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Learn more at 
www.brakebuddy.com

®

The original.  The most trusted with more miles of braking 
experience than all others combined.  Inertia-Full braking 
technology without built in time delays like others.

®

The ONLY portable auxiliary braking system with the option
 of Full or Proportional braking and on-the-fly adjustability.  
Only the Vantage Select gives you the power to choose.

Auxiliary braking for motorhomes towing a vehicle

Perfect for RV’ers
and Tow’ers

Tire Pressure
Monitoring System

Advanced Safety Systems TM

# 30100VA

Easily Installs in Minutes
DIY - No professional installation required

Fully Customizable
Works on all sizes of tires up to 150 PSI 
Monitors up to 24 tires simultaneously

Multi-Vehicle Memory
4 customizable memory settings
Easily transferred between vehicles

Wireless Technology

nVISION™ is a division of Hopkins Manufacturing Corporation

9-out-of-10Tire Failures AreCaused By LowTire Pressure

Learn more at www.nvisionsafety.com

Brake Buddy, Circle 132 on Reader Service Card

nVision, Circle 131 on Reader Service Card
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onramp by BOB LIVINGSTON

ow that summer is right around
the corner, it’s time take the ol’
rig out of hibernation and spruce
it up. Hopefully, winter storage
hasn’t been too hard on the ex-
terior of your coach. After all, a

motorhome is a big investment and you
don’t want it to look aged before its time.

Getting your coach ready for the road
takes a lot of effort, but you can carve many
hours out of the process if you keep it cov-
ered when in storage. Ultimately, storing
your motorhome in a garage, barn or other
type of shelter offers the highest level of
protection (see “Ports, Pads & Parking at
Home,” page 31) — but that’s not always
practical due to space limitations and cost
considerations. The next best defense is to
use a cover (see “Under Wraps,” page 27).

By “cover,” I don’t mean those over-
size blue tarps you find in local hardware
stores. A number of companies offer
high-quality RV covers made of light-
weight materials that do a tremendous
job of protecting the exterior from rain,
snow, wind and most conditions Mother
Nature hands out. While these covers,
generally, are sized generically, they ac-
tually provide a pretty close fit — and if
you’re willing to spend a few more dol-
lars, you can get one custom fitted for
your coach. In all cases, using a cover
dedicated for motorhome use will add
years of service to the exterior, and limit
the heartache of a dulled finish — to say
nothing of the backache of restoring it.

I know these covers can be costly,
but I just learned of a great way to offset
some of this expense: Pick the right in-
surance company! I know, it’s an odd as-
sertion. Just stay with me for a moment.

It’s no secret our parent company of-
fers RV insurance through its Good Sam
Club. The coverage is under the Good Sam
VIP Insurance banner and it’s available
to all members. But it’s not your run-of-
the-mill car insurance policy; the cover-
age is custom crafted for motorhomes.

Recently, I went to St. Louis, Mis-
souri, to meet with a few execs at our part-
ner company, GMAC, the underwriter of
the Good Sam VIP program. I often join
other industry and member advocates in
reviewing policy coverage for RV owners.
On this trip, I was reminded that you can
suspend collision coverage (minimum of
three consecutive months) for your mo-
torhome while it’s in storage. This provi-
sion, unique to Good Sam VIP, can save
you enough in one year (depending on your
travel schedule and coach) to buy that
cover — or at least offset most of the cost.

The process is not difficult because
GMAC’s (VIP) agents are trained to work
with RV owners, and understand the
needs of RV enthusiasts — some are own-
ers themselves. All you have to do is call
in the suspension start date and call again
when you’re ready to get back on the road.

By the time our meetings concluded,
it became clear to me how dedicated our
partner company is to the motorhome
owner. I even found out that a mishap I
had with a wayward solar panel would
have been covered had I called the inci-
dent hot line — and I’ve been a policy-
holder for many years (and yes, I pay full
price for the coverage). A few years ago,
one of my professionally installed solar
panels dislodged from the roof while I was
traveling down the highway at 65 MPH —
destroying the satellite dish, air condition-
er cover and Fan-Tastic Vent, and putting
a nice big hole in the side wall of the rig.
Two lessons learned: I would have saved
thousands of dollars if I had taken ad-
vantage of GMAC’s hot line … and a
close roof inspection should be part of
any post-storage maintenance process.

Having the right insurance and
proper storage may not appear to be a
likely marriage, but it can certainly make
you a happy camper. ◆
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There for You.
We’ll Always be 

The road is yours for the taking when you are 

riding on a Spartan chassis. Go where you want, 

when you want with confidence.   

After all, Spartan will be there. Day or night, that’s 

our commitment to you.
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DINGHY GUIDE UPDATE
I just received your February issue with the 2009 Dinghy Towing Guide. I was excited to
see that you listed the Chrysler Town and Country with automatic transmission as towable
“with dealer-installed auxiliary transmission fluid pump.” After calling several Chrysler
dealers, however, I couldn’t find anyone who was aware of such a Chrysler part. Did you
mean a third-party item that was to be installed by a Chrysler dealer?

MICHAEL HENDERSON l ARLINGTON, TEXAS

We sent your question to Chrysler for clarification and were told that the 2009 Town 
and Country is not recommended for dinghy towing. The manufacturer added that the
2009 Dodge Journey and Grand Caravan are also not approved for dinghy towing. It is pos-
sible to tow these vehicles with an aftermarket auxiliary transmission pump such as those
sold by Remco (800-228-2481, www.remcotowing.com).

Because some of the information we receive from manufacturers is preliminary at
press time, an updated/corrected version of our 2009 Dinghy Towing Guide is available on
our Web site at www.motorhomemagazine.com. The online guide also lists revised infor-
mation for the Dodge Caliber, Jeep Compass and Patriot, Mercury Sable and Nissan 370Z.

FUEL-EFFICIENT RIG OVERLOAD
I have to comment on the plethora of articles and reviews that have recently been published
in your fine magazine, and every other one that comes my way. These days, it seems all we’re
being fed are articles on tiny rigs built on variations of the Sprinter chassis or other down-
sized models. 

I know that last year fuel prices were rugged, and they’ll rise again, but the only trend
seems to be toward fuel efficiency and going green. I bet that until the latter stages of an
RVer’s life, most want larger, rather than cramped, rigs. Most want decent storage space
and room to spread out. Sprinter-based RVs, and other downsized models, will always have
a limited appeal, as we simply aren’t Europe or Europeans. I get 11 MPG on my 37-foot 
Discovery, and to get 13–15 MPG diesel mileage isn’t worth the multitude of tradeoffs 
associated with a tiny rig.

Finally, I bet that almost everyone who loves the RV lifestyle is far more environmen-
tally conscious than most others. Could we do better? Sure. But so many articles coming
at us about tiny RVs and socially acceptable issues seems like overkill. Can you please get
back to covering real motorhomes? Thanks.

ALAN PARKS l MYRTLE BEACH, SOUTH CAROLINA

“BECAUSE SOME OF 
THE INFORMATION 
FROM MANUFACTURERS
IS PRELIMINARY AT
PRESS TIME,
an updated 2009 Dinghy
Towing Guide is available 
on our Web site at www
.motorhomemagazine.com.”
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13300 Tamiami Trail East • Naples, FL 34113
866.942.2942 • www.signaturervresorts.com

Announcing the Opening of Florida’s 
Newest Premier Motorcoach Resort.

Naples Motorcoach Resort

Signature Naples Motorcoach Resort, Circle 109 on Reader Service Card
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CONTACT

P.O. BOX: Write to the Editorial Office address
below, or e-mail letters@motorhomemagazine.com
(please, no e-mail attachments); include your full
name, city and state. Selected letters and e-mails
will be edited for style and content and published.

HOT LINE: Hot Line is a forum for the resolu-
tion of conflicts between consumers and RV
dealers and manufacturers, accessories suppli-
ers and service providers. After exhausting 
all other resources, send typed letters to
MotorHome Hot Line (no phone calls, please) at
the Editorial Office and enclose copies of appro-
priate bills and correspondence, plus a self-
addressed, stamped envelope. Selected letters
will be edited and published unless otherwise
requested. MotorHome does not knowingly
accept deceptive or misleading advertising —
please notify Hot Line if you have a contrary
experience with respect to any merchandise or
service advertised herein.

COACH & CHASSIS, POWERTRAIN:
Questions of a technical nature may be sent to
each column at our Editorial Office, or via e-mail
to: TLMHCC@aol.com (Coach & Chassis), or tech
@motorhomemagazine.com (Powertrain); include
your city and state or province. Selected letters
will be answered in the magazine (or on our Web
site), but time doesn’t permit individual replies.

REPRINTS, BACK ISSUES: Copies of arti-
cles are available for $3.95 each. Specify the 
article title and issue, and send a check or
money order payable to Affinity Media, plus 
your name and address, to the Editorial Office.
Back issues are available for $5.95 each; please
follow above procedure. Permission to reprint 
or quote excerpts from published articles is 
considered upon request, when credit is given.

FREELANCE QUERIES: Writers’ guidelines
are available upon request. Send queries to 
the Editorial Office. Manuscripts submitted for
publication must include your Social Security 
or tax I.D. number and full return postage. 
Although every reasonable precaution is taken,
MotorHome assumes no liability for unsolicited
manuscripts and/or photography.

PRIVACY PROMISE: We recognize that your
privacy is important to you and we’re committed to
helping you protect it. You should know that we
will never intentionally share your name, address
and other personal information with anyone for
their use if you have asked us not to do so. When
you subscribe to MotorHome, please tell us if you
don’t want your name and address shared with
other reputable companies or if you don’t want to
receive our marketing offers. We’ll mark your
account for a three-year period so that it will not
be selected for product and/or service offers that
you’ve told us you are not interested in receiving.
If you change your mind, get in touch with us and
ask that we include you in future offerings. You
may ask to not be included in future offerings at
any time and it’ll be taken care of promptly. Please
contact us at MotorHome Mail Preference Service,
P.O. Box 445, Mt. Morris, IL 61054, or call us at
(800) 678-1201. This policy does not apply to e-
mail marketing; we will not send you commercial
e-mails unless you have authorized us to do so.

EDITORIAL OFFICE: MotorHome, 2575 Vista
Del Mar, Ventura, CA 93001. Fax: (805) 667-
4484. Web site: www.motorhomemagazine.com. ◆
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Question:
How do you save money while RVing?
Send us your tips at letters@motor
homemagazine.com. ◆

EXERCISING CAUTION
Your article “Sun and Surf” in the February
issue paints an idyllic portrait of traveling
by motorhome in Baja California, Mexico.
This is misleading; since April 2008, Mex-
ico has been on a travel advisory by the U.S.
State Department.

TOM F. DUGAN
SCOTTSDALE, ARIZONA

You are correct, Tom. The travel advisory
was extended to April 2009, and advises
travelers to use caution when vacationing
in Mexico. For more information, go to 
the U.S. Department of State Web site at
www.travel.state.gov.

PARKING PROBLEMS
We love eating at Cracker Barrel when 
we travel in our 36-foot motorhome. The
restaurants provide great parking areas 
for buses and RVs, but much of the time
automobiles fill up these spaces. It’s very
frustrating and I wonder if other RVers have
run into the same problem.

PHIL & LINDA REBHOLZ
FORT PIERCE, FLORIDA

MORE FREE FACTORY TOURS
Your article “40 Free Factory Tours” (Feb-
ruary) missed listing Michigan, along with
nine other states. Michigan offers many 
interesting free factory tours including 
Morley Candy Makers and Stormy Kromer
Mercantile, just to name two.

KATHERINE MONISMITH
OAKLAND TOWNSHIP, MICHIGAN

Unfortunately, space constraints did not
allow us to list every state and every tour
available. A more comprehensive listing 
of tours is available online. Please see 
“A Quick-Reference Guide to Factory Tours
Across the Country” in the Web Exclusives
section of our Web site at www.motor
homemagazine.com. Every state is covered
in the online article, and some of the tours
listed do charge entrance fees.
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We are all aware of the expensive 
problems a leaky roof can cause. With
over 20 years of experience in RV roof
repair, we have the products to solve
your roofing needs. Our High Density
Acrylic Roof Coating will permanently
bond to any surface - rubber, fiberglass,
or metal - forming a totally seamless roof.

• Half the cost of traditional roof
replacement

• Reflective satin white finish
• Lasts 12 years plus
• Extreme weather durability
• On site installation available

- call for details!

Excellent re-roof for stained, 
aged rubber roofs

Minnesota Roofing
(Main office)

877-387-6511
www.rvroofing.com

RV Roofing Solutions
(California office)

818-332-0645

TEN YEARS TO GET TO THIS

THREE DAYS TO GET TO THIS

NO MORE LEAKS, 

NO MORE CAULKING,

…EVER!

BEST Roof NO Maintenance
BEST Price NO Streaks
BEST Warranty NO Leaks

www.rvroofingsolutions.com

RV Roofing Solutions
20 Years, Family owned - Family run

“The RV Roofing People”

CALL TODAY FOR YOUR

FREE, NO OBLIGATION, 

INFORMATION KIT ON 

THE LAST ROOF YOU’LL

EVER NEED!

Best Warranty in the business
10 year NO leak warranty (Labor and

Material)with all professional installations

‘Do-it-yourself’ kits are available
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See America.
 Packages from 22 to 40 feet.

-------------–––---------------

––  2009 View  ––

First stop: your Winnebago dealer.

Call 1-800-643-4892 or visit GoWinnebago.com

© 2009 Winnebago Industries, Inc.

Winnebago Industries, Circle 117 on Reader Service Card
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escapes
EV E N TS l N OT EWORT H Y  l N EWS  B R I E F S  l CROSSROADS

by DENISE SANTOYO

OLD-WORLD
CHARM

JUXTAPOSING
MEDIEVAL AND 

MODERN IN 
MICHIGAN

Built in 1918, Castle Farms, in
Charlevoix, Michigan, has a medieval ap-
peal. Originally built by Albert Loeb, acting
president of Sears, Roebuck and Company,
the 1,600-acre farm has survived many
reincarnations — first as a dairy farm and
public recreation venue, then as a foundry,
an arts-and-crafts center, a concert venue
and finally as a public and private events 
facility and timeless piece of northern
Michigan history.

Purchased in 2001 by Linda Mueller,
Castle Farms was restored to its original
splendor, and is listed in the State Historic

Register and National Historic Register.
Features of the magnificent castle include 
a rapidly maturing hedge maze, a 1918 
museum located in what was originally 
the castle’s blacksmith shop, a reflection
pond stocked with large trout, a butterfly
garden and a gift shop.

Castle Farms hosts weddings, festivals,
tours, educational groups, shows and more.
Self-guided historical tours of the castle and
gardens are available; guided historical
tours are available by appointment. 
For more information, call (231) 237-
0884, or visit www.castlefarms.com.
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MAY 2–3 l Be the first to
taste the new vintage at 
the Spring Release Week-
end in Walla Walla Valley,
Washington. More than 
50 wineries will introduce
their new wines and offer
selections that are only
available by visiting the
wineries and tasting 
rooms; (509) 526-3117,
www.wallawallawine.com.

MAY 6 l Explore Spring-
field, Illinois, on a Pied
Piper Architectural Tour.
The tour highlights the 
architectural styles, 
materials and treatments 
of the historic downtown
area. Learn little-known

facts about the Illinois
Statehouse and other 
buildings in the city; (217)
544-1723, www.downtown
springfield.org.

MAY 10 l Celebrate your
mother or be celebrated
with the Mother’s Day Event

at the International Peace
Garden in Dunseith, North
Dakota. Take advantage of
free admission, greenhouse
tours, plants and entertain-
ment, and enjoy a buffet 
at the pavilion overlooking
Lake Stormon. Camping 
is available at the Garden;
(888) 432-6733, www
.peacegarden.com.

MAY 16–17 l Head to the
Tesoro Cultural Center in
Morrison, Colorado, for the
9th Annual Indian Market
and Powwow. Award-
winning Native American
artists will show their 
work in a juried show 
and with demonstrations.
Dancers and drummers 
will compete in Traditional,
Shawl, Fancy, Grass and
Jingle dancing at the 
Powwow; (303) 839-1671,
www.tesorofoundation.org.

MAY 30 l Golf for a good
cause at the Jim Berry
Memorial Golf Tournament
at Balsams Panorama Golf
Course in Colebrook, New
Hampshire. The course 
offers wide fairways, 
small greens and sand
bunkers. The tournament
benefits Upper Connecticut
Valley Hospital; (603) 
388-4289, www.north
countrychamber.org.

MAY 30–JUNE 1 l Gather
the kids and grandkids for
Becoming an Outdoor 
Family at Stillwater State
Park in Groton State Forest,
Groton, Vermont. Experts
will be on hand to teach
forestry, hiking, wildlife
photography, canoeing, 
fishing and more. Camping
sites are available at the
park; (800) 278-5480,
www.vtstateparks.

12 May 2009 l MOTORHOME

escapes EVENTS by KAITLYN VOYCE

MAY 2–9
See the spring blooms and celebrate Dutch culture 
at the Tulip Time Festival in Holland, Michigan. 
Named the “Best Small-Town Festival” by Reader’s 
Digest, the event starts off with fireworks and includes
three parades, a Dutch market, trolley tours, a 
display of more than 6 million tulips and more; 
(800) 822-2770, www.tuliptime.com.
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Hundreds of Kampgrounds of
America (KOA) campgrounds across
the U.S. and Canada will participate
in the sixth annual “Come Kamp
and Care With Us” weekend May
8–9. RVers who make reservations 
at a participating campground on
Friday, May 8 stay free the next
night, Saturday, May 9.

KOA hosts the event in spon-
sorship of its KOA Care Camps — 
a network of 41 independent, spe-
cialized camps for children in treat-
ment for, or recovery from, cancer.
Each campground participating in
the “Come Kamp and Care With Us”
weekend will hold its own fundrais-
ing activities, which will include
auctions, crafts, games and more.

Reservations for the event can
be made online at KOA’s Web site. 
A list of participating campgrounds
is available online as well — and
nearly 400 KOAs in North America
are part of the promotion.
For more information, go to
www.koa.com.

The National Park Service recently named
four additions to its National Natural
Landmarks program: Nottingham Park
Serpentine Barrens in Chester County,
Pennsylvania, the site of one of the state’s
largest stands of pitch pine forest; Cave
Without a Name in Kendall County, Texas,
containing exceptional cave formations

and paleontological deposits; Big Bone
Lick in Boone County, Kentucky, for its
combination of salt springs and Late
Pleistocene bone beds; and Chazy Fossil
Reef in Grand Isle County, Vermont and
Clinton County, New York, representing
the world’s oldest known occurrence of a
biologically diverse fossil reef.

The Good Sam Club’s executive director,
Susan Bray, has been elected to the RV/
MH Hall of Fame class of 2009. Bray, a
30-year leader of the Good Sam Club, has
served for 25 years on the board of the
American Recreation Coalition, and on the
advisory board for the U.S. Department of
Transportation’s Scenic Byways program.
Nine others were also elected to this year’s
class, including David Garvin, Camping
World; Tim Dewitt, Michigan MHA; and
Peter Leigl, Forest River Inc. The class
will be officially inducted on August 3 
at the Hall’s facility in Elkhart, Indiana.

Motorhome chassis manufacturer Freight-
liner Custom Chassis Corporation (FCCC)
was recently accepted into the South Car-
olina Environmental Excellence Program
(SCEEP) for its “ongoing commitment 
to reducing waste and improving South
Carolina’s environment.” According to 
the chassis builder, it was admitted to the
program primarily on the strength of its
Zero Waste to Landfill efforts, the pur-
pose of which is to become 100 percent
landfill waste-free by 2010. As of the 
end of 2008, the company had achieved
90 percent waste-free status.

