater Canyon,
tracing an 1890s water pipeline
built to serve the mining town
of Graham. More than a half-mile
of The Catwalk is made up of a
grated metal walkway bolted 
to the canyon wall. The sensation
of seeing and hearing the river
rush below qualified this as
one of our most unique hiking 
experiences.

Our final distraction was
yet another ghost town just north
of Glenwood, this one with the
promising name of Mogollon
and a gold mining history that
lasted into the 1920s. It’s a
steep, twisting climb up State
Highway 78 past the abandoned
Little Fanny Mine to Mogollon,
where relics from mining booms
past litter the Main (and only)
Street. The town is surprisingly
intact and it’s clearly the most
picturesque of the region’s old
mining towns. It’s kept alive by
a handful of dedicated residents
who operate a café and a small
museum. The locals are under-
standably quirky, but kind and
inviting, save the rattlesnake
that Jan nearly stepped on by
the museum entrance. ◆

Above: Along with neighboring Kingston, Hillsboro is a popular 
“living ghost town” and sports the remains of a number of historic
structures, such as the 1882 county jail. Below: Relics of a long-
past mining boom litter the Main (and only) Street of Mogollon,
one of New Mexico’s most picturesque old mining towns.
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IT WAS A KICK

RVERS FOLLOWED ROUTE 66 
TO ALBUQUERQUE,

NEW MEXICO,
FOR THE WORLD’S 

GREATEST RALLY

by MARLEEN CANNIFF

his wasn’t just any rally. It was the 10th anniversary
of the Greatest RV Rally in the World. Yes, we got our kicks on
Route 66, but what made The Rally so special this year was its
eco-friendly message, along with the many wonderful RVers who
gathered together to experience and celebrate the RVing lifestyle.

Sponsored by MotorHome, Trailer Life and Camping Life
magazines, Trailer Life Directory, Woodall’s Publications, the
Good Sam Club, Coast to Coast Resorts and the Camping
World President’s Club, this year’s Affinity event was held at
the Expo New Mexico in Albuquerque, and it was the biggest
and best RV event of the year. It attracted 3,112 registered
RVs, about 400 suppliers and 30 manufacturers and dealers
with around 500 units on display.

The main attraction at the fairgrounds was full-time RVer

and outdoor adventure and survival expert Brian Brawdy and
his eco-friendly Lance camper. Brian was center stage for
the entire event with his message to “live life like you mean
it!” He showed rally-goers how he catches and filters rainwater
and utilizes solar panels and a wind turbine for alternative
energy in his RV. He connected with those who enjoy the open
road while demonstrating how anyone can practice conserva-
tion through exploration.

This Rally showed that the “Go Green” theme isn’t just for
hard-core nature lovers anymore, and anyone would agree after
checking out the packed room at Bob Difley’s seminar, “Camp-
ing and Boondocking on Our Public Lands.” Difley discussed
how boondocking forces conservation and is a way to be more
responsible and conscientious in the use of natural resources.

T
Above: Saturday night’s balloon glow spotlighted one of Albuquerque’s favorite pastimes — hot-air ballooning. Below, right:
Hundreds of the newest models of RVs from top manufacturers were on-site at The Rally’s outdoor exhibit area. Below, left:
The exhibitors’ hall gave rally-goers the opportunity to explore the latest products and services for RV enthusiasts.
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Carol Fabritius, center, won Publication Day’s grand prize
raffle — presented by Bob Livingston and Marleen Canniff 
— a Tracks to Adventure RV tour to Branson, Missouri.

Sue Bray, left, executive director of the Good Sam Club, 
presented the Club’s inaugural RVer of the Year award to
Richard Daniels in recognition of his animal-rights work.

The stellar entertainment lineup included The Osmond Brothers, Neil Sedaka and Rita Coolidge. Gary Shapiro and Rally Dog
Show winners Dash and Lily.
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Below, left: RV Publications Day was a big hit with rally-goers as staffers raffled off more than $20,000 worth of
prizes. Below, right: Free temporary tattoos by Dancing Dolphins Face and Body Art were also given away during
Publications Day.

After scoping the hundreds of other RV-related seminars,
checking out the exhibit halls packed with the latest RV prod-
ucts and participating in the numerous fundraising activities
for Good Sam’s official charity, Hole in the Wall Camps, the
nightly musical entertainment rocked with names like Rita
Coolidge, The Osmond Brothers and headliner Neil Sedaka.

Before the evening entertainment on Friday, Sue Bray,
executive director of the Good Sam Club, introduced Richard
Daniels, the Good Sam Club’s 2008 RVer of the Year, who
was recognized with a standing ovation for the animal-rescue
shelter he founded. Other RVers made a difference by rescu-
ing a pet themselves during the two pet adoption days, and
all were invited to show off their pets at the sixth annual Dog
Show. Winning Best in Show was Gary Shapiro of Evergreen,

Colorado, and his two talented dogs, Dash and Lily. 
Our favorite affair at The Rally is always RV Publications

Day, a great event for RVers to connect with staffers from 
their favorite RV publications and learn what’s new in the RV
industry by receiving free magazines as well as some of the
newest products on the market. Carl Ackerman from Amaril-
lo, Texas, has been to “every Pub Day since 2002 in Pomona,
California,” and he was excited to get his free embroidered
ball cap along with 3,000 other attendees. Rally-goers
received lots of other giveaways, including ice cream by 
local vendor The Cruisin’ Cow and awesome raffle prizes —
all valued at more than $20,000.

Three lucky winners got their hands on a new Spot tracking
unit, so they can stay connected with their families via satellite
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GPS messenger no matter where their RV
travels take them. Another lucky winner 
went back to her RV with a Roadmaster Ster-
ling All-Terrain Tow Bar and another with an
EnGenius wireless network adapter from Ten-
goInternet. Hundreds of others won prizes
such as portable power supplies from
Xantrex, RV care products from Protect All,
In-Line Filters from SHURflo, Sensar DTV
upgrade antennas from Winegard, straw
doormats from Patio Mats, Motion-Proof
Putty from Ready America, a variety of must-
have cleaning wipes from Thetford and more.

But winning the coveted Tracks to
Adventure grand prize RV tour to Branson,
Missouri, is what everyone in the crowd

A SPECIAL THANK-YOU TO
OUR BIG SUPPORTERS!
• Tracks to Adventure
• Ready America Inc.
• Roadmaster Inc.
• Protect All Inc.
• SPOT Tracking Systems
• Xantrex Technologies

THANK YOU ALSO TO:
• TengoInternet Inc.
• Thetford
• Patio Mats
• SHURflo
• Winegard
• Good Sam Club
• Boeshield

GOLD SPONSORS
• Good Sam VIP Insurance
SILVER SPONSORS
• Camp Club USA
• Good Sam ESP
• Trailer Life Directory

BRONZE SPONSORS
• Good Sam Club

CarePLUS
• The Downs 

Racetrack and Casino

THE RALLY 2009 SPONSORS

eagerly anticipated, and Good Sam Member
Carol Fabritius of Tucson, Arizona, had the
winning ticket. She had never been to an RV
rally before, so she was speechless at first,
and then she began chatting about whom
she will decide to bring with her on the tour.

Pub Day also offered free temporary
tattoos by local vendor Dancing Dolphins
Face and Body Art. Shop owner and artist
Cindy Farslow along with Jim Freese air-
brushed hundreds of arms, chests, backs,
faces and, er, other body parts (like ankles)
for all of those daring enough to sport a new
look. This was a big hit with rally-goers, who
declared, “My kids have them, why can’t I?” 

Yes, living life like you mean it is what

IT WAS A KICK

it’s all about. Linda Hankins and her husband
George of Middle River, Maryland, attend The
Rally each year to “see this great country,
meet new friends and support our organiza-
tions” by volunteering at many of the events.
And rally-goers Deana and Thomas Emineth
of Pensacola, Florida, are full-timers who
claim that home is where their RV is. Last
year their home was in Perry, Georgia, and
this year in Albuquerque. Chances are their
home will be in Louisville, Kentucky, on
July 22–25, 2010, for the 11th annual
Rally next year. We’ll be looking for you all!

Check out www.therally.com or call
(877) 749-7122 to make your early-bird
reservations. ◆

Buena Vista on the Beach, go to www.motorhomemagazine.com/info

Uncompromised Luxury
(for uncompromised taste)

6,000 acres and the beach. Private lakes and clubhouse. Personal coach house 
and putting greens. All in the heart of Orange Beach. Come join the Gulf 
Coast’s exlusive motor coach resort.

ph: 251.980.1855  ::  BuenaVistaOnTheBeach.com
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f you consistently have trouble getting a
quality wireless Internet or WiFi signal in your 
travels, there’s a good chance you need to purchase a
WiFi adapter.
“People have this perception that problems are always

on the park’s end. But that’s not always the case,” said Kelly
Hogan, president and CEO of Boise, Idaho-based NomadISP.

While laptop computers come with their own em-
bedded wireless antennas, WiFi service providers tell
MotorHome that these antennas are not always sufficient
to work effectively in campground environments.

“These embedded wireless antennas are made for in-
door environments, where the transmitting device is only
50 feet away from the laptop,” Hogan explained. “They’re
not designed for use inside an RV at a campground,” he
said, noting that the wireless access point or “hot spot”
may be much more than 50 feet away.

Hogan said campers can often solve this problem by
purchasing a $50 wireless adapter from an electronics store.
If that doesn’t improve the quality of the signal, he said,

chances are there are issues with the WiFi signal at the park.
And, more often than not, the park operators are aware of it. 

“Because it’s still a somewhat new technology, a lot
of parks are ironing out the wrinkles in their WiFi systems,
finding out where the dead spots are and finding out if they
have enough bandwidth,” said Bob MacKinnon, a former
Disney Company executive who developed the Guest Rated
online survey program for the National Association of RV
Parks and Campgrounds (ARVC), adding that campers are
sensitive to the quality of WiFi service they experience
wherever they camp.

“Campers are looking for it, and they appreciate it,”
MacKinnon said. “But if it’s not working, they will let
campground operators know about it.”

And if they don’t do it in person, they do so via the
campground industry’s online survey program (www.go
campingamerica.com/GuestReviews). Participants assign
letter grades for each survey category, and have the option
of including detailed explanations, which can help camp-
grounds and RV parks prioritize their improvements.

STAYING 
CONNECTED

BETTER AND FASTER WIFI IS THE LATEST
TREND AT RV PARKS AND CAMPGROUNDS

by JEFF CRIDER
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Technical problems often result if
the bandwidth demand is greater than the
signal capabilities at the resort. In many
cases, RV park WiFi systems are over-
whelmed by camper demand.

In the old days, parks installed WiFi
so that guests could access their e-mail or
check on stock values as they traveled.
These days, however, many campers are
using Internet-based telephone systems,
such as Skype, to make phone calls or
they’re downloading Netflix movies, watch-
ing videos on YouTube or playing Internet-
based games, all of which require much
more bandwidth than the park originally re-
quired to satisfy its guests’ Internet needs.

“From a quality of service and network
standpoint, WiFi network capabilities are
being taxed,” said Eric Stumberg, presi-
dent and CEO of Austin, Texas-based Ten-
goInternet.

TengoInternet has tracked this jump
in WiFi demand on a national basis and
documented a 118-percent increase in
bandwidth demand per user on its WiFi sys-
tem from January 2008 to January of this
year. At the same time, the company saw
a 124-percent increase in WiFi users at the
same parks, year over year.

All of this rocketing demand means
one thing for park operators: If they don’t
have a strong network, they’re not going to
be able to support either the growing num-
ber of guests using WiFi or their growing
bandwidth requirements.

Fortunately, many parks are getting
the message and are working to upgrade
their systems.

Both TengoInternet and NomadISP,
the nation’s largest WiFi service providers
for campgrounds, tell MotorHome that
roughly 80 percent of their workload is re-
placing older WiFi systems with newer,
more powerful systems. Both companies
also offer 24/7 customer service help, so
that guests can get technical help when
they need it rather than having to find
someone at the front desk.

Of course, the availability and quality
of WiFi varies by park. Some campgrounds
don’t offer it at all. Some charge a separate
fee for it, while others offer it and build the
cost of providing it into their rate structure.
But survey data indicates that campers are
increasingly wanting and expecting WiFi
service as a guest amenity, MacKinnon said.

As a result, many park operators be-
lieve it’s worthwhile to upgrade their sys-
tems. “People are very vocal about WiFi,”
said Reza Paydar, president and CEO of La
Jolla, California-based SunLand RV Resorts,
which has seven locations in Southern Cal-
ifornia, adding, “We are in the process of
updating all of our wireless services so that
we can accommodate the higher demand.”

Some RVers, however, are bypassing
land-based WiFi systems altogether and are
instead connecting to the Internet using
the wireless services provided by their cell-
phone provider.

Frank Schweighardt, a full-time RVer
and freelance photographer from Portland,
Oregon, told MotorHome that he and his
wife, Connie, have been able to run six
computers using the wireless service pro-
vided by Sprint, which also provides their
cell-phone service.

Hogan of NomadISP and Stumberg of
TengoInternet caution, however, that wire-
less Internet service offered by cell-phone
companies may not always cover the re-
mote locations where some campgrounds
are located. They also assert that the wire-
less Internet signals provided by cell-phone
companies are not fast enough to enable
campers to easily download movies or en-
gage in other Internet activities that require
a high-speed connection, an observation
confirmed by campground operators.

The quality and speed of WiFi service
provided by cell-phone carriers varies, 
however, as Schweighardt said he had
no difficulty watching movies using the
WiFi service provided by Sprint.

Regardless of which WiFi options
campers opt to choose, growing numbers
of campground managers believe that WiFi
is an increasingly important amenity for
today’s camping enthusiasts.

“My opinion is that, whereas there
once was stratification between parks with
WiFi and without WiFi, the next element of
status will be who has the fastest download
speeds, the fastest connection and the best
bandwidth,” said Randall Hendrickson,
president of The Intrepid Group LLC, a
Scottsdale, Arizona-based campground
management firm. “I truly believe that this
will be part of [campground and RV park]
marketing materials before long. WiFi alone
isn’t enough now. It has to be ‘fast WiFi’ to
meet the demands of the consumer.” ◆
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An Oregon company has recently
started marketing equipment to RV enthusi-
asts that amplifies the wireless Internet 
signals provided by cell-phone carriers.

The equipment can produce a tenfold
magnification of the WiFi signal provided by
cell-phone carriers, said Rob Taylo, owner
and founder of Portland-based WiFi In Mo-
tion, which markets its equipment through
its Web site (www.wifiinmotion.com) as well
as a national dealership network.

The system, which retails for $895,
gives RVers the ability to use their cell-
phone carrier for WiFi service so that they
no longer have to rely on whatever WiFi
system a park or campground has installed.
“What we found in doing our research is
that a lot of people are fed up with spotty
campground WiFi access,” Taylo said, adding
that his company provides a viable solution
by giving RVers the ability to amplify exist-
ing cell-phone signals for their WiFi needs.

Many cell-phone carriers offer WiFi
service for about $50–$60 per month, and
no amplification equipment is needed to
use this service. However, by purchasing
equipment that amplifies the power of the
cell-phone signal, the RVer can have a bet-
ter WiFi experience using that signal.

Mary Ebacher Estridge, a full-time
RVer, said she purchased a WiFi In Motion
kit last year, telling MotorHome the system
helps to strengthen her cell-phone signal,
thereby reducing her chances of being dis-
connected from the Internet while she is
using her computer.

Taylo, who worked in business develop-
ment for Verizon and Sprint before founding
his company two years ago, said the ampli-
fication system provided by his company in-
cludes a wireless router, which can be used
as a hub for multiple laptop computers. The
system can be operated on either 12-volt
DC or 120-volt AC power systems, so RVers
can use the system at home and on the
road. The system is compatible with 90
cellular cards and cellular phones. 

