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onramp by BOB LIVINGSTON

hen we were assembling the
December 2008 issue a few
months back, I was planning
on writing a column about my
son’s wedding last summer
(which I mentioned in that

issue’s test report of the Fleetwood Dis-
covery). That idea was put on hold,
though, when I received word that my
good friend — and MotorHome columnist
— Gaylord Maxwell passed away. I ended
up devoting that column to reminiscing
about how great it was to know and work
with Gaylord over a period of 34 years.

So allow me to backtrack: My son,
Mark, and his fiancée, Jamie, had al-
ready been “joined at the hip” for quite
some time when my wife, Lynne, and I
received a surprise phone call that
launched the next chapter of our lives.
“Hey Dad,” my son quipped, “you’re
going to be a grandfather.” While recov-
ering from the emotion of such great
news, I responded in fatherly fashion,
“Does that mean you’re going to get mar-
ried?” (Let’s face it: young people today
are a lot more cavalier about matrimony
than our generation.) “Of course,” my
son answered. “Jamie wants an outdoor
wedding — so we’re going to get married
in a campground.” Shock number two!

The kids found a beautiful meadow
in the Sycamore Ranch RV Park in North-
ern California for the ceremony. We fig-
ured that they would pick a place close
to their home, but we never imagined that
we’d be having a wedding in an RV park,
although it’s certainly apropos to our fam-
ily’s lifestyle — our boys started traveling
in an RV when they were 2 months old.

So we loaded up the Discovery 40-
footer and multitasked our way through the
wedding, evaluating the coach for publica-
tion and using it as the official dressing
room for the bride and her entourage. We
were delighted to call the RV park and 
the Fleetwood “headquarters” for the big
occasion, always preferring to stay in a mo-

torhome versus a hotel. And the rehearsal
party, outside our rig, was a huge success.

Fast forward to January 7.
We officially became grandparents

for the first time. The original intent was
to hang out in another test rig during 
the end-of-the-year holidays, waiting for
the baby to be born. But while the due
date was during our visit, nature had other
plans. Sure enough, we drove home two
days before Chase Livingston was born —
only to immediately fly back to be part 
of the birthing process and witness our
grandson’s entrance into this world.

We’ve been empty nesters for a long
time, with only great memories of all the
RV trips we took with our kids. Both our
boys are now RV enthusiasts and have
joined us on a number of road trips. We
just can’t wait to take little Chase on a
motorhome trip.

No doubt Chase will be spoiled,
something I’m sure many of you can re-
late to. He will be exposed to the RV
lifestyle early in life, just like his parents.
While we live 500 miles away, the motor-
home is the catalyst that allows us to stay
connected. We have already blocked out
a number of dates on the calendar so
that we can visit our grandson and be-
come a big part of his life. My son’s
house has plenty of room to park (and
live in) the rig, and we plan on adding a
30-amp outlet so we can run at least one
A/C unit during the summer.

But parking on the side of the house
and visiting the family are just a small
part of the picture. The real fun starts
when his mom and dad are willing to send
Chase off with his grandparents to see the
country as only an RV enthusiast can.

We can’t wait! ◆

HEY, GRANDPA!

EDITORIAL

Publisher
Bob Livingston

Editor
Eileen Hubbard

Managing Editor
Denise Santoyo

Assistant Editor
Kaitlyn Voyce

Midwest Bureau Chief
Sherman Goldenberg

Consulting Editors
Chuck Campbell
Wes Caughlan 
Ken Freund
Jeff Johnston

Contributors
Bob Ashley
Gary Bohinc
Ron Dalby
Bert Gildart
Preston Gratiot
Fred Pausch
E. Don Smith
Richard & Ellen Thane

CREATIVE

Art Director
Susie Lieu Almazan

PRODUCTION

Production Director
Bob Dawson

Senior Ad Production Manager
Brenda Hutchinson

CIRCULATION

Circulation Director
Jill Anderson

Consumer Marketing Manager
Denise Mirabella

Fulfillment Manager
Melissa Vizzo

World Wide Web site:

CUSTOMER SERVICE:
www.motorhomemagazine.com, 
e-mail: mrhm@kable.com; 
(800) 678-1201 (U.S.).

Subscription price
United States and 
possessions: 1 year:
$19.97, 2 years:
$34.97, 3 years:
$47.97. All other 
countries, including

Canada and Mexico, add $12 per year.
MotorHome is a registered trademark 
of Affinity Group Inc. Copyright 2009 
by Affinity Group Inc. All rights reserved.
MotorHome (ISSN #0744-074X) is 
published monthly by Affinity Media 
from editorial and business offices at
2575 Vista Del Mar, Ventura, CA 93001. 

Printed in the United States. 
Periodical postage paid at Ventura, 
CA 93001 and additional mailing
offices. POSTMASTER: Send all 
change of address and subscription
inquiries to: MotorHome, P.O. 
Box 445, Mt. Morris, IL 61054-0445.
Publication Sales Agreement 
No. 1488163; Canadian Post 
Sales Agreement No. 40012332.
Canadian return address: Affinity 
Group, Inc., 4960-2 Walker Road,
Windsor, Ontario N9A 6J3. Authorized
Subscription Agent – AGA.

www.motorhomemagazine.com
Part of the Family

004-MH0904 On Ramp          1/23/09  12:40 PM  Page 4



Fuel Efficient Motorhomes
You’ll Love to Drive.

Imagine what you could do with a vehicle that has the spacious comfort and convenience of a larger
motorhome but with much better fuel economy and driveability. Whether driving cross-country or
just cross-town, enjoy the convenience of having your own kitchen, bathroom, changeroom, family
room and bedroom in a vehicle that fits in a normal parking space and can be used as a second car. 

To find out why Roadtrek is the #1 selling North
American class B motorhome (camper van), visit us
at www.roadtrek.com/MHM or call us toll free at 
1-888-ROADTREK (762-3873).

• 15 to 22 miles per gallon 
• Easy to drive & park, use everyday 
• Available in four-wheel-drive 
• Automotive styling (helps avoid RV parking 

restrictions, keep it at home)
• Seats up to 6 
• Comfortable to drive in 
• Comfortable to live in 
• Bathroom with shower 
• Separate eating & sleeping areas 
• Sleeps up to 4 
• Up to king-size bed 
• 4 year/48,000 mile motorhome warranty

Roadtrek Motorhomes Inc., Circle 108 on Reader Service Card
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p.o.box from OUR READERS

o my knowledge, neither MotorHome
nor Highways has acknowledged the fact that
several RV manufacturers have gone out of
business because of the recent economic
downturn. This situation has a profound ef-
fect on many RV owners, dealers and poten-
tial new owners. Manufacturer warranties
and customer support are the issue. Please
give your readers information on this sub-
ject in a future article.
DON PEARSON l LOVELAND, COLORADO

MotorHome’s “News Briefs” section in-
cludes information on manufacturer clos-
ings as it becomes available. For a more 
in-depth feature on this topic, see “Purchas-
ing Peace of Mind” on page 30.

LIGHT IT UP
I recently replaced some of the interior lights
in my motorhome with LEDs. They use less
electricity, have a longer life than regular
bulbs and the color is much whiter, which
offers a more natural appearance. LEDs also
give off less heat. I was able to specify the
brightness in each fixture by using single or
multiple LED strips. They came with re-
placement bases to hold the light strips and
pop into the existing incandescent sockets.

SUSAN SHANKLE
SAN MATEO, CALIFORNIA

DINGHY VEHICLE TOW RATINGS
I use a dinghy vehicle to tow a boat. Prior to
purchasing the vehicle, I read your 2008
Guide to Dinghy Towing, and did some In-
ternet research. I wanted to know if the Jeep
I was considering was flat towable and what
it was rated to tow, but your guide was miss-
ing tow rating information for dinghies.

JAMES KENNEDY
HAMMOND, LOUISIANA

Our sister publication, Trailer Life, issues an
annual Guide to Towing that includes tow
ratings. The guides are available online at
www.trailerlife.com.

SINK WOES
My wife and I own a 35-foot 2000 Aerbus.
Last summer after a rough ride, my wife
opened the bathroom cabinet and a bottle

fell out and broke the sink into a spider-
web pattern. Our particular sink has been
discontinued, but we’d like to find one in
the same shape so that we don’t have to 
replace the countertop. Do you know of 
any avenues we could try, possibly an 
Aerbus graveyard?

JOHN WARNER
EVERETT, WASHINGTON

You could try the Parts and Accessories sec-
tion of eBay Motors (www.motors.ebay.com),
or visit www.RV.net. You’ll find a listing of
locations to find obsolete motorhome parts
at www.rv.net/obsolete/index.cfm.

A BOONDOCKING SPOT WITH A VIEW
You had a great article on boondocking in
your January issue (“Boondocking Basics”).
Where was that awesome spot in Northern
California on page 37? I’d love to stop there.

TOM DUNCAN
ROSEDALE, BRITISH COLUMBIA

The location is Westport-Union Landing
State Beach, 19 miles north of Fort Bragg
on State Highway 1 in Northern California.
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KEEPING UP WITH THE TIMES

T

Question:
Got a secret camping location you’d 
like to share? Tell us your favorite 
boondocking locations. Write to us at 
letters@motorhomemagazine.com. ◆
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There for You.
We’ll Always be 

The road is yours for the taking when you are 

riding on a Spartan chassis. Go where you want, 

when you want with confidence.   

After all, Spartan will be there. Day or night, that’s 

our commitment to you.
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Horizon® Ellipse® Meridian® Latitude®

Sunova® Sunstar®

Spirit® Impulse® Cambria® Navion®

Featured 
Above Suncruiser®

Learn more at GoItasca.com or call 1-800-643-4892.

Discover the all-new Suncruiser at your nearest dealer today.
––––––––––––––––––––––––––––––––––––––––––––––

You’re not one to follow the crowd.
Which isn’t to say the crowd will never follow you.

The redesigned 2009 Suncruiser is really turning heads, and for good reason. With innovative new 
floorplans and full-wall slideouts, it delivers the best in Class A gas comfort at a price that makes this popular
coach an even greater value. Add in today’s attractive interest rates and now’s the perfect time to own the Itasca
of your dreams. Suncruiser is just one of 12 feature-packed models and 36 exciting floorplans in our 2009 line.

From the luxurious Horizon to the smart, nimble Navion iQ, your ideal coach is as near as your Itasca dealer.

© 2008 Winnebago Industries, Inc.

Navion® iQ

Itasca, Circle 101 on Reader Service Card
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escapes
EVENTS l WHEELS & GEAR l NEWS BRIEFS l CROSSROADS

by DENISE SANTOYO

lthough 2,810-acre Honeymoon
Island — of which all but 400 acres
are “submerged” — has been a state
park for more than 30 years, it is,

like Florida’s other barrier islands, still rela-
tively primitive, much as it was when Spanish
explorers arrived more than 400 years ago.

Graceful palms and slash pines statue
the island, a slender crescent located just
offshore in the Gulf of Mexico near Tampa
Bay. Wading birds abound, as do migrating
warblers, ospreys, several types of egrets
and herons, great horned owls and gorgeous
fuchsia-colored roseate spoonbills, among
many others.

The generous beach, with sand the
color of buttermilk and nearly as smooth, is

one of the finest anywhere. Dune walks have
been built to allow visitors over the fragile
sand dunes to the beach.

The island doesn’t lack for exciting
things to do. Fishing and kayaking are 
popular pastimes, picnic facilities are 
available and the park sports some of the
most enjoyable hiking and bird-watching
trails around. Dog owners have been delight-
ed by the one-mile-long Pet Beach at the 
island’s south end.

Honeymoon Island is a day-use park;
campgrounds are available in the nearby
towns of Dunedin and Palm Harbor. For
more information, call (850) 245-2157, 
or visit www.floridastateparks.org.
— Pamela Selbert

HONEYMOON ISLAND
STATE PARK
A LITTLE PIECE OF 
PARADISE
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the four-event race includes
both competitor and open
classes for individuals and
teams alike; (307) 733-6433,
www.polepedalpaddle.com.

APRIL 11 l Head to Fort Fair-
field, Maine, for the Northern
Maine Golf Expo. Representa-
tives from golf courses and golf
vendors come from all over the
state to showcase their courses
and new products; (207) 472-
3802, www.fortcc.org.

APRIL 18 l If you’ve ever won-
dered what it’s like to be an 
archaeologist, you’ll want to
visit the Jefferson Patterson
Park and Museum in St.
Leonard, Maryland, for Discov-
ering Archaeology. The event
includes tours of the conser-
vation laboratory, hands-on ac-
tivities, the opening of the new

escapes   EVENTS by KAITLYN VOYCE

permanent exhibit “Archaeol-
ogy FAQs” and more; (410) 
586-8501, www.jefpat.org.

APRIL 21-25 l Come to 
the Historic New Harmony 
Heritage Artisans Week in 
New Harmony, Indiana, for 
a festival featuring authentic
19th-century arts and crafts.
The festival will also include
demonstrations and informa-
tion on life from 1814 to 1860
in New Harmony; (812) 682-
4488, www.newharmony.org.

APRIL 22-26 l Visit Carlisle,
Pennsylvania, for the Spring
Carlisle Collector Car Swap
Meet and Corral. The event 
features vendors selling acces-
sories, parts and memorabilia.
The new Spring Cruise-In 
will showcase collector, 
classic, custom and perform-

APRIL l Celebrate spring with 
a full month of activities at the
Dogwood Festival in the Lewis-
Clark Valley in Idaho. The color-
ful blossoms of the plant pro-
vide a backdrop for events such
as the Dogwood Show and
Shine car show and Twilight
5K; www.lcsc.edu/dogwood.