News Briefs

escapes   NOTEWORTHY l NEWS BRIEFS

CAMP FOR FREE AT KOA

Ann Arbor, Michigan-based Thetford 
Corporation — a manufacturer of sanitation and 
refrigeration products for the RV industry — has 
introduced a new line of green RV care products 
developed in conjunction with the federal government’s
Design for the Environment (DfE) program.

The company has five products in its RV 
care line that have received DfE certification:
Hard Water Spot Remover (MSRP $7.99), 
RV Wash & Wax (MSRP $8.99), Mildew Stain 
Remover (MSRP $9.99), Ultra Foam Awning
Cleaner (MSRP $7.49) and Ultra Foam Black
Streak & Bug Remover (MSRP $7.69).

“Our customers are becoming more 
environmentally conscious and as a result, 
we have seen an increased demand for green
options,” said Mary Burrows, Thetford’s manager of chemical development. 
The year-old project centered on “reformulating” products to conform with 
DfE’s certification requirements. Burrows noted that extensive testing was 
performed by the Environmental Protection Agency (EPA) to ensure the end
products were nontoxic and biodegradable. 

“The EPA was actually more stringent with RV products than household
products because of their potential impact on the environment,” Burrows said. 
Thetford Corporation, (800) 543-1219, www.thetford.com.

14 May 2009 l MOTORHOME

THETFORD
GOES GREEN
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  Got your eye on a new RV?

Contact GEICO today to see how much you can save on RV insurance.

Call 1-877-434-2678 for a 
free rate quote.

®

Geico, Circle 124 on Reader Service Card
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WHERE THE WILD THINGS ARE

CAPTURING HISTORY 
ALONG THE ALCAN HIGHWAY
At Mile 300, the Alaska Highway runs past the doorstep of the
Heritage Museum in Fort Nelson, British Columbia. Jam-packed with exhibits 
and artifacts, the small log structure captures Fort Nelson as an established
stopover for travelers to the Yukon and on to Alaska. A 30-minute video of old
movie newsreels orients visitors to the history of the Alaska Highway, while exhibit
items bring to life the crude roadway carved from wilderness during World War II.

The museum spills outside to old vehicles, tools, snowmobiles and a crank-
shaft that once drove the engine to generate Fort Nelson’s power. Vintage vehicles
from an 1888 carriage to a 1942 Army truck fill a large garage on the grounds.
Several reconstructed — or relocated — buildings include the Hudson Bay 
House and a replica of a
trapper’s cabin. 

Fort Nelson Heritage
Museum is open mid-May
to mid-September. Motor-
home parking is available
across the highway at the
Recreation Center.
For more information, call
(250) 774-3536, or visit
www.fortnelsonmuseum.ca.
— Arline Chandler ◆

escapes   CROSSROADS

Ever wonder what it would be like
to sleep out in the open, with the roar of
lions and the trumpeting of elephants
sounding in the distant night? Well, a trip
to Vision Quest Ranch Bed and Breakfast
in Salinas, California, can fulfill your sa-
fari fantasies without having to take the
motorhome all the way to Africa.

In 2001, Vision Quest Ranch ex-
panded Wild Things, its educational 
exotic/wild animal preserve, to include 
a unique bed-and-breakfast experience.

The Safari B&B is small — just four bun-
galows, built in the style of African safari
tents. Choose from themed interiors like
the Giraffe Manor (handicap accessible),
Zebra Zone or Pachyderm Palace. Over-
looking a 5-acre elephant playpen, the
B&B promises an experience that is truly
one of a kind, culminating in breakfast
delivered to your bungalow by one of the
park’s gentle African elephants.
For more information, call (800) 228-
7382, or visit www.visionquestranch.com.
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––  2009 Journey  ––

No one ever got anywhere
 by standing still.
----------------------------

Time to roll –
visit your dealer today!

Call 1-800-643-4892 or visit GoWinnebago.com

© 2008 Winnebago Industries, Inc.

Winnebago Industries, Circle 136 on Reader Service Card
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Ok, buying insurance is not exciting.

But the Good Sam Club Continued Service Plan (CSP) can save you money! 

How so?

Good Sam CSP owes its exceptionally low price to the clout of one million Good Sam Club members 

across North America.

What can mechanical breakdown insurance do for you? 

Good Sam CSP protects your RV’s major systems whether it’s a refrigerator or an engine. With CSP we 

pick up the bill for covered repairs so you can keep your plans in check...instead of writing one for costly 

repairs.

If saving thousands of dollars on repairs wasn’t enough...

We’ll reimburse you up to $1,000 for 10 days towards meals and lodging, so you have a place to stay 

while your motorhome is in the shop. We’ll even throw in another $60 a day for a rental car so you can 

get around!

So while buying mechanical breakdown insurance is maybe the LEAST thrilling part about owning an RV, 

you will be very happy if you ever need it.

SEE, WE TOLD YOU IT WAS EXCITING!

SOMETHING EXCITING
FROM THE GOOD SAM CONTINUED SERVICE PLAN!

Contact us today for your FREE, no obligation, CSP quote.
Call us toll-free at 1-877-592-4170 to speak with an RV specialist

or visit us at www.GoodSamCSP.com.
CSP was created by and for the Good Sam Club by Affinity Brokerage, Inc.

All program benefits are subject to the limitations set forth in the current Terms & Conditions. ©2008 CSP

Continued Service Plan, Circle 140 on Reader Service Card
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eople have been flocking to the
New Jersey shore in search of sun, sand

and relaxation since the mid-1700s, so much
so that, by the mid-1800s, Cape May — recognized
as the nation’s oldest seaside retreat — reigned

supreme as the “Queen of the Seaside Resorts.”
Located at the southernmost tip of New Jersey, Cape

May’s illustrious past has been well preserved. Not only has
the entire city been designated a National Historic Land-
mark, its 600 Victorian-era homes and buildings make up
one of the largest existing collections of 19th-century ar-
chitecture in America. The quaint village and the serenity
of its beautiful beaches were just two of the reasons why
my husband, Tom, and I chose Cape May as the perfect
motorhome getaway for us and our two granddaughters. 

The Cape May area offers plenty of campgrounds to
choose from. We picked the well-rated Seashore Camp-
sites, which has 700 sites and lots of amenities — full
hookups, WiFi, laundry facilities, a camp store, miniature

AMERICA’S FIRST
SEASIDE RESORT

With its bounty of beaches 
and charming Victorian homes,
Cape May, New Jersey, is a great 

summer camping destination

Top: Cove Beach, located at the southwest end of Cape May,
offers fabulous sunset views and a pavilion that’s a popular 
spot for weddings and picnics. Above: From fishing and surfing 
to sunbathing and sand-castle building, the opportunities for 
family fun are endless in Cape May.

by KATHERINE NEIS HASKINS getaway
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golf, shuffleboard, a tennis court and a wonderful pool.
After checking in at the campground, we headed off to the shore. From Memorial

Day through Labor Day, each person must purchase a beach tag to access Cape May’s
beaches. Our first stop was Cape May Beach. There’s a boardwalk and on-duty lifeguards
here, and our granddaughters had a wonderful time playing in the tame waves. 

From here we were eager to see some of the other beach areas, so we followed the
coastline south to the tip of New Jersey and ended up at Cape May Point State Park. 
The day-use park is home to the Cape May Lighthouse (which is open for tours), a World
War II bunker and an impressive wildlife observation area. There are easy walking trails
in the park that lead to various pond, coastal dune, marsh and forest habitats.

From the park, a two-minute drive brought us to the quaint community of Sunset
Beach. There are a few shops here, a miniature golf course and an outdoor café, but the
main attraction is the sunken World War I concrete ship, Atlantus, which lies broken in
the water just yards from the beach. In retirement, Atlantus was supposed to be pre-
served as a ferry boat between Cape May and Lewes, Delaware, but a storm ran it aground.

Sunset Beach is also known for its Sunset Flag Ceremony. Each night as the sun
sets over the ocean, the names of fallen soldiers, past and present, are read and Taps
is played. The flags that fly here are donated from veterans’ caskets. 

Sunset Beach is strewn with smooth, round beach stones known as Cape May 
Diamonds. The majority of them are quartz crystal from the northern reaches of the
Delaware River. The most common colors are pink, yellow, brown, gray and white, and
the rarest ones are clear. The stones can be polished and faceted to look like diamonds.

Our next stop was Higbee Beach, located a couple of miles north. The beach is very
beautiful and was the least crowded of all the beaches we visited. Parking is limited, so
it’s best to park out on a side street facing away from the beach.

It’s a bit of a walk from the parking lot to the beach, but once we arrived it became clear
why getting here was worth the effort. Higbee Beach is like a private natural paradise with
only a handful of people around. If you’re looking for peace and quiet and amazing sunsets,
this is the place. We spent a perfect afternoon building sand castles and playing in the ocean.

The next day, we headed into the town of Cape May itself. There are a few options

FOR MORE INFORMATION

CAPE MAY CHAMBER 
OF COMMERCE
(609) 884-5508,
www.capemaychamber.com.
CAPE MAY TOURISM 
COMMISSION
www.discovercapemay.com.
NEW JERSEY TOURISM
(800) VISIT-NJ,
www.nj.gov/travel.
Circle 210 on Reader Service Card.
SEASHORE CAMPSITES
(800) 313-2267,
www.seashorecampsites.com.

Visitors can climb
199 steps to the
top of the Cape
May Lighthouse.

Guided tours are available at the restored Emlen Physick Estate — 
Cape May’s only Victorian house museum.

CAPE MAY

★TRENTON
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Orlando, Florida 32822
5810 Hoffner Ave. #805

Gilbert RV Insurance

1 (888) 784-6787
1 (888) RV-INSURE

Save money on your insurance 
premiums and still get total 

loss replacement on your RV.

for parking the motorhome in town — 
including the two schools that allow park-
ing during the summer and a parking area
with the busses at the visitor’s center —
but our choice was the Cape May–Lewes
Ferry Terminal. There’s plenty of parking
here and a trolley shuttle runs back and
forth from town to the terminal all day long.
If you are interested in riding the ferry, it
runs across the bay between Cape May and
Lewes, Delaware. The ferry accommodates
motorhomes, though the cost is based 
on the size of your rig.

The best way to see downtown and 
the historical district areas is on foot. We
found great restaurants and shops, includ-
ing the Washington Street Mall — an out-
door pedestrian mall several blocks long. 
I was anxious to see the Painted Ladies (the
beautifully restored Victorian homes) 
as well. If you’re interested in specifics
about these homes, there are several 
tours you can take. The Mid-Atlantic 
Center for the Arts offers trolley tours of 
its landmark buildings as well as boat,
walking and ghost tours.

Tom wanted to eat lunch at the famed
Lobster House at the Fisherman’s Wharf.
While eating on the deck next to the water
and watching the boats drift in and out of
the marina, we determined our next course
of action. 

Cape May offers a lot of activities for the
adventurous, including kayak tours, charter
fishing or sailing and jet ski rentals. We chose
the Thunder Cat speedboat ride and dolphin
watch, and had a great time zipping around
in the water from Cape May to Wildwood.

Back on dry land, our final stop of the
trip was a visit to the Cape May County Park
and Zoo, located 15 miles north of town 
on Route 9. If you’re on a budget, the 
zoo is a great place to come because ad-
mission and parking are free. We counted
more than 200 species, including giraffes,
lions, alligators and monkeys.

Everyone was a little quiet around the
campfire on our last night in Cape May, and
we were all sad to be leaving. I pulled out
the calendar, and we picked a date for 
our next vacation in Cape May. I’m count-
ing the days until our return. ◆
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unes. Their smooth-
sided ridges, rounded
mounds, scoured bowls
and rumpled expanses con-
jure images of Lawrence of

Arabia, camels and Bedouins in billow-
ing garb. These restless landscapes cap-
ture the imagination and speak to our
inner child. There is something magical
about the changing canvases and the
plants and animals that inhabit them.

Dune fields can be found along the
Eastern and Western seaboards, along
the Great Lakes or in isolated inland is-
lands, where the conditions of wind,
sand and erosion converge just right.
Depending on mineralogy, dunes can
appear buff, tan, black, coral pink or
blinding white. Discovery can be
riproaring, aboard an all-terrain vehicle
or a plastic sled, or contemplative, gaz-
ing over the natural expanse.

The shifting sands can trap fresh
water in ponds or shape estuarine
marshes ideal for birding and fishing.
Hiking, stargazing and photography pair
well with dune exploration. Many dunes
sit near campgrounds or rental servic-
es for dune conveyance, whether four-
wheeled or four-legged.

Piping and snowy plovers, least
terns and terrapins seek out the sea-
ward edge of dunes for nesting. At Cal-
ifornia’s Año Nuevo State Reserve, ele-
phant seals lumber up the low seaward
dunes for rituals of mating and pup-
ping. Coyote, deer and bobcat can take
shelter in vegetated dunes. Critters of
the night leave a legacy of tracks. And
always, the sand art mesmerizes with
ripples, dimples and whip patterns.

The following seven sites highlight
some not-to-be-missed dune fields and
will carry you across the nation.

PARKER RIVER NATIONAL WILDLIFE
REFUGE, MASSACHUSETTS
Parker River National Wildlife Refuge,
which claims much of Plum Island, is
a prime example of a barrier island
dune-beach habitat on the Eastern
Seaboard. Here, the dunes are a first
line of defense against an advancing
sea and are highly guarded from 
trampling feet. Boardwalks provide 
access for dune exploration and
crossovers to the ocean beach. Else-

22 May 2009 l MOTORHOME

TRAVELING 
THE SANDS
OF TIME AND TIDE

TRAVELING 
THE SANDS
OF TIME AND TIDE

EXPLORE THE ENDLESS MYSTIQUE 
OF OUR NATION’S 

MOST POPULAR SAND DUNE FIELDS
by RHONDA OSTERTAG

EXPLORE THE ENDLESS MYSTIQUE 
OF OUR NATION’S 

MOST POPULAR SAND DUNE FIELDS
by RHONDA OSTERTAG D

The sand at New Mexico’s
White Sands National

Monument is almost pure 
gypsum and creates the world’s

largest gypsum dune field.

The sand at New Mexico’s
White Sands National

Monument is almost pure 
gypsum and creates the world’s

largest gypsum dune field.
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Above: Patterns in the sand fascinate at California’s Kelso Dunes, Mojave National Preserve.
Bottom, right: Umpqua Dunes in Oregon Dunes National Recreation Area provides opportuni-
ties for hikers to experience the dunes firsthand. Bottom left: Jessie M. Honeyman Memorial
State Park, also part of the Oregon Dunes NRA, serves as a convenient home base for RVing
sand dune explorers. 

where, nature trails probe related sand
habitats. In upland areas, pitch pine,
beach grasses, wild rose, coastal shrub,
bayberry and beach plum stabilize the
shifting sands.

The refuge balances the needs of
nature with human needs, providing
summertime closures for nesting pip-
ing plovers, while opening the beach to
recreation as the nesting season allows.
Scopes and binoculars are uniform
gear, especially in winter, when snowy
owls are an enticement to venture forth
in the cold. Snowy egrets arrive in the
spring. Camping is available just north
of the refuge in Salisbury.

CUMBERLAND ISLAND 
NATIONAL SEASHORE, GEORGIA
Another barrier island dune-beach habi-
tat, Cumberland Island requires a pas-
senger-only ferry trip to see it, unless you
prefer paddling a kayak or have a private
vessel. To spend the night on the island,
visitors can either reserve in advance a
permit for the designated primitive
camps or a room at private Greyfield Inn.
Warm, moist days can bring out the in-
sects, but the pristine beaches and
white sand dunes enchant, as do the 
reclaimed dune woodlands, thriving
marshes and rich island history.

Visits begin with a ranger greeting.
The small visitor center invites with
porch rockers, and anglers drop lines
off the dock. Island travel is by foot, but
registered guests at the inn have access
to a pool of bicycles. Armadillo, deer,
raccoon, butterflies, acrobatic squirrels
and wild turkey dwell on the island, and
wild horses roam parts of the island
near Dungeness Ruins.

Black-and-white-striped barber
poles guide beach hikers to boardwalk
crossings that protect the dunes from
random foot traffic, but designated
trails afford acquaintance. The clean
white dunes captivate with heights of
up to 40 feet, ripples and buried trees.
Wild turkeys appearing on a distant
dune crest can elicit double takes and
belly laughs as they race over the sand.
When the sun burns too hot, the shade
canopy of the reclaimed dunes invites
with texture — moss-festooned oaks,
scattered pines, saw palmettos and 
resurrection ferns.

Back on the mainland, motorhome
camping is available seven miles north
of the Cumberland Island Visitor Cen-
ter at Crooked River State Park.

INDIANA DUNES NATIONAL
LAKESHORE, INDIANA
At the southern extent of Lake Michi-

gan, this 15,000-acre national park
unites the sweeping and steep dunes
with a wave-lapped 15-mile lake-
shore, oak savannahs, prairies, forests,
swamps and marshes. It also encom-
passes the Chellberg Farm, a tradition-
al 1900s farm. The park’s rich mosaic
houses some of the most varied flora in
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Discover your greener pastures at www.BlueSkyRVInsurance.com. 
Receive a FREE RV insurance quote and learn more about 
depreciation-free RV insurance, available through Blue Sky RV Insurance.

Not available in all states. Blue Sky RV Insurance is managed by Recreation Insurance Specialists, LLC.

the National Park System, shaping a vital
wildlife area for 350 bird species, includ-
ing blue herons and bank swallows that
nest in the sides of dunes. Blue butterflies
(Karner blues), nurtured on the leaves of
blue lupine, flit between wildflowers.

The slow, herky-jerky retreat of the
Wisconsin glacier shaped this landscape.
Four distinct-age dunes can be witnessed
here, with the oldest dunes farthest inland.
These Great Lake dunes reach heights of
200 feet and roll out a rumpled terrain 
of ridges, blowouts and depression-cupped
wetlands. Climax forests stabilize the older
dunes. Discovery is via marked foot trails
through dunes and dune-related habitats;
binoculars enhance travel. A paved trail 
follows and salutes Calumet Dune Ridge.

The park features a designated horse
trail and its own campground, open April
through October. Dunewood Campground
is first come, first served and can accom-
modate motorhomes of any length.

NEBRASKA’S SANDHILLS
Perhaps not the first area to come to mind

when you think of sand dunes, Nebraska’s
Sandhills represent the nation’s largest
dune formation, covering a whopping
19,600 square miles, much of it clad in
native grassland. The dunes can top 300
feet in height. This is a land of bison,
prairie dogs and sandhill cranes, private
ranches and public wildlife lands and
parks. To appreciate this expanse, you need
to drive Nebraska’s highways and byways.
The state’s Sandhills Journey Scenic 
Byway traces 272 miles along State High-
way 2 from Grand Island west to Alliance,
which covers bumpy prairies, planted
woods, marshes, ponds and flowing waters.
Public hiking trails and observation sites
provide more intimate looks.

The Sandhills history traces back to
prehistoric glacial deposits, followed by
eras of blowing sand. Then came the emer-
gence of native grasslands, swollen bison
herds, homestead acts and present-day
ranching. A significant stopover site along
the Central Flyway, the Sandhills support
more than 700 types of flora and 300
species of wildlife.

WHITE SANDS NATIONAL 
MONUMENT, NEW MEXICO
Rising from the northern Chihuahuan Desert
in south-central New Mexico, the white 
gypsum dunes of this monument shape an
inspirational, otherworldly landscape with 
the purple San Andres Mountains to the
west and the Sacramento Mountains to 
the east. The monument enfolds 40 percent
of the world’s largest — 275 square miles
— pure gypsum dune field (the rest sits 
on U.S. military land). Dunes here lift up to
60 feet skyward, and the most active dunes
can migrate up to 30 feet a year.

Arthur Bowring Sandhills Ranch
State Historic Park in Nebraska is 
a living-history museum.
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12,000 RV OWNERS CAN’T BE WRONG.
Texas-Sized Savings at a Texas Tradition

VOGT
RV CENTERS
U S A VOGTRV.com

...SHOP ONLINE FOR A CHANCE TO WIN $25,000

FROM BIG TO SMALL, WE HAVE IT ALL...