STAYING CONNECTED

WIFI IN
MOTION
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parked by soaring fuel prices and a less-
than-stellar year on the stock market, many motor-
homers opted to hold off on new purchases and
leave their existing coaches curbside while the col-
lective country buckled down to weather the finan-
cial storm. Now, with a glimmer of light at the end
of the tunnel, the time is right to consider buying
that motorhome that was always in your dreams.

“No one is going to take away the vacation and
family time of America, and RVs are at the center of
those valuable memories,” said one salesperson

with Guaranty RV of Junction City, Oregon. It is for
that very reason that dealers across the country are
anticipating that the American spirit will once again
drive customers onto their overflowing lots.

“There is no wrong time to buy an RV, but there
are certainly many reasons to do so today,” says 
Tiffin Motorhomes National Sales Manager Jerry
Williamson. “Fuel prices are half what they were 
just months ago, and forecasts indicate they will
remain level.”

All things considered, RVing is still among the

RELAUNCHING 
THE AMERICAN DREAM,
FOR LESS

RELAUNCHING 
THE AMERICAN DREAM, 
FOR LESS

WHY NOW IS THE RIGHT TIME TO BUY A MOTORHOME
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Some buyers remain fearful of a seemingly sketchy market
and limited financing options. But amid all this doom and gloom
something truly great happened for buyers: many lenders returned

to the bargaining table, offering solid, attainable financing options in hopes 
of bringing valued business back through the door. That means more bang 
or, more accurately, more motorhome for your buck.

Contrary to
what many may 
believe, there is
still plenty of money
out there for lend-
ing, and plenty of
lenders ready to
make a deal, ac-
cording to Jazz
Sooch, vice presi-
dent of marketing
for Essex Credit,
a 28-year veteran
of RV lending 
and subsidiary of
Bank of the West.
Interest rates are
down, meaning 
buyers can save
even more on an
already great deal.
But be prepared for
the process to take
a little longer than
you’ve become ac-
customed to during
the last few years.

most affordable vacation options for
families. And enjoying your motorhome
means getting the right rig for all of your
planned and unplanned adventures, and
having enough left over for added ex-
penses like food, fuel and fun. Now is
the right time to consider buying for all
of these reasons.

Simply put, the past year left deal-
er lots overstocked with inventory in
every category that must be sold quick-
ly to make room for incoming new mod-
els. That means an increased willingness
to deal by the dealer, and lower prices
for you as the buyer.

After years of continued growth and
fierce competition, motorhomes from
every manufacturer are better than ever,
with improved build quality and durabil-
ity, and loads of ingenious innovations
and amenities that make life on the road
more comfortable. From large flat-screen
TVs with in-motion satellite program-
ming and WiFi connectivity to increased
fuel efficiency that saves you money on
the road, motorhomes continue to get
better and better.

And, of course, virtually all mo-
torhomes sold in the United States are
made right here, so investing in them
means investing in America at a time
when the country needs it most.

RELAUNCHING THE 
AMERICAN DREAM, FOR LESS BACK-TO-BASICS FINANCING

How has the credit crunch
affected motorhome financing?
“Financing has changed substantially
over the last six to 12 months, but also over
the last two years,” said Sooch. The RV finance
professional says lenders are going back to the
basics, returning to the models they used in
the old days. Most lenders are requiring more
proof of income, higher credit ratings and
supporting documentation before making loans.
Buyers should be prepared to complete a full
application package up front.

Once approved, down payments start at
10 percent, with 20 percent being standard
for many loans. Advances for upgrades like
exterior entertainment systems and in-motion
satellite are still possible, but definitely more
conservative than in years past.
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Insuring your motorhome is
another area where you can save
big over the long run, by limiting 

a buyer’s financial exposure in the
event of a partial or total loss. Blue
Sky Insurance Chief Operating Officer
Eric Raudins notes there are many 
different policies out there and buyers
should shop carefully for one that
includes all the elements that are
important to them.

PLAYING THE INSURANCE GAME

Can I add my motorhome to my auto policy?
Adding your motorhome to
your auto policy is a convenient
way to insure your investment, but
that’s where the benefits end. A
specialized RV insurance company
has specific knowledge about mo-
torhomes and the needs of their
owners that most mainstream in-
surance companies overlook.

“We offer education, rock-
solid understanding of policies,
coverage of your motorhome and
a comprehensive set of services to
optimize your insurance require-

ments,” says Miller Insurance President Cheryl Howarth. The differences 
between a traditional auto policy and specialty RV insurance are significant.
Just a few of these differences may include unlimited mileage towing, hotel
reimbursement for full-timers when their coach becomes unlivable and even
coverage in Mexico. Whether you’re an avid weekender or passionate full-
timer, a specialized RV agency will best match your specific motorhome
and usage to your insurance policy, adds Howarth. 

What kind 
of interest 
rate can I 
expect on 
my RV loan?
Interest on loans ranges 
dramatically, just as it does with 
home or auto loans. At the time
this article was written, loans for 
motorhomes had interest rates well
below 7 percent — or higher than 
18 percent, depending on the buyer’s
individual qualifications. As a general
measure, buyers seeking prime interest
rates should have a debt ratio not 
exceeding 40 percent, and a credit
score higher than 700. Credit scores
lower than 700 can still get good
interest rates, but the best rates are
reserved solely for the most qualified
buyers, unlike in the last few years.

Also, consider the source of your
loan, suggests Sooch, who cites Essex
Credit as a loan originator and broker.
Some lenders will write finance policies
for 180 months, while others may only
consider 144-month terms. Either
way, the length of the loan can dramati-
cally affect the monthly payment.

How does buying a 
used motorhome differ
from a new purchase? 
Financing a used coach is 
very similar to financing a new one.
The key difference is in verifying 
the value of the used unit. Most
lenders will begin by consulting the
NADA Guide or Kelly Blue Book.
They then add in the mileage, 
and, most important, an official 
inspection by a third-party company
to verify the Vehicle Identification
Number (VIN) and overall condition
of the coach before the financing 
papers can be processed.

Keep in mind
while shopping …
It’s best to talk to at least three
different insurers before buying, says
PoliSeek RV Insurance Vice President of
Sales Mark Casas. The RV insurance profes-
sional says a 100,000/300,000/100,000
limit policy is sufficient for most people,
but everyone should ask for a quote on the
next-level-higher insurance. Often people
will be surprised at how little it costs to get
dramatically more coverage. At the same
time, buyers can increase their deductibles
to balance higher coverage and keep rates
low. If looking to replace an existing RV 
policy, it’s good to have your current policy
in hand to make sure the quote you are 
receiving offers comparable coverage.

Do I need 
motorhome 
liability 
coverage?
Many policies are
similar to auto insur-
ance, covering bodily
injury to anyone inside
the coach. Some poli-
cies will include claus-
es to cover mishaps 
in and around the
campsite, similar 
to the coverage you
would find in home
owners’ policies. 
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RELAUNCHING THE 
AMERICAN DREAM, FOR LESS

PLAYING THE
INSURANCE GAME

Know your valuation
The key here is to differentiate
from a total loss or a partial loss,
meaning the vehicle is still usable,
but in need of repair. Many policies
offer coverage for both but the cover-
age terms may vary widely.

In the event of a total loss, many
policies will pay the replacement cost
for a coach less than five years old.
With Good Sam VIP Insurance, you
don’t have to be the original owner
and have up to five model years to
purchase coverage (others may require
purchase within two model years or
new only). After five years, insurance
adjusters will refer to the used vehicle
purchase price or resale value of the
coach at the time of the claim.

In the event of a partial loss, hav-
ing the right policy in place can yield
a savings in the thousands of dollars.
Many insurance companies will use
the terms “replacement cost” and
“actual cash value.” Replacement
cost means that partial loss claims are
insured for the cost of the repair, or
replacement of the damaged compo-
nents. Actual cash value, on the other
hand, takes into account the depreci-
ated value of the item lost.

For example: If an awning that
may last seven to 10 years is de-
stroyed by a wind storm after five
years, actual cash value policies will
pay approximately 50 percent of the
replacement cost, but a policy that in-
cludes replacement cost would pay
for a new awning comparable to the
original. If your deductible is high, it
may not even be worth filing a claim
under an actual cash value policy.
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The Finest 
Diesel Pushers

800-654-0223toll-free online 
model 
designer

www.countrycoach.com
designe

FACTORY 
DIRECT

Have a better experience, and discover the value of Factory Direct!

•  The ONLY place to find a  
new 2010 Country Coach!

•  Trades Welcome.
•  Unprecedented quality. 

•  We are a CUSTOM LUXURY 
BUILDER. Create your dream! 

•  No Middle Man. 
•  Two Year Warranty!
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FOR MORE INFORMATION

BLUE SKY RV INSURANCE
(866) 484-2583,
www.blueskyrvinsurance.com.
ESSEX CREDIT
(866) 377-3948,
www.essexcredit.com.
GEICO
(800) 909-4246, www.geico.com.
GILBERT RV INSURANCE
(888) 784-6787,
www.gilbertrvinsurance.com.
GOOD SAM VIP RV INSURANCE
(888) 514-1116,
www.goodsamvip.com.
GUARANTY RV
(877) 463-0067, www.guarantyrv.com.
MILLER INSURANCE AGENCY
(800) 622-6347,
www.millerrvinsurance.com.
POLISEEK (FORMERLY AON
RECREATION INSURANCE)
(800) 449-8943,
www.www.poliseek.com.
TIFFIN MOTORHOMES
(256) 356-8661,
www.tiffinmotorhomes.com.

Country Coach, go to www.motorhomemagazine.com/info

RELAUNCHING THE 
AMERICAN DREAM, FOR LESS

PLAYING THE
INSURANCE GAME

What inclusions
should owners look 
for in coverage?
Most powertrain failures are
covered by manufacturer and extend-
ed warranties, so don’t expect much
help there. But other high-value items,
such as fixed entertainment systems,
are usually covered under RV policies.
Special policies can also be written to
cover unique costs, such as computer
equipment or outdoor entertainment
centers. Good Sam VIP is one such
company that covers up to $3,000 of
personal effects at no extra charge

What are diminishing
deductibles?
Something very unique about
motorhome insurance policies is di-
minishing deductibles. Many reduce
the deductible by 25 percent for every
claim-free year. So if your deductible
is $1,000, and you go four years 
without a claim, then your deductible
is zero. That’s savings. ◆
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nect in pairs to create three large pass-through bays. Thought-
ful touches outside include hinged fenders that cover the rear
wheel wells, providing easy access, and a sliding tray to serv-
ice the four T-145 6-volt deep-cycle Trojan batteries; there’s
even a water-fill system to reach the back cells. The 2 kW
Xantrex inverter/multistage charger can maintain (and equal-
ize) the house batteries for superior longevity, and offers
enough capability to operate virtually everything in the coach,
except the air conditioner, while boondocking.

Stepping into the motorhome through the midentry door,
the first thing I noticed was the liberal use of tinted, antiglare
thermal-pane glass windows, which help to maintain interior
privacy and comfort while creating a feeling of spaciousness.
Cherry wood-veneer cabinets and solid-wood drawer fronts,
not pressed wood, are found throughout the coach and all
show impeccable fit and finish inside and out.

On the streetside, the galley features a solid-surface
countertop, with hinged drop-leaf extension, and a recessed
three-burner glass cooktop above the Apollo Half Time

walk-through by EILEEN HUBBARD

bsolutely. For the past 53 years, Montclair,
California-based Lazy Daze Inc. has focused on doing
one thing — making Class C motorhomes — and doing
it well. In fact, the family-owned and -operated com-

pany has the reputation of being one of the best Class C man-
ufacturers in the business. It’s also part of a small group of Class
C manufacturers that doesn’t offer slideouts in any of its units.

Because Lazy Daze sells factory-direct, and each motor-
home is built to order, the company’s staff has the opportu-
nity to talk to every customer, gaining valuable information
through their client’s feedback. Lazy Daze employees special-
ize in thinking about how RVers really live inside a coach’s
interior space, and they build in the maximum amount of
livability without the use of any slides. It’s this attention to
their customers’ needs and wants that led the company to its
latest innovation — the Kodiak 32'.

A departure from the company’s Ford E-450 Super Duty
chassis lineup, this brand-new offering on the Kodiak chas-
sis is a more robust coach and is designed for long-term 
travel or full-time RVing. It’s built on the Chevrolet C5500
Kodiak chassis with a 213.5-inch wheelbase and a gross 
vehicle weight rating (GVWR) of 19,500 pounds. Under the
hood is a 320-HP GM Vortec 8.1-L V-8 gas engine mated with
a six-speed Allison 1000MH automatic transmission.

Looking at the outside of the motorhome, it has the easi-
ly recognizable and unique exterior of a Lazy Daze; a signature
look that’s not only a nostalgic nod to the company’s roots, but
also helps to maintain the motorhome’s resale value, which is
one of the highest in the business. The exterior features full-
body paint and smooth exterior polyurethane-laminated alu-
minum side panels — which are lightweight and replaceable
for easy repair work — and a one-piece, painted aluminum roof
with a nonskid surface. The roof is also home to a 300-watt solar
system (three panels) with a current boosting, digital readout
charge controller that regulates the charge cycles for the house
and chassis batteries. While this coach is comfortable in any
RV park, the stout solar system is effective for boondocking.

A quick look underneath the coach reveals none of the
more commonly found ground-clearance problems — every-
thing is concealed, leaving nothing hanging out under the rig.
Exterior storage is plentiful with six compartments that con-

LAZY DAZE 
KODIAK 32'
CAN THERE BE LIFE 
WITHOUT SLIDES?
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microwave/convection oven. On the curbside resides a 9-
cubic-foot Dometic two-door refrigerator and to its right, a very
clever pantry that’s hidden behind a mirrored door.

This door serves three functions: Pull the mirrored han-
dle to access the pantry, unlatch the door to enter the show-
er stall, or pull the door all the way forward to close off the
back of the coach and enclose the master suite. Opposing
the shower is the toilet room with lots of storage, a fold-down
shelf and a porcelain toilet. The bedroom offers even more
storage and features a huge rear window and your choice
of a fixed island bed or twin-bed configuration.