APRIL 4 l Bookworms and 
food lovers should go to 
Hays, Kansas, for the Inter-
national Edible Book Festival.
Contestants create edible 
art that, in form or content, 
represents a book. Taster’s
Choice and Eye Candy awards
are presented and then the eat-
ing begins;  (785) 625-9014,
www.hayspublib.org.

APRIL 4 l Enjoy one last winter
day at the Pole Pedal Paddle
at Jackson Hole Mountain 
Resort in Wyoming. Held on the
last Saturday of the ski season,

ance cars; (717) 243-7855,
www.carlisleevents.com.

APRIL 23-25 l Experience the
“best in jazz” at the Reno Jazz
Festival in Reno, Nevada. The
festival hosts some of the best
jazz students, musicians and
educators around, and will 
feature Jerry Gonzalez and the
Fort Apache Band. Participate
in workshops or an after-hours
jam session; www.unr.edu/rjf.

APRIL 25 l Head to Claytor
Lake State Park in Dublin, 
Virginia, for an Earth Day 
Celebration. Nature hikes,
plantings, flower-arranging 
programs and more help pro-
mote awareness of the environ-
ment. Camping is available at
the park; (540) 643-2500,
www.dcr.virginia.gov/state_
parks/cla.shtml.

RV SHOWS
APRIL 3–5
Kitchener RV Show
Kitchener, Ontario, Canada
(888) 331-8885
APRIL 17–19
Fort Lauderdale RV Show
Fort Lauderdale, Fla.
(813) 741-0488
APRIL 17–19
Southeastern 
RV SuperShow
Hampton, Ga.
(770) 447-3334
APRIL 23–26
Pomona RV & Travel Show
Pomona, Calif.
(805) 290-2203
APRIL 29–MAY 3
Puyallup Home & RV Show
Puyallup, Wash.
(425) 277-8132

APRIL 17-20
The “greatest RV Rally in the World” celebrates its 10th anniversary at its annual gathering 
this month in Albuquerque, New Mexico. The Rally — hosted by MotorHome, Trailer Life,
Woodalls, the Good Sam Club, Coast to Coast Resorts, Camping World President’s Club and 
Camp Club USA — features live entertainment, seminars and more. Early bird days are April 15
and 16; (877) 749-7122, www.therally.com.
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RV manufacturer Forest River Inc. has acquired the 
assets of Coachmen Industries for $42 million, which
includes brands, product lines and manufacturing 
operations in Middlebury, Indiana. Coachmen’s modular
housing and specialty vehicle operations were not part 
of the transaction. Coachmen reported that of the $42
million purchase price, $10 million will be put into an
escrow fund to pay for warranty claims. Forest River, 
a subsidiary of Berkshire Hathaway Inc., agreed to 
retain the majority of Coachmen’s RV workforce. 

In addition to legendary Neil Sedaka, The Rally —
being held this month in Albuquerque, New Mexico,
April 17-20 — has announced an exciting entertain-
ment lineup for the annual event: Rita Coolidge, 
Papa Doo Run Run and The Osmond Brothers —
Wayne, Jay and Jimmy. The Osmond Brothers have 
sold more than 80 million albums and have 47 
gold and platinum records to their credit. For more 
information about The Rally, go to www.therally.com.

The Good Sam Club has elected its first ever “Good
Sam RVer of the Year” — RVing dog rescuer Richard
Daniels of Waynesboro, Georgia. In 2005, Daniels 
and his wife, Sue, spotted an old stray dog at a South
Carolina campground. He asked park management
about the thin, skittish labrador retriever mix and
learned that the dog had been living at the park for
three years, dependent on the kindness of park guests
for scraps of food to get by. Haunted by the plight of
the homeless animal, Daniels returned to the camp-
ground and adopted the dog, whom he named Old
Fella. Inspired by the dog’s spirit, Daniels founded the
Old Fella Burke County Animal Rescue, which currently
consists of a group of volunteers who foster elderly stray
dogs. Daniels will be honored this April at The Rally in
Albuquerque, New Mexico. For Daniels, the honor is
bittersweet: Old Fella passed away last June, though
Daniels is committed to keeping his memory alive.
Thanks to donations from Old Fella supporters, a memo-
rial will be erected and plans are under way for building
a permanent Old Fella shelter, both in Waynesboro. 

News Briefs

Tiffin Motorhomes has introduced a 36-foot diesel-pusher
to its Allegro Class A lineup. The quad-slide 36QSA coach is 
built on the Freightliner XCR raised-rail chassis with a gross 
vehicle weight rating (GVWR) of 31,500 pounds and is powered 
by a 6.7-L, 340-HP Cummins ISB diesel engine. Tiffin also offers
this motorhome on a Spartan chassis.

Standard amenities, previously only available on the company’s
more expensive coaches, include a one-piece windshield, air brakes,
side-view cameras, 7-foot ceilings, solid-surface countertops and full-
tile floors. Tiffin’s revamped Allegro has a base MSRP of $183,855.
For more information, call (256) 356-8661, or go to www.tiffin
motorhomes.com.

NEW ALLEGRO DIESEL-PUSHER

escapes   WHEELS & GEAR l NEWS BRIEFS

APRIL SHOWERS 
BRING MAY FLOWERS
Fresh flowers brighten up a living space,
and while traveling, it’s easy to find inexpensive,
beautiful selections of seasonal blossoms at the
local farmers markets and roadside produce stands.
If you’re an RVer who enjoys the rainbow of colors,
but doesn’t want to pack bulky and breakable vases,
there’s a new product for you.

The Vazu — a flat, paper-thin, reusable, 
expandable vase — is perfect for travel in your 
motorhome. It’s made of thin layers of polyethylene
and polyester, packs flat so that it takes up a frac-
tion of the space a traditional glass vase would, 
and expands when you fill it with water, forming a
base that enables you to stand it on any flat surface,
just as you would a glass vase. Before you set out 
on the road to your next destination, pour out the
water, fold it up and put it away.

The Vazu comes in a wide range of fun 
colors and patterns, and is priced at $4.99 to
$9.99. Available at select retailers nationwide, 
or online at www.vasuusa.com.

12 April 2009 l MOTORHOME

009-MH0904 Escapes          1/26/09  1:42 PM  Page 12



  Got your eye on a new RV?

Contact GEICO today to see how much you can save on RV insurance.

Call 1-877-434-2678 for a 
free rate quote.

®

Geico, Circle 124 on Reader Service Card
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DeadDead
Battery?Battery?

Batteries lose 1% of their 

charge per day. Deltran 

Battery Tender® keeps your 

vehicle battery fresh, ready 

to surge to life no matter 

how long it sits. 

Chargers for the RV industry
Visit your local dealer or
call 877-456-7901
www.batterytender.com

14 April 2009 l MOTORHOME

FORT NIAGARA LIGHTHOUSE

EVERYTHING’S COMING UP CHERRIES

escapes   CROSSROADS

Built by the French in 1726 at the 
mouth of the Niagara River on Lake Ontario, 
Old Fort Niagara looks more like a castle you’d
find in the Loire region of France. The 61-foot 
octagonal limestone tower lighthouse was added
to the fort in 1872. Today the Youngstown, 
New York, fort and lighthouse are part of Fort 
Niagara State Park, and a gift shop and museum
are on the grounds. In the summer, historic re-
enactments take place.

No longer a working lighthouse, Fort Niagara
Light was designated a National Historic Land-
mark when the Coast Guard decommissioned it 
in 1993. A visit to the fort and lighthouse today is
like a step back in time, and well worth the detour
if you are in the area visiting nearby Niagara Falls.

There are numerous campgrounds and RV
parks in the Niagara Falls area, with Niagara Falls
North KOA 12 miles from the falls — 87 sites,
full hookups and a swimming pool make this a
convenient place to stop over when visiting. 
For more information, call (716) 745-7611, 
or visit www.oldfortniagara.org.

There’s a place in Northern Michigan where life isn’t rosy — it’s
cherry. With the carefree motto “Life, Liberty, Beaches and Pie,” Cherry Republic
in Glen Arbor, Michigan —  the largest tart cherry-growing region in the world —
is serious when it comes to the notion that life really is a bowl of cherries.

Ironically, Cherry Republic began not with the sale of cherries or cherry-
flavored edibles, but with the enterprising idea of company founder Bob Suther-
land: he sold T-shirts, emblazoned with what would become the company’s
motto, out of his car during tourist season 20 years ago. From there, he grew 
the business into the entity it is today: a charming little complex of buildings 
that consists of the Cherry Café and Bakery, the Cherry Republic Winery and 
Tasting Room and the Great Hall of the Republic, which sells more than 170

cherry products, includ-
ing cherry salsa, cherry
fudge sauce, cherry but-
ter and the wildly popular
Boomchunka Cookie. 
If you can’t make it out 
to Glen Arbor, a second
store is more accessible
in nearby Traverse City.
For more information, 
call (800) 206-6949, 
or go to www.cherry
republic.com. ◆
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ACCESS TO SOME OF THE LOWEST
RATES AVAILABLE — Let the lending experts
at the Good Sam Finance Center scour our
broad network of RV & boat lenders to find
you the best rates.

Visit www.GoodSamFinanceCenter.com/408
or call 1-800-444-1476 (Mention priority code 408)

to see how much we can save you!

NEW PURCHASES • REFINANCE • PRIVATE PARTY LOANS
RV’s  • BOATS  • NO MONEY DOWN OPTIONS • FAST & EASY APPROVAL  • LOW FIXED RATES

REQUEST YOUR CUSTOM RATE QUOTE TODAY!

Call

FREE
1-800-444-1476

www.GoodSamFinanceCenter.com/408
(Mention priority code 408)

Subject to loan program guidelines and credit approval.
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FOR RESERVATIONS CALL 888.277.0789
www.motorcoachcountryclub.com

FOR RESERVATIONS CALL 866.897.9300
www.lasvegasmotorcoachresort.com

Luxury awaits you at the new spectacular Yacht Club – 
now open! Enjoy family gatherings, cookouts, evening 
cocktails, wonderful sunset cruises along the miles 
of waterways and much more. It’s all ready for you in 
beautiful Indio, where fi ve mountain ranges, two miles 
of waterways and the most luxurious motorcoach 
country club facilities in California are all yours.

With the excitement of Las Vegas and the relaxation 
of your own private resort, you can have the best 
of both worlds. Enjoy golf, tennis, fi ve pools 
and health spas at your own resort paradise. 
While still close enough to the strip to enjoy 
world-class dining, shopping and entertainment. 
The perfect place to play a round and to play around.

MOTORCOACH COUNTRY CLUB INDIO
80-501 Avenue 48, Indio, CA 92201

LAS VEGAS MOTORCOACH RESORT
8175 Arville Street, Las Vegas, NV 89139

YOUR ULTIMATE LUXURY 
WINTER VACATION AWAITS YOU.

Signature Motorcoach Country Club Indio,

Circle 105 on Reader Service Card

Signature Las Vegas Motorcoach Resort,

Circle 106 on Reader Service Card
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13300 Tamiami Trail East • Naples, FL 34113
866.942.2942 • www.signaturervresorts.com

Announcing the Opening of Florida’s 
Newest Premier Motorcoach Resort.

Naples Motorcoach Resort

Signature Naples Motorcoach Resort, Circle 119 on Reader Service Card
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Ok, buying insurance is not exciting.

But the Good Sam Club Continued Service Plan (CSP) can save you money! 

How so?

Good Sam CSP owes its exceptionally low price to the clout of one million Good Sam Club members 

across North America.

What can mechanical breakdown insurance do for you? 

Good Sam CSP protects your RV’s major systems whether it’s a refrigerator or an engine. With CSP we 

pick up the bill for covered repairs so you can keep your plans in check...instead of writing one for costly 

repairs.

If saving thousands of dollars on repairs wasn’t enough...

We’ll reimburse you up to $1,000 for 10 days towards meals and lodging, so you have a place to stay 

while your motorhome is in the shop. We’ll even throw in another $60 a day for a rental car so you can 

get around!

So while buying mechanical breakdown insurance is maybe the LEAST thrilling part about owning an RV, 

you will be very happy if you ever need it.

SEE, WE TOLD YOU IT WAS EXCITING!

SOMETHING EXCITING
FROM THE GOOD SAM CONTINUED SERVICE PLAN!

Contact us today for your FREE, no obligation, CSP quote.
Call us toll-free at 1-877-592-4170 to speak with an RV specialist

or visit us at www.GoodSamCSP.com.
CSP was created by and for the Good Sam Club by Affinity Brokerage, Inc.

All program benefits are subject to the limitations set forth in the current Terms & Conditions. ©2008 CSP

Continued Service Plan, Circle 129 on Reader Service Card
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oesn’t this sound enticing? “Fishing and Game
Licenses on the Main McKenzie River. Hot Mineral Springs.
Warm Open-Air Swimming Pool. Good Roads. Scenic 
Highways. Modern Lodge, Restful Beds and Good Food.”
And the best part? Camping spaces with “electric light and
water: $1 daily, $6 weekly.” 