Kodiak diesel chassis, full body paint, slides, overhead beds, 
-

al to choose from, but, demand is HIGH!  Don’t miss out!

2008 JAYCO SENECA

2008 MONACO CAYMAN 35 SBD

2008 ALLEGRO TIFFIN DIESEL

2008 MONACO CAYMAN 39 PBT

$119,988 $125,988

YOUR
CHOICE

2008 MONACO LIQUIDATION SALE!

Vogt RV Center, Circle 101 on Reader Service Card
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The eight-mile Dunes Drive carries
motorhomers into the heart of the dune
field, passing mounds of changing char-
acter. The Nature Center at road’s end 
explains the environment. Vegetation is
thickest near the visitor center, thinning 
as you progress west and vanishing alto-
gether by the time the drive ends.

Designated nature trails offer intriguing
routes into the dunes. Animal tracks, wind
patterns, drifts, slips and the glorious, blind-
ing ultrawhite expanse urge you onward. 
Because shifting sand can dislodge guide
posts, pay attention to surroundings, and if
you cannot locate the trail, retrace your steps.

Backcountry camping for backpack-
ers (the only overnight use available inside
the park) treats overnighters to a stunning
star show, trading glistening sand for 
glistening stars. Five full-service RV parks
are located 15 miles northeast of the
mounument in Alamogordo.

KELSO DUNES, CALIFORNIA
In Mojave National Preserve, these golden
sand pyramids, 600 feet tall, are the third
tallest dunes in North America. Trapped by
the Providence and Granite mountains, 
blowing sands from dry lakebeds settled
here, covering 45 square miles. These are
stacked dunes, built up in five cycles over the
last 25,000 years, when droughts created
loose sands that the winds took walking.

The massive dune field, 43 miles
south of Baker, has few amenities. The
final distance is on a gravel road suitable
for conventional vehicles, but take a dinghy
vehicle if you have the option. At the grav-
el parking area, you’ll find interpretive signs
and vault toilets.

An impressive sight, Kelso Dunes also
speak. While exploring the dunes on foot
(no motorized vehicles allowed here), you
may hear singing or booming. When wind-
loosened sands sheet down the steep dune
faces, the sliding motion over stationary
sand produces rumbling, a sound phenom-
enon heard at only 30 dunes in the world.

The Preserve’s Hole-in-the-Wall Camp-
ground has 35 dry-camping sites and boon-
docking is allowed at certain designated
Roadside Camping Areas.

OREGON DUNES NATIONAL 
RECREATION AREA, OREGON
Within Siuslaw National Forest, the area’s

TRAVELING THE SANDS OF TIME AND TIDE
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FOR MORE INFORMATION

CUMBERLAND ISLAND 
NATIONAL SEASHORE
(912) 882-4336, extension 254,
www.nps.gov/cuis.
CUMBERLAND QUEEN (FERRY)
(877) 860-6787.
INDIANA DUNES 
NATIONAL LAKESHORE
(219) 926-7561, extension 3,
www.nps.gov/indu.
MOJAVE NATIONAL PRESERVE
(760) 252-6100,
www.nps.gov/moja.
NEBRASKA SANDHILLS 
JOURNEY SCENIC BYWAY
www.sandhillsjourney.com.
OREGON DUNES NATIONAL
RECREATION AREA
(541) 271-6000,
www.fs.fed.us/r6/siuslaw/recreation/
tripplanning/oregondunes.
PARKER RIVER 
NATIONAL WILDLIFE REFUGE
(978) 465-5753,
www.fws.gov/northeast/parkerriver.
WHITE SANDS 
NATIONAL MONUMENT
(575) 679-2599,
www.nps.gov/whsa.

hilly sands and ocean shore stretch more
than 40 miles along the central Oregon
coast between Florence and Coos Bay.
Whether one’s excitement comes from
shooting over the dunes on an all-terrain
vehicle (ATV), riding horseback in the surf,
hiking to the top of a wilderness-like dune
or jumping aboard a cardboard sled, the
dunes answer the call.

The dunes can reach heights of 400
feet. Separate beach and dune areas serve
hikers and ATV riders, allowing each to revel
in their own way. Freshwater lakes and
rolling surf call to anglers. With dune, coastal
forest, lake and ocean habitats, wildlife
sightings vary, and may include tree frog,
hummingbird, beaver, deer and sea lion.

Coastal communities along U.S. High-
way 101 offer services, including dune vehi-
cle and horse rentals. U.S. Forest Service
campgrounds and private RV parks dot the
corridor, and maps and recreation ideas are
offered at the Reedsport visitors center. ◆
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otorhomes lead a tough existence.
Due to their size, most coaches are left 
outdoors for virtually their entire service life.
Sun, rain, hail, snow, blowing dust, tree 
sap and bird droppings all take their toll,
and these forces of nature are unrelenting.

Weather damage occurs on many areas of the
coach. It dulls, oxidizes and cracks paint, fiberglass 
gelcoat, stripes and graphics; fades and yellows win-
dow shades, curtains and blinds; causes plastic parts
and lenses to discolor; cracks tire sidewalls and ruins
awnings. Even the seemingly harmless dew that forms
at night causes deterioration and black streaks down
the sides of your rig. All of this damage can cost thou-
sands of dollars to repair, and substantially reduce your
coach’s resale or trade-in value. A cover will save you
far more money than it costs initially and will help keep
that showroom-fresh look for a lot longer.

THINGS TO KNOW
When you start shopping, you’ll find that motorhome 
covers come in a bewildering array of styles, features, 

materials and price ranges. The three major categories
are universal-fit, semicustom and full-custom covers.
Cost rises as more custom work is involved. If your
coach has some unusual features or shapes, you may
need a custom cover. Keep in mind the location of roof
air conditioners and other objects such as mirrors that
stick up or out.

Some covers are available with openings (usually
zippers) to access the interior or storage compartments
without removing the cover. Be sure the zippers are stur-
dy and in the locations where you need them.

Covers should be nonabrasive and breathable, yet
water repellent and designed to resist mildew and dry
rot. Most covers have sides made of polypropylene fab-
ric, with the top made of heavier material that’s more
resistant to weathering and ultraviolet (UV) rays.

You don’t need to spend a fortune on a cover, but
avoid plastic tarps, which can abrade the finish on your
motorhome and ultimately do more damage than 
they prevent. They trap moisture, so mildew, mold and
corrosion can be problems. Tarps aren’t form-fitted, 
so wind and debris can get under them as well.
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Motorhome covers
and accessories 

can help keep your
coach looking new

by KEN FREUND

UNDER WRAPS

M
ADCO cover
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Ask the supplier which cover material
is recommended for your area. Many manu-
facturers sell different cover materials
based on local climate. For example, SFS
AquaShed is completely breathable, yet pre-
vents most liquid from penetrating to the
coach’s surface, with moderate UV stability.
This makes it well suited to moist climates
in northern states, such as New England, as
well as Canada, the Midwest and Gulf Coast.

DuPont Tyvek is designed for harsher
environments in areas with strong ultra-
violet sunlight, dust and snow. Tyvek pre-
vents most water, dirt, dust and UV rays
from penetrating to the coach’s surface and
is breathable, making it appropriate in the
Midwest and the South, plus areas such as
Colorado and Utah. Sunbrella fabric is also
designed for intense sun, rain and snow.

Covers shouldn’t fit overly tight be-
cause this stresses the material, particularly
on sharp corners and edges. When ordering
a stock, universal cover, don’t rely on di-
mensions supplied by the coach manufac-
turer. Instead, measure from end to end,
including bumpers, spare tire and ladder.

When buying a cover, look for rein-
forced tie-down points that are strongly
bonded to the material. Elasticized edges
can reduce billowing in the wind, but a

strong windstorm can destroy a cover, so
remove it in extremely windy weather.

Warranty length and terms vary con-
siderably, so before buying a cover, read 
the terms of the manufacturer’s warranty.
Generally, the length of the warranty will
give you a good idea of how long the ex-
pected service life is.

INSTALLING A COVER
Installing a cover requires some climbing.
Always use caution, move slowly and de-
liberately, and have a helper. Consider 
your abilities and don’t attempt it if your
strength or balance are not up to it.

It may seem impossible at first, but
installing a cover gets easier after you’ve
done it a few times. With experience most
motorhomes can be covered and tied down
in 10 to 15 minutes. A cover should only
be installed on a clean, dry coach and never
install one when it is windy. Before in-
stalling the cover, remove storage pods and
lower or remove antennas. Pad sharp edges
and corners, which can snag or tear a hole
in the cloth. Foam rubber and gaffer’s tape
work well; duct tape will leave an adhesive
residue on the coach’s finish.

Unpack the cover on clean, dry pave-
ment behind the coach. Find the front of

the cover and pull it with you as you climb
the ladder. Once you’re on the roof, pull the
cover up, creating a pile. Then start walk-
ing up the center toward the front of the
coach, carefully pulling the cover along
without snagging it on anything. Start 
at the front, placing the cover over the 
corners, as your assistant pulls it down into
place. Work toward the rear, draping the
cover over the sides. As you get to the rear
of the coach, protect the cover by putting
a ladder cap in place. (Most covers come
with a ladder cap to protect the cover from
the metal edges of the ladder top. If your
cover does not come with one, you can fab-
ricate one by wrapping foam rubber or bub-
ble wrap around the exposed portions of the
ladder where they come into contact with
the cover. Secure the wrapping with cord
or gaffer’s tape.) Drape the cover over the
corner opposite the ladder. Then as you de-
scend the ladder, pull the cover with you.

SECURING THE COVER
Working from the ground, pull the rear cor-
ners under the coach first, then the front
corners. Toss the ropes or straps beneath
the coach and connect them to take up as
much extra material as needed. Use non-
elastic rope or straps, as tight bungee cords

ADCO DuPont Tyvek RV Side Mirror CoverADCO Universal Five-Strap Bicycle Cover Sunguard Tire-Saver

Covercraft motorhome cover

ADCO cover
installation
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can tear grommets from the cover. Straps
or ropes that are run under the coach should
be tied to structural members. Be sure to
avoid sharp edges, which can cut through
tie-downs from wind action. If necessary,
pad the edges, straps or ropes to protect
them. Sometimes a piece of old rubber
hose can be slid over a strap to provide
chafing protection. Don’t over-tighten the
ropes or straps; this may damage the cover
or cause friction damage to rubber roofs.

Remove a cover in the reverse order.
Allow it to dry completely, inspect it for
damage, roll it up on a clean surface and
store in a clean, dry area. Some owners use
a new plastic rolling garbage can as a con-
venient storage container. Place the rear of
the cover in the container first, so the front
will pull out first when reinstalling.

CLEANING COVERS
Dirty covers should be hand washed gently
outdoors. If you don’t have a large tub or
basin to wash it in, place it on the driveway
and use a garden hose to wet your cover.
Then spot clean it using mild soap and a
sponge. Avoid using abrasive cleaners or
hard brushes. When you’re finished, string
a clothesline from four points set apart to
dry the bulky cover. Do this when it’s not
windy. Never put a cover away when it’s 
still wet or damp, as it will likely be dam-
aged by mold or mildew.

REPAIRS
Despite your best efforts, your cover may
eventually be damaged. Small tears or holes
can often be repaired with a patch kit. These
are available from the cover manufacturer in
matching materials and colors, and you
should get a kit when you purchase a cover.
Make repairs as soon as possible so that the

wind doesn’t rip it beyond the damage site.
If the damage is larger than the repair kit
panels, you may have to send the cover to
the manufacturer for professional repairs.

ADCO Products offers patch kits that
consist of adhesive-patch material de-
signed to match polypropylene, Tyvek or
SFS AquaShed covers. The patch fabric is
essentially a big “sticker” and requires no
ironing. The company recommends apply-
ing the patch fabric on both the inside and
outside of the damaged area.

ACCESSORIES
Besides a cover for your coach, there are
other cover accessories that may be used
when you are driving, or staying at camp-
grounds for several days or more. If you
carry bicycles on the outside of the coach,
there are covers available to keep them
clean and dry. External-mount spare tires
look and stay better if covered. 

If you tow a dinghy vehicle, there are
windshield protectors, such as one by
Camco, that help protect the glass from
chips and cracks. Blue Ox offers the Kar-
Gard Vehicle Protector and Roadmaster has
the Tow Defender, which protect the lower
front from dirt and rocks thrown up by the
motorhome’s rear tires. Tow-bar covers 
protect your tow bar while it’s not in use.
Covers also improve their appearance and
make the bars less conspicuous.

When the coach is parked, use tire
covers to protect the sidewalls from sun
damage and cracking, which can often ex-
tend tire life by several years. While most
owners don’t use these for one-night stops, 
they are a good idea for extended stays.

Air-conditioner covers help preserve
the plastic covers and keep dirt, bugs,
leaves, rain and snow out of these expen-
sive units. When temperatures are mild,
the cover can be left on, even while driv-
ing. Just be sure it’s properly secured.

Windshield covers provide privacy
while you are parked, they stop fading of
interior components and help to block heat
from the sun. Some even allow you to see
out while nobody can see in. 

Mirror and wiper covers protect the
finish on mirrors and keep the harsh sun
from disintegrating the rubber on wiper
blades. Wipers can last much longer in this
case, saving the cost of the covers in just
a few years.

OTHER OPTIONS
Covers provide good defense against UV
rays, but for even greater protection consid-
er a metal building, carport or tent-style
structure to house your pride and joy (see
“Ports, Pads & Parking at Home,” page 31).
There are designs and sizes to fit every taste
and budget, and prefab buildings can be less
expensive than hiring an architect and con-
tractor and having a conventional building
constructed. With so many options available
to protect your home on wheels, you’re sure
to find the method that’s best for you. ◆

ADCO patch kit

FOR MORE INFORMATION

ADCO PRODUCTS
(800) 541-2326,
www.adcoprod.com.
Circle 211 on Reader Service Card.
BLUE OX PRODUCTS
(888) 425-5382,
www.aemfg.com.
Circle 212 on Reader Service Card.
CALMARK COVER COMPANY
(800) 838-7236,
www.calmarkcovers.com.
Circle 213 on Reader Service Card.
CAMCO MANUFACTURING
(800) 334-2004,
www.camco.net.
Circle 214 on Reader Service Card.
CLASSIC ACCESSORIES
(800) 854-2315,
www.classicaccessories.com.
COASTLINE COVER COMPANY
(800) 216-1664,
www.coastlinecover.com.
Circle 215 on Reader Service Card.
COVERCRAFT
(405) 238-9651, 
www.covercraft.com.
Circle 216 on Reader Service Card.
COVERQUEST
(888) 726-9300, 
www.coverquest.com.
ROADMASTER
(800) 669-9690,
www.roadmasterinc.com.
Circle 217 on Reader Service Card.
SUNGUARD SHADE PRODUCTS
(888) 786-4827, 
www.sunguard.com.
Circle 218 on Reader Service Card.
SUNPRO MANUFACTURING
(800) 789-5588,
www.sunpromfg.com.
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Here’s why Good Sam Club membership
is a “must have” for smart RVers...

SAVINGS so you can enjoy your RV worry-free. Save on
overnight camping at over 1,700 Good Sam Parks.
Discounts on RV parts and services. Preferred rates on
emergency road service. Fuel and restaurant discounts.  

INSIGHT on dozens of RV Topics. Helpful advice. Best
places to stay. RV tech tips. Which rigs to buy. Useful new
products to try, and more. All in your members-only
magazine Highways. Plus access to our information-rich
members-only website. 

SERVICES so you can enjoy your RV worry-free, like our
free trip planning services, our practical Standby Sams
network of helpful local RVers, and even a consumer action
line to help you resolve RV-related disputes with businesses. 

If your first year of Good Sam Club membership
doesn’t save you more than you paid, we will cheer-
fully give you your money back. No questions asked! 

YES! Please start my Good Sam Club membership
for the special introductory price of $19 for my first
year. My check or money order is enclosed. 

Name _____________________________________________________

Address ___________________________________________________

City _______________________________ ST _____ Zip ____________

Preferred email to contact you with member alerts and benefit news:

___________________________________________________________

Mail to: GOOD SAM CLUB
P.O. Box 28, Boulder, CO 80329-0028
Visit www.GoodSamClub.com/MHSpecial
Phone 1-800-508-0397 24TP

So what are you waiting for?  
Mail back the coupon TODAY!

Satisfaction 
Guaranteed

Includes free night 
of camping

And now it’s 
an even better deal –

You SAVE with a special introductory
membership price of just $19 for your
first year when you reply today. 
FREE Night of Camping with your paid
membership. You will receive a
certificate good for one night of free
camping at any Good Sam Park in the
U.S. or Canada. (a $25 value).

And now it’s 
an even better deal –

You SAVE with a special introductory
membership price of just $19 for your
first year when you reply today. 
FREE Night of Camping with your paid
membership. You will receive a
certificate good for one night of free
camping at any Good Sam Park in the
U.S. or Canada. (a $25 value).
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ost motorhomes take up a
lot of space, which leads owners
to ponder the question: Where
can I store my motorhome when
it’s not in use? While many RVers
park on their own property —

that’s what my husband, Paul, and I do —
others rent commercial sites or purchase
RV storage facilities near their residence.

As long as your community allows it,
you can park your motorhome on the street,
in your driveway or elsewhere on your prop-
erty. While some communities don’t have
specific rules, others have very detailed cri-
teria about the length and height of the ve-
hicle, the distance it must be from the
street and even requirements for construct-
ing the pad on which it is parked. To learn
of any restrictions for your area, ask your
neighborhood homeowner’s association or
contact your city or county zoning office.

We park our motorhome on the side
of our house in a secondary driveway that
was constructed by a home improvement
contractor. It has a concrete pad and full
hookups. Because we back the motorhome
into the driveway and onto the pad, we
placed the electrical and sewer hookups on
the far side of the concrete pad. This
meant going underground before the con-
crete was laid and chiseling holes in the
cinder-block wall of the home’s foundation. 

We mounted a 30-amp electrical
cable hookup on a short post beside the
driveway that connects to the electrical

panel in our basement. Nearby, a plumber
installed a sewer hookup with a 21⁄2-inch-
diameter PVC pipe for water drainage and
waste matter that connects to our home’s
septic system. The house already had an
outdoor water faucet on the side near the
motorhome. We find that it’s not always
convenient to empty the holding tanks on
our way home, and — for us — a local
dump station is not available, so the con-
venience of having full hookups at home
was well worth the cost of providing them.

Motorhome owners who want to build
a concrete pad for their coach should first
check on local building codes and zoning
regulations before hiring a specialized
driveway or general home improvement
contractor. When planning the project, 
be sure to include a generous amount of
space around the pad so that you can con-
veniently work around the motorhome. 

Because we live in an area where it
snows, our contractor dug out soil 9 inch-
es from the surface, laid in 3–4 inches of
base stone, covered it with plastic sheeting
and wide wire mesh, inserted rebars where
needed and then poured the concrete.

I know of one motorhome owner who
was working with a contractor to install a
sewer hookup beside a concrete pad for his
motorhome. When the municipality would
not allow him to hook up to its sewer line,
the contractor installed a septic system on
the property. This kind of situation varies
widely and will depend entirely on your
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During construction of our
home pad, a plumber
hooked up piping to our
existing sewage system.

PORTS,
PADS &

PARKING 
AT HOME

THERE ARE MANY
OPTIONS AVAILABLE

WHEN DECIDING
WHERE TO STORE

YOUR COACH  

by BERNICE BEARD

Our parking pad includes
a 30-amp hookup, which
connects to the electrical
panel in our basement.

M
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local code and zoning requirements.
Another at-home storage option is to order plans for building a detached

RV garage to blend in with your existing home. Before ordering, obtain any
local government permit or zoning variance that may be required to add a
carport or garage on your property.