There’s additional sleeping available up front in the liv-
ing area: the buttery-soft Ultraleather couch converts into a
comfortable 50 ×76-inch sofa bed, and even when the couch
is extended there’s still enough room to easily move about the
living room. Opposing the couch, on the streetside, are two
freestanding barrel chairs with seat belts. The chairs look good
and work well for utilitarian purposes such as eating, though
they’re not the most comfortable for lounging. A custom-built
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S P E C I F I C AT I O N S

HEIGHT WITH A/CHEIGHT WITH A/CHEIGHT WITH A/C:HEIGHT WITH A/C:HEIGHT WITH A/C:HEIGHT WITH A/C: 11' 4"11' 4"11' 4"11 411 411  4

INTERIOR HEIGHTINTERIOR HEIGHTINTERIOR HEIGHT:INTERIOR HEIGHT:INTERIOR HEIGHT: 6' 7"6' 7"6' 7"6 76  7

WHEELBASEWHEELBASEWHEELBASE:WHEELBASE:WHEELBASE:WHEELBASE: 213 5"213 5"213 5"213 5213.5213.5

FRESHWATER CAPFRESHWATER CAP:FRESHWATER CAP:FRESHWATER CAP:FRESHWATER CAP: 60 GAL60 GAL60 GAL60 GAL60 GAL

GRAY WATER CAPGRAY WATER CAPGRAY WATER CAP:GRAY-WATER CAP:GRAY WATER CAP:GRAY WATER CAP: 48 GAL48 GAL48 GAL48 GAL48 GAL48 GAL

BLACK WATER CAPBLACK WATER CAP:BLACK-WATER CAP:BLACK-WATER CAP:BLACK WATER CAP: 40 GAL40 GAL40 GAL40 GAL40 GAL

LP GAS CAPLP GAS CAPLP GAS CAP:LP-GAS CAP:LP GAS CAP:G S C 25 GAL25 GAL25 GAL25 GAL25 GAL5 G

C S SPRICE AS TESTEDPRICE AS TESTED:PRICE AS TESTED:PRICE AS TESTED:PRICE AS TESTED: $138 000$138 000$138 000$138 000$138,000$138,000$ ,

CHASSISCHASSISCHASSIS:CHASSIS:CHASSIS:CHASSIS: CHEVROLETCHEVROLETCHEVROLETCHEVROLETCHEVROLETCHEVROLET

KODIAK C5500KODIAK C5500KODIAK C5500KODIAK C5500KODIAK C5500

ENGINEENGINEENGINE:ENGINE:ENGINE:ENGINE: GM VORTEC 8 1 LGM VORTEC 8 1 LGM VORTEC 8 1 LGM VORTEC 8 1-LGM VORTEC 8.1 LGM VORTEC 8.1 L

GASOLINE V 8 320 HPGASOLINE V 8 320 HPGASOLINE V-8 320 HPGASOLINE V-8, 320 HPGASOLINE V 8, 320 HP,

FUELFUELFUEL:FUEL:FUEL:FUEL: 80 GAL80 GAL80 GAL80 GAL80 GAL80 GAL

GVWRGVWR:GVWR:GVWR:GVWR: 19 500 LBS19 500 LBS19 500 LBS19,500 LBS19,500 LBS,

LENGTHLENGTHLENGTH:LENGTH:LENGTH:G 32'32'32'32323

WIDTHWIDTH:WIDTH:WIDTH:WIDTH: 8 38' 3"8' 3"8 38 38  3

LLLLLLAZYAZYAZYAZYAZY DDDDDDAZEAZEAZEAZEAZE (909) 627 1103(909) 627 1103(909) 627-1103(909) 627-1103, (909) 627 1103,, (909) 627 1103,, , WWWWWWWWWWWWWWW..LAZYDAZELAZYDAZELAZYDAZELAZYDAZELAZYDAZE..COMCOMCOMCOMCOM..
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dining table reveals hidden storage and the
ability to extend it all the way to the couch
when the removable leaf is used.

The dining chair directly behind the 
driver’s seat is the only seat in the house that
doesn’t have a complete view of the built-in
overhead entertainment center in the cab-
over area, which is highlighted by a high-
definition 26-inch LCD Sharp TV, which 
flips up to access a storage area behind it.
When I looked at the wiring behind the TV,
I noticed that the high-quality audio/visual
Monster cables, just like the rest of the 

connections in this coach, were all neatly
bundled — more evidence of the attention
to detail throughout this motorhome.

Up front, this larger, more commercial
cab is designed for people who spend a lot
of time behind the wheel — everything just
feels right. Sitting in the comfortable Ultra-
leather driver’s seat, I found the visibility 
and mirror placement to be excellent. Some
of the cockpit’s high-tech appointments
include a Pioneer in-dash nav system with
iPod interface and Bluetooth capability; 
a Voyager backup camera with 5.6-inch LCD

display and one-way speaker; and even a
front-view camera for maneuvering in tight
spaces. The cab also picks up on some
old-school features that are still popular
with motorhomers today, such as a wood-
grain-looking dash and a Cobra 40-channel
CB radio with a concealed control box.

Overall, this motorhome is a great
two-person coach for just about any type of
RV travel. It offers a tremendous amount
of storage, top-of-the-line appliances and
generous appointments, such as three Fan-
Tastic ceiling fans — normally unheard of
in a Class C. The only thing we found miss-
ing are leveling jacks, which are not offered
as an option due to customer preference.
The company’s “no negotiation” pricing
means there’s only one base price on any
ordered coach: for this fully loaded Kodiak
32', it’s $138,000.

After taking a tour through this motor-
home — and experiencing the excellent fit
and finish throughout — it’s easy to see
why Lazy Daze has built a cult following
with RVers who appreciate quality over
quantity. ◆

Indigo Bluffs, go to www.motorhomemagazine.com/info
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CHECK ENGINE LIGHT
WHAT YOU NEED TO KNOW TO AVOID 

PROBLEMS WITH YOUR EMISSIONS SYSTEMS

by KEN FREUND
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ver the years emission controls have become
more and more complex, and the ubiquitous (and infa-
mous) CHECK ENGINE light coming on has become one of
the most common vehicular problems today. Now that
diesels have these dreaded warning lamps too, nearly
everyone can join in the fun and frustration of chasing
down problems brought to light by these silent sentinels.

The CHECK ENGINE or SERVICE ENGINE SOON lights are
officially known as malfunction indicator lamps, or MILs.
These come on to warn the driver that an emissions-
related problem has been detected by the on-board com-
puter (also known as the electronic control module, or
ECM). Starting with 1996 and newer models (and a
few earlier ones), a more sophisticated and complex
system known as On-Board Diagnostics, generation 2,
or OBDII, was introduced. These systems, which are
found on many motorhomes and also dinghy vehicles,
constantly perform checks on monitored systems. De-
pending on the type of self-test or monitored component,
they set a trouble code in memory after an emissions-
related failure is detected a certain number of times.

This system also triggers illumination of the MIL.
When a MIL illuminates steadily, it indicates a prob-

lem that may increase emissions, but is not considered
immediately damaging to the vehicle or urgent. If the
MIL begins blinking, or the vehicle begins to run rough
or poorly, this is an indication that driving should be 
limited and the vehicle needs to be checked and the
problem corrected right away or damage may occur. The
MIL should not be confused with a routine maintenance
reminder light, and the MIL also does not warn of low oil
pressure, overheating, or other similar problems, so you
still need to watch your gauges. The OBDII system can
also miss certain drivability conditions; these are called
“no-code” problems and can be tough to troubleshoot.

Having a MIL illuminated will also cause your vehi-
cle to fail an emissions or “smog” test, which are used
in many areas. Even if your coach is not required to un-
dergo testing, you still need to know about this subject
because problems that cause emission failures also
result in drivability, mileage and performance concerns.

If your coach has a MIL on, or fails a smog test,
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repairs may be covered by a separate emis-
sion control system warranty. These vary 
by state and year, but often provide cover-
age for a longer period than the chassis
warranty and may save you a lot of money.
Check the documents that came with the
coach or check with the chassis dealer
or manufacturer for details. Once out of
warranty, the burden for emission repairs
becomes your responsibility.

Some smog test programs include
waiver provisions that limit how much money
owners must spend on emission repairs. If
an emissions failure cannot be fixed within
the specified cost limit, the vehicle may pass
even though it is still above limits. Check
with the test facility or state for specifics.

EMISSIONS TESTING
Most smog programs perform a tailpipe test
for unburned hydrocarbons (HC) and carbon
monoxide (CO), and may also measure car-
bon dioxide (CO2) for diagnostic purposes.
Areas that have adopted the inspection and
maintenance (I/M) 240 test program check
for emissions, including nitrogen oxides
(NOx) emissions, in grams per mile (GPM) at
various speeds under load on a dynamome-
ter (vehicular treadmill) run for 240 seconds.

Many inspection programs also per-
form visual checks of emissions hardware
for evidence of damage or tampering.
These include:
■ Checking if the MIL is illuminated.
■ Inspecting the fuel filler cap to make sure

it is the correct type and seals tightly.
■ Looking underneath to determine if the

catalytic converter (if required) is there.
■ Checking that the engine has all required

emission-control components.
■ Checking any non-stock (aftermarket)

parts on the engine to make sure they
are emissions certified. If an aftermar-
ket part has a California Air Resources
Board Executive Order (E.O.) number, it
should be smog-legal in all states.

The I/M 240 programs may also check
the fuel system for air leaks (evaporative
emissions) and test the charcoal canister
purge valve.

Emission regulations for new vehicles
have become more stringent over the years,
so older vehicles have more lenient emis-
sion test standards than newer ones. Gen-
erally, the allowable tailpipe test limits 
are also somewhat higher than the stan-
dards the engines were designed to meet,
to allow for wear.

CHECK ENGINE LIGHT

TIPS ON PASSING A TEST
Most engines in good running condition and
properly maintained should pass an emis-
sions test. However, sometimes minor prob-
lems can cause a failure. If a vehicle is only
driven a short distance before the test, it may
not be warmed up to the normal operating
temperature of the engine and catalytic con-
verter. This may cause it to fail. Excessive
idling while waiting for a test may also cause
the catalyst and/or oxygen sensor to cool
enough to cause higher emissions.

If the idle speed is too high or low it can
make the difference between passing and
failing. A dirty air filter or restricted air in-
take can cause higher-than-normal CO read-
ings. Oil can be contaminated with gasoline

HOW TO READ AND REMOVE CHECK-ENGINE CODES YOUR S

Scan tools were developed to read trouble codes and
related stored information from the ECM. These are plugged into
the diagnostic port, usually under the dash on the driver’s side,
and can also be used to delete the code and reset the MIL.

Code readers and scan tools come with a wide range of prices
and features. Some cost thousands of dollars and are designed
for professionals. However, it’s possible to buy an inexpensive
tool for about the same price as it costs to have a shop do a

diagnosis. Scan tools and code readers are available at auto parts
stores and online. Before you invest in a tool, make sure it is com-
patible with your vehicle and has the features you reasonably
expect to use. If you just want to know what codes are present and
then delete them, you need a basic code-reader unit. Some of 
the popular scan tools used by do-it-yourselfers are sold by
Actron, AutoXRay, Equus and Harbor Freight Tools.

If you intend to do repairs yourself, you may need a more com-
plex scan tool. Some of the features these tools come with include
the ability to retrieve generic (P0 and U0) and manufacturer-
specific (P1, P3, and U1) codes, as well as enhanced and pend-
ing codes. Some also display emissions readiness (monitor) status
and retain the most recently scanned vehicle’s data and configu-
ration. Higher priced units may also diagnose ABS, air bags, trans-
mission, radio, climate control and more. Many of the newest 
models support CAN-BUS (controller area network).

Advanced models can read the data stream to aid diagnosis
and some also allow you to play back freeze-frame data to scruti-
nize stored information. Some can monitor vehicle sensors such
as the oxygen sensors, ignition timing, engine and transmission
temperatures and more while the engine runs, to pinpoint a prob-
lem. With live data and freeze-frame capability you can view 

Snap-on Diagnostics Scanner MT2500
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if the engine has been used for a lot of short-
trip driving, especially in cold weather. Fuel
vapors can then be sucked in through the
PCV system and cause higher CO readings.
Some engines also tend to run dirtier be-
cause of their design, or engine controls.
Sometimes special repairs can be found in
factory technical service bulletins (TSBs).

If your area does plug-in OBDII emis-
sions testing on 1996 and newer vehicles,
a vehicle can fail if all of the required OBDII
readiness monitors (internal tests) have
not run. This occurs if the battery has been
disconnected, and may require driving for
several hours until all monitors have run.

A vehicle will also fail the test if the MIL
is on, or there are fault codes stored in the
PCM. If the OBDII system is working prop-
erly, the MIL is not on and there are no
codes, the vehicle should pass the test. Even
if you pass, keep a record of the readings
from year to year. This information can be
used to spot trends such as emission system
degradation, or an engine becoming worn.

Make sure the engine, battery and
charging system are in optimum condition.
If the battery is weak, it can affect the out-
come of an emissions test. If the oil is dirty,
change the oil before an emissions test.

The oil, coolant and catalytic converter
need to be warm. Drive at least 20 minutes
at highway speed before the test to give
your engine time to warm up.

WHAT IF IT FAILS?
When your motorhome undergoes an emis-
sions test, you should receive a printout of
test results, along with the applicable lim-
its. Using this, you can determine which spe-
cific portions of the test were failed, if any.
If you are mechanically inclined, you may be
able to correct some problems, or at least
understand the situation and determine if a
service facility is on the right track to fix it.

EXCESS HYDROCARBONS
A failure due to excess hydrocarbons
(measured in parts per million or PPM),
means unburned gas is going through the
engine. The most common causes are ig-
nition misfiring, lean air-fuel mixture mis-
firing and low compression. Faulty spark
plugs, cables, cap, rotor or coil usually
cause ignition misfire. A lean misfire oc-
curs if there is too much air and not enough
fuel, so look for vacuum leaks, faulty injec-
tors (or carburetion) or a fuel delivery prob-
lem such as low pressure from a faulty fuel

pump or clogged filter. HC failures may also
be caused by oil burning from worn valve
guides, seals and/or piston rings.

EXCESS CARBON MONOXIDE
Excess carbon monoxide indicates a rich fuel
mixture. On older carbureted engines look for
a rich idle mixture, clogged air filter or intake,
stuck choke, or a fuel-soaked or misadjust-
ed float. Vehicles with electronic controls
may also have a restricted air filter or in-
take, or are not going into closed loop be-
cause of a faulty thermostat or oxygen sen-
sor. Fuel-diluted oil can also cause high CO
readings, as can incorrect ignition timing.
Worn rings and valve guides may contribute
also, especially on very worn engines.

CARBON DIOXIDE
CO2, measured as a percentage, indicates
how complete an engine’s combustion is; the
ideal is 14 percent. Valve and ignition tim-
ing, compression, fuel mixture, engine con-
dition and temperature affect CO2 output.
Everything must be right to get near the ideal.

EXCESS CO AND HC
If the HC and CO are high, you may have
both an ignition and compression problem.

SELF USING SCAN TOOLS

1st digit
P = Powertrain
B = Body
C = Chassis

You can learn more about codes in service manuals and also 
online by entering the trouble code into a search engine.

2nd digit
0 = Standard
1 = Manufacturer specific

3rd digit
1 = Emission management
2 = Injector circuit
3 = Ignition
4 = Auxiliary emission
5 = Vehicle speed and idle control
6 = Computer and output circuit
7 = Transmission

real-time engine data for even better diagnosis. These features are
very useful when there are intermittent problems. Combine this
with Internet connectivity and the ability to interface with a PC
and you have a pro-quality tool.

There are generic trouble codes that apply to all brands, 
and specific codes that only apply to certain brands and models.
Typical powertrain-related codes will start with the letter P fol-
lowed by four digits. For example, P0301 is Cylinder 1 misfire 
detected.

CODES CAN BE READ USING THE FOLLOWING LEGEND:

MOTORHOME l August 2009

AutoXray
EZ-Scan
4000

Actron OBD II
AutoScanner

Equus Can OBD2&1
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CHECK ENGINE LIGHT

WARNING LIGHTS FOR DIESELS
Workhorse Custom Chassis (WCC) recently advised
owners of motorhome chassis of the need to respond to new
warning lights related to emissions control. Most of this infor-
mation applies to all motorhome diesel engines built since
Jan. 1, 2007, and/or designed to require ULSD fuel, so own-
ers of other diesel chassis brands should read this too.

WCC notes that there is one set of new warning lights
for particulate buildup that it is especially important for those
driving new diesel Class A’s to monitor, or risk damaging their
engine. WCC has noticed instances of driver failure in this 
regard. Unfortunately, when this happens there is no warranty
coverage for repairs and towing, not to mention the potential
hazards. So it pays for drivers to read the manual, pay atten-
tion and know what all gauges and warning lights mean.

All diesel engines produced after Jan. 1, 2007, must
comply with the new regulations requiring the reduction of
nitrogen oxide (NOx) and hydrocarbons (HC) by 50 percent

and particulate matter (PM) by 90-plus percent more than
the previous 2004 emission standards. To reduce particulate
matter, a diesel particulate filter (DPF) is used on all WCC
Class A diesel motorhomes and many others.

The DPF captures soot and larger sulfate particles in a
series of ceramic honeycomb channels as gas passes through
the porous material, and the particulates are trapped and
accumulate on the channel walls. After thousands of miles,
the DPF will eventually become clogged if nothing is done.

To prevent the DPF from clogging, the trapped parti-
culates are burned off, and the filter is cleaned using
a high temperature (around 1,700˚F in the particulate 
filter) regeneration process that leaves a harmless ash 
and residue. There are different regeneration processes 
for different diesel platforms, including automatic regen-
eration, manual regeneration and DPF removal for an
exchange or off-vehicle regeneration.