Thus read an ad from the 1930s for Oregon’s Belknap
Hot Springs Resort. Named for the Belknap family —
among the earliest settlers of the McKenzie River region —
Belknap Hot Springs had been popular since the 1870s
with tourists who journeyed east through the McKenzie
River Valley for 16 hours by stagecoach from Eugene. 

By the 1920s, motor coaches traveled the route be-
tween Eugene and Belknap Hot Springs daily; famous vis-
itors to the resort included Herbert Hoover and Clark Gable.

Today, there are 42 RV spaces at the Belknap Springs
Lodge — many by the river, all with electricity and water —
though the rates have risen a bit.

Natural hot springs are among the many attractions

MAGICAL MCKENZIE RIVER
This wild and scenic waterway in Oregon’s Cascade Mountains 

is the ideal place to reconnect with the great outdoors

D
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MOTORHOME l April 2009

Top: Clear Lake, the source of the McKenzie River,
gets its name and its cold, deep clarity from 
spring water that filters through volcanic rock. 
Above: Belknap Covered Bridge, spanning 120 
feet of the McKenzie River, lies along a popular 
route for walking and biking.
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that draw visitors to the McKenzie River on
the western slope of Oregon’s Cascade
Mountains. Stretching from the headwa-
ters of the McKenzie River at Clear Lake —
near the State Highway 126 and U.S.
Highway 20 intersection — to the river’s
merger with the Willamette River in Eugene
near Interstate 5, the McKenzie River re-
gion offers something for everyone: picnic
areas in old growth forests, covered
bridges, world-class fishing, rafting, camp-
ing, biking, hiking, golf, scenic drives and,
of course, a spectacular white-water river.

Highway 126, the western leg of the
main route from Eugene to Sisters and
Bend, parallels the McKenzie River for
most of its course, crossing the river at the
small community of McKenzie Bridge.
Downstream, the river runs east-west, while
upstream it runs north-south. Highway 126
is open year-round, though restrictions may
apply during winter at higher elevations.
The 14 U.S. Forest Service campgrounds
in the McKenzie District of the Willamette
National Forest operate seasonally, closing
in late October and reopening in mid-spring.

In 1988, the 12-mile-long upper sec-
tion of the McKenzie River from Clear Lake
to Scott Creek was designated a “Wild and
Scenic River” — one of 47 Oregon river sec-
tions included in the National Wild and
Scenic River System established by Con-
gress in 1968. In the same year, Congress
also passed the National Trail System Act,
creating a network of National Recreation

Trails, National Scenic Trails and National
Historic Trails. The McKenzie River Nation-
al Recreation Trail stretches for 26 miles
along the upper McKenzie River and is
popular with hikers and bikers. The trail 
begins just north of Clear Lake, at the 
Old Santiam Wagon Road; the southern
trailhead is one-and-a-half miles east of
McKenzie Bridge. Many additional access
points along Highway 126, including the
McKenzie River Ranger Station, make it
easy to hike or bike short segments of the
trail, and the lower half of the trail, through
moss-carpeted stands of ancient Douglas
firs and hemlocks, is well-suited for young
families. The upper section of the trail,
passing through 3,000-year-old volcanic
formations, is steeper and more challeng-
ing. Note that parking for large rigs is lim-
ited at most trail access points.

Before you begin your exploration of
the McKenzie River region, stop at the
Willamette National Forest’s McKenzie Riv-
er Ranger Station, near McKenzie Bridge,
to pick up maps and brochures. From
there, the best place to start your journey
is at the source of the McKenzie River it-
self: Clear Lake.

Formed when a three-mile-long lava
flow from nearby Little Nash Crater blocked
spring-fed mountain streams, Clear Lake is
deep and cold — nearly 200 feet deep at
its deepest point, with an average temper-
ature of 38˚F. The lake’s clarity is astonish-
ing, a result of the spring water filtering

FOR MORE INFORMATION

BELKNAP HOT SPRINGS, 
LODGE AND GARDENS
(541) 822-3512,
www.belknaphotsprings.com.
HOODOO’S PATIO RV RESORT
(541) 822-3596,
www.patiorv.com.
TRAVEL OREGON
(800) 547-7842,
www.traveloregon.com.
Circle 210 on Reader Service Card.
WILLAMETTE NATIONAL FOREST
(541) 822-3381,
www.fs.fed.us/r6/willamette.

MCKENZIE RIVER/
WILLAMETTE VALLEY AREA

Belknap Hot Springs 
has been a popular
tourist destination 
since the 1870s. 

Sahalie Falls on
Waterfall Loop

Trail has a 140-
foot-high drop.

Delta Campground, in Willamette
National Forest, is situated along the
McKenzie in a grove of ancient trees.

Lava flow from
Little Nash

Crater formed
Clear Lake.
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through thousands of feet of volcanic rock
before entering the lake. No motorized
boats are allowed on the lake, but you can
rent a rowboat at Clear Lake Resort and
head to the lake’s north end, where a for-
est of trees, trapped many feet underwater
when the lake was formed and preserved
by the lake’s near-freezing water, can eas-
ily be seen. Carbon-dating studies put the
trees’ age at nearly 3,000 years.

Clear Lake Loop Trail circles the lake,
winding through forests, past the Great
Springs and across the lava flow that creat-
ed the lake. The five-mile trail can be ac-
cessed from Clear Lake Resort or from the
Forest Service campground, Cold Water
Cove, on the other side of the lake. Trail
maps and brochures are available at both lo-
cations. The trail is open spring through fall,
though sections on the west side are some-
times closed to protect nesting bald eagles.

The lava flows that formed Clear Lake
define the topography to the south as well,
creating black basalt cliffs over which the
McKenzie River cascades in spectacular
waterfalls — rushing 140-foot-high Sahalie
Falls and, half-a-mile downstream, broader
70-foot-high Koosah Falls near Ice Cap
Campground. Both falls have clearly marked
parking areas on Highway 126 and short
paths to observation areas, and the viewpoint
at Sahalie Falls is fully accessible.

If you’re ready for another hike, try the
three-mile-long Waterfall Loop Trail. The
trail can be accessed from the parking area
for either of the falls or downriver at Car-
men Reservoir. Waterfall Loop Trail follows
the McKenzie River National Recreation
Trail along the east side of the river, past
Sahalie and Koosah falls, and downstream
to Carmen Reservoir. If you’re looking for a
midday picnic, hike or bike ride, this trail
— or just the short section of the trail be-
tween Sahalie and Koosah falls — is ideal.

Farther downstream — beyond the
lava flow, waterfalls and reservoirs — the
rushing river tumbles in Class II and III
rapids. The McKenzie River is the home of
world-class fishing for spring Chinook
salmon; winter steelhead; and rainbow,
cutthroat and brown trout. It’s also the
birthplace of the McKenzie River drift boat,
designed to meet the demands of the swift
and shallow river. The boat had to be ma-
neuverable in rapids, able to traverse shal-
low water and yet stable enough to stand

in while fishing.
The modern McKenzie River drift boat

is elegant, resembling a long, wide rowboat
with high sides and a curved bottom that
raises the bow, and perhaps the stern, above
the water. In the hands of a skilled oarsman
— who faces the bow of the boat — the
McKenzie River drift boat is stable in Class
IV and V rapids. Widely admired for it ver-
satile and stable design, the McKenzie
River drift boat can be found on white-water
rivers throughout North America. Many local
outfitters offer drift boat trips — for fishing
or wildlife viewing — on the McKenzie.

Below McKenzie Bridge, the river gen-
tles and broadens. Three miles west of
McKenzie Bridge you’ll find Tokatee Golf
Course, consistently rated among the best
public golf courses in Oregon. McKenzie
River Drive, a short loop road off Highway
126, curves past Belknap Covered Bridge
and through the tiny community of Rain-
bow, home of Hoodoo’s Patio RV Park, open
year-round with full hookups. Goodpasture
Covered Bridge is about 20 miles downriv-
er, near Vida — at 165 feet, it’s the second-
longest covered bridge in Oregon. The half-
mile-long Delta Old Growth Grove Nature
Trail begins and ends in Delta Camp-
ground, at the junction of Highway 126
and State Road 19, just west of Rainbow.
The many Lane County Parks scattered
along the lower McKenzie provide shaded
picnic areas and easy access to the river.

Farther down the valley the landscape
changes from forest to farm. Filberts, 
apples and cherries grow in the valley, as
do marionberries (an Oregon blackberry 
variety), blueberries and raspberries. And
where there are berries, there is pie: A visit
to the McKenzie River Valley isn’t complete
without savoring the local pie, or if you pre-
fer, cobbler. Many folks favor the pies at 
the Nelson family’s Vida Café in Vida, while
others are loyal fans of the pies at the Rus-
tic Skillet, 20 miles upriver. For visitors, a
taste comparison is clearly warranted.

Whether for a few hours or a few days,
a journey along Highway 126 and the
McKenzie River will never disappoint you.
Hiking or biking, fishing or picnicking, raft-
ing or golfing, or simply relaxing in your
campsite along the McKenzie, watching the
river and listening to its roar — you’ll discov-
er why the magical McKenzie River is one of
the many gems in the Oregon Cascades. ◆

MAGICAL MCKENZIE RIVER
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Eco-Smart Formaldehyde-Free Formula and Eco-Smart Enzyme Formula

Terra Choice is North America’s oldest, most-recognized and respected 

environmental standard and certification organization. Its EcoLogo is the 

only standard accredited by the Global Eco-Labeling Network that meets 

the international standard for environmental labels.

www.thetford.com Thetford Corporation, Circle 103 on Reader Service Card
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REDISCOVERING 

THE MOTHER
ROAD

TAKE A NOSTALGIC JOURNEY
THROUGH ARIZONA 

ALONG HISTORIC ROUTE 66
by PATRICK BORDERS

n 1985, cross-country adventurers
lost a loved one when the federal govern-
ment officially decommissioned Route 66,
consigning the Mother Road to the grave-
yard of inefficient highways.

The iconic Route 66, which ran ap-
proximately 2,400 miles from Chicago to
Texas and then west to Los Angeles, captured
the imagination of travelers for decades. In
the 1930s, Dust Bowl farmers followed the
route’s dirt, gravel and paved paths, seek-
ing promises of a better future in California,
and author John Steinbeck immortalized
the road in his classic 1939 novel The
Grapes of Wrath. In the 1940s, returning
GIs traveled America’s Main Street, caught
up in the postwar optimism. Then, in the
’50s and ’60s, growing numbers of middle-
class vacationers explored 66, inspiring
roadside attractions such as teepee motels,
neon-signed cafes and tourist oddities.

But the good times didn’t roll forever.
As vacationers motored the Mother Road,
President Eisenhower championed a new
interstate system. The interstate eventually
took over Route 66 and bypassed the now-
abandoned towns along its edges.

But nostalgia has renewed an interest
in the old icon. Americans, plus many for-
eign visitors, are seeking vestiges of that
postwar era when the journey mattered as
much as the destination. Rejecting the get-
there-now allure of the interstate, they trace
the remaining portions of Route 66. As
shown in Cars, Disney/Pixar’s animated
movie set along Route 66, many of the old
towns and sites are still out there, waiting
to be rediscovered.

To explore Route 66 today, guidebooks
— for example, Jerry McClanahan’s Route
66: EZ66 Guide for Travelers — offer ad-
vice on orchestrating a turn-by-turn tour.
You can take off on a cross-country adven-
ture or focus on a specific area — such as
the section of Route 66 that runs through
the state of Arizona. Arizona offers the
longest remaining continuous section of 66,
many attractions from its heyday and stun-
ning views of mesas and desert landscapes.

In Arizona, portions of 66 no longer
exist, so you’ll be dependent on Interstate
40 at times. Starting in the east side of the
state, Route 66 remains as a collection of

Petrified Forest
National Park is a
popular stop along
the Arizona stretch

of Route 66.
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frontage and local roads. There, you can
visit old 66 towns such as Lupton, Houck,
Sanders, Chambers and Navajo. Or you can
head straight to Petrified Forest National
Park, once the first major stop along 66 in
Arizona, to find the ghosts of travelers past.

Once upon a time, the national park
was one of the most popular destinations for
weary Route 66 travelers. It’s actually two
parks rolled into one — with multihued bad-
lands of the Painted Desert in its northern
section and desert fields of fascinating 225-
million-year-old petrified logs to the south.

You can spend several hours exploring
the park’s wonders along its scenic drive,
but be sure to stop where a 1932 Stude-
baker sits just off a pull out. There, a line
of telephone poles eerily mark where Route
66 once cut through the park. Hop out of
your coach, read the roadside exhibit, lis-
ten to the wind and imagine those ghosts
of a bygone motoring day.

From the park, you can head to the
nearby town of Holbrook and pick up 66 as
it runs through town. On the left, check out
the teepees of the Wigwam Motel — one of
the few remaining relics from a chain of
Wigwam Motels that once invited travelers
to spend a night in a teepee. Even with your
motorhome, you’ll want to pull into the
large parking lot and check out the teepees
and vintage cars. Or better yet, you can
leave the rig for a night and experience one
of the cone-shaped rooms for yourself.

After Holbrook, follow I-40 to Joseph
City and the Jack Rabbit Trading Post, a

fixture on Route 66 since 1949. Just look
for its famous “Here It Is” billboard. This
region offers many trading posts, but the
Jack Rabbit is one of the most famous.