If you’re looking for a home with an RV garage already attached, there 
are specialized communities that offer homes with oversize garages or ports.
Homes in the gated Indian Palms Country Club in Indio, California, for exam-
ple, include an RV garage with full hookups inside and a finished interior. Other 
examples include The Great Outdoors RV Resort in Titusville, Florida, Retama
Village in south Texas and Lily Lake Golf Resort in Frostproof, Florida.

If zoning or other reasons prevent you from storing a motorhome at your
residence, you can rent or buy RV storage. Features of rental RV storage 
include outdoor or indoor parking, indoor climate control, 24-hour video 
surveillance, resident security staffing, a dump station, wash station, elec-
tronic gates with coded access, 24/7 accessibility and others. Storage can
be on a month-to-month basis or long term.

A growing option is condominium storage, in which the owner buys a
unit to store the motorhome. Following purchase, the owner pays monthly
dues to the condo owners association. Condo owners may rent or sell their
units and they may improve and customize them with drywall, paint and
other choices. All-Stor Storage Condominiums, Fairview, Oregon; Eucalyp-
tus at Beaumont, Beaumont, California; and River Palms Storage Condo-
miniums, Mohave Valley, Arizona, are examples of firms selling condo units
for RV storage. 

Additional options for storage include military bases, such as the 99th
Services Squadron at Nellis Air Force Base in Nevada (military bases offer
low-cost RV storage for members of the military); fairgrounds, such as North-
west Missouri State Fairgrounds in Bethany, Missouri, and Westmoreland
Fairgrounds in Pleasant Unity, Pennsylvania; and campgrounds, which often
have areas set aside for RV storage.

Finding or building the perfect parking spot for your motorhome may
feel like a chore, but properly protecting your investment will make the 
effort well worth it. ◆

PORTS, PADS & PARKING AT HOME

Lily Lake Golf Resort

Retama Village at Bentsen Palm Eucalyptus at Beaumont Storage Condos

SteelMaster Building Systems

FOR MORE INFORMATION

ABSOLUTE STEEL
(877) 833-3237,
www.absoluterv.com.
ALL-STOR STORAGE CONDOS
(503) 807-5226,
www.all-stor.net.
EUCALYPTUS AT BEAUMONT 
RV STORAGE CONDOS
(714) 280-4201,
www.rvstorage.biz.
Circle 219 on Reader Service Card.
FUTURE STEEL BUILDINGS
(800) 668-5111, ext. 183
www.theultimatecarport.com.
INDIAN PALMS COUNTRY 
CLUB RHAPSODY HOMES
(760) 342-7231,
www.homesindio.com.
LIBERTY BUILDING SYSTEMS
(877) 505-4596,
www.libertybuildings.com.
LILY LAKE GOLF RESORT
(800) 654-5177,
www.lilylake.com.
Circle 220 on Reader Service Card.
RETAMA VILLAGE 
AT BENTSEN PALM
(956) 287-2800,
www.bentsenpalm.com.
Circle 221 on Reader Service Card.
RIVER PALMS STORAGE CONDOS
(928) 846-1844, 
www.storagecondosaz.com.
SHELTERLOGIC
(800) 932-9344,
www.shelterlogic.com.
STAR BUILDING SYSTEMS
(800) 879-7827,
www.starbuildings.com.
Circle 222 on Reader Service Card.
STEELMASTER 
BUILDING SYSTEMS
(800) 341-7007,
www.steelmasterusa.com.
Circle 223 on Reader Service Card.
THE GREAT OUTDOORS 
RV RESORT
(800) 621-2267,
www.tgoresort.com.
Circle 224 on Reader Service Card.
UNCLE HOWARD’S RV GARAGES
(866) 662-2767,
www.unclehowards.com.
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Rather than a traditional table, the
dinette island, designed for casual meals or
party convenience, is centered between the
galley and sofa slideout. A pull-out desktop
in the entertainment center is conveniently
sized for a laptop computer workstation.

The optional ($3,053) glazed cherry
cabinetry and trim adds to the luxurious
feel of this coach. Select wood trim pieces,
such as the cabinet doors above the main
bed, are a slightly lighter shade, adding an
attractive look to otherwise single-hued
wood surfaces. It beautifully complements
the ceramic tile floor, solid-surface coun-
tertops and stainless-finish appliance trim.
The optional ($1,146) wine chiller features
an all-black surface.

A door in the aft wall leads to a walk-
through bath. With a gorgeous vanity and
molded-in metallic-hued sink with ceramic
backsplash, it’s sumptuously spacious. The
toilet is in a streetside enclosure along with
a second vanity sink, which is very practical.

The king-size bed and its opposing
vanity/dresser with 32-inch LCD TV are

Just when you think a lot of
big Class A coaches are starting
to look alike, someone comes
along with an interesting twist.
The new Monaco Dynasty Ma-

jestic V model, at about 45 feet long and
with a base MSRP of $489,833, is up there
with the best the manufacturer has to offer.

The exterior, with its tasteful graphics,
smooth lines and clean, stylish details
nonetheless reveals something unique: the
innovative new slide-within-a-slide design.
This feature provides even more inside
space that goes well beyond that of the 
average Class A.

That extra space is immediately evi-
dent from the first look inside. The street-
side dual slideout contains a roomy sofa in
the extra slide section — which moves 18
inches farther out than the wall of the main
slideout. The curbside slideout houses an
entertainment center and the main 42-inch
LCD TV forward, along with the galley far-
ther back, creating a wide-open space that
lends the effect of a roomier living area.

housed in opposite wall slideouts, produc-
ing an open maneuvering space near 
the foot of the bed. An aft-wall wardrobe
handles most travel-clothing needs.

Between the Aqua-Hot furnace system
and the trio of 15,000-BTU air condition-
ers, aided by the dual-pane windows, users
have their interior climate needs covered.
A 10kW diesel generator and 2kW inverter
plus an optional ($1,640) solar charging
system make sure the home theater 
system, optional  ($2,655) in-motion HD
digital satellite system and other electron-
ic toys perform without fail.

When it’s time to hit the road, the driv-
er enjoys a single-piece-windshield view 
and the flexibility of adjustable pedals and
a full-power seat. A VIP Smart Wheel, power
sunscreens with blackouts and a recessed
dash workstation are additional amenities.

Dynasty drivers can be sure the rig will
hold its own in the hills and on the long
haul thanks to the Roadmaster S-Series
chassis, powered by a Cummins 500-HP

ISM engine backed by an Allison 4000MH
six-speed automatic transmission and 
riding on a full brace of 10 air bags and 10
shock absorbers. Full steel-cage semi-
monocoque construction provides strength
and structural stability. The tag axle raises
for extra-sharp-turn maneuvers.

The Dynasty Majestic represents a
happy marriage of the latest innovations and
established comfort, class and styling. ◆

DYNASTY 
MAJESTIC V

A telescoping 
dual slideout 

complements plush
accommodations  

S P E C I F I C AT I O N S

FRESHWATER CAP: 100 GAL

BLACK-WATER CAP: 40 GAL

GRAY-WATER CAP: 70 GAL

LP-GAS CAP: 25 GAL

GVWR: 50,160 LBS

BASE MSRP: $489,833

CHASSIS: ROADMASTER S-SERIES

ENGINE: CUMMINS ISM 500 HP

WHEELBASE: 286"

EXT LENGTH: 44' 11"

EXT WIDTH: 8' 41⁄2"

EXT HEIGHT: 12' 6"

MONACO COACH CORPORATION, (800) 634-0855, WWW.MONACOCOACH.COM.
CIRCLE 230 ON READER SERVICE CARD.

by JEFF JOHNSTON walk-through
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It’s often said there are two types
of travelers: those who are focused on
the destination and those who enjoy the
journey. The Itasca Navion iQ will be
most appreciated by the latter. This go-

anywhere motorhome can handle tough
grades, rough asphalt and one-lane roads
with ease, and because it’s less than 25 feet
long, the compact coach easily fits into tight
spaces. With sleek and smooth exterior lines
and standard full-body paint, this motorhome
has a fresh and contemporary appeal.

Offered in two floorplans — the 24CL
and our test rig, the 24DL — the coach rides
on the Dodge Sprinter chassis with a 154-
HP Mercedes-Benz CDI, 3.0-L V-6 turbo-
diesel engine. Not only does the Sprinter
produce plenty of diesel power and good

fuel mileage (in the 17.7 MPG range), its
smooth, responsive acceleration and brak-
ing make the ride and handling more like a
passenger vehicle than a traditional Class C. 

ON THE ROAD
We put the Navion iQ through its paces on
a 390-mile loop north from Ventura along
California’s Highway 1. Entering the free-
way, the coach easily reached cruising
speed and settled into its sweet spot at
2,500 RPM, which, on relatively flat ground,
gave us 65–70 MPH. 

Typical on-the-road rattles and squeaks
are almost nonexistent in this well-crafted
coach, though we occasionally picked up a
wind-buffeting sound between the cab and
body. The lack of cabin and road noise
made for easy pilot/copilot conversation.

The seats in this motorhome are as
near to perfect as we can imagine, comfort-
able and generous in size, which alleviat-
ed any road fatigue. Visibility is excellent
with well-placed side mirrors with standard
as well as convex mirrors.

The cockpit is roomy and offers plen-
ty of storage areas to hold snacks, maps
and travel gear. Door panels have large
nooks for reading material and an extra-
large beverage, and more cup-holders are
integrated into the front dash. There’s also

IQ TEST
Itasca’s 2009 Navion
iQ24DL earns high
marks for its smart use
of space and innovative
rear bedroom slide
by ROSS & EILEEN HUBBARD

a rubber-lined open compartment above
the glove box and a similar compartment
above the center console, which is de-
signed to store/charge iPods and MP3 
players and hook up to the optional ($280)
Sirius satellite radio.

Our first uphill test was the Gaviota
Pass with a 6-percent grade. We were anx-
ious to see how well the V-6 turbodiesel en-
gine and its five-speed tip shift automatic
transmission were matched. We started the
first part of the grade at 65 MPH at 2,700
RPM, and then used the tip shifter to drop
down into fourth gear at 58 MPH turning
3,650 RPM as we crested the grade. A
downhill shift into fourth gear kept us at 60
MPH with no need to brake other than a tap
to keep us at the posted speed limit.

At one point, we had to stop short and
the four-wheel ABS with Adaptive ESP
technology was put to the test. Braking was
remarkably smooth — the system senses
the load of the vehicle, which helps to keep
the motorhome on track.

IN CAMP
We overnighted at Flying Flags RV Resort
and Campground in Buellton, and because
we arrived after dark the optional ($875)
color rear-view monitor with lighting and
microphone was used and appreciated.
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2009 ITASCA NAVION iQ24DL

WHAT’S HOT
Smooth, sedan-like ride and handling; rear bedroom
slide makes fitting into smaller campsites, such as
state parks, a breeze; front skylight adds abundant
light and is worth the trade-off in overhead storage

WHAT’S NOT
Limited counterspace in the galley — a flip-up 
extension would be a nice addition; the shower, while
functional, is a tight fit for larger campers; dinette
bench-seat bed conversion awkward for sleeping
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Clockwise, from top: Cab and dining area have an open and airy feel thanks to the
huge skylight and swivel cockpit seats. Down the hall is a fully equipped kitchen, fol-
lowed by the raised-platform rear bedroom. When the rear slide is in, the bed makes 
a nice sitting area; when the rear slide is extended, the bedroom bumps out an addi-
tional 30 inches, making room for the queen-size bed. The bathroom is surprisingly
roomy, with plenty of elbow and legroom as well as good storage and counterspace.

In-camp setup was a breeze. The elec-
trical and cable TV lines are stored in a
streetside compartment behind the driver’s
door, and the water hose is a straightforward
attachment to the aft streetside compart-
ment inlet that shares space with the out-
side shower. A lever determines if you are
filling the tank or using city water pressure.

Back inside the coach, we closed the
accordion-type pleated privacy shades in
the cab and started prepping for dinner.
Itasca has developed a unique and easy-to-
use windshield and door-mounted pleated
shade system that provides complete pri-
vacy while allowing full access to the cab
and its swivel seats.

The curbside galley sticks to the tra-
ditional triangular kitchen layout with a
Norcold 5.5 cubic foot refrigerator/freezer
opposite the stainless-steel single sink and
Dometic two-burner stove. Both the sink
and stove are equipped with tempered-
glass hinged covers, which helped to 
expand the usable prep space, but addi-
tional counterspace is limited. Above the

stove are an easy-to-reach built-in Sylvania
microwave and a moderately sized pantry
storage cabinet, which could also be used
to store pots and pans.

Excellent fit and finish are found
throughout the coach and the tasteful décor
in the Coaster option (three fabric schemes
and two wood choices are available) and
Honey Cherry curved cabinetry give the inte-
rior a warm, homey feel. Brushed-nickel
push-button hardware made it easy to see at
a glance if everything was stowed properly,
and kept all the drawers and cabinets in our
rig secured while we were on the road — even
during tight cornering and sudden stops.

We found the traditional booth dinette
to have more than enough room for two to
spread out and eat, but if additional space
is needed, the table can be unlatched and
a small, wall-mounted extension table
flipped up. When the table is extended it
meets with another built-in seating bench
for two, which is situated fore and aft. This
bench offers the best viewing spot for the
wall-mounted 15-inch LCD TV, with under-

034-MH0905 Navioin iQ 24DL  2/17/09  3:12 PM  Page 35



The Navion iQ24DL easily fits into camp-
sites and, when deployed, the rear slide-
out only adds 2 feet to its overall length. 
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SPECIFICATIONS

PERFORMANCE
FUEL ECONOMY: 17.7 MPG
ACCELERATION:

0-60: 24.91 SEC
40-60: 14.94 SEC

CHASSIS
MODEL: DODGE SPRINTER
ENGINE: MERCEDES-BENZ 3.0-L V-6 
TURBODIESEL
SAE HP: 154 HP @ 3,400 RPM
TORQUE: 280 LB-FT @ 1,200-2,400 RPM
TRANSMISSION: 5-SPEED AUTOMATIC
AXLE RATIO: 4.18:1
TIRES: LT215/85R16E
WHEELBASE: 170"
BRAKES: HYDRAULIC WITH ABS
SUSPENSION, F/R: INDEPENDENT 
WITH TRANSVERSE MONO-LEAF SPRING AND 
STABILIZER/LEAF SPRING WITH STABILIZER BAR
FUEL CAP: 26.4 GAL
WARRANTY: 3 YRS/36,000 MILES

COACH
EXT LENGTH: 24' 8"
EXT WIDTH: 7' 6"
EXT HEIGHT: 10' 7" W/AC
INT WIDTH: 7' 3"
INT HEIGHT: 6' 5"
CONSTRUCTION: STEEL AND ALUMINUM 
FRAMING, FIBERGLASS EXTERIOR WALLS 
AND ROOF, POLYSTYRENE INSULATION
FRESHWATER CAP: 35 GAL
BLACK-WATER CAP: 32 GAL
GRAY-WATER CAP: 32 GAL
WATER-HEATER CAP: 6 GAL
LP-GAS CAP: 18 GAL
AIR CONDITIONER (1): 13,500 BTU
FURNACE: 20,000 BTU
REFRIGERATOR: 5.5 CU-FT
CONVERTER: 45 AMP
BATTERY (2): 12-VOLT CHASSIS, 12-VOLT COACH
AC GENERATOR: 3.2 KW
MSRP: $102,714
MSRP AS TESTED: $109,700 
WARRANTY: 1 YR/15,000 MILES 

WET WEIGHT
(WATER & HEATER, FUEL, LP-GAS TANKS FULL;
NO SUPPLIES OR PASSENGERS)
FRONT AXLE: 3,340 LBS
REAR AXLE: 6,340 LBS
TOTAL: 9,680 LBS

CHASSIS RATINGS
GAWR, F/R: 4,410/7,720 LBS
GVWR/GCWR: 11,030/15,250 LBS
OCCC: 1,350 LBS
(DEDUCT WEIGHT OF PASSENGERS 
FOR NET CARGO CAPACITY)

GAWR: GROSS AXLE WEIGHT RATING
GVWR: GROSS VEHICLE WEIGHT RATING
GCWR: GROSS COMBINATION WEIGHT RATING
OCCC: OCCUPANT & CARGO CARRYING CAPACITY

WINNEBAGO INDUSTRIES
(641) 585-3535, WWW.WINNEBAGOIND.COM.
CIRCLE 225 ON READER SERVICE CARD.

neath storage space for bulky and heavy
items. Additional seating is afforded by
swiveling the driver and passenger cockpit
seats. The cab seats in our coach were cov-
ered in the optional ($499) Ultraleather
and we thought they were the most com-
fortable seats in the motorhome.

Two outlets for 120-volt AC and one
for 12-volt DC are conveniently located on
the wall next to the dinette, which made it
easy to power-up the laptop and recharge
cameras while in camp. Handy in a driver’s
side cabinet above the dinette is the com-
plete Jensen entertainment unit that con-
trols the dinette and bedroom LCD TVs and
is equipped with an AM/FM stereo, CD/DVD
player, MP3 player, AUX/AV input and
headphone jack.

The living area, which is married to the
cab by design and necessity, is made
roomier by a cutout cabover. This space
makes movement between the cockpit and
living area exceptionally easy for even the
tallest camper without any head knocking
or stooping. In addition, the open cab area
is enhanced by the use of a large, well-
placed skylight with a privacy shade.

Both of the bench seats in the living
room have seat belts for two, making the
Navion iQ 24DL equipped to seat six. With
an Occupant and Cargo Carrying Capacity
(OCCC) of 1,350 pounds, there should be
enough payload for six adults, though real-

istically there’s only room around the din-
ing table for five and sleeping accommo-
dations for four, and that’s debatable, as
the 38 × 82-inch cross-coach sleeping
arrangement is somewhat awkward.

To make up this cross-coach bed, the
dining table folds down and the fore-and-
aft seating bench unhooks and hinges to
create the support platform. The bench
seat back cushions complete the berth,
and although it’s a good idea in theory, in
practice we thought the setup is better 
suited for children.

We found the rear slide bedroom to be
a haven. With the rear slide extended
there’s an additional 30 inches of bedroom
space created that accommodates one part
of the two-piece memory-foam mattress.
The queen-size bed was surprisingly 
comfortable. Even with its horizontal split
no hint of seaming was detected and we
enjoyed a restful night’s sleep.

Floorspace in the bedroom is a little
tight and storage is at a premium here,
though the two overhead cabinets are a per-
fect place to store a comforter, pillows and
bedding. Flanking the mattress is a curved
5 × 23-inch shelf that accommodates
small items, such as the remote for the 15-
inch LCD TV, which is mounted on the
curbside wall corner. Accent lighting
around the headboard area gives a warm
and inviting glow, with the addition of dual,
adjustable reading lights.

Though there is no door separating the
bedroom area from the rest of the coach, a
heavyweight curtain is provided for privacy.
In the hallway, adjacent to the bedroom, is
a lighted hanging locker, where we fit a
dozen shirts, a couple of jackets and more.
Additional wardrobe space is found under-
neath the locker in a pair of pullout drawers.

Across the galley on the driver’s side
is the amidships bathroom, which is quite
comfortable for a motorhome of this size.

Queen Bed
60" x 75"

Refrig

Door

Shower

Wardrobe

TV Location

Bench Seat

Bench Seat

TV Location

Slideout

Table

Cross Coach
Sleeping
38" x 82"

Step
Well
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The Thetford toilet sits on a raised plat-
form, which provides plenty of legroom.
But while there’s plenty of headroom in the
shower, elbowroom is limited. Showering
in the small, rectangular-shaped stall is a
bit of a challenge, but the feature is well
worth any shortcomings.