You may also have a bad catalytic convert-
er, or an air pump problem. Using the above
explanations and some logic, you should
be able to solve many emissions failures.

NITROGEN OXIDES
Since the exhaust gas recirculation (EGR)
system is mainly responsible for controlling
NOx emissions, an inoperative EGR valve
or over-advanced timing are the usual
culprits, but a faulty three-way catalytic
converter, hot-running engine, exhaust
leaks or an ECM that remains in open loop
can also cause an NOx failure.

RESETTING THE MIL
After you’ve properly diagnosed and re-
paired a problem that set an OBDII trouble
code, you can reset the MIL and clear the
ECM’s memory by these methods. The code
and MIL will usually go away after a certain
number of driving cycles, perhaps a few
days. Most scan tools can also clear codes
and this is the preferred method; consult
the tool’s instructions for how to do it.

It’s possible to disconnect the engine’s
battery negative terminal, wait about 10
minutes and reconnect the battery. Then
the coach must be driven until all monitors
have again run before a smog test can be
run. You may lose clock and radio presets
that rely on the battery and the engine and
transmission may not run as smoothly until
they relearn a few settings. Caution: if the

dash radio is code-protected, it may be
locked after disconnecting the battery.

DIESELS
Until recently, diesel engines had relative-
ly few emission controls and there was lit-
tle that owners had to do regarding these
components and systems. Engines with
EGR valves need to have those checked
and cleaned periodically, as do air filters.
Crankcase ventilation systems also need 
to be inspected regularly.

Some areas perform smoke opacity
tests, which measure the amount of soot
present in the exhaust. Since the introduc-
tion of the latest generation of clean diesels,
operating procedures have changed and cer-
tain steps may be needed by drivers to keep
their emissions systems working properly. 

Besides using ultra-low-sulfur diesel
(ULSD) fuel, the proper engine oil is also im-
portant to ensure that your engine and after-
treatment system perform well. Starting with
2007 models, engines should use a new oil
formulation (CJ-4) that has a low sulfated-
ash content to help extend the maintenance
cycles for the diesel particulate filter.

Specific operating and maintenance
information varies by brand, year and model
and is included in the owner’s manuals and
on manufacturer’s Web sites. Caterpillar,
Cummins, Detroit Diesel and Workhorse
provide information on their Web sites and
via customer service numbers. ◆

FOR MORE INFORMATION

ACTRON
(800) 228-7667,
www.actron.com.
AUTOXRAY
(800) 228-7667,
www.autoxray.com.
CATERPILLAR
(309) 675-1000, 
www.cat.com.
CUMMINS
(800) 343-7357,
www.cummins.com.
DETROIT DIESEL
(313) 592-5000,
www.detroitdiesel.com.
DODGE SPRINTER
(800) 992-1997, 
www.dodge.com.
EQUUS PRODUCTS
(714) 433-0121,
www.iequus.com.
FORD POWER STROKE DIESEL
(800) 392-3673,
www.powerstrokediesel.com.
HARBOR FREIGHT TOOLS
(800) 444-3353,
www.harborfreight.com.
WORKHORSE 
CUSTOM CHASSIS
(877) 294-6773,
www.workhorse.com.
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ing capacity. In place of the dinette is a
removable table that sits in front of the sofa
and stores behind a barrel chair, located
behind the passenger’s cockpit seat.

For storage, the coach is equipped
with overhead cabinets above the dinette,
a large closet in the bedroom and a slide-
out exterior compartment curbside.

by BOB ASHLEY snapshot

mong the things you’re
most likely to notice when
stepping into the 24-foot
Phoenix Cruiser 2350 is
that you won’t have to
fiddle with converting a

sofa or dinette into a bed before turning in
at night. The floorplan’s permanent full-
size bed, tucked into the rear corner on the
passenger side of Phoenix USA’s Class C
motorhome, means that the bed is always
made and ready for use.

Like all Phoenix Cruisers, the 2350 is
a fiberglass-and-aluminum B-plus-style
motorhome that is actually a Class C, built
without a cabover. This provides easier han-
dling, a more aerodynamic ride and a more
modern appearance than most Class C’s.

The vacuum-bonded Phoenix Cruiser
2350 sports molded front and rear caps and
is equipped with a 6-cubic-foot double-door
refrigerator, two-burner recessed range,
30,000 BTU furnace, booth dinette, solid-
surface countertops with solid-wood exten-
sions, oversize galley sink, choice of maple
or cherry raised-cabinet doors, ball-bearing
drawer guides, day/night shades with dec-
orative valances and carpeting. For that
early morning pick-me-up, the 2350 even
has a coffeemaker mounted in the kitchen.

Popular options on the 2350 — fea-
turing rubber pucks installed between the
floor and the frame for a smoother ride —
include a surround-sound DVD player,
backup monitor, leveling jacks, insulated
windows and six-way power seats.

For privacy, a folding door the width of
the coach separates the living area from the
bedroom and full dry bath with shower.

With four exterior color options and
matching interior décors, the 2350 floor-
plan is also available with a single slideout
that eliminates the dinette in favor of an
electric tri-fold sofa to provide extra sleep-

PHOENIX 
CRUISER 2350

S P E C I F I C AT I O N S

HEIGHT WITH A/CHEIGHT WITH A/C:HEIGHT WITH A/C:HEIGHT WITH A/C:HEIGHT WITH A/C:G /C 9' 10"9' 10"9 109 109  109 0

WHEELBASEWHEELBASEWHEELBASE:WHEELBASE:WHEELBASE:WHEELBASE: 158"158"158"158158158

FRESHWATER CAPFRESHWATER CAP:FRESHWATER CAP:FRESHWATER CAP:FRESHWATER CAP:S C 38 GAL38 GAL38 GAL38 GAL38 GAL38 G

GRAY WATER CAPGRAY WATER CAPGRAY WATER CAP:GRAY-WATER CAP:GRAY-WATER CAP:GRAY WATER CAP: 23 GAL23 GAL23 GAL23 GAL23 GAL23 GAL

BLACK WATER CAPBLACK WATER CAP:BLACK-WATER CAP:BLACK-WATER CAP:BLACK WATER CAP:C C 35 GAL35 GAL35 GAL35 GAL35 GAL35 G

LP GAS CAPLP GAS CAPLP GAS CAP:LP-GAS CAP:LP-GAS CAP:LP GAS CAP: 10 GAL10 GAL10 GAL10 GAL10 GAL10 GAL

BASE PRICEBASE PRICE:BASE PRICE:BASE PRICE:BASE PRICE:S C $$75 866$75 866$75 866$75 866$75,866$ 5,866

CHASSISCHASSIS:CHASSIS:CHASSIS:CHASSIS:C SS S FORD E 350 SUPER DUTYFORD E 350 SUPER DUTYFORD E 350 SUPER DUTYFORD E-350 SUPER DUTYFORD E 350 SUPER DUTYO 350 SU U

ENGINEENGINEENGINE:ENGINE:ENGINE:ENGINE: TRITON 6 8 LTRITON 6 8 LTRITON 6 8 LTRITON 6 8-LTRITON 6.8 LTRITON 6.8 L

GASOLINE V 10 305 HPGASOLINE V 10 305 HPGASOLINE V 10 305 HPGASOLINE V-10 305 HPGASOLINE V 10, 305 HP G SO 0, 305

FUELFUELFUEL:FUEL:FUEL:FUEL: 55 GAL55 GAL55 GAL55 GAL55 GAL55 GAL

GVWRGVWR:GVWR:GVWR:GVWR:G 12 500 LBS12 500 LBS12 500 LBS12 500 LBS12,500 LBS,500 S

LENGTHLENGTHLENGTH:LENGTH:LENGTH:LENGTH: 23' 8"23' 8"23' 8"23 823 823  8

WIDTHWIDTH:WIDTH:WIDTH:WIDTH: 7' 9"7' 9"7 97 97  99

PPPPPPHOENIXHOENIXHOENIXHOENIXHOENIX USA RV (574) 266 2020USA RV (574) 266 2020USA RV (574) 266 2020USA RV (574) 266-2020USA RV, (574) 266-2020,USA RV, (574) 266 2020, , ( ) , WWWWWWWWWWWWWWW..PHOENIXUSARVPHOENIXUSARVPHOENIXUSARVPHOENIXUSARVPHOENIXUSARV..COMCOMCOMCOMCOM..

THIS 24-FOOT
CLASS C CAN 
HANDLE EVEN THE
TRICKIEST OF TIGHT
SPOTS WITH EASE

While the 12,500-pound GVWR Ford
E-350 cutaway chassis powered by a 
Triton V-10 gas engine is standard, the
Phoenix Cruiser 2350 is available on 
the high-mileage, 11,030-pound GVWR im-
ported Sprinter 3500 cab chassis powered
by a 6-cylinder 3.0-L 154-HP turbocharged
Mercedes-Benz diesel engine. ◆
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From up here, we see 

tires that give you the confidence

to leave your GPS behind.

Half the fun of RVing is the journey to your destination. 
Goodyear RV tires are built for extended trips and 
ride smooth for your comfort. So you can have the 
confidence to take the scenic route and discover 
unexpected wonders that aren’t on any map. Visit 
your local Goodyear Dealer for tires. Where you go 
from there — is up to you.

w w w . g o o d y e a r . c o m / r v ©2009 The Goodyear Tire & Rubber Company. All rights reserved.

Goodyear, go to www.motorhomemagazine.com/info
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TOP 10
MISTAKES
YOU DON’T WANT TO
MAKE WHILE RVING

It was with some degree of skepticism that I took
on the assignment of writing about the top 10 mistakes made
by RVers. I had to ask myself, why did the editors ask me to
do this one? Something about personal history, perhaps?
Nonetheless, I soldiered on with the project.
Of course, I immediately started grilling RVing friends and

business associates for their stories about common mistakes —
they in turn said, “Gosh, why are you asking me about this?” — but
they gamely passed along their stories of misbegotten adventures.

Much of the RVing process involves learning by trial and error.
When you’re lucky you remember the trials and don’t commit
the errors again, but it seems there’s always some nagging little
something that you forgot, or that you remember about the same
time you hear an awful sound that shouldn’t be there. Or as your
campground neighbors, or other drivers on the highway, shout and
wave and point at different parts of your motorhome with a look
on their faces like they just found something they forgot in the re-
frigerator several weeks back.

We hope the following top 10 list will help you avoid some
of these common mistakes.

10 FAILING TO LOCK THE REFRIGERATOR 
DOOR BEFORE DRIVING AWAY

Most of us have listened to the sound of cascading soda cans,
tumbling plastic containers and galumphing fluids after taking a

corner with the refrigerator travel lock unfortuately ignored.
Furthermore, if you store a lawn chair in the aisle below the

fridge with a sharp aluminum tubing corner positioned just right,
a can of carbonated beverage can topple from the fridge and be
punctured by the chair structure. Then, as you apply the brakes
and look for a spot to pull over, the can merrily issues broad arc-
ing sprays of agitated and sticky-drying liquid refreshment through-
out the coach as it rolls down the aisle. Or so I’ve been told.

9OPERATING THE DUMP VALVES 
IN THE WRONG SEQUENCE

OK, this isn’t the end of the world, but dumping the black tank
first/gray tank second order is a great way to partially purge your hose
of sewage. Dumping in the opposite sequence can leave unwant-
ed debris in the tube and make the job unnecessarily unpleasant.

8FORGETTING TO PERFORM REGULAR 
DUMP-TUBE MAINTENANCE

There are many potential pitfalls involved with the waste dump-
ing procedure. One of the most surprising events happens when
the hose clamp that secures the tube to the coupling has worked
loose, and as you pull the knife valve open and the black water
pressure surges into the hose, it parts company with the coupling
in mid-spew. If your dump fitting is inside a service compartment
it not only splashes on you, it also lines the compartment floor. If

Common pitfalls to
avoid when camping
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Coverages my vary by state and company.  Coverages are controlled by the policies issued and are not
modified, extended or revised by the descriptions contained herein.  PoliSeek is a registered service 
mark of PoliSeek AIS Insurance Solutions, Inc., CA Insurance Lic. #0F51713.

it’s wintertime and the ground is frozen and
the dump station rinse water supply is shut
off and drained for the season, you have
nothing close by to clean up with. Or that’s
what I hear happens.

The moral is to check the hose clamp
now and then and snug it down as needed.

7LEAVING THE RIG PLUGGED IN TO
SHOREPOWER AS YOU DRIVE AWAY

The results of this can range from moder-
ately embarrassing to somewhat costly. At
best, the suddenly taut shorepower cord
yanks the plug from the post and drags
along next to your coach until it’s noticed,
and you tuck the semishredded remains
back into the cord storage compartment.
Worse yet is when the cord is semitangled
and it gives the post a good yank that bends
it over and possibly shorts out the circuit
so your park neighbors are plunged into
120-volt AC darkness just as they’re about
to learn on TV if the price is truly right.

Unplugging the shorepower cord
should be part of your regular predeparture
walk-around checklist.

6NOT COMPLETING YOUR 
DINGHY-HITCHING PROCEDURE

This can be disastrous, but fortunately, it’s
not all that common an occurrence. It’s not
often we hear about a motorhome driver
who observes his or her dinghy car passing
the coach on a steep downgrade, for exam-
ple. Between the tow bar, safety cables,
taillight wiring, auxiliary braking device,
and setting the dinghy’s transmission and
steering correctly, there are a lot of possi-
bilities for errors. Diligence is the key to
safe dinghy towing.

In short, develop a checklist and make
sure every detail is covered every time.
Chase away any helpful but distracting 
children or neighbors as you follow through
your checklist and you can help avoid such
unhitching disasters.

TOP 10 MISTAKES YOU DON’T
WANT TO MAKE WHILE RVING

PoliSeek RV Insurance, go to www.motorhomemagazine.com/info
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5NOT USING A WATER-PRESSURE
REGULATOR WHEN HOOKED UP

It’s late when you hook up at camp. In the
wee hours you slosh through the wet carpet
and head outside to shut off the city water
supply after realizing you forgot to use the
pressure regulator. A burst water line or dam-
aged plumbing component are the potential
side effects of this mechanical slip-up.

Even if you intentionally don’t use a
regulator and set the supply faucet to
deliver very little flow, it still builds up
pressure, and may cause damage in your
RV’s plumbing system. Always use the reg-
ulator and you can avoid this problem.

4FORGETTING TO RETRACT 
THE STEP BEFORE DRIVING OFF

RVers with motorized steps and auto-retract
features that suck in the steps when the
engine is fired up needn’t worry about this
one. The rest of us with strictly manual
models often realize the step is out when
we notice a screeching, horrific noise com-
ing from the right side of the rig. If you
don’t have a copilot to thusly warn you, the
sound of the step contacting a curb or other
obstruction is your first clue.

A quick once-over prior to departure
— such as a glance down in the corner of
the right-side wide-angle mirror spot — can
eliminate this situation.

3CATCHING SOMETHING 
WITH YOUR TAIL

This falls in the “pay attention while driv-
ing” category. Many motorhomes have a
long overhang behind the rear axle, and
when making a sharp turn, it’s easy for the
driver to forget how that overhang swings
wide and splays all over the place. Many a
driver has had an “oops” moment after 
the coach tail catches a post, tree, anoth-
er vehicle or structure corner.

It’s like the “measure twice, cut once”
carpenter creed. “Look twice, turn once”
might help keep your rig in good shape in
tight quarters.

2NOT RETRACTING THE LEVELING
JACKS BEFORE DRIVING AWAY

Most powered leveling jacks have audible
warnings to alert the driver when they’re
still deployed and the RV is readied for the
road. Less-complex jacks, lacking the warn-
ing system, are a great way to draw your
campground neighbors’ attention when you
start to drive away. There’s nothing like the
sound of stubborn steel on rough pavement
to wake up the neighborhood.