From Joseph City, continue on the 
interstate to Route 66 and the town of
Winslow. If you’re an Eagles fan, then you’ll
recognize “Winslow, Arizona,” from their
1972 hit, Take it Easy. There’s an actual
corner in the town with a small park that
commemorates the song, offering a slice 
of hallowed ground for Eagles fans. At the
same intersection, there’s a visitor center,
plus a few shops offering plenty of Route
66, Eagles and Winslow souvenirs.

Moving on, you can take I-40 for an-
other 20 miles to Exit 233. There, visit Me-
teor Crater — another popular destination
for Route 66 travelers. Approximately
50,000 years ago, a meteorite weighing
several hundred thousand tons crashed
into the Arizona desert. With a force greater
than 20 million tons of TNT, it blasted a
hole 4,000 feet across and 700 feet deep.
You can visit the crater and let your mind
be blown away by the thought of the colli-
sion that once took place here.

Current-day Route 66 catches its
stride in Flagstaff, where it serves as the
town’s main street. With about 60,000 
residents, Flagstaff is northern Arizona’s
largest city and sits at the base of the 
San Francisco Peaks, the state’s highest
mountain range. At 7,000 feet, it’s bor-
dered by large ponderosa pine forests.

Along 66, you’ll find plenty of vintage

Clockwise from top, left: One of the
quirky shops in Seligman, Arizona, is 
the Rusty Bolt, a popular tourist draw.
The definitive symbol of the Mother
Road is the iconic Route 66 road sign.
Hackberry General Store is a treasure-
trove of memorabilia from the Main
Street of America. Be sure to see the 
vintage cars and teepee accommodations
at the Wigwam Motel in Holbrook — 
it’s listed in the National Register of
Historic Places.

motels, diners and the famous Museum
Club, a roadhouse built in 1931. You can
also visit one of Flagstaff’s most popular at-
tractions — the Lowell Observatory. One of
the oldest observatories in the country, it was
founded in 1894 by Percival Lowell, an as-
tronomer who studied Mars. The observato-
ry offers guided tours, exhibits and a space
theater, but the highlight comes at night,
when visitors can view the universe through
the observatory’s telescopes — including
the telescope Lowell used to view Mars.

Sedona — with its red sandstone for-
mations — and Sunset Crater Volcano Na-
tional Monument are also within 30 miles
of Flagstaff.

West of Flagstaff, Williams offers
many vestiges of Route 66, but it’s best
known as the gateway to the Grand Canyon,
which lies just 60 miles north. Williams
also serves as the departing depot for the
famous Grand Canyon Railway, which takes
visitors into the heart of the park.

After Williams, you can kiss the inter-
state goodbye as you pull onto the longest
remaining section of Route 66. An early stop
along the continuous portion, and a must-
see for Route 66 enthusiasts, is the town of
Seligman. There, you should get a hamburg-
er or an ice-cream cone at the Snow Cap
Drive-In, built from scrap lumber by Juan
Delgadillo in 1953. Today, his grown chil-
dren continue Juan’s tradition of serving up
antics and jokes along with their food, mak-
ing it a popular draw along the route.

Another famous stop is a block away:
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Send me a total of ____ copies of the 2009 RV Buyers Guide
for only $6.99 plus $2.00 shipping and handling per copy.

Total payment due: $__________
❑ Check or money order enclosed
❑ Charge my:   ❑ Visa   ❑ Mastercard   ❑ Discover  ❑ AmEx

CA residents please include 50¢ sales tax. Remit in U.S. funds only. Please allow 4-6 weeks for delivery.

CLIP OUT AND MAIL TO: 2009 RV Buyers Guide, PO Box 22, Boulder, CO 80329
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1-800-309-0311 • www.rvbg.com

Order Now & Save!
Completely Revised & Updated for 2009

More than 400 Listings

34208C

Only
$6.99

plus $2 shipping & handling

5B-2009-965

The Largest collection of new RV models in
the marketplace–all in one handy volume

The Largest collection of new RV models in
the marketplace–all in one handy volume

Angel and Vilma Delgadillo’s Route 66 Gift
Shop and Visitor Center. Angel, known as the
“Guardian Angel of Route 66,” spearhead-
ed efforts to preserve the road in Arizona
as a historic highway. For decades, Angel
ran a barbershop in the building, but his
business eventually evolved into one of the
best gift shops along the route. The build-
ing’s décor stands as it did 50 years ago.

Thirty minutes down the road, a large
roadside dinosaur will welcome you to the
Grand Canyon Caverns. The limestone for-
mations, creating the largest dry cavern in
the nation, are found more than 200 feet 
underground. Daily tours take visitors down
elevators and along lighted trails to view the
rooms, passages and fascinating crystals.

Near the caverns, the Native Americans
of the Hualapai Nation offer visitors several
Grand Canyon experiences, including river
rafting and the Skywalk — a glass-bottom
bridge that extends 70 feet over the canyon.

Another 35 minutes farther, you can
stop at the Hackberry General Store. Like
Angel Delgadillo’s shop, this place offers
plenty of Route 66 souvenirs, but the outside M
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Lost Lake Resort
A Private RV Park

Rainbow Trout. Bald Eagles. Campfires. Roasted Marshmallows.Rainbow Trout. Bald Eagles. Campfires. Roasted Marshmallows.

Over 100 Lots Sold!Over 100 Lots Sold!
Imagine...your very own secluded campground just 45 minutes south of Seattle.
RV Storage - Does your RV Storage have a lake?

The Lost Lake Resort and RV Park covers 130 acres of wilderness in the Nisqually Valley. Our 11-acre, private lake
is generously stocked with Rainbow Trout, and includes a dock for boat rentals and fishing. Our newly renovated
Recreation Facility features a large, heated indoor/outdoor pool, game room and fitness center with locker rooms and
showers. Hiking, bird watching, swimming, mini golf and pickle ball are available in the resort with a pristine golf course
nearby.  We’ve added Wi-Fi High Speed Internet Access to some sites, too. Now that’s a full-service package!

“We use our Motorhome 75% more now with it stored on our own deeded
lot at Lost Lake Resort, it is like a second home now” Jeff - Lot Ownerwww.llrvr.com

Now 100% Paved! New LakeFront Clubhouse!
Offering great lots with covers available for 
your RV and your outdoor living area.

Purchase Your Favorite Campsite, even a Log Cabin!
Lot Pricing $40,000 - $200,000
Cabins on Lots from $69,000

Come for a tour and enjoy a free
night stay and complimentary fishing.
To schedule a tour call 1-888-220-LAKE (5253)
or Sales 253-376-4466
Jeff Graham Owner/Developer • 253-988-5333
E-mail: info@llrvr.com

“It’s like staying in a national park.”
Paul & Debra - Lot Owners

Best Locations Going Fast!

Visit the rest and come 

purchase the BEST!
Lost Lake Resort...

Lost Lake Resort and RV Sales, Circle 135 on Reader Service Card
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FOR MORE INFORMATION

ARIZONA TOURISM
(866) 298-3312,
www.arizonaguide.com. 
Circle 211 on Reader Service Card.
GRAND CANYON RAILWAY RV PARK
(800) THE-TRAIN,
www.thetrain.com/rvpark.
KINGMAN KOA
(928) 757-4397, www.koa.com.
PETRIFIED FOREST 
NATIONAL PARK
(928) 524-6228, 
www.nps.gov/pefo.
ROUTE 66 ASSOCIATION 
OF ARIZONA
(928) 753-5001, www.azrt66.com.

Top: The Route 66 Gift Shop and
Visitor’s Center in Seligman is a 
collector’s dream. Above: Winslow,
Arizona, was made famous by the
Eagles’ song, Take it Easy.

of the store is a sight to see as well. There,
you’ll find vintage gas pumps, classic-era
signs, and a candy-cane-red ’56 Corvette —
reminding travelers of the iconic car driven
in the 1960s television series, Route 66.

After Hackberry, the Mother Road in-
tersects I-40 at the town of Kingman. Be-
cause of the interstate, Kingman isn’t
sleepy like many Route 66 towns. For
Route 66 aficionados, the town’s highlight
is the Powerhouse Visitor Center, home of
the Historic Route 66 Association of Ari-
zona — the association Angel Delgadillo
helped form to save the highway.

The large, converted powerhouse, lo-
cated a block from the Mohave Museum of
History and Arts, contains a Route 66 Mu-
seum with exhibits depicting the evolution
of travel along the road. The visitor center’s
staff is available to answer questions about
any segment of the Mother Road.

From Kingman, you can head to the
ghost town of Oatman, but first you’ll need
to choose which way to travel. If you’re seek-
ing adventure and driving a smaller size mo-

torhome, you can travel Route 66 through
the lonely Mojave Desert and over Sitgreaves
Pass. The pass crosses the Black Mountains,
and in the early days of 66, Model T travel-
ers had to drive backward over the pass to
keep the fuel flowing to the engine.

Not for the faint of heart or long of car-
riage, the winding road has no guardrails
and is limited to vehicles less than 40 feet
long. But it is beautiful and offers that au-
thentic middle-of-the-desert experience.
The alternate route is to take I-40 to Topock
and backtrack to Oatman.

Half a million people make it to Oatman
each year, drawn by the Old West buildings,
the gun fights and shotgun weddings, and
the wild burros. The burros are descendants
of burros once used (and then abandoned)
by the nearby gold mine operations. They
saunter into Oatman during the day looking
for easy food — usually provided by tourists
who buy carrots for them in town — then lope
back to the hills in the evening. Oatman of-
fers plenty of unique shops, plus the historic
Oatman Hotel where Clark Gable and Carole
Lombard stayed during their honeymoon.

From Oatman, continue on Route 66,
through the towns of Golden Shores and
Topock, to I-40 just before the California
border.

RVers have an inherent desire for inde-
pendence and a drive to explore the vast,
sometimes lonely stretches of our country. By
seeking the remaining sections of the old Mo-
ther Road, they can rediscover the spirit that
helped start the auto tourist movement. ◆

REDISCOVERING 
THE MOTHER ROAD

While many products 
on the market today 
claim to protect and help 
extend the life of EPDM roofing,
some of those products can 
actually harm the roof and void the 
warranty. That is why Dicor has put 
together a full line of quality Rubber 
Roof Care and Maintenance Products 
that safely and effectively help repair 
and retain an RV roof’s appearance. 
Conveniently packaged and easy to 
use, Dicor’s Roof and Maintenance 
Products contain no harmful petro-
leum distilllates, harsh abrasives 
or citric ingredients that can cause 
irreparable damage.

Let Us Help.

P.O.Box 1806 • Elkhart, IN 46515
574.264.2699 • Toll Free 880.837.2059

Fax 574.293.2017 • www.dicor.com
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PURCHASING

PEACE
OF MIND
What do you do 
if the manufacturer
of your RV 
closes its doors? 
An extended 
service contract
may be the answer
by JEFF CRIDER

ager to become a full-time RVer,
James Fetzer often goes to RV shows to
see the latest products the industry has
to offer, and to ask questions of dealers
and other RVers. 

But Fetzer learned a lot more than
he bargained for when he visited the
Pennsylvania RV & Camping Show 
last September. While speaking with a
dealer, Fetzer learned that Weekend
Warrior, the Perris, California-based
company that manufactured his 40-
foot fifth-wheel, had gone out of busi-
ness. Fetzer had just bought the vehi-
cle in May.

“I checked on the Internet and
found out it was true,” said Fetzer, 55,
adding that he was miffed that the 
dealer who sold him his unit didn’t call
to tell him about it or to let him know

that the manufacturer’s warranty on his
Weekend Warrior unit was no longer
worth the paper it was written on.

Sixty-four-year-old Woodrow Web-
ster was similarly stunned when he
learned in late November 2007, that
National RV, the maker of his 41-foot
Pacifica motorhome, had gone out of
business. “We drove the coach off 
the lot on the 28th and the company
went out of business on the 30th,” he
said, adding that he learned about 
National RV’s demise from a friend who
saw a report on the Internet. “We were
really, really shocked, and really sad,”
Webster said.

In the past 14 months, at least 10
RV manufacturers have gone out of busi-
ness, leaving thousands of consumers
without the RV manufacturer’s warranty

coverage on their vehicles.
Of course, RVers who wind up in

this situation aren’t necessarily as bad
off as they might think because many 
of the individual components of the RV
— such as the appliances, the chassis
and certain engine components — may
still be covered under separate war-
ranties provided by the manufacturers
of those components.

And, as Fetzer and Webster have
since learned, owners of orphaned RVs
can still purchase extended service 
coverage on their vehicles through 
independent providers. Both Fetzer and
Webster purchased extended service
policies through the Good Sam Club.

“We can provide some peace of
mind to the owners of these vehicles,”
said Tim Mackenna, sales manager 

E
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for the Good Sam Club’s Continued Service
Plan. In fact, Good Sam’s Continued 
Service Plan (CSP) — which is underwrit-
ten by Lloyds of London and QBE Europe
— can be purchased on RVs under 12
years of age and 80,000 miles and 
renewed every year until the vehicle is 16
years old or reaches 150,000 miles.

“Our insurance is strictly for mechan-
ical breakdowns, including drivetrain com-
ponents, slideouts, power steps, engines
and most all mechanical breakdowns, as
opposed to being damaged in an accident,”
Mackenna said.

The Good Sam Club has been contact-
ing club members who own vehicles man-
ufactured by now-defunct companies to let
them know about the CSP insurance plan.
But Mackenna suspects there are many
other RV enthusiasts who are not Good
Sam Club members who wouldn’t neces-
sarily know about the CSP program or how
it can benefit them.