There’s adequate storage in the bath-
room’s overhead cabinets, and the vanity
has a decent-sized countertop and under-
cabinet storage. The well-lit vanity mirror
was appreciated while getting ready in the
morning, and our wet towels found a home
on the removable rod in the shower. A ceil-
ing fan and moderately sized window round
out the bath area.

DRIVIN’ THE DUNES
Breaking camp the next morning was quick
and easy as we headed north on the high-
way through rolling hills and vineyards to
the town of Lompoc, famous for its flower
fields, and then on to Guadalupe. Five
miles off the main highway is the Rancho
Guadalupe Dunes Preserve, where we were
treated to a spectacular expanse of the
highest beach dunes in the western U.S.
— some reaching 450 feet tall. The pre-
serve is a day-use area virtually on the
beach overlooking the Pacific. 

From there, we continued north to 
our final stop — Pismo Beach — the dune
playground Mecca of California. Our camp-
ground choice was Pismo Coast Village 
RV Resort, which provides easy walking 
access to the beach dunes, restaurants 
and shops. Our spot at the resort provided
us with great views of the ocean and north
to the Pismo Pier.

By the third day of our trip it was time
to break camp and head home via the
Santa Ynez Valley. Leaving the valley floor,
we started up the famous San Marcos
grade, which has a 7-percent grade. With
only a bit of turbo whine and occasional
transmission hunting, the coach handled
the grade without complaint, topping the
hill at 55 MPH at 3,500 RPM.

Itasca has produced a well-designed,
quiet, easy and fun-to-drive motorhome.
The rear slide is a good answer to more liv-
ability in a smaller footprint coach and the
Sprinter provided economical performance
while handling road surfaces with grace and
precision. The Navion certainly earned high
grades with us during this “iQ test.” ◆
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For motorhome owners
seeking a better ride and han-
dling, the most popular mod-
ification to make to a coach 
is to replace its shock ab-
sorbers. Even brand-new mo-

torhomes are open to improvements due to
the higher quality (and cost) of the aftermar-
ket suspension components available today.
In order to determine the benefits of these
aftermarket shocks, we gathered several
models and put them through our own test.

Currently there are three major suppli-

ers of aftermarket shocks to the motorhome
market: Bilstein, Koni and RoadKing. Many
new rigs come equipped with Sachs shock
absorbers, as was the case on our test
coach — a 2008 Tiffin Phaeton 36QSH 
36-foot diesel-pusher on a Freightliner XC
raised-rail chassis with a 228-inch wheel-
base. In order to evaluate the performance
of these aftermarket shocks, we ordered
shocks specifically for this chassis. The
coach has a gross vehicle weight rating (GVWR)
of 32,000 pounds with 20,000-pound rear
and 12,000-pound front axle ratings.

During the test we installed and re-
moved the shocks several times, driving the
coach on the same 1,000-mile route repeat-
edly during a three-month test program. Dur-
ing each shock test, my copilot and I took
detailed notes on performance, and at the
conclusion of round one we retested a few
shocks to confirm our initial impressions.

SACHS
The first trip was made with the factory Sachs
shocks, and initially we thought they per-
formed fairly well — with one main issue.

SHOCK
THERAPY

WE PUT THREE BRANDS 
OF AFTERMARKET SHOCK

ABSORBERS THROUGH 
A 1,000-MILE ROAD TEST — 

THE RESULTS MAY SURPRISE YOU
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Bilstein

by E. DON SMITH
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Due to the lack of low speed compression or
rebound damping, the front of the coach
raised or lowered 2–3 inches with the release
or press of the brake pedal. We found this an-
noying at times; in some cases it caused the
rear of the coach to drag on steep angles if
I didn’t pay particular attention to the brake
pedal. We also thought the Sachs shocks
were too soft on the road when it came to
cornering and overall body roll control.

KONI
Next, the Koni FSD shocks were tested.

Koni shocks are made in Holland and are
well known in the racing world. The first
thing we noted about the Koni shocks was
the complete lack of front-end bounce at
low speed while braking.

On smooth roads the Konis were great,
and they exhibited much less body roll than
the Sachs. The coach handled better and
driving was less stressful due to the lack of
sway. However, when the road got really
rough with potholes, highway expansion
strips, or any sharp bump, we noticed 
the Konis were considerably harsher than

the original Sachs shocks. Unfortunately,
the Konis did not perform as well under
poor road conditions. The Konis for this
motorhome carry an MSRP of $181 each.

BILSTEIN
We had the German-made Bilstein Comfi-
trac shocks installed at our local Camping
World and set out on our test trip. Bilstein
is also a well-known worldwide producer of
shocks for motorhome chassis, racing and
other high-performance applications. The
Bilsteins exhibited a similar level of low-

This page and opposite page: We tested
three aftermarket shock absorbers (shown
left to right, Bilstein, Koni and RoadKing)
that were ordered specifically for the
Freightliner XC raised-rail chassis with 
a 228-inch wheelbase. As you can see,
each shock uses a different design and
construction. The Bilsteins at the far left
are gas-pressurized monotubes, as are
the billet aluminum RoadKings, while 
the Koni and Sachs units are lower-tech
twin-tube shocks. For installation, we
turned to Camping World of Chattanooga
in Tennessee, where Rick Guthrie (RVIA
Master-Certified Technician) carefully
mounted and torqued the shocks to 
the proper specifications. While the 
front shocks are fairly easy to access, 
the rears are much more difficult.

RoadKingKoni
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speed control while going on and off the
brakes as compared to the Konis.

On the smooth parts of the road the Bil-
steins handled the ride well. They were com-
fortable but still maintained nearly the same
level of roll control as the Konis. When we hit
the interstate the real test began. Within a
few miles it was clear that these were signif-
icantly less harsh compared to the Konis,
though they still possessed similar handling
and roll control. At an MSRP of $125 each
these are the least expensive of the group.

ROADKING
The RoadKings were the last set of shocks
in our test. They are a new entry into the
motorhome market, though RoadKing has
been producing shocks for 18-wheelers for
years. Two of the main claims of RoadKing
are the ultralong life of the product and 
the fact that its shock is rebuildable. The
company claims the typical life is up to
350,000 miles.

Once we got on the road, the Road-
Kings also showed an immediate advantage
over the stock Sachs shocks. In fact, every
shock we tried was an improvement over the
OEM shock in one aspect or another and,
as with the Bilsteins and Konis, the brake-
induced dive/rise was completely gone.

The RoadKings displayed perhaps the
best handling of the group during slow and
highway speed handling on smooth roads.
Body lean was minimal and the low-fre-
quency bumps were handled with ease.
They had a bit more firmness on smooth
roads compared to the Bilsteins.

The next leg of the trip was the inter-
state and, just as with the Konis, the Road-
Kings were quite harsh. Both damping and
compression were just too stiff for a coach
of this weight. At an MSRP of $400 each
they are easily the most expensive product
on the market. Though we didn’t have the
ability to measure the life of the shocks
tested, these would have a lot of cost to
overcome when compared to the other
products tested.

THE RESULTS
When comparing the shocks and the result-
ing ride, we thought the Sachs were most
like a big, heavy sedan — such as an older-
model Buick or Cadillac — soft and mushy
with a lot of body roll on turns and a lot of
bounce over bumps. The Bilsteins felt more
like a BMW — smooth and comfortable yet
in control. The Konis and RoadKings have
great handling and body roll control but,
like a track-ready sports car, they were just
too firm for our liking.

After driving thousands of miles com-
paring all these shocks, it was clear which
ones performed best in each category. 
We rated them all on a scale of 1 to 5 (with
5 being the best), then added a value score
based on the cost of each product. Because
the Bilstein shocks showed the best per-
formance and the lowest cost they received
the highest score.

Of course, everyone has a different
opinion of what the most important aspect
of an ideal shock is; with this in mind, we
have given individual ratings to help you se-
lect your ideal product in the event you have
a different list of needs for your shocks.

HOW SHOCK ABSORBERS WORK
Technically, shock absorbers are damping
devices, because their real function is 
to slow and dampen the compression 
and rebound of your suspension. This is
done by controlling the rate of movement
of the piston inside the shock housing.
Each manufacturer has its own design
philosophy on the best way to achieve 
this function, but in the end they all serve
to dampen the up-and-down motion of a
motorhome while in motion.

If you took high school physics, you
were taught about the conservation of en-
ergy. As applied to a suspension system,
this means that the energy in the suspen-
sion cannot be destroyed. This kinetic 
energy is simply transformed into thermal 
energy (heat) and is dissipated into the 
atmosphere as the coach moves down 

SHOCK THERAPY

the road. The shocks turn the bounce into
heat; the best ones do a great job of it,
while others do not, based on our tests.

There were two types of shocks used
in our test: twin-tube and gas-pressurized
monotube shocks. The RoadKing and the
Bilstein Comfitrac shocks are both gas-
pressurized monotubes, while the Koni
FSDs and the factory-installed Sachs
shocks are both of the twin-tube variety. 

The twin-tube design works using two
separate cylinders, or tubes, inside the
body of the shock. One is an inner tube and
the outer tube (or reservoir) is simply the
body of the shock. In order to dampen the
linear motion of the shock, a piston inside
the shock is made with tiny holes to restrict 
the flow of the oil used inside the shock.
The sizes of the metering holes as well as
the viscosity of the shock oil are two of the
factors that determine the level of damping.

The main drawback of the twin-tube
design is that during rapid motion this con-
stant pumping of the piston causes the oil
to overheat and foam. Once the shock 
oil foams it greatly reduces its ability to be
precisely metered and the shock loses its
ability to dampen.

The gas-filled monotube shocks, such
as the RoadKing and Bilstein, overcome
this foaming issue by putting the fluid
under a high pressure condition. Due to the
high pressure within the shock, the entire
assembly has to be precisely machined,
which can result in a more expensive shock
to produce. Without this level of precision,
shocks under this type of pressure would
simply leak and ultimately fail.

In this monotube design a high-pressure
chamber sits below the oil chamber of the
shock and with the oil under extreme pres-
sure the piston can move as rapidly as
needed without the foaming problem that
is common in the twin-tube shock. These
shocks can be distinguished from twin
tubes because the high pressure causes the
shock to always fully extend itself due to the
pressure inside the shock, whereas the twin
tubes we tested can be fully compressed
and they will stay there indefinitely.

Within each type of shock there are
differences and the Koni, RoadKing and
Bilstein shocks we tested each feature
unique properties. The Koni FSD twin-tube
shock uses its own proprietary system
called Frequency Selective Dampers

BRAND CORNERING SLOW SPEED ROUGH ROAD SMOOTH ROAD TOTAL VALUE
AT SPEED HANDLING COMFORT COMFORT

Bilstein 4 4 3.5 4 15.5 5
RoadKing 4.5 4 2 4 14.5 1
Koni 4 4 1.5 4 13.5 4
Sachs 2 1.5 3 3 9.5 3
1 = Poor, 2 = Fair, 3 = Average, 4 = Above Average, 5 = Exceptional
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(FSD). According to Koni, the internal FSD
system allows the shock to remain firm on
smooth (low frequency) bumps, but when
the coach is subjected to rough (high 
frequency) bumps an internal valve is 
employed to help reduce the typical harsh-
ness that would result if the shock used 
single-stage valving. Koni offers a lifetime
shock warranty for the original owner.

The Bilstein Comfitrac gas-charged
shock has a special 1.81-inch diameter
piston that allows the shock to react nor-
mally over smooth roads, but when the road
gets rough the shock uses a bypass valve
to divert the flow of shock oil, and the re-
sult was noticeable as shown by our ratings.
Bilstein backs its product with a lifetime
aftermarket warranty.

RoadKing modifies the gas pressur-
ized system by greatly increasing the size
of the internal piston. This shock uses 
a 25⁄16-inch piston bore, which results in a
large increase in total piston area inside the
shock. This greater diameter allows the
shock to spread out the damping load 
over a greater area and reduce the overall
harshness over rough roads while still 
maintaining control on smooth roads and
corners according to RoadKing.

As you can see in our ratings, each
shock has its strengths and weaknesses.
Because we are not suspension engineers,
we can only comment on the results ob-
tained in our tests as opposed to deciding
a winner based on engineering or design.
Now that you are armed with more infor-
mation, hopefully you will be able to select
the shock that most suits your needs. ◆

SHOCK THERAPY

FOR MORE INFORMATION

BILSTEIN AFTERMARKET AND
MOTORSPORTS — WEST
(858) 386-5900,
www.bilstein.com.
Circle 226 on Reader Service Card.
KONI NORTH AMERICA —
RV DIVISION
(866) 566-4175,
www.konirv.com.
Circle 227 on Reader Service Card.
ROADKING SHOCKS
(619) 766-9207,
www.roadkingshocks.com.
Circle 228 on Reader Service Card.

Aon Recreation Insurance, Circle 104 on Reader Service Card

Coverages may vary by state and company.  Coverages are controlled by the policies issued and are not 
modified, extended or revised by the descriptions contained herein.  Aon Recreation is a division 
of Aon Private Risk Management Insurance Agency, Inc. (in California, Aon Private Risk Management 
of California Insurance Agency, Inc., CA Insurance Lic.  0B33296). Used with permission.  PoliSeek is a 
registered service mark of PoliSeek AIS Insurance Solutions, Inc., CA Insurance Lic. 0F51713.

P
ol

iS
ee

k 
R

V 
In

su
ra

nc
e,

 C
ir

cl
e 

1
0

4
 o

n 
R

ea
de

r 
S

er
vi

ce
 C

ar
d

038-MH0905 Shock Therapy    2/18/09  4:32 PM  Page 43



CELL-PHONE SPIRE
As a full-timer, I rely on my cell phone. Although I’ve found good signals 
in most parts of the country, there are enough marginal signals for me to 
justify an investment in an external antenna.

I was reluctant to drill holes in my rig, so I sought a simple, inexpensive
means of temporarily mounting an antenna for those times when it’s needed.

My solution was a $1 swimming noodle and a 50-cent clamp. I cut two
9-inch pieces from the noodle. One piece supports the cell-phone antenna
shaft while resting on the bat-wing antenna. The other piece of foam simply
helps to stabilize the setup. 

What enabled this fix was that the cell-phone antenna shaft easily passes
through an opening in the TV antenna’s mounting bracket that’s just the right
size. I run the cable through a slightly opened window to the interior of the rig.

Installation only takes a few minutes and the antenna is higher than it
would be if it were mounted in a more permanent fashion.
HOWARD BATES l CINCINNATI, OHIO
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UNDERCOVER
I recently purchased tire covers 
for my motorhome. After lying on 
the ground to attach bungee cords, 
I thought there must be a better way
to hold the covers in place.

Being a scuba diver, I started
with four 2-pound belt-loop style
lead weights from a dive shop. 
I cut them in half down the center
with a hacksaw so that I ended 
up with eight 1-pound weights. 
I attached the weights to the tire
covers through the grommets with
zip ties. This holds them securely
and I no longer have to get on the
ground to fasten or unfasten the 
covers. The weights can be rolled 
up with the covers when stored.
AL GAMENTHALER
ESTERO, FLORIDA

PARKING
BRAKE

RELEASE
LOCK

To keep the air parking brake knob from being accidently pushed down and released, I used 
a piece of 3⁄4-inch PEX pipe cut to 1 inch (measure to fit your knob) and then cut out a 5⁄8-inch 
slot (check yours). It snaps around the base knob and prevents accidental releases. Other 
plastic cylinder or piping material may also work. In a pinch, I have found that two clothes 
pins stacked fit mine very well.
PERRY SEXTON l SHENANDOAH, VIRGINIA ◆

▲

Quick Tips,
MotorHome’s monthly
column of useful,
handy and simple 
tips by fellow RVers, 
is looking for submis-
sions. Please send your
favorite do-it-yourself
ideas to: MotorHome
Quick Tips, 2575 Vista
Del Mar Drive, Ventura,
Calif., 93001. Be sure
to include any photos,
illustrations or draw-
ings, if necessary. If
your tip is selected 
for publication, you’ll
receive $35.
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HANDS-ON l by KEVIN LIVINGSTON

techsavvy
HANDS-ON l HOT LINE l COACH & CHASSIS l POWERTRAIN

AN EYE ON INFLATION
Keeping tabs on tire pressure is easy with the new portable 
nVISION electronic monitoring system

When dealing with motorhome safety, one often over-
looked area is tire pressure monitoring. Until the last few years,
there was only one way to check tire pressure — using some type
of gauge pressed against the tire’s Schrader valve. While this
method works as long as the owner manually checks the rig’s tires
before each trip, the onset of electronic tire pressure monitoring
systems takes much of the guesswork out of the process while im-
proving the convenience factor.

New to the growing family of electronic monitoring systems 
is the nVISION Tire Pressure Monitoring System (TPMS). With en-
hanced functionality and simplicity, the TPMS sets itself apart from
the rest. Installation of the TPMS follows a quick three-step set-up

process. The first step involves setting all of your tires to the de-
sired pressure based on actual weight of the motorhome or dinghy
vehicle. Make sure this is done when the tires are cold (the vehi-
cle has been driven less than one mile).

The next step has you turning on the TPMS to display the 
default pressure type — pounds per square inch (PSI), the com-
mon measurement used for tires. The screen directs you to one of
four programming modes, where you can find the right configura-
tion for your motorhome, with or without a dinghy vehicle. The
monitor can check up to 24 tires through its various configura-
tions, so you can easily keep track of any combination, including
the pressure in the dinghy vehicle’s tires (and even the spare tire).P
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Country Coach

Dynamax Grand Sport

Renegade Motorhome & Toters

Dynamax DynaQuest

For the Best Value Call:
1-800-221-7197 - MI

Website:
www.holland-motorhomes.com

Holland MI 49423

Pleasure-Way

Airstream Interstate

DeadDead
Battery?Battery?

Batteries lose 1% of their 

charge per day. Deltran 

Battery Tender® keeps your 

vehicle battery fresh, ready 

to surge to life no matter 

how long it sits. 

Chargers for the RV industry
Visit your local dealer or
call 877-456-7901
www.batterytender.com
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The third and final step requires the in-
stallation of the TPMS sensors, which look
like jumbo-size valve caps. An icon on the
screen will prompt you when it’s time to in-
stall the sensors, and a flashing tire position
icon will guide you so the caps can be in-
stalled in proper sequence. It takes about 
30 seconds for the sensor to recognize the 
tire’s pressure. The individual sensors 
depress the valve core in the valve stem, so
it’s important to make sure the seal is secure
(and not leaking air), without over-tightening
the sensor. You’ll get the feel as the resist-
ance increases, and will end up turning 
the caps about one-sixteenth of a turn after
it seems to be seated. You can verify the 
integrity of the seal by using soapy water.

The nVISION TPMS has a slew of
functions. The primary warning system
uses a highly precise preprogrammed, two-
level warning system with audible and vis-
ible alerts. A 12.5 percent pressure drop
triggers the first one, whereby a yellow light
flashes on the monitor screen and the cor-
responding signal tone will beep for five
seconds.The second one will be a blinking
red light, indicating a 25 percent drop
below your set PSI. In some cases, a 12.5
percent drop in pressure can affect tire
loading and wear, so a corresponding pres-
sure readout for each tire keeps the owners
informed as pressure slowly decreases. We
found this pressure readout to be very accu-
rate when compared to numbers using a
high-quality tire gauge. It’s important for the
owner to pay attention to these numbers.

In use, the monitor can be positioned
on any flat surface and kept from sliding
using the included rubber pad. It gets its
power via a standard 12-volt-DC plug. Porta-
bility is its versatility; the device can be un-
plugged and moved to the dinghy vehicle so
its tire pressure can be monitored while driv-
en. The preset programming and tire pair-
ing is maintained in the unit’s memory.