Many jacks are tucked underneath
and easier to miss during your pre-drive
walk-around. It’s a lot better to get down
on your knees and take a good look under-
neath the motorhome before heading 
out. You may deprive your neighbors of
some amusement but you’ll save yourself
some embarrassment and semi-expensive
repairs.

1LEAVING THE TV ANTENNA UP
WHEN DRIVING AWAY FROM CAMP

When you pull away from the campsite and
a neighbor waves an arm in the air and
points up, it’s not a way of saying “Look! My
deodorant is still working!” More likely he or
she is doing what thousands have done be-
fore, which is warning someone that the TV
antenna or satellite dish is still cranked up.

Few RV devices are so cleverly de-
signed for multiple purposes. When you’re
parked close to a powerful transmitter the
antenna brings in a broadcast signal plus
coverage of the latest blizzard in Frostbite
Falls, Minnesota, and when driving, the an-
tenna wing is shaped to catch and hold any
tree limb or power line that hangs a bit low,
per campground zoning code.

It’s really easy to forget the antenna,
given its out-of-the-way location, and un-
less you look up during your walk-around
you’ll be visiting the parts department 
for a replacement wing, arm or lift mecha-
nism. Make the antenna check part of
your checklist and you can avoid joining
the crash-and-bang club when everyone 
is watching. ◆ H
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Newell Coach

Country Coach

Dynamax Grand Sport

Renegade Motorhome & Toters

Dynamax DynaQuest

For the Best Value Call:
1-800-221-7197 - MI

Website:
www.holland-motorhomes.com

Holland MI 49423

Pleasure-Way

Airstream Interstate
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quicktips from OUR READERS
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THERE’S A TIME
AND A PLACE
The TV in my motorhome is mounted above
the dashboard. There wasn’t a good place
to hang a clock that was easily visible
when watching TV. I bought a battery-
operated quartz clock and a set of numbers
from Klockit (www.klockit.com) for $3.75. 
I drilled a hole in the center of a cabinet
next to the TV and installed the clock. 
Now it’s easy to see what time it is while
watching TV or from anywhere in the coach.
JOSEPH VOLK l PAHRUMP, NEVADA 

▲

REMOVABLE AWNING EXTENSIONS

SLIDEOUT SEAL SPREADER
After parking my motorhome and putting out all three slides, I like to walk
around and check out the slide seals. Sometimes I find that they are not all
completely sealed. To remedy this problem I made a simple tool. I bought a
plastic putty spreader, cut off the handle and inserted it in a broom handle
in which I cut a slot, and then fastened it with two screws. Now I have a
tool that seats the seals.
NEIL BROWN l ANAHEIM, CALIFORNIA ◆

WE WANT TO
HEAR FROM YOU!
Quick Tips, MotorHome’s monthly col-ee
umn of useful, handy and simple tips by
fellow RVers, is looking for submissions.
Please send your favorite do-it-yourself
ideas to: MotorHome Quick Tips, 2575
Vista Del Mar Drive, Ventura, Calif.,
93001. Be sure to include any photos,
illustrations or drawings, if necessary. 
If your tip is selected for publication,
you’ll receive $35.

When deployed, the window awnings
for my motorhome come down so
low that the bottom of the awning is
below my eye level and blocks most
of the view to the outside. To solve
this problem, I added removable 
extensions to the awning straps by
taking a 12- to 18-inch piece of 
1⁄18⁄⁄ -inch-diameter cord, making a 
loop and threading it through the 
end of the awning strap, and then 
attaching it to the awning retainer
clip on the side of my coach. The
extension raises the bottom of the
awning several critical inches to a
more normal eye-level position, and
it does so without compromising the
awning’s shade and rain protection.
DONALD WHITESELL
NORFOLK, VIRGINIA

▲
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HANDS-ON l by DENISE SANTOYO

techsavvy
HANDS-ON l HOT LINE l COACH & CHASSIS l POWERTRAIN

NEVER LOSE YOUR WAY
Microsoft Streets & Trips 2009
with GPS Locator is much more
than just a mapping program

with a 32-inch cable that’s designed to improve reception in
fringe areas. I tested the unit with and without the cable, on
flat highway and low mountain terrain, and never had a prob-
lem with the satellite signal.

The program’s GPS pane allows you to input your starting
and ending points, and any destination along the way, then
maps your route as you drive. The spoken, turn-by-turn direc-
tions are a feature I found invaluable, especially on narrow
roads and areas of heavy congestion. It can easily be turned off
if you find the audio directions distracting. While the system
is not without its quirks — I was amused to hear U.S. Highway
101 pronounced “us highway one hundred and one” — they
are minor and do not affect the accuracy of the directions. Even
when I intentionally drove off course, the GPS told me I was “off
route” before recalculating a new one and directing me back.

Streets & Trips 2009 with GPS Locator has many other
features that are sure to please: it calculates fuel economy, 
fuel cost per trip and average driving speed; searches for a 
location by description; includes a free trial membership to
Entertainment Online, which includes a valuable coupon finder
function for special savings at restaurants and special events;
and sends information to a handheld device, like your cell
phone (standard text messaging rates may apply).

Microsoft Streets & Trips 2009 with GPS Locator retails
for $69.95. You can try out the software (without GPS) yourself
by downloading a free 60-day trial version of the program from
www.microsoft.com/streets. ◆

Whether driving across country, or heading out for 
a weekend jaunt close to home, it’s easy to get turned around,
and before you know it, you’re wondering, “Where am I? Did 
I miss that turn?” Microsoft Streets & Trips 2009 with GPS 
Locator — a travel and mapping program that can plan trips,
track mileage and locate more than 1.5 million points of inter-
est — can help you with this familiar traveler’s dilemma.

Streets & Trips has long been a favorite with RVers for its
easy-to-use functionality and reasonable price point, but its
new, detachable GPS allows you to add real-time GPS to any
laptop, Windows Mobile-based Pocket PC or smart phone.

I loaded the program on my laptop, which operates on
Windows Vista and has an Intel Pentium processor. Installing
the software is easy: Simply insert the DVD and follow the steps
as they pop up on the computer screen. One important thing 
to remember is not to insert the GPS locator until after the soft-
ware has been installed. I overlooked this instruction, and had to
reinstall the program for it to recognize and connect to the GPS.

Once the program is installed, the GPS can be plugged
into any one of your computer’s USB ports. The GPS comes
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It seems from our investigation, Kenneth
Finger may not have been fully aware of
the terms of his warranty contract. We
have stressed continually that owners
take the time to read carefully the entire
contract, especially the exceptions and/or
exclusions. We contacted Good Sam Club
CSP on Finger’s behalf, and even though
there was a coverage issue based on the
conditions stated in the policy, CSP and
Finger reached a resolution, which in-
cluded goodwill consideration.

Finger:

After exchanging e-mails with the CSP
claims department, I received a partial
reimbursement for $2,464.67. I then
appealed the decision to decline pay-
ment for some of the labor hours to the
Good Sam Club CSP Review Board, and
received a letter from Trish Beale with
CSP authorizing a gesture of goodwill
payment for $588.79.

Thank you, Hot Line. Overall, I am
satisfied with the reimbursement.
K.F.

Good Sam Club CSP:

In reference to your letter from Mr. 
Kenneth Finger, we at Good Sam take
the satisfaction of our customers very
seriously and strive to provide our cus-
tomers with one of the most comprehen-
sive breakdown programs in the industry.
The Continued Service Plan is the only
program that is a true insurance product
underwritten by an A-plus-rated carrier.
Since we do offer an insurance product,
not a warranty, we are bound by the
terms and conditions of the policy.

After a thorough review of the claim

50 August 2009 l MOTORHOME

techsavvy HOT LINE

Last September, I took my 2002 New-
mar Dutch Star Class A coach to Del-Val
International Trucks in Montgomeryville,
Pennsylvania, for service because of an
exhaust leak. My motorhome is powered
by a 330-HP turbo Caterpillar diesel
motor, which had been exhausting black
smoke and seemed down on power.

Del-Val service technicians deter-
mined that the exhaust manifold gasket
had failed and a manifold bolt had bro-
ken. They also determined that the waste
gate on the turbo was frozen and the turbo
blades had a large amount of play on the
shaft. The technicians said that there
should not be any play and the turbo
would probably fail in the near future.

One of the Del-Val techs contacted
my continued service plan provider, Good
Sam Club CSP, for authorization of the
repairs. The claims department represen-
tative denied the work, stating that my
policy didn’t cover gaskets on a model
older than five years, and the waste gate
failure was due to rust and corrosion.

I believe the cost for the repair of
the broken bolt on the exhaust manifold
should be covered. I think that the fail-
ure of the bolt caused the failure of the
gasket; the gasket did not fail on its own.

Del-Val techs told me the waste gate
failure was from normal use from the heat
of the exhaust (there was no rust or cor-
rosion on the unit) and the turbo showed
excessive wear and was about to fail.

I contacted the continued service
plan provider myself and was also de-
nied coverage for the work.

The cost to replace the broken bolt
and gasket was $1,427.58. The cost to
replace the turbo and waste gate was
$1,906.26 — total, $3,333.84. Hot
Line’s help would be most appreciated.ee
KENNETH FINGER
LANSDALE, PENNSYLVANIA

that Finger submitted to Good Sam CSP,
it has been determined that the waste
gate portion of the claim was [initially]
denied because there was no failure. The
terms and conditions of the policy are
very specific regarding what is not cov-
ered. It is stated in the policy under
“What is Not Covered” that “any covered
part which is not broken down but which
a repair facility recommends or requires
be repaired or replaced [is not covered].
Suggested or necessary upgrades or re-
placements are also not covered.”

In addition, it has been determined
that the manifold gasket portion of his
claim was denied because, due to the age
of the vehicle, it no longer qualifies for
seals and gasket coverage. It is stated in
the policy under “Chassis Coverage,” and
reiterated under “Coach Coverage” that
“seals and gaskets are covered for all
components listed as covered in the evi-
dence of insurance — for units with less
than 50,000 miles and are five model
years old or less when the claim is filed.”

We at Good Sam do understand the
strain an unforeseen breakdown can
cause, and with this in mind we would
like to issue Finger a one-time payment
in the amount of $588.79 as a gesture
of goodwill. This is half the cost of the
gasket repair less the policy deductible.

Thank you for contacting us; we 
appreciate Finger’s business and look
forward to servicing him in the future.
TRISH BEALE
OPERATIONS MANAGER
GOOD SAM CLUB CSP
ENGLEWOOD, COLORADO

RESERVATION REGRETS
Unhappy with the cancellation policy at a
Massachusetts campground, a reader
asked Hot Line to get involved. She wrote:

On March 25, 2008, I booked a reserva-
tion at Cape Cod Campresort for a July 19
arrival. On June 16, I called and cancelled
the reservation, and wrote a letter to the
main office. I realize I signed an agree-
ment that I would have to pay $165 of my
$549 reservation cost (30 percent) if I
cancelled within seven days [of my sched-
uled arrival date]. I cancelled 28 days in
advance because my mother passed away.

Working Out 
the Warranty
CERTAIN THAT THE REPAIR WORK 
HIS MOTORHOME REQUIRED SHOULD
BE COVERED BY HIS CONTINUED 
SERVICE PLAN, A READER APPEALED 
TO HOT LINE FOR ASSISTANCE WHEN
HIS CLAIM WAS DENIED. HE EXPLAINED:

“IT’S NOT UNUSUAL FOR
RV PARKS TO CHARGE
A PERCENTAGE OF THE
RESERVATION COST AS
A CANCELLATION FEE,

REGARDLESS OF WHEN A
CANCELLATION IS MADE.” 
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REMCO
THE TOWING EXPERTS

Practical Solutions for 
Towing 4-Wheels Down

SOLUTION NO.1
DRIVE SHAFT COUPLING

SOLUTION NO.2
LUBE PUMP

The most convenient e
way to tow your vehicle. Be ready to tow or drive in
seconds. Engage or disengage the coupling easily
from the driver’s seat with the control cable.

CALL THE TOWING EXPERTS TODAY!
1-800-228-2481

www.remcotowing.com

Simply and
effectively

lubricates the
automatic transmission of front wheel drive ve-

hicles while towing. A motorhome dash-mounted
electronic monitor controls the system. Compo-
nents installed in the engine compartment with
one electrical cord connecting the motorhome

and towed vehicle – pump, monitor and taillights.

Factory Direct      2010 Models with $20,000 Rebate
Ou

t N
ow

(Customers Only, No Dealers)
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After months of waiting, I called my
credit card company and was informed that
I still had to pay $165. The campground’s
agreement does state that it only allows
seven-day cancellation refunds of 70 per-
cent, but I think this is an unfair policy. I
paid the entire amount, $549, and gave 28
days’ notice, and was charged $165 for
nothing. In my 24 years of camping, I have
never been expected to pay the full amount
with no understanding of my problems —
especially the passing of my mother in May.
JOAN MYER
NEWFOUNDLAND, NEW JERSEY

Circumstances required that Myer cancel
her reservation at Cape Cod Campresort,
and she hoped the campground would
issue her a full refund of her reservation
payment. Unfortunately, examination of
Myer’s paperwork clearly indicates the
campground’s cancellation policy, which
states that cancellations received more
than seven days prior to an arrival date
allow for a 70 percent refund — and there-
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fore a 30 percent cancellation fee.
It’s not unusual for RV parks and

campgrounds to charge a percentage of 
the reservation cost, or the first night’s stay,
as a cancellation fee — regardless of when
a cancellation is made. 

Based on Myer’s own admission that
she was aware of the campground’s can-
cellation policy when she made her reser-
vation, there did not seem to be anything
Hot Line could do in this case. However,
we contacted Cape Cod Campresort on her
behalf for any possible consideration. A
company representative wrote as follows:

From what I can understand of Mrs. Myer’s
letter, her complaint is that we would only
refund her 70 percent of her initial $549
payment, which she made for a reservation
arriving July 19 and subsequently can-
celled. Our written reservation policy clear-
ly states that all reservations are subject
to a minimum 30 percent cancellation fee.
When cancellation is made seven days or
less prior to a scheduled arrival date, there

Rexhall Industries, Inc., go to www.motorhomemagazine.com/info
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is no refund. This is clearly posted on our
Web site and reservations cannot be made
without the customer acknowledging this.

Myer does not deny that she under-
stood the policy; her complaint is that she
does not agree with our cancellation policy.
She went ahead and made the reservation,
which she should not have done if she did
not agree with the policy. In making the
reservation, she accepted the terms.

As a gesture of goodwill, we are will-
ing to offer her a rain check for another
time to use the money she has forfeited.
ANTHONY E. NEWMAN
SENIOR PRESIDENT
CAPE COD CAMPRESORT
EAST FALMOUTH, MASSACHUSETTS

COOL RESOLUTION
Having experienced problems with his refrig-
erator from the time he initially purchased
the unit, a reader asked for Hot Line’s inter-
vention with the manufacturer. He wrote:

I purchased a new Dometic refrigerator in
August 2005 for $1,951.78, and it has
given me trouble from the start. I’ve had to
take the refrigerator in for service more than
five times, while under warranty, due to on-
going problems with its cooling system.
These repairs have cost me time and
money. Counting the initial cost of the re-
frigerator, special trips and overnight stays,
I believe I have put in almost $4,000 on
this unit. Any help that Hot Line can give
me would be greatly appreciated.
PERRY PHELPS
GREENSBORO, GEORGIA

We contacted Dometic to see if it could be
of any assistance to Phelps in resolving his
refrigerator issues, and heard back from
both Dometic and Phelps. Phelps reported
the following resolution:

Dometic’s warranty department contacted
me and authorized a replacement of this
refrigerator. The new refrigerator is giving
service as it should, and I now consider this
matter resolved. I appreciate Dometic
doing the right thing, and I want to thank
Hot Line for its assistance in this matter.
P.P. ◆

TO CONTRIBUTE TO HOT LINE, pleaseE
refer to Contact MotorHome, on page 8.e
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Innovations Housing, go to www.motorhomemagazine.com/info

43 Years of the BEST 
Motorhome Buys...
Guaranty’d!
HUNDREDS of New & Used with 
prices too low to list!

Junction City & Coburg, Oregon 
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Regarding “No Cool” (May), I had the
same problem with my Norcold refriger-
ator in my 2005 Class A motorhome. I
talked to a Norcold technician who sug-
gested the chimney fan might be wired
backward. I reversed the wires, and that
solved the problem.
JERRY TRAPP l PINEVILLE, OREGON

Twelve-volt DC refrigerator chimney fans
must blow up and out, not down and out,
Jerry. They will rotate clockwise or coun-
terclockwise depending on their wiring.