Other extended service contract pro-
viders, such as Birmingham, Alabama-
based Protective Life Corporation, which
markets XtraRide extended service con-
tracts, and Norcross, Georgia-based Auto-
mobile Protection Corporation (APCO),
which markets coverage using the EasyCare
brand name, are also reaching out to 
consumers, either through relationships
they have with RV dealers or through other
marketing efforts.

Some RV dealers also sell their own
extended service contracts. But, as with
any product, consumers need to under-
stand what they’re buying before they sign
on the dotted line.

“Vehicle service contracts do not nor-
mally cover items that an RV manufacturer
would normally cover,” said Kurt Harbeke,
APCO’s national RV business development
manager. “In a car, the customer has one
manufacturer responsible for the car’s war-
ranty, from engine to transmission to the
radio and electric seats and so on.”

In an RV, however, there can be mul-
tiple warranties involved, largely because
RV manufacturers are assemblers more
than actual manufacturers. “In most cases,
the RV manufacturer builds the ‘house’ or
‘box’ portion and not the chassis,” Harbeke
said. “Most RV manufacturers purchase
the components from other manufacturers
or suppliers that will supply separate 

‘limited’ parts and labor warranties for each
of the components. So, when an RV man-
ufacturer closes down for whatever reason
and ceases to provide an ‘RV factory 
warranty,’ what they are really doing is 
saying, ‘We will not provide warranty for
what we built’ —  such as side walls, roofs,
floors, cabinets and all the other items 
that were built by the RV manufacturer.
Now, in most cases that I am aware of, 
vehicle service contracts do not cover those
items. The only items that the RV manu-
facturer builds that the contract might
cover would be plumbing, holding tanks
and wiring in some cases.”

However, extended service contracts do
cover mechanical breakdowns involving 
the engine and other components that would
not typically be covered even by specialty RV 
insurance. Extended service contracts can
also be purchased after most other warran-
ty coverages expire, with prices reflecting
mileage and the age of the vehicle.

Mackenna said some RVers opt to pur-
chase the Good Sam Club’s CSP coverage
even when their manufacturer’s warranty 

is still in place. As coverages expire from
the manufacturer’s warranty, CSP will pick
those up, so long as they are covered com-
ponents. CSP will also pay the deductible
of the manufacturer warranty on a covered
repair if the customer has Good Sam cov-
erage in force.

Both Good Sam and EasyCare also sell
other perks, such as roadside assistance
and trip interruption insurance, which can
be helpful in the event of a breakdown.

With many options available, Harbeke
said it behooves consumers to do their
homework to make sure they fully under-
stand the kind of coverage they are buying,
since there may be some items that are 
not covered by extended service contracts.

“One of the easiest ways to see how
reputable an extended service contract
company is,” says Harbeke, “would be 
to go into an RV dealership service depart-
ment and ask the service manager, ‘Do 
they pay claims?’ ‘Are they pretty easy to
work with?’ ‘Will I have any problems when
I’m out traveling?’”

Lifeline Inc., Circle 125 on Reader Service Card

CONTINUED ON PAGE 57
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Despite its qualifications, the Montaj doesn’t call for a
lot of the living-area compromises present in some other fuel-
efficient motorhomes. For example, it still features generous
exterior storage compartments and a large pass-through com-
partment toward the rear.

Inside, the Montaj 29A uses a forward lounge opposing
a curbside kitchen, midcoach bathroom and aft main bed-
room. Dual slideout rooms up front and in the bedroom pro-
vide welcome additional floor space.

The low floor height means climbing into the Montaj is
easy. Once inside you can’t help but notice the dash area. Many
lower-priced motorhomes have dashboards that are about 15
years out of style, but the Montaj dash includes simulated
molded woodwork surrounding instruments and controls sen-
sibly grouped in three pods. The colors nicely complement the
gray dash background and lighter earth-shade carpet.

The balance of the interior appointments is a cut above
average. Streetside, the main slideout houses a sofa bed with
an air-pressurized mattress, and a removable table makes 
the area double as the dinette. Opposite, the galley is sur-
rounded by contemporary-styled partially curved surface cab-
inets and includes a round single-bowl sink and low-profile
stovetop set in a laminated countertop. The refrigerator is con-
veniently close by.

Farther back, the bath is set up in two sections, with the
toilet and washbasin in an enclosure curbside and the show-
er with curved-glass enclosure streetside. A look in the bath-

walk-through by JEFF JOHNSTON

V manufacturers are responding to the new
marketplace conditions with amazing speed. As a good 
example of the new breed of motorhomes aimed at today’s
economic times, Gulf Stream Coach introduced its Montaj at
the recent National RV Trade Show in Louisville, Kentucky.

The Montaj is modest sized (about 31 feet long), has 
a fairly low profile (just higher than 10 feet tall), and is 
powered by a small-block Ford engine — the 5.4-L V-8 that’s
been a standard engine in Ford light trucks for many years.
While the engine has been available in the Ford Class A chas-
sis all along, most manufacturers have opted for the larger
6.8-L V-10 to accommodate the load-bearing requirements 
of a larger coach. According to Gulf Stream, the Montaj pack-
age may deliver as much as 13 MPG, which is a significant
jump from the usual single-digit MPG figures delivered by 
gas-powered Class A motorhomes.

Gulf Stream builds the Montaj with fiberglass skin and
roof coverings vacuum-laminated to an aluminum frame with
polystyrene insulation throughout. A steel I-beam floor truss
system provides chassis strength, and galvanized steel forms
the storage compartments for durability.

While the Montaj we viewed at the show was the first pro-
totype — which means details are subject to change as man-
ufacturing ramps up for the production models — our tour
gave us a good feel for its possibilities. Externally, the body-
work is simple but appealing and the coach’s steeply raked
front end is consistent with its improved aerodynamics.

GULF STREAM
MONTAJ 29A
This new downsized 
Class A could be a 
sign of things to come

R
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WHEELBASE: 196"

FRESHWATER CAP:

47 GAL

BLACK/GRAY-WATER CAP:

60 GAL

LP-GAS CAP: 11.5 GAL

MSRP: $111,900 (BASE)

CHASSIS: FORD

ENGINE: FORD 5.4-L 

V-8 GASOLINE

GVWR: 14,040 LBS

LENGTH: 30' 10"

WIDTH: 8'

HEIGHT: 10' 4"

GULF STREAM COACH, (800) 289-8787, 
WWW.GULFSTREAMRV.COM.

CIRCLE 212 ON READER SERVICE CARD.

room reveals this is no ordinary setup, with its curved-front
countertop, freestanding-style bowl serviced by a residential-
style faucet and contemporary-style cabinetry. There’s enough
room therein to maneuver, as well, and that’s a plus.

The queen-size bed is tucked against the aft and 
curbside walls out back. A narrow carpeted shelf abuts the
curbside of the bed, and a larger raised area that’s part of 
the lower pass-through storage compartment fills the broad-
er streetside bedside area that’s topped by a small nightstand.
Also streetside, the wardrobe is housed in a slideout that cre-
ates some open floor space when deployed. This further adds
elbowroom in front of the upscale-image shower enclosure.

Modest but adequate fluid capacities ensure those 
who follow sensible dry-camp conservation practices should
have enough showers and
such to go around.

Overall, the Montaj
offers living space and ac-
commodations to match
those of the best midsized
Class A motorhomes.

The Montaj has a
base price of $111,900
and its features and po-
tential capabilities will 
be interesting to explore
further. ◆
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WEATHER 
WATCHING

A GUIDE TO ROAD-TESTED GADGETS YOU CAN USE 
IN YOUR MOTORHOME TO KEEP AN EYE ON THE ELEMENTS

by E. DON SMITH

WEATHER 
WATCHING

ne of the pleasures of being an RVer is
not having to be cooped up in a hotel or condo
when we travel. While there are many advan-
tages to spending time outside, those advan-
tages also make us more vulnerable to weather
conditions than our non-motorhoming counter-
parts. Even driving a motorhome in heavy winds
and rain is more difficult than navigating the
same weather in a car, so to many of us weath-
er watching becomes a bit of a hobby.

If you share this interest in weather, you
may have already noticed the wide variety of
ways to stay informed while on the road. Of
course, there are traditional local TV, radio news
and Internet Web sites, as well as the National
Oceanic and Atmospheric Administration’s
(NOAA) National Weather Service and its broad-
casted weather information. But there are also
specific tools you can add to your weather-
watching repertoire if you really want to know
exact weather conditions. These products fall

under a broad category known as weather-
monitoring stations and include anything from
indoor/outdoor thermometers to more compli-
cated devices that monitor many environmental
conditions.

After searching the Internet, we found sev-
eral products that are available; of course, we
couldn’t test all of them, but we picked one
main weather station, an indoor/outdoor ther-
mometer and a weather radio. These particular
products were chosen because they are easy to
set up and use while traveling in an RV and offer
functionality that is suited to life on the road. 

All of our products came from the Web site
www.weathershack.com. There are numerous
suppliers and models in each of these cate-
gories, but the sample products tested here rep-
resent a midlevel device for these three types.
Another good source is Camping World, which
carries several different thermometers and
weather stations as well.P
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WEATHER STATIONS
Weather stations have come a long way over the last few years.
Where they were once bulky and complicated, they are now small
and easy to use; most have handy built-in features available, de-
pending on your budget. Temperature, humidity, barometric pres-
sure, wind speed, rainfall, dew point, wind chill and heat index
are some of the conditions that weather stations measure. De-
pending on the type of system you select, you can spend from less
than $100 to more than $1,000 for full-featured models.

We selected an Oregon Scientific WMR100 wireless weath-
er station with an MSRP of $229.99. It collects weather data while
you are camped at your destination, and the kit includes outdoor
gauges and an LCD monitor that operates on AC or DC power. 
One sensor is a combination device that includes temperature/
humidity/wind speed/wind direction (a newly released version
splits the unit into two sensors: one for temperature/humidity, the
other for wind speed/wind direction). Another sensor is a rain gauge
that never needs to be emptied — it automatically collects 
and measures the water as it dumps. Once you place it on a flat
and secure surface, it doesn’t need any further attention (other
than an occasional battery). The station does require outdoor 
sensors, so that limits weather monitoring while on the road, but
the main display will continue to monitor indoor temperature and
barometric pressure even while traveling.

The weather station sensors are battery powered and trans-
mit their signal to the main display wirelessly with a range of 
330 feet. We placed our combo sensor in an open area away from
the motorhome and mounted the rain sensor on a flat surface (we
used a jack pad placed on the campsite just behind our coach);
both performed well during our evaluation. Depending on the lay-
out of each campground, finding a good spot for the external
gauges could prove to be a challenge, but most parks should have
enough room around you to find a suitable place for such a small
item. The LCD monitor can be placed anywhere you like as long
as it is out of the rain. We found it most useful near the front 

The Oregon Scientific WMR100 weather station comes with an LCD monitor and outdoor gauges. The rain gauge never needs to be
emptied and the combination temperature/humidity/wind speed/wind direction sensor is easy to set up in camp. An updated version
of this unit was recently released, which features separate sensors for rain, temperature/humidity and wind speed/wind direction.

of the coach in the sitting area or on the front dash.
Once located and plugged into any AC power outlet in 

the motorhome, the LCD monitor displays a whole host of data —
including dew point, heat index, wind chill, temperature both 
indoors and out, and wind speed and direction. All data is easily 
accessed at the touch of one large multifunction button. Rainfall
and barometric pressure data is also logged and can be reviewed
via an LCD graph to show a history of the last 24 hours. A mem-
ory function that records minimum and maximum temperatures,
rainfall, wind and humidity is also an added feature. For those 
who favor perfect time and date, the device has a built-in atomic
clock receiver. However, you will need to adjust the time zone 
manually as you drive to different areas.

The top of the LCD screen features a display with a 12- to
24-hour forecast icon. While not the same as listening to a 
full weather forecast, the screen gives you some idea of the 
upcoming weather (sunny, partly cloudy, cloudy, rain, snow). The
unit can also interface with a computer (supplied by you) via a
USB port, which allows for more options and functions, such as
weather alerts and custom displays of history. Getting started is
not difficult, but allow about an hour for initial setup. Most of 
the setup is spent installing batteries in each gauge and then 
establishing communication between the gauge and the receiver
via pushbuttons built into each device. After that, moving it from
one location to the next is very easy and doesn’t require any 
additional configuration due to the battery backup in the main 
display. However, if you remove the batteries or allow them to 
discharge, then a reconfiguration will be required.

This station is a great tool for looking at current and histori-
cal data during a 24-hour period. Camping World has a wireless
Professional Weather Center with nearly identical features (Cata-
log Item #35411) from The Weather Channel that retails for $211,
with a President’s Club price of $189.99. Instead of one large
control knob, it has separate buttons for each function that some
may find easier to use.
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INDOOR/OUTDOOR THERMOMETERS
We also tested an indoor/outdoor thermometer made by La Crosse
Technology (model WS-9029U-IT; MSRP $34.95). Rather than the
traditional wired outdoor thermometer, this one has an open-air
range of up to 330 feet and features a wireless device that also
has its own LCD display. This display means you can locate the sen-
sor outside on a picnic table or under your awning and still see the
temperature via its built-in display or while inside the coach using
the main display. The main screen also shows humidity as well as
minimum and maximum conditions and it has a manual clock. One
advantage of this model is that it allows for up to three external ther-
mometers (one is included); you could use one thermometer out-
side and one in the refrigerator, with the main display inside the
coach. This would give you three points of measurement at a glance.
(If you do opt to use the display in the refrigerator you’ll want to
use lithium batteries instead of standard alkaline batteries, due
to the decreased performance of the latter at those temperatures.)