The nVISION TPMS is made by Hop-
kins Manufacturing Corporation, a com-
pany that produces a long line of RV and 
automotive aftermarket products — includ-
ing the BrakeBuddy dinghy-braking device.
The TPMS has an MSRP of $300 with four
sensors; additional sensors sell in quanti-
ties of two for $100.
For more information, call (800) 524-1458,
or visit www.nvisionsafety.com. Circle 229
on Reader Service Card. ◆
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by CHUCK CAMPBELL techsavvy HOT LINE

Last summer, I sold a motorhome that 
I bought in 2004. When I originally pur-
chased the unit, I also bought a service
contract plus a tire and wheel guaran-
tee through Warranty Experts of San 
Antonio, Texas. After I completed the
sale of my motorhome, I requested pro-
rated refunds on the above contracts.

When I approached Warranty Ex-
perts on the refund, its representatives
directed me to the two companies that
actually held the contracts: MBA Own-
ers Choice for the coach coverage, and
R.O.A.D. InTire for the tires and wheels.

I then sent appropriate paperwork to
each company, but only received a refund
from MBA Owners Choice. I was advised
by a company named Innovative After-
market Systems (IAS) that it was the 
administrator of my R.O.A.D. InTire con-
tract, but that it had sent any money that
was due to me back to Warranty Experts.

At this time, I believe I am being
given the runaround by Warranty Experts.
I am asking for Hot Line’s help in getting
back the money that is owed to me.
JIM LUCAS l LINDEN, MICHIGAN 

Hot Line contacted IAS and Warranty 
Experts on Lucas’ behalf. We heard 
nothing from Warranty Experts, but did
receive a detailed response from IAS. A
company representative wrote as follows:

We are in receipt of Hot Line’s letter re-
garding Mr. Lucas’ refund concerns.

Mr. Lucas purchased an InTire 
Vehicle Tire and Wheel Guarantee for
$389 in April 2004 from Warranty 
Experts. Warranty Experts in turn paid 
a portion of this fee to IAS to adminis-
ter the warranty.

When a customer wants to cancel 
his warranty, IAS sends its portion of the 
applicable prorated refund to Warranty Ex-
perts. In this case, we sent them $58.29.

Warranty Experts is now responsi-
ble for adding on its portion of the 
refund, and then issuing a check to 
Mr. Lucas for the entire refund owed. 
If Mr. Lucas’ vehicle was financed, then
the refund would be sent to the financ-
ing institution. If the loan had been paid
in full, then the refund would be sent 
directly to the customer.

In an attempt to assist Mr. Lucas,
IAS has made numerous attempts to
contact Warranty Experts. However, we
have not received any return calls. After
receiving Hot Line’s letter, we again tried
to contact them, but without success.

Upon further review, we deter-
mined that our original check to Warran-
ty Experts for $58.29 was never cashed.
We have subsequently issued a stop
payment on the check, and reissued a
new one to Mr. Lucas for this amount.

It is unfortunate that Mr. Lucas is
being denied the money he is owed by
Warranty Experts. IAS has fulfilled its 
obligations under this warranty, and is 
unable to assist Mr. Lucas any further. He
must now pursue the remainder of his 
refund directly from Warranty Experts.
DARREN MCDONALD
CUSTOMER SERVICE SUPERVISOR
INNOVATIVE AFTERMARKET 
SYSTEMS
LEANDER, TEXAS

SERVICE CONTRACT CONFLICTS 
Attempting to obtain a refund for the 
cost of services performed on their
motorhome, a couple asked Hot Line 
to get involved. They wrote:

Approximately six years ago, we bought
a new diesel-pusher motorhome. At the
time, we also purchased an RV Shield
warranty insurance policy (managed by
Heritage Administration Services) to
cover things not addressed by the unit’s
original warranty.

Over the years, we’ve had to use the
RV Shield policy on four separate occa-
sions. A fifth time, the policy would not
pay for the replacement of an alternator

because my husband purchased and 
installed the item himself. RV Shield 
refused to compensate us because they
said my husband “was not an author-
ized garage.”

The final frustration with RV Shield
was an incident this spring involving 
an air-conditioning compressor. When
the A/C system went out, we called RV
Shield, who referred us to Hill Truck
Sales in South Bend, Indiana.

As part of its authorization process,
RV Shield required Hill to tear the A/C
system down to obtain serial numbers.
RV Shield finally authorized replace-
ment of our compressor, but said we
would have to accept a rebuilt model
that they had located, rather than a new
one that Hill had on hand.

Despite this, we directed Hill to in-
stall the new compressor at a final cost
of $1,578.09. Although we believe that
RV Shield should have covered the cost
of replacing the compressor with a new
part, we were told that it would pay
$641.59 (the cost of the rebuilt unit).
We were also advised that to receive any

Not-So-Expert
Warranty
ATTEMPTING TO FIND HIS WAY
THROUGH THE PROCESS OF 
OBTAINING REFUNDS FOR A COUPLE 
OF CANCELLED SERVICE CONTRACTS, 
A READER SOLICITED HOT LINE’S 
INTERVENTION. HE EXPLAINED:

“IT’S COMMON IN MANY
SERVICE AGREEMENTS
TO AUTHORIZE REBUILT
OR USED PARTS RATHER

THAN NEW ONES.
REPLACING A COVERED
PART WITHOUT PRIOR

AUTHORIZATION IS
GROUNDS FOR DENIAL

OF MOST CLAIMS.”
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refund, we would have to submit a written
request to RV Shield.

We submitted a written request as in-
structed, but have not received any refund
from RV Shield. We have also called the
company numerous times and have not
been able to resolve this issue.

How can we get our money back? Any
assistance Hot Line can give us would be
greatly appreciated.
JACK & STEPHANIE REAVIS
NORTH LIBERTY, INDIANA 

Considering their own statements, it ap-
pears that the Reavises have failed to heed
terms and conditions of their RV Shield
service contract on at least two separate 
occasions. Replacement of a covered 
part without prior authorization, as in the 
replacement of their alternator, is grounds
for denial in most all contracts of this type.

When they ordered the installation of
a new A/C compressor instead of a rebuilt
model that RV Shield had authorized, they
again put themselves outside the coverage
parameters of their contract. It is common

procedure in many service agreements to
only authorize rebuilt or sometimes even
used parts rather than new ones. 

Based on their actions, it did not seem
like there was much Hot Line could do in
this case for the Reavises. However, we
contacted RV Shield (Heritage AS) to 
see if there was any further assistance the
company could provide.

Heritage eventually responded with a
brief note to say that it had sent the Reavis-
es a check for $641.59. We also received the
following information from the Reavises:

We finally received a check from Heritage
AS in the amount of $641.59. Although
we believe that our contract should have
paid the entire amount, minus the $50 de-
ductible, we are at ease with the fact that we
finally received something. We want to thank
Hot Line for its assistance in this matter.
J. & S. R.

RESTOCKING RUCKUS
Blindsided by a return-policy technicality
for an item he had purchased by phone, a

HOT LINE

reader turned to Hot Line for help. He wrote:

Last spring, I placed an order for an Eden
Pure space heater with Affordable Heat. I
planned to use the product as an auxiliary
heat source in my RV, and also to cut down
on my utility bills. When I placed the order,
the person I spoke with said that my heater
would be shipped in a few days.

After further consideration overnight, I
called Affordable Heat the next day to can-
cel my purchase. Unfortunately, I was told
that the heater had already been shipped,
and that my credit card had been billed.
The person I spoke with said that my money
would be refunded upon return of the heater.

I shipped the heater back as soon as
it arrived. However, when I received my
credit card statement I found that I was not
given a full refund for the return. I then
called Affordable Heat and a customer
service representative informed me that the
reason for this was that I was charged a 15
percent restocking fee. 

When I bought the Eden Pure heater,
there was no mention of a restocking fee.
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Nor was there a mention of this policy in
the paperwork that arrived with the heater.

My wife and I are retired and on a
fixed income, so the $67.35 that was with-
held by Affordable Heat for restocking is
important to us. We would appreciate any
help that Hot Line can offer in having this
amount returned.
THOMAS J. NOLAN
MIDDLETOWN, NEW YORK

Not all companies charge customers a 
restocking fee on returned merchandise.
However, when buying anything from a re-
tailer whose policies are unknown, it’s wise
to ask first. In this way, customers are not
presented with an unwelcome surprise
should they have to return an item. 

Hot Line contacted Affordable Heat
on Nolan’s behalf. The company did not 
respond to us directly, but Nolan later
called to advise that he finally received the
remainder of his refund. ◆

TO CONTRIBUTE TO HOT LINE, please
refer to Contact MotorHome, page 8.

Indigo Bluffs, Circle 118 on Reader Service Card
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I have a 2005 Itasca and I store it at
home. It’s hooked up to a shoreline from
my house through a heavy-duty exten-
sion cord using a pigtail that the dealer
provided to connect to the 120-volt AC
generator power cord.

Recently, I noticed that I have no
electricity in the coach. I checked the
outlet and the extension cord, and both
have power. I took the motorhome to the
dealer to have it checked out. The serv-
ice technicians said they got electricity
into the coach through the 120-volt AC
generator power cord. I took the coach
home to see if there was something
wrong in my electrical system at my
house. I checked various outlets and 
extension cords, and still didn’t get elec-
tricity in the coach.

I took the pigtail to another service

provider, and was told that the pigtail is
good. I checked the fuses in the convert-
er box with a circuit tester, and they were
all good. Do you have any suggestions?
TODD TILLMAN
EL MONTE, CALIFORNIA

Doesn’t it seem strange that your motor-
home has power at the service shop but
not at your home, Todd? This tells me
there is nothing wrong with your motor-
home, but there is something wrong
with the power in your home.

Believe it or not, low voltage is a
very common home electricity problem
that often goes undetected. The power
company is supposed to supply 120
volts AC plus or minus 5 percent (114
VAC to 126 VAC).

I have seen home voltages as low
as 105 volts, and that low voltage won’t
trip the relay in your transfer switch. The
transfer switch usually defaults to shore-
power, and has to switch when genera-
tor power is used.

For reasons unknown to me, you are
plugging into a generator power cord,
and not your shorepower cord. I suspect
low voltage in your home is unable to 
trip the transfer switch.

Plug the generator power cord back
into the generator and start the generator.
After it comes up to speed, turn on an air
conditioner, microwave or any other 120-
volt AC appliance. If the appliance works,
you will know you have a home power
problem. If it doesn’t work, the generator
may be producing low voltage, too.

Get a digital voltmeter and check
the voltage at the end of the extension
cord. If it is less than 114 volts AC, call
your power company and complain
loudly about low voltage in your home.
Low voltage will potentially damage your
home refrigerators, furnaces and other
motor-driven appliances.

NO COOL
The Norcold refrigerator in my 2003 Hol-
iday Rambler Ambassador shuts down
when the vent area is in the hot sun. Un-
fortunately the vent is not covered by an
awning, and it is sometimes impossible
to shade the area when having to park
according to a campground’s layout.

I’ve had circuit boards replaced
and that does not seem to solve the
problem. I believe that the shutdown is
occurring due to overheating and I
would like to try additional fans. Do you
think they would help?
PAUL GERSTER
RAMSEY, MINNESOTA

If the refrigerator runs normally when
the sun goes down, Paul, fans won’t
help at all. Your refrigerator is an absorp-
tion refrigerator that uses heat to cool.
When the temperature behind the refrig-
erator is about the same as the cooling
unit temperature, heat saturation caus-
es the cooling process to stop.

Heat saturation is one of the few ab-
sorption refrigerator negatives. It usual-
ly happens under the circumstances you
describe. The only way to keep the refrig-
erator cold in hot weather is to shade the
outside part of the motorhome that is 
behind the refrigerator. An awning is the
most common solution, but refrigerators
in slideouts don’t lend themselves to
being easily shaded with an awning.

The space behind the refrigerator is
a cooling column called a chimney. It
runs from the lower side vent to a roof
chimney cap, or an upper side vent. One
side of the chimney is the side of the 
motorhome. When the sun shines direct-
ly on that side, the air in the chimney gets 
extremely hot just like the interior of a car
parked outside in the sun during summer.

The chimney must be kept reason-
ably cool so the cooling process will
function and keep the refrigerator cold.
A hot car is kept cool with its air condi-
tioning, but I’ve never seen an air-
conditioned refrigerator chimney.

I don’t think air conditioning the
chimney would be practical, because 
the cool air would have to be blown out
the chimney, and not recirculated in order
to eliminate carbon monoxide. Shading
the chimney with an awning is the most
practical solution to the problem.

OILY LP-GAS
I have a 1999 Class A motorhome with
an Onan Marquis 7,000-watt LP-gas
generator. Since purchasing the motor-
home in 2001, the LP-gas pressure 

No 120-Volt 
AC Power

techsavvy COACH & CHASSIS by WES CAUGHLAN

“I CAN’T RECOMMEND
ANY TIRE THAT SAYS

ANYTHING BUT STEEL
IN THE SIDEWALL AND

IN THE TREAD.
ALL-STEEL TIRES HOLD
UP BEST AND TIME HAS

SHOWN THEM TO BE 
THE MOST RELIABLE 
ON MOTORHOMES.”
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regulator supplying fuel to the generator has
been plugged with a heavy, oily residue
twice. I replaced the LP-gas regulator on
both occasions. I spoke with several LP-gas
service technicians; however, none of them
had ever heard of this problem.

Would installing a “T” fitting with a 
4-inch capped drop tube prior to the fuel
solenoid shutoff valve to allow the heavy
residue to collect before reaching the LP-
gas regulator work? This is similar to what
is used in residential installations of natu-
ral gas furnaces and water heaters.
RON HAVERDINK
HAMILTON, MICHIGAN

I’ve heard of the problem on a couple of
prior occasions, Ron. In both cases con-
taminated LP-gas was involved. Unlike nat-
ural gas, which does have some impurities,
LP-gas is a manufactured product that is
very clean. Drop tubes are not required,
and are not used.

Depending on whether your generator
is liquid or vapor fueled, your LP-gas tank
may be the culprit. The only way to elimi-
nate oil in the tank is to empty the tank and
have it cleaned. Then, purge the tank at least
five times with LP-gas vapor before refilling
it. This will eliminate almost all of the air
that will get into the tank during cleaning. 
A competent LP-gas service company will
know how to purge air from the tank.

According to Onan, the most common
contaminants found in liquid fuel are the
oils from the pumping facility. The oil is 
removed from the fuel at the location the
fuel vaporizes. If your generator is vapor 
fueled, vaporization occurs in the tank, and
the oil drops out in the tank. If your gener-
ator is liquid fueled, vaporization occurs 
in the regulator, and the oil can clog the
regulator. Some Onan liquid fuel systems
provide a drain for oil removal. Check with
your Onan service center for the location of
the drain, or the installation of a drain.

NO AIR PRESSURE
I recently purchased a 1999 Allegro Bus
on a Freightliner chassis. I live in the Chica-
go area and generally do not drive the
motorhome in the winter.

Last week I went to start it up after it
sat for about 30 days. It was about 15˚F
outside. The coach started fine. I let it run

Guaranty RV, Circle 112 on Reader Service Card
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You Won’t Find a Better RV Deal

Junction City & Coburg, Oregon

Our bank demands these RVs be sold 
now! Hurry before they’re gone!

Bilstein Gas Pressure Shock Absorbers
ThyssenKrupp Bilstein of America
1-800-433-3306 • bilstein.com

050-MH0905 Coach            2/24/09  3:21 PM  Page 51



Flexsteel RV Furniture Custom Built Computer DesksLaminate Flooring

52 May 2009 l MOTORHOME

for about 25 minutes, but the air pressure
in the brake lines did not get high enough
for the buzzer to go off.

How long should it take for the pres-
sure to build up? Is there anything I can do
to shorten the amount of time? I’m just
glad I was not planning on taking it any-
where — I’m not sure it would have gotten
enough air pressure to drive it. Any sugges-
tions? Thanks for your help.
IRA HOLTZMAN l GLENVIEW, ILLINOIS

Since you are not planning on going 
anywhere, Ira, wait until spring and the
weather warms up. There may be some-
thing wrong with your air compressor, but
I suspect ice is causing your problem.

Water accumulates in all compressed
air systems, and it freezes in winter weath-
er unless incoming air is dried or treated with
alcohol. Truckers commonly use alcohol
breathers in the wintertime to keep their air
brakes and air suspensions from freezing up.

Come spring, I think your motorhome
air compressor will pump up, and its pres-
sure will turn off the buzzer in the same
amount of time as it did last fall. If so, drain
all water from your air system, and discuss
drying your air or treating it with alcohol
with your local Freightliner service center.

SPARE TIRE
I have a 2007 Pace Arrow motorhome with-
out a spare tire. I have read that purchasing
a tire without a rim to have on hand may be
advantageous in the event of a tire mishap.

I don’t have a basement storage area
large enough for a 22.5-inch tire so I would
need to build a platform between the rear
frame rails near the rear axle. To protect the
tire, should I cover it in plastic wrap or have
it shrink-wrapped? I’m not sure if the tire
would need to breathe, but I think it needs
to be protected from road debris. Do you
have thoughts on this?
KEVIN WILMOUTH
GREENWOOD, INDIANA

For those who have expressed concern
about not having spare tire availability on
the road, I have long recommended carry-
ing a tire without a wheel, Kevin. In most
large Class A motorhomes there is enough
room to store one in a basement compart-
ment, and you can fill up the center of the
doughnut with other stuff.

COACH & CHASSIS
D

ah
on

, 
C

ir
cl

e 
1

1
5

 o
n 

R
ea

de
r 

S
er

vi
ce

 C
ar

d

Dave & LJ RV Interiors, Circle 126 on Reader Service Card
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Your situation is different, but you can
apparently build a place to carry the tire
under the motorhome where mounted
spare tires are often carried on a variety of
vehicles. The only difference is the bead
seat and the inside of the tire will not be
kept clean with a wheel.

Depending on how you build your
rack, I wouldn’t wrap the tire at all. Just
carry some cleaning equipment to quickly
wash the inside of the tire and the bead
seat if and when you need the tire. The rest
of the tire will take care of itself.

TIRE CHOICE
I bought a 1994 Bounder 28T about 18
months ago, and the coach has 35,000
miles on it. The couple I bought it from said
the tires only have 25,000 miles on them.
The tire tread is good, but the sidewalls 
are starting to develop cracks. The tires
have been covered when I’m not using the
coach, but the cracks have me worried.

The tires are Michelin XPS, which are
quite expensive to replace. I know you 
cannot recommend a specific tire to me, but
could there be an article printed on the dif-
ferent tires, prices and quality comparisons?
CHARLIE SITES
SIERRA VISTA, ARIZONA

Tire choice is really quite simple, Charlie.
Tires that hold up best on heavily loaded
motorhomes are all-steel tires. Michelin,
Goodyear and Bridgestone make them.
Your Michelin XPS tires are all-steel tires.

Tire construction is printed on the side-
wall of all tires. The construction information
will tell you the make up of the tread and the
sidewall. The tread is almost always all steel,
but the sidewall can be a mixture of steel,
polyester, nylon and other materials.

I cannot recommend any tire that says
anything but steel in the sidewall and in
the tread. Unfortunately, they are the most
expensive tires, but time has shown them
to be the most reliable on motorhomes.

When you consider what a new motor-
home costs, paying top dollar for all-steel
replacement tires makes a lot of sense. Just
one tire failure can do a lot more dollar
damage to a motorhome than the price 
of the tires. ◆

TO CONTRIBUTE TO COACH & CHASSIS,
please refer to Contact MotorHome on page 8.
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SMI Marketing, Circle 133 on Reader Service Card
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I am writing in response to “Most
Mileage” from the October 2008 issue.
I have a 2003 40-foot Newmar Moun-
tain Aire with a Cummins 400 ISL 
engine and Allison 3000MH transmis-
sion. My transmission shifts into sixth
gear at 56 MPH. I then take it up to 60
MPH at approximately 1,400–1,500
RPM. I flat tow a Chevrolet Tracker and
have been doing this for the past five
years. I’ve found that my mileage varies
between 7.8 to 11.1 MPG at this speed
and RPM, depending on road and wind
conditions. I also make sure the 
transmission is in economy mode. This
makes a difference in shifting and
mileage.