While red is usually positive, and
black is usually negative, fans are not
necessarily color coded to rotate in the
desired direction. Either fan terminal or
wire can be positive or negative. Rota-
tion direction simply depends on which
fan terminal or wire you designate pos-
itive, and which fan terminal or wire you
designate negative.

VALVE STEMS
I have LT225/75R16 tires on my 261⁄1⁄⁄ -
foot-long Class C motorhome. On a re-
cent trip I experienced tire failures in
the dual tire setup on the driver’s side
rear. First, the outside tire went flat for
reasons no tire technician can discern
— there were no punctures and the tire
was reinflated after its removal.

After the brand-new spare was
installed, I drove off only to have the in-
side tire blow its entire valve assembly
just a few miles down the road. A new
high-pressure valve was installed, but
when I resumed my trip, the valve as-
sembly blew on that new spare that was
now the outside tire.

Other than the spare, these tires
had about 22,000 miles on them and
had recently been rotated to the driver’s
side rear from the front. I may have been
riding on the flat for many miles. Do you
have any idea why this happened?
DAVE JOHNSON l CLEVELAND, OHIO

Your wheels had low-pressure valve
stems, Dave. If the valve stems blew

out, they are the same valve stems that
are used on passenger cars, because
truck tire valve stems can’t blow out.

Because no one could find any-
thing wrong with the first tire, its valve
stem more than likely caused it to sud-
denly deflate. Your tires require at least
65 PSI minimum inflation pressure and
may require 80 PSI, depending on their
load range and your individual wheel
loads. Snap-in rubber valve stems
should not be used in tire and wheel as-
semblies that are designed for pressures
exceeding 40 PSI.

For your own safety, inspect all of
your valve stems. If they aren’t metal,
go to a tire shop and have metal valve
stems installed. Insist that the tire shop
install valve stems that are accessible
when the wheels are installed as inner
dual wheels.

Lastly, I wouldn’t continue to use
the first tire that failed, because you
don’t know how long it ran flat. Such a
run flat condition usually permanently
damages the tire. Such run-flat damage
will ultimately cause the tire to fail pre-
maturely.

12-PLY RATED TIRES
I’ve read your column for many years,
and believe you are the foremost expert
on motorhome tires around. Everything
I know about tires, I learned from you.
Sadly, I did not follow your advice when
I replaced all six of my Michelin 8R19.5
tires on my 30-foot motorhome. I let the
salesman sell me Bridgestone 8R19.5,
12-ply tires. How bad is my error, and
what should I do to fix it? Thank you.
CHUCK DANIELS l MESA, ARIZONA

As long as you don’t inflate the tires in 
excess of the maximum inflation pres-
sure stamped on the rims, Chuck, the
only error is in your checkbook. Load
Range F (12-ply rated) tires generally
cost more than Load Range D (8-ply
rated) tires, which were probably on your
motorhome.

Nowadays, most tire manufacturers, 
including Michelin, only make Load
Range F (LRF) tires in the 8R19.5 size.
An LRF tire can become a Load Range E
or Load Range D tire by only inflating it

to the pressures required in those load
ranges. Starting with Load Range F tires
gives motorhome owners considerable
flexibility to deal with bad weight distri-
bution and overloaded conditions that
cause individual wheel positions to be-
come overloaded with the original tires.

Now is the time to get your individ-
ual wheel positions weighed. Then, refer
to Bridgestone’s load/inflation table and
inflate your tires to the minimum re-
quired pressures for the loads shown in
the table plus 10 PSI for reserve as long
as the maximum inflation pressure
stamped on the rims is not exceeded.
Always keep the cold inflation pressure
above the minimum required for each
wheel position.

While an LRF tire can become an
LRE or LRD tire by simply inflating it to
pressures required in those load ranges,
it does not work the other way. An LRD
tire cannot become an LRE or an LRF
tire by over inflating it, and an LRE tire
cannot become an LRF tire for the same
reason.

Fan Wiring

by WES CAUGHLAN COACH & CHASSIS techsavvy

“YOU CAN’T JUST PICK
ANY 19.5-INCH TIRE

AND MOUNT IT ON ANY
19.5-INCH WHEEL. 
WHEELS AND TIRES

MUST BE MATCHED FOR
DIAMETER, WIDTH, DUAL

SPACING, LOAD AND 
INFLATION PRESSURE.”
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Got Good Sam RV
Emergency Road Service?

Join Good Sam Emergency Road Service today!
We are the RV rescue sWW pecialists with over 1,500,000 successful roadside rescuesff !

TOLL-FREE 
ACCESS

UNLIMITED DISTANCE 
TOWING

40,000+ NATIONWIDE
RV SERVICE AND 
TOW PROVIDERS

FREE TIRE CHANGES,
JUMP STARTS AND

FREE FUEL DELIVERY

PROTECTION FOR YOUR RV
AND ALL FAMILY VEHICLES

CERTIFIED RV
TECHNICIANS

AVAILABLE 24/7

JOIN NOW!
Yes! Sign me up for 24/7 Benefits. My Good Sam RV ERS Membership cards
and all privileges are valid 24-hours after approval of payment.

Introductory Rate: $109.95  Only $79.95

Check enclosed payable to Affinity Road & Travel Club, Inc. or ART (U.S. Funds& )

Charge My:   VISA   MasterCard    Discover/NOVUS    AMEX

Account #: ____________________________________ Exp. Date: _____/_____

Signature: _________________________________________________________

Name: ____________________________________________________________

Address: __________________________________________________________

City: __________________________  State: ______ Zip: ___________________

Phone: _________________________

Email: _____________________________________________________________
Enter your email address to receive technical tips and special promotions

Mail to: RV Emergency Services, P.O. Box 6900, Englewood, CO 80155-6900
or call 1-888-772-4701

109.909.909.9

24EF

Call Us Toll-Free to Join Today or Enroll Online!

1-888-772-4701
www.ww GoodSamERS.com

Mention code 24EF when calling to save $1.00 and
ask about our new member special introductory rate.

EMERGENCY
ROAD SERVICE

Note: All program benefits are subff ject to limitations set forth in the currentff
Member Benefit Brochure which will be sent toff you upon approval of your
Membership and is accessible at www.GoodSamERS.com/pdf/ERS_nonMBB.pdff f.
Benefits and services provided by Affinity Road & Travel Club, Inc& .

Good Sam Emergency Road Service, go to
www.motorhomemagazine.com/info
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TIRE ROTATION AND AGE
I own a 2001 Itasca Class A motorhome built
on a Workhorse chassis. The tires are Miche-
lin 245/70R19.5 LRF XRV on steel wheels,
and their pressures are maintained at 85
PSI rear, 95 PSI front per Itasca/Workhorse/
Michelin specifications. Weight is 6,940
pounds on the front axle, 12,940 pounds on
the rear; the total weight is 19,880 pounds.

My mileage is approaching 15,000
miles, and the tires are wearing very well
with no evidence of abnormality. I believe
I read a paragraph in your column some
time ago about tire rotation wherein you
recommended against any rotation and
suggested running the tires as originally in-
stalled, replacing them when they begin to
exhibit sidewall cracks or excessive wear.

I maintain my coach by the book,
checking my tire pressures often. I’m a firm
believer in “if it ain’t broke, don’t fix it.”
Please refresh my memory. What do you
recommend? Thanks for a great column!
BILL DONALDSON l WICHITA, KANSAS

You have a good memory, Bill. The reference
to tire rotation appeared in my February
2001 column. In that column I stated, "In
my opinion, rotation is not cost effective on
motorhomes because the tires get too old
before they ever wear out. In short, I do not
recommend spending money to have motor-
home tires rotated. Michelin’s “Recreation-
al Vehicle Tire Guide” advises the following:
“If correct air pressure and proper align-
ment are both continually maintained, tire
rotation may never be needed.” Nothing has
changed my opinion or Michelin’s advice,
because almost all motorhome tires age out
before they wear out. Seven years is as old
as a motorhome tire should get.

A tire’s age can be determined by its
birth week and year. They are the last four
digits in the DOT number that is molded in
the sidewall of every tire. If the last four
digits of a DOT number are 3201, that
means the tire was manufactured in the
32nd week of 2001. Tires manufactured
prior to the year 2000 only had one digit to
indicate their birth year. A DOT number
ending with 359 means the tire was man-
ufactured in the 35th week of 1999.

TIRE SIZE
In the past few weeks I’ve talked to at least

COACH & CHASSIS
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HOME BASESAVE FUEL

DEEDED R.V. LOTS

“Full Time RVing” makes sense
Now more than ever!

Skookum Rendezvous, go to www.motorhomemagazine.com/info
CONTINUED ON PAGE 58
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I have a relic, but I love it. It’s a 1993
Rockwood Embassy 34-foot diesel-
pusher with 105,000 miles on it. It has
a Cummins 5.9-L diesel engine and it
had an Allison AT 542 transmission. The
older it got, the more the transmission
overheated going up hills or even idling
in gear. It finally died completely at
about 80,000 miles. I had a new Alli-
son AT 545 transmission with a lockup
converter put in and added a separate
transmission cooler behind the radiator.
It still overheats, although not as badly.

I’ve been advised to change the
transmission fluid to SAE 15-40 engine
oil and the temperature should drop
about 20 degrees. Is this true? I’m also
considering adding a Banks PowerPack
to the engine, but I’m getting mixed
advice on whether that would make the
transmission problem better or worse.
What’s your advice? Thanks.
BILL RUGG
SAN LEANDRO, CALIFORNIA

Allison no longer recommends the use
of C4 engine oils, such as 15W-40.
Rather than use motor oil in the trans-
mission, it recommends that you use
Dexron III or better yet, switch to Tran-
Synd synthetic fluid. TranSynd is made
by Castrol to Allison’s specifications and
sold by Allison dealers. Some owners 
report drops in operating temperatures,
although that is not guaranteed.

Having a lockup converter would
help because you don’t get the slippage
at highway speeds that creates a lot of
heat. However, I checked with Allison
and a lockup converter was never of-
fered for this transmission, so you have
been given some misinformation. If you
have further questions, Allison provides
a toll-free tech line at (800) 252-5283.

Factory guidelines for this transmis-
sion call for a normal running tempera-

ture of 160–200˚F. Short-term peak
temperatures, such as during hill climbs,
should not exceed about 220˚F. It should
not overheat when idling, unless airflow
from the fan is poor. The fact that it got
worse over time tells me it’s more of a
deterioration problem. Very often the
cooling system becomes less efficient
because the fins become clogged with
bugs or coated with oil mist and dirt.
Sometimes the radiators need to be care-
fully steam cleaned. Internal radiator
tubes become clogged with mineral 
deposits and other crud and require 
rodding out. Also, check the fan drive.

If the cooling system checks out
OK, I’d add a thermostatically operated
electric cooling fan to the transmission
cooler, or install a unit that has one built
in. Be sure you have a good fluid tem-
perature gauge, too.

Regarding the PowerPack (or
Stinger), I checked with Banks and it
does not offer a product for these en-
gines with four-speed automatics. For
motorhome use, the AT 545 is rated for

a maximum net input power of 235 HP

and a net input torque of 445 LB-FT, and
a vehicle weight up to 30,000 pounds
gross combined weight rating (GCWR).

AUTOMATIC PARKING BRAKE BLUES
In 2006 I purchased a 1994 Fleetwood
Pace Arrow that has a Chevrolet power-
train with only 27,000 miles on it. It
runs beautifully and I put 4,000 trouble-
free miles on it the first year. About
1,000 miles into my second year, I was
preparing the unit for a trip; when I got
ready to pull out, it would not move for-
ward or backward. I checked everything:
emergency brakes, jacks, etc. I thought
my transmission was gone, although the
fluid was fine. I went inside and turned
the engine off; a half-hour later I tried it
again and the unit pulled away like noth-
ing was wrong. A 1,500-mile trip went
by without incident. The only thing that
was different was in the driveway the
coach was idling for about 30 minutes,
something I don’t normally do.

In the middle of another trip sever-
al thousand miles later, I forgot and left
it running while in a restaurant, and it
did it again — it would not move. After
shutting it off for about 30 minutes
I was able to take off, and made a gru-
eling trip through the Rockies without
incident. As long as I don’t keep it run-
ning while stopped this doesn’t happen.
Can you explain what’s going on here?
PAT DUGGAN
ST. CHARLES, MISSOURI

The problem is likely caused by the au-
tomatic parking brake system, not the
transmission itself. The most probable
culprit is the transmission shift selector
indicator switch, which may be affect-
ed by heat, as it is down on the trans-
mission shift linkage. To check it out, a
specialized scan tool, such as the GM
Tech 2 scanner, is needed. If you can’t
find a Chevrolet dealer that will work on
motorhomes, try a Workhorse dealer:
www.workhorse.com; (877) 294-6773.

EMISSION COMPONENT WARRANTY
I have a 2003 Class A on a Workhorse
chassis with an 8.1-L engine and about
25,000 miles. The right-rear bolt on the

Allison
Transmission
Questions

techsavvy POWERTRAIN by KEN FREUND

“I NEVER RECOMMEND
LEAVING AN ENGINE

RUNNING IN A 
VEHICLE WHILE 

IT IS BEING TOWED. 
IT WASTES FUEL, CAUSES
UNNECESSARY POLLU-
TION AND PROLONGED,

EXCESSIVE IDLING IS 
BAD FOR AN ENGINE.”

056-MH0908 Powertrain-Mark  5/18/09  5:26 PM  Page 56



Flexsteel RV Furniture Custom Built Computer Desksg

57MOTORHOME l August 2009

exhaust manifold is broken. I understand that
GM has a 70,000 mile/seven-year warran-
ty that covers this problem, but I can’t find
any definitive information. Can you help?
WARREN HOLMES
LONG BEACH, INDIANA

The good news is I have an answer for you.
General Motors has an emissions compo-
nent warranty to seven years/70,000 miles
on light-duty vehicles with a gross vehicle
weight rating (GVWR) less than 9,600
pounds. The bad news is that Workhorse
Custom Chassis (WCC) sells no motorhome
chassis with a GVWR of 9,600 pounds or less
and its warranty on the exhaust manifolds
on this unit is for five years or 50,000 miles,
whichever occurs first. Therefore you’ll have
to pay for the repair. I suggest you consider
switching to aftermarket headers, or at least
replace all the exhaust manifold hardware.

HONDA TOWING
Can I tow my 2007 Honda Accord, four-
cylinder, automatic transmission behind
my motorhome if I leave the engine run-
ning and the transmission in neutral?
TONY JACOBSON
ATASCADERO, CALIFORNIA

I never recommend leaving an engine run-
ning in a vehicle while it is being towed. It
wastes fuel, causes unnecessary pollution,
and prolonged, excessive idling is bad for
an engine. It causes carbon formation and
other internal problems; plus, if there is a
problem such as a leak, a piece of paper
getting blown onto and blocking the radia-
tor or a drop in oil pressure, you could have
major engine damage and even a fire.

Honda does not currently approve of
towing this model. However, it is widely
done and several companies manufacture
baseplates and other towing equipment for
these Hondas. According to the company,
Honda owners are not having a statistical-
ly significant number of transmission prob-
lems, and the ones that occur seem to be
caused by operator error. Honda’s recom-
mended procedure before towing an auto-
matic has been to start the engine, shift
from PARK to DRIVE, then to NEUTRAL, then
shut off the engine and put the ignition
switch to the ACCESSORY position. Avoid
shifting to REVERSE during towing prepara-

tion, as this has been found to cause fail-
ures. Honda’s customer service number is
(800) 999-1009.