If your main goal is monitoring the interior refrigerator temper-
ature, you may decide it’s easier to select from one of the several
manual thermometers sold at Camping World for that exact purpose.
Or you may want to look at its Catalog Item #29386 — also from
The Weather Channel — available for the $35.99 President’s Club
price. It features remote and built-in temperature sensors, an atom-
ic clock and a humidity sensor. One other feature we really liked on
this model is the logging of humidity and temperature highs and
lows with a time stamp so you know exactly when the event occurred.

WEATHER RADIOS
Finally, we also looked at a modern weather radio. The unit we test-
ed was an Oregon Scientific Emergency Portable Weather Radio
WR601, which has an MSRP of $59.99. Of course the radio receives
the National Weather Service broadcasts on all seven of the NOAA
channels and has a special code function known as specific area
message encoding (SAME). After entering a SAME code into the
receiver, it allows the radio to receive weather alerts for your exact
area. Area codes can be obtained from the Internet or via a toll-
free telephone number; you can also print the code list from the
Internet and take it with you as you travel. This radio can hold up
to six different codes for areas you frequent and, using the easy-
to-navigate menu, you can choose to hear alerts for one of the
SAME code areas or all of them. When an alert for your area is is-
sued, the radio responds with a 100dB tone and the detailed
weather information is transmitted. The radio includes an AC
adapter and cradle but can also operate on AA batteries for
portable use. It also has a built-in two-alarm clock and calendar.

If you are a weather bug you may find it entertaining and in-
formative to use one or more of the devices we tested. In partic-
ular we think a weather alert radio is perhaps the most important
device to have when you travel. Even when you don’t have access
to phones, the Internet, radio or TV, you can usually get NOAA
radio and receive weather forecasts and emergency alerts. Having
unlimited access to this information could save you a lot of ex-
pense and/or personal injury and help you weather the storm. ◆

PRODUCT WIRELESS WEATHER PROFESSIONAL WEATHER INDOOR-OUTDOOR EMERGENCY PORTABLE 
STATION WMR100 CENTER WS-2310 THERMOMETER WS-9029U-IT WEATHER RADIO WR601

MANUFACTURER Oregon Scientific The Weather Channel La Crosse Technology Oregon Scientific

TYPE Wireless, full-featured Wireless, full-featured Wireless thermometer/ Public alert 
weather station weather station wireless weather station weather radio

MSRP $229.99 $211 $34.95 $59.99

FEATURES All major atmospheric All major atmospheric Temperature, humidity, Programmable alerts 
conditions monitored conditions monitored 330-foot range for your area

CONTACT (800) 853-8883, (888) 626-7576, (608) 782-1610, (800) 853-8883,
www2.oregonscientific.com www.campingworld.com www.lacrossetechnology.com www2.oregonscientific.com

The La Crosse Technology Indoor/Outdoor Thermometer, model
WS-9029U-IT, has an outdoor range of 330 feet and includes
an external thermometer (left) and LCD display (right).

A weather alert radio, such as the Oregon Scientific Weather
Radio, model WR601, is one of the most important devices to
have when you travel.
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walk-through by BOB ASHLEY

he first thing you might notice about the Avanti
front-diesel Class A from Damon Motor Coach is that it 
doesn’t look like most motorhomes on the highway. The Avan-
ti’s sloping front cap is sleek with a one-piece wraparound
windshield, the name “Avanti” is inlaid in silver above the
aluminum grille and the coach sports an angled cat’s-eye-like
headlight array.

It’s all very eye catching. But there’s more that sets the
Avanti apart from many other Class A’s: it’s size.

The 31-foot, 10-inch Avanti is equipped with a 200-HP

International MaxxForce 5 V-6 diesel engine that turned in
fuel economy figures up to 14.4 MPG. It’s the first motorhome
built on the new Workhorse W16D chassis, which boasts a
16,000-pound gross vehicle weight rating (GVWR), and is 
pretty nimble on the road or in camp.

Though overall it’s small for a Class A, it houses 122
cubic feet of exterior storage, including a rear 90-cubic-

T

DAMON 
AVANTI 3106

A EUROPEAN-INSPIRED CLASS A
WITH AN AERODYNAMIC DESIGN
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S P E C I F I C AT I O N S

HEIGHT WITH A/C: 10' 11''

INTERIOR HEIGHT: 6' 6"

WHEELBASE: 208''

FRESHWATER CAP: 50 GAL

GRAY-WATER CAP: 40 GAL

BLACK-WATER CAP: 40 GAL

LP-GAS CAP: 19 GAL

BASE MSRP: $144,060–$146,580

CHASSIS: WORKHORSE W16D

ENGINE: INTERNATIONAL

MAXXFORCE 5 V-6, 

200-HP DIESEL

FUEL: 40 GAL

GVWR: 16,000 LBS

LENGTH: 31' 10"

WIDTH: 7' 10"

DAMON MOTOR COACH, (800) 860-5658,
WWW.DAMONRV.COM.

CIRCLE 213 ON READER SERVICE CARD.

foot rear pass-through compartment to carry large items such
as a barbecue grill and/or bicycles.

As you enter the midcoach door, a 26-inch LCD TV sits
on a countertop to the left, angled toward the cockpit, where
swivel driver and passenger seats serve the dual function of
seating for the living area. 

The automotive cockpit is equipped with a color monitor
and controls the three-camera backup system, the living area’s
air conditioner and 5.1 surround-sound DVD/home-theater 
system. A spring-assisted queen-size bed drops down from the
ceiling above the cockpit with access via a small ladder that
stores in an open compartment in the ceiling.

Ceilings are 6 feet, 6 inches in the living area. Several
radius cherry cabinets are located in Avanti’s midsection and
L-shaped kitchen — over and under the LCD TV, above the
dinette and above and below the sink and three-burner stove-
top with its smoked-glass cover. Kitchen drawers slide easily
on ball-bearing guides. 

The U-shaped leather-style dinette opposite the curbside
entry doorway is situated in the Avanti’s single slideout. Ini-
tially designed to seat two or three people, the dinette is
equipped with a fliptop extension that allows a fourth person
to be seated on the chaise lounge opposite the dinette.

The bath contains a stainless-steel sink, curved medi-
cine cabinet and more storage. A shower is across the aisle
on the driver’s side of the coach in a separate compartment.

Moving into the rear bedroom, two lighted steps lead to
the hinged north-south queen bed with storage beneath that
also holds his-and-hers clothes hampers and a small shelf 
to hold personal items. There are more radius cabinets over
the bed and a small wardrobe sits on top of a passenger-side
nightstand. For entertainment, a 17-inch LCD TV that oper-
ates on 12-volt DC flips down from the ceiling.

Damon has done a great job of utilizing all of the avail-
able space in this coach, making it live like a much larger 
motorhome. With its luxurious interior, European-inspired de-
sign and plenty of storage, the Avanti is leading the field in a
new wave of smaller Class A’s. ◆
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walk-through by FRED PAUSCH

he Coach House Platinum line
caters to those RVers wanting to move
up to a smaller luxury coach as well as
those seeking a more manageable foot-
print. The Class C Platinum 272XL FS
that we toured combines unique con-
struction with upscale appointments to
provide first-class accommodations in a
midsize, twin-slide design.

Using fiberglass construction tech-
niques found most notably in boatbuild-
ing, Coach House has patented a one-
piece fiberglass body shell that is said 
to eliminate leaks, be resistant to hail-
damage and avoid potential failure points
in wall or roof joints. The use of fiberglass
molds allows the company’s designers to
create a striking streamlined body with

improved strength, not unlike a tortoise
shell, but with the obvious aerodynamic
improvements that can also translate into
desirable fuel efficiency.

Built on the venerable Ford E-450
chassis with a gross vehicle weight 
rating (GVWR) of 14,500 pounds, the
272XL is available with a Triton 6.8-L
V-10 gas or optional Power Stroke 
6.0-L V-8 diesel, both spinning Ford’s
TorqShift five-speed transmission. The
chassis receives additional attention
with its two HWH hydraulic slides and
an HWH automatic hydraulic leveling
system; an Onan 4.0 kW AC generator
on gas models (or optional Onan 3.6 kW
LP-gas unit with diesels); a concealed
16-gallon LP-gas tank protected be-

tween the frame rails; and a Firestone
Ride-Rite air suspension system with
compressor, all as standard equipment.
Ample power is supplied by two coach
batteries with room for a third mounted
in a sturdy roll-out tray, making mainte-
nance clean and simple.

A 11⁄2-inch-square tube aluminum
floor frame on extended frame rails sup-
ports the body shell, further strengthened
by a composite stringer system that 
adds additional rigidity to the body struc-
ture — much like the ribs of a ship’s 
hull. Coach House claims an R-28 
insulation rating for its body using 11⁄2--
inch foil-lined batts, and maintains its 
all-weather construction approach with
Thermopane four-season windows and by
routing all plumbing lines inside heated
body cavities. Color-coded wiring is also
labeled for easy-to-trace troubleshooting.

Inside, the Platinum continues to
impress with a long list of standard
equipment, tight-fitting solid-wood cab-
inetry that features a lifetime warranty
and three interior décor and three exte-
rior paint packages. A mix-and-match
option is available on ordered units.

The 272XL FS front sofa floorplan
is one of two available in the 272 line
that offers a choice of a 54-inch by 72-
inch power sofa bed in the forward
streetside slide, or a traditional booth-

COACH HOUSE PLATINUM 272XL FS
A UNIQUE,
ONE-PIECE 

FIBERGLASS BODY
HIGHLIGHTS 
THIS SLEEK 

LAND-YACHT 
FOR 2009
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style dinette and fold-down bed in the
front dinette plan.

Immediately across from the for-
ward slide is a swivel easy chair for com-
fortable viewing of the standard 26-inch
LCD high-definition swing-arm TV and
DVD player with the optional ($1,365)
Bose 3-2-1 surround sound, all mount-
ed in the streamlined cab cap along with
the leveling and air-suspension controls.

Cooks can prepare meals and 
not miss a minute of the fun from the 
curbside galley that provides a recessed
three-burner cooktop with a hood-
mounted systems monitor panel, along
with a convection/microwave oven, 
6-cubic-foot double-door refrigerator
and residential-style double-basin sink
and faucet, all set in solid-surface coun-
tertops. A full-height pull-out pantry
with additional storage cabinetry and 
a built-in coffeemaker round out the 
galley’s amenities, making mealtimes
easy for the busy touring family.

The highly efficient streetside bath
features a roomy stall shower for a rig of
this length, as well as a china toilet and
small lav and storage cabinet. The ad-
jacent bedroom in the 64-inch curbside
rear slide holds the queen-size bed, set
in a beautiful wood tone bedroom. 
Additional storage for oversized items is
located under the bed. A combination

the benefits of a compact luxury tourer
and has created a robust, feature-rich,
luxury coach that resonates with the 
appointments and craftsmanship of a
much larger custom rig, yet rescaled for
today’s needs for those looking to expe-
rience the open road in grand style. ◆

S P E C I F I C AT I O N S

HEIGHT WITH A/C: 10' 5"

INTERIOR HEIGHT: 6' 3"

WHEELBASE: 176"

FRESHWATER CAP: 38 GAL

GRAY-WATER CAP: 25 GAL

BLACK-WATER CAP: 20 GAL

LP-GAS CAP: 16 GAL

BASE PRICE: $164,160

CHASSIS: FORD E-450

ENGINE: TRITON 6.8-L V-10 OR

OPTIONAL POWER STROKE 

6.0-L V-8 DIESEL

FUEL: 55 GAL

GVWR: 14,500 LBS

LENGTH: 26' 10"

WIDTH: 8'

COACH HOUSE INC., (800) 235-0984,
WWW.COACHHOUSERV.COM.

CIRCLE 214 ON READER SERVICE CARD.

vanity-and-spacious-wardrobe module
in matching hardwood spans the street-
side bedroom wall and houses the op-
tional ($1,115) 19-inch high-definition
LCD TV.

Coach House, a family-owned and
-operated builder, certainly understands
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quicktips from OUR READERS
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BOOK NOOK
My wife likes to take along lots of paperback books when we travel on
long trips. We didn’t have a storage area for books, so I built a 51⁄2-inch-
deep shelf between the two cabinets above our bed. The back of the
motorhome is not square, so it took lots of sanding to conform to the
back wall. I used a 1⁄2-inch × 3⁄8-inch strip on both sides and the back,
then screwed it into the wall and anchored the shelf to the supports.
SAMUEL WILSON l OLYMPIA, WASHINGTON

SAFER WINE GLASS
STORAGE
In order to prevent wine glasses from tinkling while 
traveling, I devised a method to keep them upside 
down and slightly apart.

I took a piece of 3⁄4-inch plywood and traced a large
“W” across it, with the four straight lines slightly longer
than twice the width of the glass. Next, I drilled a 3⁄4-inch
hole halfway through the plywood in five locations, at 
the ends of all the straight lines. With a sabre saw, I 
enlarged the end hole to accept the wine glass base. 
I then cut a narrow channel to connect it to the center 
of the remaining 3⁄4-inch holes, just allowing room to 
pass the stems through.