As you stated in your column, “the
lower the RPM, the better the mileage.”
I have tried different settings and this
one has proven to be the best for my
coach and pocketbook.

Another thing I’m sure you know is
that motorhome tires have a speed limit
rating on them. My tires, Michelin XZA1
295/80R22.5, have a maximum speed
limit of 75 MPH. Many people don’t know
this, but it’s printed in the tire manual
that comes with a motorhome. Another
speed limit is posted for some vehicles
that are dinghy towed. This should be
checked before towing fast.

As a last thought to Mr. Dennie in
the October column, he may want to
check with an Allison shop and make
sure the transmission’s onboard com-
puter is set for the proper shifting
speeds; 70 MPH seems a bit high for the
final shift.
GEORGE MCELVY
EDGAR SPRINGS, MISSOURI

Thanks for writing about your experi-
ences and the safety reminders. For
readers with questions about their Alli-
son transmissions, the company now
has a Technical Assistance Call Center
(TAC) to provide motorhome owners and
shops with answers to service questions.
The center is staffed with  experienced,
ASE-certified technicians who are famil-
iar with transmission service.

The TAC number is (800) 252-
5283 and is available 24 hours a 
day, seven days a week. MotorHome fea-
tured the TAC in the February Notewor-
thy section. 

SHIMMY AND SHAKE
We have a 30-foot 2004 Itasca mo-
torhome on a Ford F53 chassis that we
purchased new. While on a trip about a
year ago, we hit a very small pothole
while driving at about 35 MPH, and the

steering column started to vibrate wild-
ly. I stopped and started on the down-
hill summit twice but the vibration 
reoccurred.

When we got home we took the 
vehicle to the Ford dealer, but the only
thing the service technician could find
that was wrong with the coach was that
he said the front disc brakes were
warped and needed to be resurfaced.
We decided to seek a second opinion,
and after questioning several establish-
ments as to whether this could be the
problem, were told no by all of them.

On another trip, we had a few in-
stances where the steering column start-
ed to vibrate while driving on a smooth
freeway. I slowed and it stopped. I slow-
ly accelerated and it started again at
about 40 MPH. The vibrating/slowing/
accelerating/vibrating repeated three 
or four times and then quit happening.
What could it be?
CONRAD & SANDY KOPEC
COSTA MESA, CALIFORNIA

The Ford F53 chassis is prone to this
problem of severe shimmying, which is
exacerbated by certain ripples and irreg-
ularities in the road surface. Any play or
looseness in the front end or tire/wheel
imbalance increases the likelihood of
this (harmonic oscillation) happening.
Have the play in the steering gear and
linkages and wheel balance checked 
by a front-end expert. If the problem
persists, have a hydraulic steering
damper (which looks just like a shock
absorber) installed onto the steering
linkage. Any 4x4 or chassis specialist
shop can do this for you.

BEST MILEAGE AND 
HANDLING FORMULAS
As a prospective motorhome owner, I
would like to know if a relationship or
formula exists between coach weight
and engine horsepower that results in
optimum fuel mileage. When shopping
for a motorhome, nothing official exists
to give the buyer an honest picture of
expected fuel mileage. Manufacturers
print nothing in their literature regard-
ing fuel consumption. 

If a buyer is concerned with fuel ef-

Most Mileage
and Allison 
Call Center

techsavvy POWERTRAIN by KEN FREUND

“A FAILED CLAMP 
CAN CAUSE A HOSE 
TO BLOW OFF WHEN

THE ENGINE IS 
WORKING HARD, 
RESULTING IN A 
RUINED ENGINE.

REPLACE THEM WITH
STAINLESS-STEEL 

AFTERMARKET CLAMPS
IF THE ORIGINALS 

ARE STILL IN PLACE.”
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ACCESS TO SOME OF THE LOWEST
RATES AVAILABLE — Let the lending experts
at the Good Sam Finance Center scour our
broad network of RV & boat lenders to find
you the best rates.

Visit www.GoodSamFinanceCenter.com/gs/409
or call 1-800-444-1476 (Mention priority code 409)

to see how much we can save you!

NEW PURCHASES • REFINANCE • PRIVATE PARTY LOANS
RV’s • BOATS • NO MONEY DOWN OPTIONS • FAST & EASY APPROVAL • LOW FIXED RATES

REQUEST YOUR CUSTOM RATE QUOTE TODAY!

Call

FREE
1-800-444-1476

www.GoodSamFinanceCenter.com/gs/409
(Mention priority code 409)

Subject to loan program guidelines and credit approval.
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38 Years & Going Strong
- RV Sales & Service

NEWELL COACH

ROADTREK
America’s #1 Selling Class B Motorhome

COUNTRY COACH
Come see the all new Veranda!

Best in the West

NEW & PRE-OWNED
GAS & DIESEL

Visit our online showroom:
www.hollandmotorhomes.com

800-961-4464
San Diego, California 92111

#1 COUNTRY COACH
CSI Parts & Service Center
’02, ’03, ’05 &’06
According to Country Coach Customer Survey

HOLIDAY RAMBLER by Monaco

Motor  Homes
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ficiency, would you say that they should
purchase the largest motor available on the
smallest chassis, or are the variables too
great to preclude such a formula?

Also, I’ve heard that a relationship 
exists between wheelbase and overall
coach length that affects handling. What
ratio or relationship identifies coaches that
should be expected to handle well?
STAN TERZOPOLOS
ALBURTIS, PENNSYLVANIA

There is a lot more to mileage than these
few simple factors. Weight, aerodynamics,
gearing and engines all are major players,
but how the coach is driven is one of the
biggest variables, percentage-wise. 

Generally, lighter, more aerodynamic
coaches with smaller engines (not the
largest) will get better mileage. The more
gear ratios the transmission has, the bet-
ter, and numerically lower axle ratios help
too. Of course, diesels also get 30 percent
or greater mileage, compared to a gasoline
engine. The driver can make up to a 20 
percent difference in mileage as well.

Wheelbase vs. coach length is also a
subject more complex than a simple for-
mula and requires various compromises.
Having the wheels close to the corners pro-
vides the best stability and resistance to
sway, especially at high speeds, but it 
increases the turning radius and makes
tight turns difficult. Weight distribution and
front-to-rear balance have a great effect 
on handling, as does the center of gravity.
Tires and wheels are also major factors.

Generally, try to avoid coaches with ex-
cessively long rear overhangs, as they tend
to sway and drag bottom, and that rear
overhang acts like a blown-sideways rud-
der in strong crosswinds. Weight in the
overhanging portion unloads the front axle
and affects ride and handling greatly.

GASOLINE STORAGE 
WITH ALCOHOL BLENDS II
As a regular reader of MotorHome, I feel
compelled to comment on the letter in 
the March issue, “Gasoline Storage With
Alcohol Blends.” I have found a product
that’s rather impressive. I own a 120-HP

Johnson outboard motor, and it has had
rough idling problems for years. I’ve spent
literally hundreds of dollars trying to fix it,
but nothing helped until I started using

POWERTRAIN

Star Tron, a product manufactured by 
Star Brite Marine Products. I’m such a 
believer that I now use it in all gasoline that
goes in vehicles that sit for long periods 
of time, which for me is a large selection
of two-stroke and four-stroke engines.
StarTron is also quite economical. A 32-
ounce container ($30) will treat 512 
gallons of gasoline.

My attempts to find information on 
the Internet about the problem with the
jelling of ethanol suggests that the great-
est risk is when regular (no alcohol) gaso-
line is mixed with ethanol, which is why 
it is recommended that ethanol should not
be added to non-ethanol until the tank is
nearly empty.

Also, my research has found that a
product called Sea Foam is very good, but
it appears to be considerably more expen-
sive to use. Both products (StarTron and
Sea Foam) also work as carbon-reduction
cleaners.
JERRY SPIELBUSCH
MEDFORD, OREGON
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Phoenix USA Inc., Circle 108 on Reader Service Card

CONTINUED ON PAGE 60
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WeWW are the RV rescue specialists with over 1,500,000 successful roadside rescues!

24-HOUR 
TOLL-FREE

ACCESS

UNLIMITED DISTANCETT
TOWING

40,000+ NATIONWIDE AA
RV SERVICE AND
TOW PROVIDERS

FREE TIRE CHANGES, JUMP
STARTS AND FREE FUEL DELIVERYTT

PROTECTION FOR YOUR RV
AND ALL FAMILYLL VEHICLES

CERTIFIED RV
TECHNICIANS

AVAILABLE 24/7AA

JOIN NOW!
❑ Yes! Sign me up for 24/7 Benefits. My Good Sam RV ERS Membership cards

and all privileges are valid 24 hours after approval of payment.

Introductory Rate: $109.95  Only $79.95

❑ Check Enclosed payable to Affinity Road & Travel Club, Inc. or ART (U.S. Funds)

❑ Charge My:   ❑ Good Sam VISA w/Rec Rewards

❑ Visa   ❑ Mastercard    ❑ Discover   ❑ Amex

Account #: ____________________________________ Exp. Date: _____/_____

Signature: _________________________________________________________

Name: ____________________________________________________________

Address: ___________________________________ City: ___________________

State: ______ Zip: ___________________ Phone: _________________________

Email: _____________________________________________________________
Enter your email address to receive technical tips, special promotions and true accounts 
of roadside rescues

Mail to: RV Emergency Services, P.O. Box 6900, Englewood, CO 80155-6900 
or call 1-888-228-2911

$109.9

Call Us Toll-Free to Join Today or Enroll Online!TT

1-888-228-2911
www.GoodSamERS.comww

Mention code 24ED when calling and ask about
our new member special introductory rate.

If you would like to share your story, please email us at: 
testimonials@goodsamers.com

EMERGENCY
ROAD SERVICE

Note: All program benefits are subject to limitations set forth in the current
Member Benefits Brochure which will be sent to you upon approval of your
Membership and is accessible at www.goodsamers.com/pdf/ERS-nonmbb.pdfww
Benefits and services provided by Affinity Road & Travel Club, Inc.

24ED

Already a Good Sam Emergency Road Service Member?

Call today to learn how you can upgrade your membership to our Platinum Road Service.

��
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It’ll Be a Kick On Route 66It’ll Be a Kick On Route 66It’ll Be a Kick On Route 66
Expo New Mexico, Albuquerque — April 17-20, 2009
Plan to RV west in April 2009 and get your
kicks at the tenth anniversary of the
Grerr atett st RV Rallll yl inii thtt e WoWW rlrr d!

• Nightly Entertr ainment: Neil Sedaka, Rita
Coolidge, The Osmonds, Papa Doo Run Run

• Exciting AtAA ttt empt to Break the World Record
for “Most People Wearing Balloon Hats!”

• Going Green Contest

Rally Pricing
$349 (electric hookup); $169 (dry
camping). Includes 2 adults.
Early Bird Nights (A(( pril 15 & 16)
$35/night (electric hookup); $15/night
(dry camping). Includes 2 adults.
Passport
$75/person (all activities included April
16-20; no onsite RV parking)

877-749-7122 www.TheRallyy.com
RRaallllyy HHoossttss::

• Reality RV Display
• Rio Grande Community Farm Volunteer Day –

Annual RVRR Event to Give Back to the Rally’s Host
Communitytt

• Boy Scout’s Day with Reception for all Boy
Scouts and Alumni

• Free Wine TaTT sting courtrr esy of Livingston Cellars®!
• Pet Adoption Courtrr esy of Albuquerque Mayor

Martrr in Chavez
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ARIZONA ARKANSAS

FLORIDA

MONTANA

NEW MEXICO

888-AT-PARKS
ArkansasStateParks.com

to reconnect.
U s e  ou r  h o o ku p s 

Lake Dardanelle State Park

No matter which way you point 
yourself in Deming, New Mexico, 

you’re on a heading for fun, 
adventure and discovery! 

Old-West charm, golf and a 
vibrant RV community await you!

Missoula
Montana
CALL TODAY!
1-866-427-2344 

www.BretzRV.com

Buy your next RV in Montana
PAY NO SALES TAX

WE HAVE
MT LLC FINANCING!

See BretzRV.com 
for the 

Best Pricing!
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Oklahoma City
I-44(Kilpatrick Turnpike) & I-235
North of I-35 & I-40 Interchange

WE WON’T BE
UNDERSOLD

OKLAHOMA CITY
1-888-933-9300

On Any Fifth Wheel,
Travel Trailer or Pop Up!

Build Your Dream RV on:
www.leesrv.com

Nobody Beats Our Price-Period!
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As alcohol blends become more common
so do the problems. There are many prod-
ucts on the market and it’s good to hear 
of real-world results from our readers. Here
is the contact info for Star Tron (www
.mystarbrite.com/startron; 954-587-6280)
and Sea Foam (www.seafoamsales.com;
952-938-4811).

COOLANT LOSS CURED
I had the same problem with coolant loss
as Mr. Gluck in the February issue,
“Coolant Loss.” I have a 2002 Damon 
Daybreak motorhome with the Ford V-10
engine. I finally crawled under the mo-
torhome in order to check the hoses and
clamps, and when I checked the lower 
radiator hose clamp, it fell apart in my
hand. After replacing it with a better qual-
ity clamp, I have not had to add any more
coolant. Problem solved.
JOHN WENTHE
MT. ZION, ILLINOIS

Thanks for writing, John. As I mentioned 
in my reply: “Some of these chassis had
faulty hose clamps which cause leaks …”
and I can’t stress enough how important
this problem is, because a failed clamp can
cause a hose to blow off when the engine
is working hard in hot weather. The result
can be a ruined engine in a very short time,
before most drivers notice the coolant 
temperature gauge has gone into the red
zone. Owners of these Ford coaches should
carefully check their hoses clamps and 
replace them with stainless-steel after-
market clamps if the originals are still in
place. It’s cheap insurance.

LEAKING LIFT PUMPS
My motorhome is a 2001 Rexhall Aerbus
with a 330-HP Cummins ISC, now out of
warranty with 68,000 miles. I’m told that
fuel leaks on cold start up of ISB and ISC
Cummins engines with externally mounted
fuel lift pumps (aka fuel transfer pumps)
are caused by low-sulfur fuel shrinking the
O-rings. I experienced this problem; when
I called Cummins, I was told the leak would
get worse and that a fire hazard existed.
They didn’t mention how to fix the prob-
lem, just that a new pump would cost
about $250 and that it was a three-hour
job (with labor at $119 per hour).

I decided to handle the repair myself.

My son sat in the cockpit and we could 
hear each other, so I had him turn the key
on to start the pump; it did leak about 
three drops per second from the O-ring
seal. I had him turn it off and I dried the
assembly off. I could see how the pump
body was held in place by three triangular-
spaced 11MM hex bolts. I put the small
socket on them and found that they were
all one-eighth turn from being snug. (Do
this cold before expansion is a factor.)

We tested it and it worked fine; there
was no leak. I wonder how many servicea-
ble pumps have been tossed because of 
a lack of mechanical knowledge — and 
for a $600 repair bill? I’m told that these
pumps have been installed in the fuel tanks
of 2003 and later models. The service
manager also told me of many Dodge
trucks they had similarly serviced, all due
to low-sulfur fuel. He went on to relate how
the new pumps were upgraded with better
seals and O-rings.
BOB WILCOX
WICKENBURG, ARIZONA

We’re glad you were able to fix it for free,
Bob. The new ultra-low-sulfur diesel fuel is
supposed to have additives that prevent
these problems and improve lubricity, but
stories like this keep cropping up. The fact
that tightening the mounting stopped the
leak could indicate that the O-ring dried
out and shrank due to the fuel, or the bolts
simply loosened from use and heat cycles.
Either way, readers should keep an eye on
this area for leaks. ◆

TO CONTRIBUTE TO POWERTRAIN, please
refer to Contact MotorHome, page 8.

POWERTRAIN CONTINUED FROM PAGE 56dealers&destinations
may2009

OKLAHOMA

FAQ (frequently
asked question):

Q: What’s the quickest
way to sell my RV?

A: Go to RVSearch.com
or call 1-800-SHOP-4-RV

Be sure to visit MOTORHOME’S Web site:
www.motorhomemagazine.com
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RVmarketplacemay2009 For information on Mail-Order Advertising rates:
The RV Marketplace, P.O. Box 8510, Ventura, CA 93002, 

or call (800) 667-4100 ext 391, 392, or 385

16600 W. Cleveland Ave., New Berlin, WI 53151

1-888-617-7333

Honda Generators
Super Sale

In Stock and
Ready to Ship

Honda Generator
Model #EU-2000i

$879
Free Shipping

Remote starter
available with this 

generator $239
Honda Generator

Model #EU-3000is
$1,679

Free Shipping

Visit Us ONLINE NOW at
www.speedwaysales.com/honda

Full line of Honda Generators in Stock

Model #EU-1000 $649

• Now Available NEW #EU-6500is

Coach Mask
Highest Quality Largest Selection

5 Year Warranty

Tow Car Shield
Limited Lifetime Warranty

Free Repair or Replacement

Coastline Cover Company

800-216-1664 / www.coastlinecover.com

Window Covers
No Ladder Required

Your ad in RV
Marketplace as
little as $825.
Our 3" size is just
$825/issue for black
& white based on a
12-issue schedule.
If you like the 41⁄2"
size, the B/W price
is $1140/issue on 
an annual schedule.
Both sizes are 
available in B/W,
2 color or 4 color.

Call the Adv. Dept.
at 1-800-765-1912,
ext. 391, 392 or 385

MH2008-09

Tire Pressure Monitoring System 
 

For RVs, trucks, 5
th

 wheels, cars, 
towed vehicles. Check your 
pressures even while driving down 
the road! Small Sensors replace the 

which tire has lost pressure, and 
displays the real-time pressure. 

Wireless!  Easy to install! 

 

 

POB 20309   Wickenburg, AZ 85358 
 

800-521-6820 
www.TirePressureMonitor.com 

L&S Safety Solutions LLC 
PressurePro’s

 North  American Distributor

PressurePro 

valve stem caps; a Monitor indicates 

Monitor $190 • Sensors $50 each
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Authorized Reseller

hptrvnet.com
Visit Us On The Web

Or Call Us Toll Free

866-926-1475

Portable RV High Speed
Internet & Phone Packages

HughesNet Satellite Dish & Tripod
HughesNet Broadband Modem
High Quality Wireless Internet Router
Telephone VoIP Modem (optional)

Complete Systems Including
Training Start As Low AsSet Up

895$

Seating, Flooring and More Since 1982

Elkhart, IN 46517 1-574-522-7435

www.braddandhall .com

RV Interior Specialists
100% Hassle Free Money Back Guarantee !

Seating- Sofas,Recliners,
Captains Chairs and More...
Accessories- Tables, TV’s,
Dinettes and More...
Flooring- Carpet, Tile,
Wood Laminate and More...
Blinds- Power and Manual
Blinds and Shades byMCD

NO EXTENSIONS
NO LEAKS

EASY TO AIR UP

800-300-2674

FOR DUALLY
PICK-UP & MOTORHOMES
REPLACEMENT VALVE STEMS

OUTER
DUALLY

IN
NE

R  
DU

AL
LY

duallyvalve.com

OUR STEMS CARRY A WARRANTEE, EXTENSIONS DO NOT

$
+ $800 SH

BRASS

VALVE STEN / STABILIZER

11000

LOSE THE “LOSE THE “WWAITAIT””
Reach 3 million shoppers

Today!  NO WAITING!

www.RVSearch.com
Log on today or call toll-free
1-800-SHOP-4-RV
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RETAMA VILLAGE  COME JOIN US! At our
exclusive 55+ active adult community in the
fabulous Rio Grande Valley of South Texas.
Large RV Lots, Casita w/RV Port and single
family homes. Clubhouse, library, pools, fitness
center, billiards, hiking, biking, and birding.
Bentsenpalm.com  956.381.1500 

EXQUISITE MTN HOME WEARS VALLEY TN.
36’x45’ 4-car + RV gar w/full hkup. 3000 SF
w/3BR, 3BA. Loc mins from Gr Smoky Natl Pk.
$449,900. (865) 429-8296.
See www.homesbyowner.com/53204

FROSTPROOF, FL—LILY LAKE GOLF RESORT
• Resort Home & Lot from the $80s • New home
& porte lot development. Lots from the $50s
1-800-654-5177 • www.lilylake.com

LOTS FOR SALE

SILVER PALMS RV VILLAGE, near Lake Okeechobee
Sunny South-Central Florida • Planned activities
• Fitness center • Members-only lounge • Gated entry
Deeded Oversized Sites; Premier Lakefront &
Preserve sites available. Now under construction–
Special Pre-Opening pricing available. Visit
www.silverpalmsrv.com or call 863-467-5800.