AIR BRAKE PROBLEM
I recently purchased a 2001 Fleetwood Dis-
covery on a Freightliner chassis with 300-HP

Cummins and air brakes. My problem is that
on my last trip, my rear air-pressure gauge
dropped to zero and the low air buzzer

sounded. Knowing the results of no air in
the system, I headed for the side of the
road. Before I stopped, the gauge jumped
back to 125 PSI and the buzzer stopped.
After I stopped, the gauge went through
this up and down several times. I sent my
son outside to listen for air and he didn’t
hear anything. I also figured that the air
could not empty and fill this rapidly. I now
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Dave & LJ RV Interiors, go to www.motorhomemagazine.com/info

CONTINUED ON PAGE 61
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five RV mechanics who told me the way to
correct wandering in my 1992 33-foot Win-
nebago Elante is to get rid of the 8R19.5 tires
I have on the front. I said, “What tire size do
I go to?” They said, “the size that you want.”

Can you tell me what tire matches the
8R19.5s in the back, and is 2–3 inches
wider? Thanks very much.
JOHN MILLER l ORLANDO, FLORIDA

There is no such tire, John. If there were, you
wouldn’t be able to put it on your motorhome,
because your wheels aren’t wide enough. You
can’t just pick any 19.5-inch tire and mount
it on any 19.5-inch wheel. Wheels and tires
must be matched for diameter, width, dual
spacing, load and inflation pressure.

A tire size that will fit on your wheels
and will improve your handling is the
225/70R19.5 all-steel. Michelin makes it
in the XRV configuration. Other tire manu-
facturers make it, too.

The 225/70R19.5 all-steel is about 1
inch smaller in diameter than the 8R19.5,
which will lower your motorhome by about
1⁄1⁄⁄ inch, and it is almost 3⁄3⁄⁄ of an inch wider,
which is about as much extra width as you
can get on your wheels that are only 6 inch-
es wide and provide only 10 inches of dual
spacing. The 225/70R19.5 all-steel can be
mounted on 6-inch wheels and requires a
minimum of 9.9 inches of dual spacing. Any
wider tires and wheels will adversely change
steering geometry and front end loading.

OZONE
I’ve heard that you should avoid storing a
motorhome near electric generators, trans-
formers, mercury vapor lamps or where weld-
ing is done. I’d like to know the reasons why.
PETE ADAMS l BOISE, IDAHO

The reason is ozone or O3, Pete. There’s ozone
around these items. It’s a gaseous form of
oxygen with three oxygen atoms per mole-
cule. It’s formed by an electrical discharge in
oxygen. Air is 21 percent oxygen, which is
O2. Ozone is a strong oxidizing agent. It can
deteriorate rubber rapidly, as anyone having
experience with Los Angeles smog can tell
you. While Los Angeles air contains less
ozone today than it did years ago, it still
isn’t as pure as the air in Boise, Idaho. ◆

TO CONTRIBUTE TO COACH & CHASSIS,
please refer to Contact MotorHome, page 8.e

COACH & CHASSIS 
CONTINUED FROM PAGE 55
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NEWELL COACH

ROADTREK
America’s #1 Selling Class B Motorhome

COUNTRY COACH
Come see the all new Veranda!

Best in the West

NEW & PRE-OWNED
GAS & DIESEL

Visit our online showroom:
www.hollandmotorhomes.com

800-961-4464
San Diego, California 92111
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CSI Parts & Service Center
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RVmarketplaceaugust2009 For information on Mail-Order Advertising rates:
The RV Marketplace, P.O. Box 8510, Ventura, CA 93002,

or call (800) 667-4100 ext 391, or 385

Coach Mask
Highest Quality Largest Selection

5 YearWarranty

Tow Car Shield
Limited Lifetime Warranty

Free Repair or Replacement

Coastline Cover Company

800-216-1664 / www.coastlinecover.com

Window Covers
No Ladder RequiredLadder Requir

16600 W. Cleveland Ave., New Berlin, WI 53151

1-888-617-7333

Honda Generators
Super Sale

In Stock and
Ready to Ship

Honda Generator
Model #EU-2000i

$879
Free Shipping

Remote starter
available with thiss 

generator $239
Honda Generator

Model #EU-3000iss
$1,679

Free Shipping

Visit Us ONLINE NOW at
www.speedwaysales.com/honda

Full line of Hondda Generators in StockG t i St k

l #EU-1000eMode $649

• Now Available NEW #EU-6500isble NEW #EU-6500is

Your ad in RV
Marketplace as
little as $825.
Our 3" size is just
$825/issue for black
& white based on a
12-issue schedule.
If you like the 41⁄2"
size, the B/W price
is $1140/issue on 
an annual schedule.
Both sizes are 
available in B/W,
2 color or 4 color.

Call the Adv. Dept.
at 1-800-765-1912,
ext. 391, 392 or 385

MH2008-09
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AFFORDABILITY!DD

www.SampleAwningAd.com

1-800-000-0000
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You won't believe the prices!YY

And we’ll make it EXTRA easy for
you by designing your ad at 

no additional charge.

Call 805.667.4385 or 
805.667.4391, or email 

classifieds@affinitygroup.com 
for rates and all the details.

Lightweight yet
Extremely Durable!
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think this was a warning system failure.
I then cautiously finished my trip home

and have since swapped the front gauge
with the rear gauge to see if it could be a
gauge failure. The problem stayed on the
same circuit. I have found that the pressure
sensors are in an electrical control module
that is in the rear of the unit. Being in the
electrical business I am aware of the need
for wire diagrams when tracing problems.
Do you know where I can get a diagram for
this unit? I think the problem could be a
sensor that appears to be inside the control
module. Can you help me with this problem?
PHILIP OSGOOD
CLAREMONT, NEW HAMPSHIRE

If this is a 2001 chassis then you have de-
scribed a failure in the vehicle data control
(VDC) unit that is located in the rear of the
chassis. Fleetwood either put it in the left or
right side box, or under the bed box. You will
need to locate the red and green 1⁄1⁄⁄ -inch air
line going into a black box that’s approxi-
mately 8 by 10 inches, with two electrical
harnesses going to it: a 10-pin connector
and a 24-pin connector. That whole unit will
need to be replaced. Sign on to www.freight
liner.com so you can find schematics and
info on your coach. The part number for this
VDC is KYS 1539 10104 01; however,
please check with a local Freightliner deal-
er so they can match the part number with
the Freightliner VIN number (this part has
gone through several updates).

SOLVING BATTERY DRAINS
I have a 2003 Winnebago Journey DL
motorhome. The batteries keep draining
and it ruins the batteries. I have had the
coach in two Winnebago service centers
and they were unable to determine the rea-
son why. Winnebago stated the coach is out
of warranty and offered no assistance,
though the problem started before it was
out of warranty. Dealers blamed it on the
batteries and replaced them four times. Do
you have any suggestions or solutions for
this electrical problem?
GEORGE SMITH l OLATHE, KANSAS

Modern motorhomes have many small cur-
rent draws even when everything is supposed
to be off. These include circuit boards, digi-
tal memories, clocks, timers, etc. In addition,
even healthy batteries without external par-

POWERTRAIN CONTINUED FROM PAGE 57

NO EXTENSIONS
NO LEAKS

EASY TO AIR UP

800-300-2674
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duallyvalve.com
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$
+ $800 SH0
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VALVEVV  STEN / STABILIZER

11000

056-MH0908 Powertrain-Mark  5/18/09  5:27 PM  Page 61



62 August 2009 l MOTORHOME

asitic draws lose a small amount of charge
every day; the rule of thumb is 1 percent.

Parasitic draw from the electrical sys-
tem with everything “off” should not ex-
ceed about 0.050 amperes (50 milliamps).
You can measure this by removing one bat-
tery cable and using a digital volt-ammeter
to measure the current between the battery
post and removed cable end. If it is exces-
sive, remove coach fuses one at a time until
it drops to an acceptable range. This will
be the circuit with the high draw that needs
to be corrected.

You didn’t mention how long it takes
to discharge the batteries, or whether you
are doing anything to charge them while in
storage. I recommend a battery disconnect
switch to isolate the batteries. This can also
prevent an electrical fire if a rodent chews
through a power cable’s insulation during
storage, for example. I also recommend
using a maintenance charger. If your stor-
age area doesn’t have power available, 
consider a solar battery maintainer.

SHIMMY AND SHAKE II
I experienced a problem similar to that
described by Conrad and Sandy Kopec
(“Shimmy and Shake,” May) with my 1999
Tioga 23B built on a Ford chassis. On a
backroad in Ohio, the shaking was so severe
that I could not go more than 40 MPH. When
I got to my destination I checked in at an RV
dealer in central Ohio. Belt separation was
severe on one front tire and just beginning
on the other. I won’t mention the brand, but
it was one with a reputation of belt separa-
tion. Needless to say, I changed brands on
all six wheels. The Kopecs might want to
check their front tires for belt separation,
particularly the one that hit the pot hole.
JOHN THOMPSON
CARSON, CALIFORNIA

Thanks for writing, John. Sometimes it’s
easy to focus on one source of the problem,
and overlook another, especially when a
certain vehicle series has a history of 
a known problem. These rigs are often fixed
with steering dampers. Owners should also
check for belt separation any time the ride
deteriorates and vibration or shimmying 
becomes a problem. ◆

TO CONTRIBUTE TO POWERTRAIN, pleaseN
refer to Contact MotorHome, on page 8.e

POWERTRAINdealers&destinationsaugust2009

ARIZONA MONTANA

Missoula
MontanaaaaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanaMontanao ta a
CALL TODAY!C
1-866-427-2344 

www.BretzRV.com

Buy your next RV in Montana
PAY NO SALES TAX

WE HAVE
MT LLC FINANCING!

See BretzRV.com 
for the 

Best Pricing!
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RETAMA VILLAGE  COME JOIN US! At our
exclusive 55+ active adult community in the
fabulous Rio Grande Valley of South Texas.
Large RV Lots, Casita w/RV Port and single
family homes. Clubhouse, library, pools, fitness
center, billiards, hiking, biking, and birding.
Bentsenpalm.com  956.381.1500 

LA SALLE, COLORADO. 1 YR CUSTOM HOME
w/att coach house, 3 garages, view of Rocky
Mts. Brick/Stucco construction on 5 acres.
See web site to appreciate. duanewallin.com;
970-397-0470 

2004 - NORTH CAROLINA MOUNTAIN VIEW
Home. Fully furnished. Great investment or get-
away. Trade for Class A motorhome plus cash.
www.myspace.com/mtviewhome

LOTS FOR SALE OR RENT

SILVER PALMS RV VILLAGE
Sunny South-Central Florida — NOW OPEN!
Deeded oversized lots for Sale or Rent
• 9000 sq ft clubhouse & Private members lounge
• Gated entry • Planned activities • Sports courts
Welcome all RV types (restrictions apply)
Call 863-467-5800 or visit www.silverpalmsrv.com

MAIL/MESSAGE SERVICES

AMERICAS-MAILBOX FORWARDING IN SD
LOW Rates/NO State Income Tax/Save $$$
NO Wheel Tax/NO Safety Inspect / 866-747-3700
www.Americas-Mailbox.com/MH  Call us first!

MOTORHOMES
FOR SALE

FACTORY-CERTIFIED PREOWNED NEWELLS
Coaches up to and including 8 model years
from the current model year have a 2 Year/
24,000 Mile Limited Warranty. Call for details.
NEWELL COACH CORPORATION,  Miami, OK
1-888-363-9355. View our inventory at
www.newellcoach.com

HOLLAND MOTOR HOMES
www.hollandmotorhomes.com
800-961-4464
San Diego, CA
SEE OUR AD ON PAGE 58

2000 FOREST RIVER REFLECTION 33’.
1 slide, 260 Cummins, 10 mpg, 50K mi, gen,
jacks, lthr, sat, 2-dr frig/icemkr, 3 TVs, 10-disc
CD, VCR/DVD, Blue Ox. No smk/pet. Ext warr.
$48K. Pix avail. jentons@juno.com

2003 SHASTA CHEYENNE 31’ CABOVER.
Entertainment ctr, twin beds, air assist suspen-
sion, Blue Ox tow package, new Michelin tires,
38K mi, hyd leveler, backup camera.
No smoke/pets. (914) 443-5614 (NY).

MOTORHOMES
WANTED

2009 - 1999 MOTORHOMES WANTED
Nationwide — Gas or Diesel
Free Appraisals — No Hassles
Call (813) 783-4000 or 888-783-4009
for Instant Cash  MotorhomeFinders.com

#1 BEST RV BUYER
Cal l  fo r  F ree  Appra isa l
Top Do l la r  Pa id  fo r  La te  Mode l
Gas  o r  D iese l  Moto rhomes.
Free  Nat ionwide  P ickup.
To l l  F ree :  888-870-3989
BIG SKY LIQUIDATION

NORTHEAST MOTORHOME WHOLESALER
Cash for your late model gas or
diesel motorhome.  Will buy nationwide.
Toll free 866-803-6787  www.futuresrv.com

ACCESSORIES

CONVERTERS • INVERTERS
Electrical Supplies • Electronics • GPS Navigation
Back-up Monitors • Tire Pressure Monitors • And more!
www.bestconverter.com or Toll Free 888-828-1893

CAMPGROUND MEMBERSHIPS
FOR SALE

CAMPGROUND MEMBERSHIP OUTLET
Find almost any membership on the market
for the lowest prices anywhere!
1-800-272-0401  www.membershipresale.com

DIESEL
FUEL

NO LONG LINES, EASY ACCESS, CLEAN,
well lit with 1400 locations countrywide.
Open 24/7 for your convenience. Call for FREE
MEMBERSHIP to our select group of Frequent 
Fuelers! Pioneer Fuel, an independent fran-
chisee of Pacific Pride Commercial Fueling
1-800-959-3835 • www.pacificpride.us

HELP
WANTED

1000’S OF GREAT JOBS IN GREAT PLACES!
Enjoy the freedom and adventure of the
Workamper lifestyle. For FREE BROCHURE
& subscription info. 800-446-5627
www.workamper.com

COOKING SHOW/SALES REP
The Americraft Cookware Company is seeking
individuals or couples to demonstrate and sell
cooking related items at trade shows/expos.
No lay-offs. We’re GROWING! Flexible schedule,
complete training, above average income.
Call 352-483-0052 or apply online at
www.cookingshowhost.com

HOMES
FOR SALE

EAST CENTRAL FLORIDA—MINUTES AWAY
from Kennedy Space Center and Orlando!
Located in top-rated RV community. Site-built
homes with golf course, lake or nature views.
Attached RV ports w/water, sewer, 50 amp,
cable TV. New homes and resales available.
Free Video tour. TGO Realty, Inc.
(800) 621-2267, www.tgoresort.com
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SERVICES

#1 IN SALES TAX SAVINGS
Pay no sales tax on your next RV. We have helped
clients legally save $1000s over the past 12 yrs.
Call Mountain States Consulting 800-565-4504
& talk to a CPA for professional, friendly service
or visit us on the web at www.rvtax.com

AVOID SALES TAX ON RVS AND VEHICLES
Call to speak to a licensed MT attorney about
setting up an LLC. 10+ years of experience.
Heggen Law Office, P.C., Missoula, MT
www.heggenlawoffice.com    888-777-5032 

LET US HELP YOU BUY YOUR RV ... TAX FREE!
We guarantee BEST service and price
Receive $100 Gas Card & FREE Mail Fwding
Save $$ TODAY 888.430.3388 MontanaRV.net

PAY NO SALES TAX ON VEHICLES
Let us explain how we can legally help you
We’ve helped thousands in the last 10 years
Call one of our four Montana Attorneys
Bennett Law Office, P.C., Missoula, MT
www.bennettlawofficepc.com  866-543-5803

ACTION SERVICES, LLC
Consult a Licensed Montana Attorney
No Sales Tax in MT — Low License Fees
Financing & Insurance — For Professional Service
Call 800-481-0013  www.actionservices-mt.com

GARDEN CITY INSURANCE, MISSOULA MT
Complete RV INS - Low Rates
Insurance for MT LLC’s & Most States
Call Keith or Leslie 1-866-444-1084
Visit us at www.gardencityins.com

TOURS

ADVENTURE CARAVANS RV TOURS & RALLIES
Canada • USA • Alaska • Central America
Mexico • Greece • Europe • United Kingdom
Mexico RV Insurance www.adventurecaravans.com
Free 86-page catalog  (800) 872-7897
Experience the Adventure, We’ll do the Rest!