To store inverted wine glasses, simply feed them up
through the large hole on the end and pass them to the
far locations that have the 3⁄4-inch recess along the top
surface, thereby spacing each one along the zigzag slot.

Now the glasses stay clean, safe, and don’t make
any noise en route.
FRANK WOYTHAL l ANDOVER, NEW YORK

CHOCK
COUPLER
For positioning leveling
blocks under the 
rear dual tires of my 
motorhome, I made 
a spacer that makes
centering the blocks
quick and easy.

I drilled holes and
glued aluminum dowels
into an appropriately sized piece of wood. I also drilled holes in the sides of the plastic leveler 
blocks. When the levelers are needed for the rear dual tires, I simply slide the aluminum dowel 
pins into each leveler. The levelers can now be placed behind the dual tires so they are correctly 
centered under each tire.
KEN MARTIN l EUGENE, OREGON ◆

AIR-TIGHT STORAGE

▲

▲

Quick Tips,
MotorHome’s monthly
column of useful,
handy and simple 
tips by fellow RVers, 
is looking for submis-
sions. Please send your
favorite do-it-yourself
ideas to: MotorHome
Quick Tips, 2575 Vista
Del Mar Drive, Ventura,
Calif., 93001. Be sure
to include any photos,
illustrations or draw-
ings, if necessary. If
your tip is selected 
for publication, you’ll
receive $35.

▲

To prevent dishes and
other items in overhead
cubbies from bouncing
around too much while 
we travel in our motor-
home, I inflate a balloon
and place it in the cabinet.
I tie it off in a way so that
it can be opened, deflated

and reused. Balloons are inexpensive and take up very little
space when deflated. I also use them in the refrigerator, so
that items don’t fall out when the fridge is opened.
JAMES & NORMA SCISM l KINGSTON, NEW YORK
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HANDS-ON l by BOB LIVINGSTON

techsavvy
HANDS-ON l HOT LINE l COACH & CHASSIS l POWERTRAIN

STICKY REPAIRS
Eternabond’s sealing tape has
never met a leak it didn’t like
When I first learned about a new kind of tape that
was designed to seal difficult leaks 10 years ago, Chris Mar-
garites, the president of the company, was proud to announce
that his new tape was able to seal pipes under the ocean. With
those credentials, I figured this stuff was going to be able to 
handle just about anything a motorhome can throw at it.

Eternabond sealing tape was designed to stick for a very

long time — and that’s an understatement. The tape comes 
in a number of configurations and will adhere to just about any
surface. So it’s perfect for fixing roof (and slideout) leaks.

Because the tape uses a MicroSealant that sticks on 
contact, you have to carefully plan any repair job. In most 
cases you only get one chance to apply the tape, and once 
you spread the sealant using your hand or a roller, it’s there 
virtually forever. To apply, the user has to first remove the 
protective layer over the sealant side. It’s best to only roll out 
a small section at a time, and if necessary, cut the tape into
smaller working lengths. It does take some patience to peel 
off the protective layer, but once you get the hang of it, the
process goes smoothly. While the application process may 
present some frustrating moments if the directions are not 
followed, the end result is the total elimination of leaks.

It’s usually not necessary to prepare the surface, other
than to clean the area being repaired. The tape will stick 
when applied to minus 20˚F, and moisture is not a problem. 
Eternabond offers a cleaner and primer (EternaClean and 
EternaPrime, respectively) that can be used to improve the
bonding on badly soiled surfaces.

There are countless uses for this tape, including the afore-
mentioned roof repairs, window installations, awning repairs 
and sealing roof accessories, like vents. It comes in white, black,
tan, grey colors, fabric backing and 4-mil aluminum. You can
use the double stick version to make gaskets or even roll up in 
a ball and seal gaps — or hang a picture for eternity. 

The company offers a plethora of size and combo options
for just about any type of repair. As a pricing example, 5 feet 
of the 4-inch-wide roof seal sells for $16.

Don’t be afraid to call the company with questions on 
how to make repairs. Eternabond epitomizes friendly, honest
customer service.
For more information, call (888) 336-2663, or go to
www.eternabond.com. Circle 215 on Reader Service Card.
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techsavvy HOT LINE by CHUCK CAMPBELL

Several years ago, I bought a new
Airstream XC 35-foot motorhome. After
owning the coach for 11 months, one of
the Se-Gi dual-pane windows on the dri-
ver’s side went bad. I reported this inci-
dent to Airstream, and the window was
replaced by my dealer under warranty.

Some time later, one of the curb-
side windows on the unit failed. Because
of the long drive it would have taken to
get this situation fixed, I elected not to
pursue the issue at that time (I believe
the windows were still under warranty).
Since then, all the curbside windows on
the coach progressively failed.

When I contacted Airstream the
second time, the company advised me
that I was now outside of the two-year
warranty on the windows.

It is obvious to me that there was
something inherently wrong with the
window assemblies on my coach from
the time it was manufactured. Any help
that Hot Line might offer on this matter
would be greatly appreciated.
DONALD E. BEAN
SANTA ROSA, CALIFORNIA

Although Bean’s warranty on his win-
dows had expired, there seemed to be 
a problematic connection with these
components that existed while they
were still under warranty.

Hot Line passed Bean’s explana-
tion of events along to Airstream. Both
an Airstream company representative

and Bean provided input on the final
outcome. 

Airstream:

Thank you for the opportunity to respond
to Mr. Bean’s request for assistance with
his Se-Gi windows. We certainly under-
stand his concerns.

Airstream will contact Se-Gi, and
explain his situation concerning the 
previous problems he experienced with
his windows. We will also see if there 
is any assistance for him, since he has
exceeded his warranty coverage from
both Airstream and Se-Gi.

We will contact Mr. Bean once 
we have discussed his circumstances
with Se-Gi, and they have made a deci-
sion. Once again, thank you for the 
opportunity to respond.
DAVE SCHUMANN, GM
CUSTOMER RELATIONS GROUP
AIRSTREAM
JACKSON CENTER, OHIO  

Bean:

Please be advised that Airstream has
agreed to cover the cost to replace the
defective windows on my motorhome, if
I pay for the labor. This is agreeable 
to me, and I have informed the compa-
ny of my answer.

I am now awaiting delivery of the
new windows to the shop that I have
chosen to do the work. Thank you 
for your help.
D.E.B. 

COOLER MISFORTUNE 
Believing that he was due partial war-
ranty compensation for an appliance
that was just outside its coverage limits,
a reader turned to Hot Line as a last 
resort. He explained:

Late last summer, I began experiencing
problems with what I thought was the
AC generator on my 2006 Winnebago
Sightseer. When I ran the air condition-
er (A/C) with the generator on, the 
generator would begin cutting out and
eventually quit.

I continued to work around this 
situation until a recent trip to Ten-
nessee, accompanied by my 3-year-
old granddaughter. The A/C again began
to act up when powered by the genera-
tor, so I called a mobile technician to
check things out. He advised me that
the A/C and not the generator was the
source of my problem. Because of what
I felt were exigent circumstances, I told
the tech to go ahead and replace the
A/C. He did so, and the appliance con-
tinues to work well to this day.

When I returned home, I contact-
ed the dealer of my coach who in turn
called RV Products (RVP), the supplier
of the A/C. RVP offered to repair the
original A/C, but no more. They said 
that by the time I called them, the unit
was out of warranty.

I did not imagine that RVP would
reimburse me fully to replace the defec-
tive A/C. However, I did expect some-
thing. I believe that the original A/C 
was defective before my warranty 
ran out. I just went off track in trying 
to define the problem because it 

Window Pain
EXPERIENCING PROBLEMS WITH 
COMPONENTS ON HIS MOTORHOME
THAT BEGAN WHEN THE PARTS 
WERE STILL UNDER WARRANTY, 
A READER ASKED FOR HOT LINE’S 
ASSISTANCE. HE WROTE:

“THE FIRST RULE 
OF OBTAINING ANY 
WARRANTY HELP 
FROM THE OEM 

OF A PRODUCT IS: 
DON’T HAVE THE ITEM

REPLACED BY 
ANOTHER SOURCE 

BEFORE FIRST 
GIVING THE OEM AN 

OPPORTUNITY TO HELP.”
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Discover your greener pastures at BlueSkyRVInsurance.com. 
Receive a FREE RV insurance quote and learn more about 
depreciation-free RV insurance, available through Blue Sky RV Insurance.

Not available in all states. Blue Sky RV Insurance is managed by Recreation Insurance Specialists, LLC.

appeared to be a generator issue.
Hot Line’s assistance would be great-

ly appreciated.
EDWARD C. PRADY
THORSBY, ALABAMA

The first rule of obtaining any possible 
warranty help from the original equipment
manufacturer (OEM) of a product is: 
Don’t have the item replaced by another
source before first giving the OEM an 
opportunity to help.

In Prady’s case, he had his A/C
changed out by an independent repair
technician because of personal reasons
facing him at the time. Granted, waiting 
to work through the issue with RVP 
may have taken longer. However, in by-
passing the OEM, Prady put himself 
beyond any help the company was willing
to offer.

Though Hot Line was unable to secure
any further assistance for Prady, we are
publishing his case to help others facing
like circumstances avoid making a similar
mistake. 

RV Products responded to Hot Line’s
inquiry as follows:

Mr. Prady accurately describes his situa-
tion involving the unauthorized replace-
ment of his A/C. With no prior RVP contact
or involvement, he authorized S & H 
Mobile RV Service to replace his A/C, an
original equipment appliance on his 
Winnebago.

RVP air conditioners are covered by 
a two-year, service repair-type warranty
against defects in material and factory
workmanship. For those remote occasions
that RVP technical personnel might 
consider the complete replacement of an
A/C unit as the only path to problem reso-
lution, it is essential that our established
guidelines are observed.

I believe our offer to repair Mr. Prady’s
out-of-warranty A/C at no charge is a fair
consideration in this matter. I understand
he does not have an immediate need 
for multiple air conditioners. However, 
that condition now exists because Mr.
Prady elected to purchase a new air condi-

HOT LINE

tioner of his own volition.
JOHN JONES
DIRECTOR OF CUSTOMER SERVICE
MARKETING
RV PRODUCTS
WICHITA, KANSAS

DELAYED ADVENTURE
Having difficulty in obtaining what they be-
lieved to be a justifiable reimbursement
from the chassis manufacturer of their 
motorhome, a couple asked Hot Line to get
involved. They wrote:

Last spring, my wife and I purchased a
2008 Forest River Class C motorhome,
built on a Ford E-450 chassis. As retired
folks, we planned on living the great adven-
ture by traveling throughout the U.S. in our
coach. We bought a new rig because we
thought that by doing so we wouldn’t have
to deal with mechanical mishaps along the
way.

While driving through Arizona, our ra-
diator sprung a leak and we put in at Wick-
enburg for repair. To our disappointment,

RIS Holdings, LLC, Circle 132 on Reader Service Card
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the local Ford dealer advised us that they
didn’t work on motorhomes, but we found
a local repair shop, Craig’s Motor Crafts,
that agreed to work on our rig.

We called Ford customer service con-
cerning our situation, and were advised
that our warranty would cover everything as
long as genuine Ford parts were used. The
downside was that we would have to pay
for the repairs up front, and mail all infor-
mation to Ford for later reimbursement,
which we did.

We have now contacted Ford’s Motor-
home Division on numerous occasions dur-
ing the last four months, with no results.
As retirees on a fixed income, a $721 bill
to repair a motorhome that is still under
warranty has a definite impact on our fi-
nances. We sincerely hope that Hot Line
can help us receive the attention we de-
serve from Ford. Thank you.
CLAYTON & ELSIE NELSON
VANCOUVER, WASHINGTON

Whenever possible, and even if it’s an in-
convenience at the time, do whatever you

can to make it to a manufacturer’s author-
ized service center for warranty repairs.
Even if you have verbal approval to deviate
from this path by a manufacturer’s repre-
sentative and you elect to have the work 
done elsewhere, the end result is often a
situation similar to the one the Nelsons
found themselves in.

We contacted Ford’s Motorhome Divi-
sion in our attempt to assist the Nelsons.
Ford did not reply directly to our inquiry,
but we did hear from the Nelsons as to the
conclusion of their case. They wrote:

Thank you for helping us resolve our prob-
lem with Ford. It was amazing how quick-
ly they responded after receiving Hot Line’s
letter. Within two days of receipt, a Ford
representative called to advise us that a
check for our reimbursement had been
placed in the mail. A couple of days later,
we received our money.
C. & E.N. ◆

TO CONTRIBUTE TO HOT LINE, please
refer to Contact MotorHome, page 60.

Hearthside, Circle 117 on Reader Service Card

Orlando, Florida 32822
5810 Hoffner Ave. #805

Gilbert RV Insurance

1 (888) 784-6787
1 (888) RV-INSURE

Save money on your insurance 
premiums and still get total 

loss replacement on your RV.
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My motorhome has a gasoline engine
and an auxiliary generator. I have one
12-volt chassis battery, and two six-volt
house batteries. I boondock for a week
in cold weather and use the LP-gas 
furnace every night.

Which is more efficient — recharg-
ing the batteries with the auxiliary gen-
erator, or with the engine’s alternator
while idling the motorhome engine? I’ve
done both, using the motorhome en-
gine’s alternator to top them off. The
generator uses the house batteries to
start it, which means additional charg-
ing time, and it is also noisier.
FRED JOHNSON
RIDGE MANOR, FLORIDA

The motorhome engine’s alternator is 
by far the best alternative, Fred, but not
at engine idle. You need to run the 
engine around 1,000–1,200 RPM to get
the alternator up to full capacity, which
is usually plus or minus 100 amps.