MICHIGAN EASTERN UPPER PENINSULA,
Lake Huron, Les Cheneaux Islands. Lg lots, full
hookups, waterfront/view. $11K to $50K.
Veteran friendly disc. Pair pricing 2009. Jon at
906-484-3351, www.cedarvillervpark.com

MAIL/MESSAGE SERVICES

AMERICAS-MAILBOX FORWARDING IN SD
LOW Rates/NO State Income Tax/Save $$$
NO Wheel Tax/NO Safety Inspect / 866-747-3700
www.Americas-Mailbox.com/MH  Call us first!

MOTORHOME PARTS

WWW.WINNEBAGOPARTS.COM OR 800-933-7742
Parts for all Winnebago/Itasca products
plus LeSharo/Phasar, Rialta & Eurovan.
Personal service at fair prices for our
customers worldwide. If outside US, call
641-896-2222. Hours: 8-5 Central M-F 

MOTORHOMES FOR SALE

FACTORY-CERTIFIED PREOWNED NEWELLS
Coaches up to and including 8 model years
from the current model year have a 2 Year/
24,000 Mile Limited Warranty. Call for details.
NEWELL COACH CORPORATION,  Miami, OK
1-888-363-9355. View our inventory at
www.newellcoach.com

2005 TRAVEL SUPREME TOY HAULER 41’,
Dsl, 33K mi. FULLY LOADED. Granite floors,
leather couches, Hydro Hot, satellite, 42” TV,
elec awning, sunshades. Garaged.
Chris (530) 263-5831.

HOLLAND MOTOR HOMES
www.hollandmotorhomes.com
800-961-4464
San Diego, CA
SEE OUR AD ON PAGE 56

MOTORHOMES WANTED

WE BUY  MOTORHOMES
’98 & NEWER - Clean - Low Miles - No Smoke/Pet
CASH Payment & NATIONWIDE Pick Up
Contact Bill Fishfader @ 1-509-993-0321
RVs NORTHWEST   •   SPOKANE, WA

ACCESSORIES

CONVERTERS • INVERTERS
Electrical Supplies • Electronics • GPS Navigation
Back-up Monitors • Tire Pressure Monitors • And more!
www.bestconverter.com or Toll Free 888-828-1893

BRAKE SYSTEMS

#1 ORIGINAL TOADSTOP QI “SHOW ME THE STOP!”
ProPort Control makes dynamically controlled stops.
No other system can do it! “It’s all about your Safety”
800-478-7883 or www.toadstop.com

CAMPGROUND MEMBERSHIPS
FOR SALE

CAMPGROUND MEMBERSHIP OUTLET
Find almost any membership on the market
for the lowest prices anywhere!
1-800-272-0401  www.membershipresale.com

DIESEL FUEL

NO LONG LINES, EASY ACCESS, CLEAN,
well lit with 1400 locations countrywide.
Open 24/7 for your convenience. Call for FREE
MEMBERSHIP to our select group of Frequent 
Fuelers! Pioneer Fuel, an independent fran-
chisee of Pacific Pride Commercial Fueling
1-800-959-3835 • www.pacificpride.us

HELP WANTED

TRADE SHOW HOSTS
Americraft is seeking individuals or teams to
demonstrate kitchen related items at weekend
Trade Shows & Expos. Must have utility van or
vehicle to pull small trailer. Flexible schedule.
Complete training. Above average income.
Call 352-483-0052 or apply online at:
www.cookingshowhost.com

1000’S OF GREAT JOBS IN GREAT PLACES!
Enjoy the freedom and adventure of the
Workamper lifestyle. For FREE BROCHURE
& subscription info. 800-446-5627
www.workamper.com

HOMES FOR SALE

EAST CENTRAL FLORIDA—MINUTES AWAY
from Kennedy Space Center and Orlando!
Located in top-rated RV community. Site-built
homes with golf course, lake or nature views.
Attached RV ports w/water, sewer, 50 amp,
cable TV. New homes and resales available.
Free Video tour. TGO Realty, Inc.
(800) 621-2267, www.tgoresort.com
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If you’re selling your own 
personal RV or home, you can 
take advantage of MotorHome’s 
low Private Party photo classified
rate! For only $137 per issue 
(no charge for telephone number),
you can create an eye-catching
classified ad with a black-and-
white photo (one photo, please) 
and four lines of copy, 40 
characters/spaces per line ... 
just like the sample ad shown
above. For $25 more your ad 
can appear in red type.

Fill out ad coupon, enclose a 
black-and-white or color print 
(not a negative or slide) and 
indicate method of payment.  

Please mail to:
MotorHome CLASSIFIEDS
P.O. Box 8510 
Ventura, CA 93002-9912

Or email to classifieds@tl.com

COMMERCIAL ADVERTISERS:
Please refer to CLASSIFIED RATES
for photo ad requirements.

2006 MONACO DYNASTY 42' QUAD SLIDE.
400HP dsl, 10KW generator, 2800W inverter,
A/C, TV, micro/conv, sleeper sofa, and much
more. No smoke, no pets. Excellent condition.
(805) 555-1234.

SAMPLE PHOTO AD

RUN THIS AD 

FOR ONLY
$137!

REACH THOUSANDS OF
POTENTIAL BUYERS!

RV RALLIES

ATTN: FLEETWOOD MOTOR HOME OWNERS
You're invited to Fleetwood MotorHome
Association’s national rally! 
June 27 - 30, 2009 at Cam-plex in Gillette, WY
For more information or to register visit:
www.fleetwoodrv.com/mhevent

SERVICES

ACTION SERVICES, LLC
Consult a Licensed Montana Attorney
Tax Free Registrations — No Sales Tax in MT
Financing & Insurance — For Professional Service
Call 800-481-0013  www.actionservices-mt.com

GARDEN CITY INSURANCE, MISSOULA MT
Complete RV INS - Low Rates
Insurance for MT LLC’s & Most States
Call Keith or Leslie 1-866-444-1084
Visit us at www.gardencityins.com

LET US HELP YOU BUY YOUR RV ... TAX FREE!
We guarantee BEST service and price
Receive $100 Gas Card & FREE Mail Fwding
Save $$ TODAY 888.430.3388 MontanaRV.net

PAY NO SALES TAX ON VEHICLES
Let us explain how we can legally help you
We’ve helped thousands in the last 10 years
Call one of our four Montana Attorneys
Bennett Law Office, P.C., Missoula, MT
www.bennettlawofficepc.com  866-543-5803

#1 IN SALES TAX SAVINGS
Pay no sales tax on your next RV. We have helped
clients legally save $1000s over the past 12 yrs.
Call Mountain States Consulting 800-565-4504
& talk to a CPA for professional, friendly service
or visit us on the web at www.rvtax.com

TOURS

Get the newest issue of our FREE magazine!
Drive the Alcan to America’s Last Frontier,
envision yourself on Nova Scotia’s miles
of coastal drives, celebrate Mardi Gras,
cross the border to sunny Mexico,
form friendships you’ll treasure the rest
of your days. All arrangements,
including RV parks, by Tracks RV Tours,
est. 1975. Go to www.tracksrvtours.com
or call 800-351-6053 for your
FREE full-color magazine of our many adventures!

ADVENTURE CARAVANS RV TOURS & RALLIES
Canada • USA • Alaska • Central America
Mexico • Greece • Europe • United Kingdom
Mexico RV Insurance  www.adventurecaravans.com
Free 86-page catalog  (800) 872-7897
Experience the Adventure, We’ll do the Rest!

CASH FOR YOUR RV!
2002 Model Year and Newer
Nationwide Pickup
Call Toll-free 866-687-2274, ask for Jim Cash
WWW.USEDRVPROS.COM
LA MESA RV CENTER

#1 BEST RV BUYER
Cal l  fo r  F ree  Appra isa l
Top Do l la r  Pa id  fo r  La te  Mode l
Gas  o r  D iese l  Moto rhomes.
Free  Nat ionwide  P ickup.
To l l  F ree :  888-870-3989
BIG SKY LIQUIDATION

NORTHEAST MOTORHOME WHOLESALER
Cash for your late model gas or
diesel motorhome.  Will buy nationwide.
Toll free 866-803-6787  www.futuresrv.com

2009 - 2001 MOTORHOMES WANTED
Nationwide — Gas or Diesel
Free Appraisals — No Hassles
Call (813) 783-4000 or 888-783-4009
for Instant Cash  MotorhomeFinders.com

RECREATIONAL VEHICLES

RV REGISTRY
www.rvregistry.com
Motorhomes, Trailers & Fifth Wheels
For Sale by Owners
No Sales Commissions
Buyers/Sellers     800-546-8457

BUYING OR SELLING AN RV?
Let us take over the risk of major repairs! 
To learn more about the Good Sam Extended
Service Plan mechanical breakdown
insurance, call 877-681-9479.

LIST YOUR RV FOR SALE, BUYERS WAITING
WE WILL FINANCE YOUR MOTORHOME BUYER
RVs of all types: Diesel, Gas, Trailers, 5ers, Toads
••• www.RVclearinghouse.com •••

RV FINANCING

#1 ONLINE FOR RV FINANCING, THE ORIGINAL!
$399 MONTANA LLC’s — www.RVLLC.com
FINANCING ••• www.RVfinancing.com
CALL NOW — Toll Free 888-929-4424

VOYAGER RV CREDIT
NEW — USED — REFINANCE
Fulltimers — Montana, LLC
877-222-0301 • www.VoyagerCredit.com

SECURED RV LENDING (877) 742-6072
LOW RATES — Purchases & Refinance
Warranty & Insurance. Experienced staff
to assist.  www.securedrvlending.com 
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classified rates
COMMERCIAL
Classifieds is open to firms or individuals
advertising the sale or resale of a 
commercially produced item or service.
$48 per line, four-line minimum, 
40 characters per line. For photo ad, 
limited to RVs and real estate, 
add $65 (black-and-white or color print).
Limit one photo per ad.

We offer a 5% discount for 6 issues 
and a 10% discount for 12 issues 
to our commercial advertisers.

RV CLUBS
For national or local RV owners and
enthusiast clubs or chapters soliciting
members. $33 per line, four-line 
minimum, 40 characters per line.

EVENTS
For national or regional RV rallies, 
trade shows, expositions and other
events. $33 per line, four-line 
minimum, 40 characters per line.

BOLDFACE TYPE
Please note first line is boldface at no
charge. Add $5 per line for additional
boldface type.

PRIVATE PARTY
For individuals selling personally-owned
item, such as an RV, truck, auto, camp-
ground membership resale. $23 per line,
four-line minimum, 40 characters per line.
No charge for phone number. For ad with
picture, add $45 (black-and-white or color
print acceptable, no Polaroids, negatives 
or slides). Limit one photo per ad.

OPTIONS
For your ad to appear in red type: 
Add $50 for Commercial ad. 
Add $25 for Private Party ad.

HOW TO PLACE AN AD
Use our form or your own stationery.
Please include your name, address 
and phone number.

Send with payment (check; money order;
VISA, MC, AE, or Discover no., signature
and expiration date) to:

MotorHome Classifieds
P.O. Box 8510
Ventura, CA 93002-9912

Credit card orders: Fax to (805) 667-4379,
Email: classifieds@tl.com. Any questions,
call Angela Pezzullo at (805) 667-4391.

MOTORHOME CLASSIFIED AD
The August 2009 issue will close on April 24 (at subscribers on June 30);

the September 2009 issue will close on May 27 (at subscribers on August 4).
Mail to: MotorHome Classifieds • P.O. Box 8510 • Ventura, CA 93002-9912

Credit card orders may be faxed to (805) 667-4379 or emailed to classifieds@tl.com

Name: ..................................................................................................................................................................

Address: ...............................................................................................................................................................

.............................................................................................Phone: ....................................................................

Check     Total $.........................................................................................Run for.................................issues

Credit card Number:....................................................................................Expiration:........................................

Signature:.............................................................................................................................................................

Specify Category: .................................................................................................................................................
Use this form (or your own stationery) to submit your ad copy.  Four-line minimum, 40 characters per line counting each

letter, number, punctuation, and space. Please refer to CLASSIFIED RATES in this section for payment information.

STOP ...
AND SHOP THE
RV MARKETPLACE

There are lots of
products to 

accessorize your RV
and enhance 

your RV lifestyle!

Turn to page 61!
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agish, Yukon, Canada — Back
when my son, Eric, was 5 and my
daughter, Tiffany, was 3, we met my par-
ents at a campground along the Tagish
River. The Tagish is a short stream join-
ing Tagish and Marsh lakes, the latter
being the headwaters of the Yukon River
in northern British Columbia, Canada.

We didn’t have a motorhome then,
but my folks did, so we often tent camped
next to them. My mother is a great cook,
and anything she could prepare at home
she could prepare in her motorhome, in-
cluding an onion dip that my kids really
liked. Tiffany, especially, loved what our
family called Grandma-boy dip.

Arriving at Tagish, we parked next
to the motorhome. The kids hadn’t seen
Grandpa-boy and Grandma-boy (so
named to distinguish my parents from
my wife’s) for more than a year, and

LAKE TROUT
AND GRANDMA-BOY DIP

everybody was excited. Tiffany got to the
motorhome first, just as Mother leaned
out the door.

With absolutely no preambles,
Tiffany looked up and said, “Grandma,
got any dip?”

Mother had chips and dip ready,
but insisted on a hug first.

Dad joined us a few minutes later.
He’d been fishing from the Tagish River
Bridge when we arrived. Fish, specifi-
cally lake trout, lured us to Tagish. To
that end, I spent $7 to purchase a
child’s fishing kit for Eric before leaving
home — you know the kind: rod, reel,
line and cheap lures wrapped in plastic
and sold as a child’s first kit.

Next morning Eric strutted out to the
bridge carrying his new pole. In the shal-
low water near shore we snagged a few
spawning cisco for bait. Cisco are herring-

sized fish that spawn in the river, and lake
trout chase the cisco into the river.

On the bridge over the deepest part
of the river, we baited our hooks, dropped
them into the water and settled back to
chat with others on the bridge.

Within seconds, Eric’s rod began
twitching. Moments later he hooked
onto a 7-pound lake trout.

He fought the fish frantically, reel-
ing forward and backward, shouting all
the while. Gradually he pulled the fish
close to the bridge. It splashed furiously
on the surface right below our feet. Eric
saw the thrashing fish, screamed in 
terror, threw down his pole, and lit out for
camp. Mom grabbed the fishing pole and
landed the fish. Dad chased the boy.

We teased Eric mercilessly about
his fish until we returned to Tagish a year
later. Again, the first fish took his bait,
but this time he fought it to the finish
and carried it back to camp. He meant
to end the teasing once and for all.

The picture of him telling his first
fish story later that night around the
campfire is one of my most prized 
possessions. Ever since, he has always
caught the first fish, the most fish and
the biggest fish, including the largest
lake trout we’ve ever pulled out of Marsh
Lake when he was 13. ◆

T
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Retreat.

Relax.

Recharge.

In the heart of central Florida, you’ll find
magnificent Lake Okeechobee – that’s
Seminole for “big water.”  The 730 square
mile lake links Florida’s Atlantic and Gulf
Coasts.  And nestled in Lake O’s “sweet
spot” is Water’s Edge Motorcoach Resort.  

Just 30 sites, this gated community is a one-
of-a-kind Class A only resort.  Peaceful and
serene, all properties are waterfront or
waterview.  Every detail has been considered
right down to our paver-brick foundations.  

Our landscaping is lush and tropical yet
meticulously maintained.  We’re “in the 
middle of nowhere,” but five minutes from
downtown Okeechobee...just a bit farther 
to either coast and fabulous restaurants,
shopping and some of the world’s most
beautiful beaches. The resort is surrounded
by numerous outdoor activities.

Come see for yourself what this exclusive
piece of paradise can offer you.  Visit our
web site at www.watersedgemcr.com or call
for further information.

Water’s Edge 
Motorcoach Resort

“The Very Best”
954-425-8405 • www.watersedgemcr.com

Watersedge Motorcoach Resort, Circle 120 on Reader Service Card
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Class A Diesel New
Year Make Model Stock No.

2008 Allegro Bay 37QDB T10413
2008 Allegro Bay 36TGB T10463
2008 Allegro Bus 40QSP T9921
2008 Allegro Open Road Fred 34T T10398
2008 Astoria 3772P D10291
2008 Camelot 42KFQ M10433
2008 Cayman 35SBD M10435
2008 Cayman XL 37PDQ M10588
2008 Diplomat 40PDQ M10434
2008 Diplomat 40SKQ M10424
2008 LaPalma XL 34PD M10546
2008 LaPalma XL 36SBD M10545
2008 Phaeton 36QSH T10537
Class A Diesel Used
Year Make Model Stock No.
2008 Allegro Bus 40QSP U10991
2007 Pathfinder 384TS U10400
2006 Allegro Bus 40QSP U11019
2006 Allegro Bus 42QRP U10887
2006 Endeavor 40PDQ U10739
2006 Excursion 39L U10952
2005 Ultra Sport 3465 U10678
2004 Sportscoach Legend 400DS U10035
2002 Cross Country 370DS U10635

Class A Gas New
Year Make Model Stock No.
2009 Allegro Bay 34XB T10857
2008 Challenger 376 D9833
2008 Challenger 377P D10009
2008 Challenger 377P D9939
2008 Daybreak 3575 D10478
2008 Daybreak 3578 D10306
2008 Monarch 33SFS M10550
2008 Monarch 34SBD M10430
Class A Gas Used
Year Make Model Stock No.
2008 Outlaw 3808 U11009
2007 Allegro 32BA C10993
2006 Challenger 348 U10513
2003 Vacationer 36DBD C10934
2000 Dutch Star 36 U11008
1998 Cruise Master 3515 U10949
1989 Chieftain 33 U11029
Class C New
Year Make Model Stock No.
2008 Chateau 28A F10470
2008 Chateau Citation 29BG F10401
Class C Used
Year Make Model Stock No.
2004 Greyhawk 29GS U10476
2006 Escapade 28Z U10992

IT’S A BUYER’S MARKET!!! DON’T MISS YOUR OPPORTUNITY!!!

TWO

LOCATIONS:
Ask for Sales 

Manager Eddie Clarity

or Scotty Shropshire

Dandy RV Superstore - Aniston
2772 US Hwy. 78 East; Suite 1
Anniston, Alabama 36207

Dandy RV Superstore - Clanton
980 Dandy Lane
Clanton, Alabama 35045
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Coach Net, Circle 116 on Reader Service Card
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Take your love of elegance, style and comfort with you wherever you go. 

Your Newell gives you:

The highest quality materials, engineering and craftsmanship.  

Easier handling than any other coach its size. 

Options that reflect your style, preferences and tastes.  

Infinite opportunities to customize your coach.   

More power and torque than any other motorcoach. 

Take the good life with you. Explore www.newellcoach.com

Manufacturing, Sales & Service 1(888)3NEWELL                     West Coast Sales & Service (541)912-7611
Miami, Oklahoma                                                                   Coburg, Oregon

Heaven on Wheels
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