TRACKS RV TOURS, SINCE 1975
Drive the Alcan to America’s Last Frontier,
envision yourself on Nova Scotia’s miles
of coastal drives, celebrate Mardi Gras,
cross the border to sunny Mexico,
form friendships you’ll treasure the rest
of your days. All arrangements,
including RV parks, by Tracks RV Tours.
Go to www.tracksrvtours.com
or call 800-351-6053 for your
FREE full-color magazine of our many adventures!

CASH FOR YOUR RV!
2002 Model Year and Newer
Nationwide Pickup
Call Toll-free 866-687-2274, ask for Jim Cash
WWW.USEDRVPROS.COM
LA MESA RV CENTER

$ CASH $ TOP DOLLAR PAID FOR LATE-MODEL
motorhomes. All makes and models. No hassles.
For instant cash call Keith Roy (toll-free) at
1-888-227-4078, PEDATA RV CENTER.

WE BUY  MOTORHOMES
’98 & NEWER - Clean - Low Miles - No Smoke/Pet
CASH Payment & NATIONWIDE Pick Up
Contact Bill Fishfader @ 1-509-993-0321
RVs NORTHWEST   •   SPOKANE, WA

RECREATIONAL
VEHICLES

BUYING OR SELLING AN RV?
Let us take over the risk of major repairs!
To learn more about the Good Sam Extended
Service Plan mechanical breakdown
insurance, call 877-681-9479.

LIST YOUR RV FOR SALE, BUYERS WAITING
WE WILL FINANCE YOUR MOTORHOME BUYER
RVs of all types: Diesel, Gas, Trailers, 5ers, Toads
••• www.RVclearinghouse.com •••

RV REGISTRY
www.rvregistry.com
Motorhomes, Trailers & Fifth Wheels
For Sale by Owners
No Sales Commissions
Buyers/Sellers     800-546-8457

RV
FINANCING

SECURED RV LENDING (877) 742-6072
LOW RATES — Purchases & Refinance
Warranty & Insurance. Experienced staff
to assist.  www.securedrvlending.com 

#1 ONLINE FOR RV FINANCING, THE ORIGINAL!
$399 MONTANA LLC’s — www.RVLLC.com
FINANCING ••• www.RVfinancing.com
CALL NOW — Toll Free 888-929-4424

VOYAGER RV CREDIT
NEW — USED — REFINANCE
Fulltimers — Montana, LLC
877-222-0301 • www.VoyagerCredit.com

If you’re selling your own 
personal RV or home, you can 
take advantage of MotorHome’s 
low Private Party photo classified
rate! For only $137 per issue 
(no charge for telephone number),
you can create an eye-catching
classified ad with a black-and-
white photo (one photo, please) 
and four lines of copy, 40 
characters/spaces per line ... 
just like the sample ad shown
above. For $25 more your ad 
can appear in red type.

Fill out ad coupon, enclose a 
black-and-white or color print 
(not a negative or slide) and 
indicate method of payment.  

Please mail to:
MotorHome CLASSIFIEDS
P.O. Box 8510 
Ventura, CA 93002-9912

Or email to classifieds@tl.com

COMMERCIAL ADVERTISERS:
Please refer to CLASSIFIED RATES
for photo ad requirements.

2006 MONACO DYNASTY 42' QUAD SLIDE.
400HP dsl, 10KW generator, 2800W inverter,
A/C, TV, micro/conv, sleeper sofa, and much
more. No smoke, no pets. Excellent condition.
(805) 555-1234.

SAMPLE PHOTO AD

RUN THIS AD 

FOR ONLY
$137!

REACH THOUSANDS OF
POTENTIAL BUYERS!

Be sure to visit:
motorhomemagazine.com

063-MH0908 Classifieds      5/18/09  5:22 PM  Page 64



65MOTORHOME l August 2009

classified rates
COMMERCIAL
Classifieds is open to firms or individuals
advertising the sale or resale of a
commercially produced item or service.
$48 per line, four-line minimum,
40 characters per line. For photo ad, 
limited to RVs and real estate, 
add $65 (black-and-white or color print).
Limit one photo per ad.

We offer a 5% discount for 6 issues
and a 10% discount for 12 issues
to our commercial advertisers.

RV CLUBS
For national or local RV owners and
enthusiast clubs or chapters soliciting
members. $33 per line, four-line
minimum, 40 characters per line.

EVENTS
For national or regional RV rallies, 
trade shows, expositions and other events.
$33 per line, four-line 
minimum, 40 characters per line.

BOLDFACE TYPE
Please note first line is boldface at no
charge. Add $5 per line for additional
boldface type.

PRIVATE PARTY
For individuals selling personally-owned
item, such as an RV, truck, auto, camp-
ground membership resale. $23 per line,
four-line minimum, 40 characters per line.
No charge for phone number. For ad with
picture, add $45 (black-and-white or color
print acceptable, no Polaroids, negatives
or slides). Limit one photo per ad.

OPTIONS
For your ad to appear in red type: 
Add $50 for Commercial ad. 
Add $25 for Private Party ad.

HOW TO PLACE AN AD
Use our form or your own stationery.
Please include your name, address 
and phone number.

Send with payment (check; money order;
VISA, MC, AE, or Discover no., signature
and expiration date) to:

MotorHome Classifieds
P.O. Box 8510
Ventura, CA 93002-9912

Credit card orders: Fax to (805) 667-4379,
Email: classifieds@tl.com. Any questions,
call Angela Pezzullo at (805) 667-4391.

MOTORHOME CLASSIFIED AD
The November 2009 issue will close on July 29 (at subscribers on September 29);

the December 2009 issue will close on  September 2 (at subscribers on November 3).
Mail to: MotorHome Classifieds • P.O. Box 8510 • Ventura, CA 93002-9912

Credit card orders may be faxed to (805) 667-4379 or emailed to classifieds@tl.com

Name: ..................................................................................................................................................................

Address: ...............................................................................................................................................................

.............................................................................................Phone: ....................................................................

Check     Total $.........................................................................................Run for.................................issues

Credit card Number:....................................................................................Expiration:........................................

Signature:.............................................................................................................................................................

Specify Category: .................................................................................................................................................
Use this form (or your own stationery) to submit your ad copy.  Four-line minimum, 40 characters per line counting each

letter, number, punctuation, and space. Please refer to CLASSIFIED RATES in this section for payment information.

STOP ...

AND SHOP THE
RV MARKETPLACE

Turn to page 60
for a variety of
RV products to
enhance your
motorhome!
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s I stroll through camp-
grounds these days I am con-
stantly pursued by women of
all ages, yelling things like,
“You are soooo cute!”

Unfortunately, none of them are
referring to me.

Instead they zero in on Little Bit,
our half Shih Tzu, half Pomeranian ball
of fluff. The dog gets petted, stroked
and cuddled while I stand there hold-
ing the other end of her leash, speaking
only when spoken to. As an adult, I can
only lament that I didn’t know about the
power of a cute little dog when I was a
tongue-tied teenager trying to summon
up the nerve to talk to a girl. Now, long
married and with only dim memories of
when girls were so important, females
of every age seek me out.

This is also our first froufrou dog.
Before, we always had “real” dogs —
Labradors, Irish setters, golden retriev-

TRAVELING
WITH A
CHICK 
MAGNET

ers, malamutes and the dumbest husky
ever born. Our former house with its
large, fenced backyard was the local pet
orphanage. Everybody we knew who
couldn’t keep a dog for some reason or
other had only to give my wife a sob
story and the dog had a new home.

So it was with Little Bit. Our son-
in-law’s daughter from a prior marriage
used her own money to buy Little Bit 
as a puppy. But the dog wasn’t a good
fit with the family, and her mother told
her she couldn’t keep it. So the phone
rang and we heard the tearful plea,
“Grandpa, Grandma, can you take my
dog?” Try saying no to that.

The ugliest puppy I’d ever seen
showed up the next day, weighing all of
2.1 pounds. This dog knew a sweet deal
when she saw it.

Within a year, the puppy grew into
the cutest 4.9-pound yapping hairball
you ever saw, with only one problem. Liv-

ing in Alaska as we did, we couldn’t allow
her outside alone. Alone in the wild, this
dog would simply be eagle bait. Thus she
is escorted on all her outdoor excursions,
much to my advantage now that we’re
full-timers. Little Bit has introduced me
to more women than I can count.

Once, though, she appeared head-
ed for failure.

We were at a parking area overlook-
ing Mono Lake in eastern California,
when an attractive woman of about 40
climbed out of a car followed by a male
friend. Little Bit put on her best “here-
I-am-come-love-me” face and pranced
over for the expected attention. The
woman strode past. The dog was
stunned.

After a moment’s hesitation, Little
Bit summoned a few feminine wiles and
trotted up to the woman’s friend, figur-
ing jealousy would turn the tide.

It worked. The man began petting
and stroking the dog, and a few minutes
later the women returned to get in on the
action. Basking in the attention, Little
Bit just looked up at me and smirked. ◆

offramp TTAALLES FFFROM THE TRAIL by RON DALBY
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Here’s why Good Sam Club membership
is a “must have” for smart RVers...

SAVINGS so you can enjn oy your RV worry-free.ff Save on
overnight camping at over 1,700 Good Sam Parks.
Discounts on RV parts and services. Preferred rates on
emergency road service. Fuel and restaurant discounts.  

INSIGHT on dozens of RV Topics. Helpful advice. Best
places to stay. RV tech tips. Which rigs to buy. Useful new
products to try, and more.rr All in your members-only
magazine HiHH ghi waya s. Plus access to our information-rich
members-only website. 

SERVICES so you can enjoy your RV worry-free, yy like our
free trip planning services, our practical Standby Sams

Rnetwork of helpful local RVersVV , and even a consumer actionRRR
line to help you resolve RV-related disputes with businesses.

If your first year of Good Sam Club membership
doesn’t save you more than you paid, we will cheer-
fully give you your money back. No questions asked!

YES! Please start my Good Sam Club membership
for the special introductory price of $19 for my first
year.rr My check or monek y ory der is enclosed.

Name _____________________________________________________

Address ___________________________________________________

City _______________________________ ST _____ Zip ____________

Preferred email to contact you with member alerts and benefit news:

___________________________________________________________

Mail to: GOOD SAM CLUB
.O. Box 28, Boulder, CO 80329-002PP 8

VisiVV t www.GoodSamClub.com/MHSpecialww / p
Phone 1-800-508-0397 4TP

So what are you waiting for?  
Mail back the coupon TODAY!

Satisfaction 
Guaranteed

Includes free night 
of camping

And now it’s
an even better deal –

YoYY u SAVE with a special introductory
membership price of just $19 for your
first year when you reply today.
FREE Night of Camping with your paid
membership. YoYY u will receive a
certificate good for one night of free
camping at any Good Sam Park in the
U.S. or Canada. (a $25 value).

And now it’s
an even better deal –

You SAVE with a special introductory
membership price of just $19 for your
first year when you reply today.
FREE Night of Camping with your paid
membership. You will receive a
certificate good for one night of free
camping at any Good Sam Park in the
U.S. or Canada. (a $25 value).
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$10 off
Only $39.95

Regularly $49.95

Special Offff eff r

TO JOIN
Click: www.CampClubUSA.com/MotorHome
Call 1-800-416-7813,
mention code 24K5 

• Access to over 1,000 top-quality campgrounds

• Camp Club USASS parks are all quality camy pgrounds rataa ed
and inspected annually by WoodallsWWW

• FREE Campground Directory with maps, directions,
park amenities, and more

• 24/7 website access with dailyll camy pground updates,
turn-byb -turn Trip Routing, member information and moreff

• Monthly e-newsletter with the latest campground 
information, helpff ful articles, and campground reviewsff

JJooiinn CCaammpp CClluubb UUSSAA ttooddaayy aanndd yyoouu’’llll ggeett aallll tthheessee bbeenneeffiittss::

Camp Club USSSSSSSSASSAAAA offffffffffffffefffff eeeeeeefeeefffffffffffffffffffffffffffffffeff efffffffffffffffffeeefefeeeeeeeeeers you quality cy ammmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmpgggggggggggggggggggggggggggggggggggggggggggggggggggrorrroounnnnnnnnuuu dsddsssdddddddsdsds aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaacrrrrcrrcccccrrcrrcccccccccrcrrrrrrrrccc ososososoooooooooooooooossssssooooo s sss AAAAAAAAAmAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA erica
at half the going rrarrrrrrrrrrrrrrrrrrrrrrrrrrr teteeeeeeeeeeeeeee... Over 1,00000000000000000 bbbbbbbbbb bbbbbbbbbbbbbbbbeaeeaaaaaaaaaaaaaaaeaaaaaaaaaaeaaauttttififiiifiiiffffiffiffffffifiifiiiiiiifffffffffffifffffffffffffffffffffiiiiiiiiii uff lffff lluff lff llluffullllllufffuulffffuuufffffffuffuufuuuuuffffffffuuffffulfuuffffffffffffffffffffffff campmmpppmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm grgggrrrgggrrrggrgrrggrrrrrgggggggggrrrrggggggggggrrrrrggggggggggg ouuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuundnnnnnnn s
located from Maine to CaCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCC lifooornrnrnnrrrrrrnnnnrrrrrrrrrrrrrrrrnnrrrrnrrrnnnnnrrrrrrrrrrrrrrrrrrrrrrrrrrnnniiiiaiiiiii , Washhhhhhhhiniii gton to FFlFlFlllFFFFllFFllllllFlFllllllllllllllllFF oriddddiiiddiddddddddiiiddddddddddddddddddddddddddda.

Check us out todayaa  at wwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwww.wwwwwwwwwwwwwwwwwwwww CampClubUSA.com and seeeeeeessesseesesseeessseeeeeessseeesssssseeessssssseeesssssssssssssssseeeeeeeeeeeeeeeee
why there is no better valalaaaalalaaaaaaaaaa ue than Camp Club USSSSSSA.AAAAAAAAAAAAAAA

Camp Club USA is
recommended and
endorsed by: 
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TTTaTaaTakeke youoouour loloveveeee o oo off elelegganncec , , ssstststylylyylyle ee and d d cocoomfmmfmfororrtt t wiwithth yyouo  wheererevever r yoyou goog .

YoYouuururr NNNNewewelell l gives you:

TheThe highehestst qqquauau liliitytyty mmaaatatererre iaialsls, engineeere iing annd d ccraftsmam nship.  

E i hh dldli hhh hh hhh ii iEaEaEasis er hhhandldld ininnnnngg g g thththtthanaanan aaaanynnynynny oo  othththherererr c cccoaooaoaoaoachchchhh iiiittst  ssizizee.. 

OpOpOOptitiitioonons thhatatta  r rreflefleflfleecct your stylel , prprprrprprefefeffefefe ererererererenenene cecess ana d d tasts ess.  

InIInInfifinfifinititte ee opopppportuunities to ccccccuusu totommize y yoour coach.  

MoMore ppower and ttorque than aanyny ooooththththththhereereere  m motorcoach. 

Take the good life with you. Explore www.newellcoach.com

Manufacturing, Sales & Service 1(888)3NEWELL                     West Coast Sales & Service (541)912-7611
Miami, Oklahoma                                                                   Coburg, Oregon

Heaven on Wheels
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