I’ve advocated this approach for
boondockers for years. The occasional
boondocker strategically places a rock on
the motorhome accelerator pedal to
slightly increase engine RPM. The more
sophisticated boondocker buys a clamp-
on ammeter and a throttle cable that can
control engine speed. The engine speed
for maximum alternator output can be set
with the throttle cable using the clamp-
on ammeter to measure alternator output.

This assumes you don’t have a 
relatively large inverter in your motor-
home that has a sophisticated, high-
amperage, three-stage battery charger.
If you do, using the auxiliary generator
to provide it with 120 volts AC would be
the best alternative. Using the auxiliary
generator to provide the motorhome
converter with 120 volts AC is a waste
of time and money. The converter will
only provide a low voltage trickle charge
of a few amps.

If you use the engine alternator ap-
proach in a campground, some of your
neighbors will think you are nuts. When
they knock on your door to tell you your
motorhome engine is running, simply
thank them. You know something they
don’t, and explaining it would probably
not convince them.

At 1,000 RPM the motorhome engine
uses about the same amount of gas as the
auxiliary generator. So, fuel consumption
is a toss up if you have a sophisticated,
high-amperage, three-stage charger.

LP-GAS CONSERVATION
When using LP-gas to heat water, is it
best to leave the water heater on all the
time or turn it on only when I need it? I
am looking to conserve LP-gas when
boondocking. When I have a full hookup,
I have a 120-volt AC Hott Rod installed.
I.J. DIXSON
SUN CITY, CALIFORNIA

It depends on how frequently you use
hot water. If you just use it in the morn-

ing, and not again until after dinner,
shutting the water heater off during 
the day will conserve LP-gas. If you are
housebound in bad weather and in the
motorhome all day making occasional
uses of hot water, leaving the water
heater on all the time will give you the
added convenience of not having to 
wait for hot water, but will probably use
a small additional amount of LP-gas
over multiple heatings of six gallons to
get a small amount of hot water.

DIGITAL TV
I’ve been waiting for an article and dia-
grams relating to hooking up a convert-
er box in a motorhome. Of concern and
interest to me is where the converter box
goes as it relates to and integrates 
with nondigital VCRs, switch boxes,
hard wiring for park cable, satellite TV,
the TV in the bedroom, etc.

I realize these questions could like-
ly be the subject of a multipage article,
but I have to start somewhere. I thought
you would be the best place to start.
TOM MOSHER l MESA, ARIZONA

I appreciate your confidence, Tom, and
believe I can add a little clarity to the 
article we ran in our October 2008 
issue (“Stay Tuned: Answers on How
RVers Can Prepare for the Upcoming
Analog-to-Digital TV Transition”). Let’s
keep it simple.

For all practical purposes, the con-
verter box is a new tuner for your old TV
and/or old VCR. It comes with its own
remote control. You choose your chan-
nels with the converter box remote con-
trol, not your old remote controls. The
converter box feeds the digital channels
to your TV or VCR in analog format using
their analog Channel 3 or 4 just like
most VCRs. For that reason, you need a
converter box for every analog TV and/
or VCR that has an analog tuner you 
currently use for antenna reception.

Every motorhome antenna system
is wired differently. Keeping the new
tuner function in mind, you should be
able to convert your motorhome. Switch-
es to select the satellite receiver (which
is also a converter box) or the antenna
converter box will be required.

Boondock
Battery Charging

techsavvy COACH & CHASSIS by WES CAUGHLAN

“THE MOTORHOME
ENGINE’S ALTERNATOR
IS THE BEST OPTION

FOR RECHARGING YOUR
COACH’S BATTERIES.  

RUN THE ENGINE
AROUND 1,000–1,200

RPM TO GET THE 
ALTERNATOR UP TO

FULL CAPACITY.”
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As we go to press, there is some doubt
that the digital conversion on February 17
will actually take place. For some time, Con-
sumer’s Union, publishers of Consumer 
Reports, has lobbied for a delay, claiming
that many lower-income people have not 
obtained converter boxes. That is coupled
with the fact that the agency providing the
coupons has stopped sending them out be-
cause the program has reached its funding
ceiling. The new Obama administration re-
portedly will ask Congress to consider post-
poning the conversion. I suspect it will be
postponed for an indefinite period of time.

LCD TV OPERATING TEMPERATURE
To prepare for the upcoming digital transi-
tion, I am replacing the front TV in my
2001 Winnebago with a 26-inch LCD flat-
panel TV. When I told the retailer where it
was going, he said I would have to remove
it when not in use. He said winter storage
temperatures could be below freezing, and
in summer it can get above 110˚F inside a
motorhome, which is true.

I have seen new motorhomes with LCD
TVs, but have not heard anything about 
having to take a TV out during cold or heat
extremes. Can you help with this issue?
RICK AUSTERSCHMIDT
FENTON, MISSOURI

Read the specs on the LCD TV you plan to
purchase, Rick. Those that are made for
mobile installations appear to have a broad-
er temperature operating range than those
made for indoor installations. A typical mo-
bile LCD TV temperature operating range is
minus 4˚F to more than 158˚F (minus 20˚C
to more than 70˚C), which is more than 
adequate for any motorhome installation.

The specs are in the owner’s manual,
and/or in the fine print on labels on most
products. The temperature operating range
is usually grouped with power requirements
and weight figures.

MINIMUM HOUSE DC VOLTAGE
I have a 1999 Class A motorhome on a
Ford chassis. On a recent trip I let the
house batteries almost completely dis-
charge. There was barely enough power to
start the AC generator. After starting the
generator it would not output 120 volts AC,
so I was unable to charge the house batter-
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Learn more at 
www.brakebuddy.com

BrakeBuddy® Vantage Select

The ONLY portable auxiliary braking system with the option
 of Full or Proportional braking and on-the-fly adjustability.  
Only the Vantage Select gives you the power to choose.

Auxiliary braking for motorhomes towing a vehicle

BrakeBuddy®

The original.  The most trusted with more miles of braking 
experience than all others combined.  Inertia-Full braking 
technology without built in time delays like others.

ies. Also, the motorhome alternator would
not charge the house batteries.

After returning home and charging the
house batteries using shorepower, I start-
ed the generator, and everything worked
fine. Will the low battery voltage prevent
the generator from outputting 120 volts
AC, and not allow the motorhome alterna-
tor to charge the house batteries?
MIKE BURKETT
BATON ROUGE, LOUISIANA

Modern-day motorhomes have a number of
electronic switches that depend on a min-
imum house DC voltage to function, Mike.
That voltage is usually 10.5 volts DC.

When house voltage goes below 10.5
volts, furnaces don’t run, refrigerators quit,
transfer switches may not function and sole-
noid relays that connect batteries together 
for charging won’t work. I suspect your house
DC voltage went below 10.5 volts, and low
DC voltage caused both of your problems.

Get a wiring diagram for your motor-
home and trace your generator and alter-
nator outputs. I suspect the generator 

output goes to a transfer switch that 
defaults to shorepower, and minimum
house DC voltage is involved in switching
to generator power.

Your motorhome engine alternator
should have charged the batteries. Mini-
mum house DC voltage must be involved
in connecting the chassis and house bat-
teries together for alternator charging.

Some motorhomes have power distri-
bution systems that are controlled by solid-
state devices. These devices depend on
minimum house DC voltage to function,
just like the solid-state devices that control
modern-day motorhome refrigerators run-
ning on LP-gas. Most modern-day motor-
homes cannot function without minimum
house DC voltage, which again is usually
10.5 volts DC.

SENSITIVE DETECTOR
I have a 2005 Fleetwood Pace Arrow that
had an erratic carbon monoxide (CO) de-
tector. It would go off when driving, in the
middle of the night and even when the
coach was unoccupied. It drove me crazy

COACH & CHASSIS

until I removed it and called the company
that was identified on the back. I was told
that heat and time degrade the unit, and
make it very sensitive. I bought another one
and installed it. I now have a quiet CO de-
tector. The technical assistance person said
four years is about the time limit; then the
detector will become very sensitive.
RUSS TOLLES
SOUTHBURY, CONNECTICUT

Thanks for the information, Russ. LP-gas
and carbon monoxide sensors are initially
calibrated for their specific gases. Over time
that calibration deteriorates. Replacing
these detectors along with the smoke detec-
tor every five years is a very good investment.

TIRE WIDTH
My Class C motorhome came from the man-
ufacturer with Firestone LT225/70R16
Steelex tires. Recently, due to age, I re-
placed all the Firestones with Cooper SRM
tires of the same size and load range.

When I stand in front of the vehicle
and look at the front tires, it is obvious that

RIS Holdings, LLC, Circle 132 on Reader Service Card
BrakeBuddy, Circle 109 on Reader Service Card
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Dometic Corporation has voluntarily extended the two-door refrigerator recall started in August 2006 by recalling additional 

refrigerators as part of a continual commitment to maintaining a high level of satisfaction and excellence now and in the future.

Previous Recall Announcement
This recall affects Dometic two-door refrigerators manufactured between April 1997 and May 2003.

Current Recall Announcement
This recall affects Dometic two-door refrigerators manufactured between June 2003 and September 2006.

The well-being of Dometic customers is of highest concern. A serious problem resulting in a fire may occur in an exceptionally small

fraction of Dometic two-door refrigerators, but to address that potential risk, please contact us immediately for more information.

www.Dometic.com/Recall
Recall Hotline: 1-888-446-5157

RECALL O6E-076, 08E-032
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the new tires are not as wide as the origi-
nal tires. Measuring both brands, (mount-
ed) from inner rim edge to outer rim edge,
across the tread face, I find that the Fire-
stone tire is approximately one inch wider
than the Cooper. I assumed that all tires of
the same specifications would measure the
same. What’s going on here?
DAVID DRAGON
OAKLAND, CALIFORNIA

Tire width is not measured from the edges
of the rim, David. Tire width is the maxi-
mum width of a fully inflated tire. Tread
width is less, and is something that is
unique to each tire brand and style.

In your case, the 225 stands for 225
millimeters, which is about 8.86 inches 
at the widest point of the tire. It is called
the Section Width. You will find that 
both the Firestone and the Cooper tires
measure the same at that point. ◆

TO CONTRIBUTE TO COACH & CHASSIS,
please refer to Contact MotorHome on 
page 60.

COACH & CHASSIS
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I purchased a 1993 motorhome on a
Ford F53 chassis with a fuel-injected
7.5-L engine with 39,000 miles. The
coach drives well until the engine warms
up; then I lose power as if it’s vapor lock-
ing. If I downshift or accelerate, the 
engine bogs down so much that I have to
pull off the road. The engine idles normal-
ly and revving the engine while stopped is
also normal. If I turn off the engine for
a few minutes, it will accelerate and run
about 75 percent of its capacity for a few
miles and then it will start losing power
again. The temperature stays in the nor-
mal range, and after sitting overnight it
runs great for a couple of hours.

I’ve been to four shops — two of
them were Ford dealers. The fuel pump
was replaced with an OEM pump; the
gas tank was removed and cleaned in-
side thoroughly; the fuel pressure regu-
lator, fuel filter, air cleaner, ignition
module, throttle position sensor, catalyt-
ic converter and the muffler were also
replaced. In addition, the tailpipe was
replaced with 3-inch pipe outlets that
exit in front of the rear wheel. All this
with no solution. Do you have any ideas?
TOM W. JOHNSON
ARNOLDS PARK, IOWA

It sounds like they simply replaced parts
that might have some affect on the prob-
lem (and many that couldn’t) without
doing any real diagnosis or troubleshoot-
ing. Unfortunately, I see this all too often.
Your description sounds like the classic
fuel-starvation symptoms these models
had with in-tank fuel pumps, which 
slow down and may stop working when
they get warmed up fully, then work 
normally when they cool down. There’s
a redesigned pump update kit with wire
harness available from Ford for this

problem and it may not have been used
back when your pump was changed;
check the records and receipts.

I recommend that you have a fuel
pressure tester put on and test drive the
coach until it malfunctions. I’m almost
sure you will find fuel starvation to the
engine. If it falters without a drop in 
fuel pressure, have a portable scope 
attached to monitor ignition function, 
or find a shop that has a chassis dyno
on rollers so it can be load tested in the
shop with an engine analyzer attached.

MOUNTAIN DRIVING CONCERNS
I’m planning a trip from Michigan across
U.S. Highway 2 to the West Coast. I have
a 2003 32-foot Georgetown motorhome
with two slides and a Triton V-10 Ford en-
gine. I’ll be towing a Jeep Cherokee and
have been told that I could burn up the
engine going through the mountains —
that I’d need a diesel to make the trip, as
a gas engine could not handle the grades.
Please let me know what you think. 
JAMES LINCOLN
LEXINGTON, MICHIGAN

People drive that route all the time in rigs
with that engine. However, weigh your
loaded coach and dinghy to make sure
your combination is within the factory-
rated gross combination weight rating. 

In addition, make sure that all 
factory-recommended services, includ-
ing tire and brake inspections, are done
before you set out on your trip, that the
brake fluid has been flushed, and that
fresh, heavy-duty Ford brake fluid is
used along with a brake bleed. 

Overheated transmission fluid leads
to more breakdowns than engine failures,
especially when towing a heavy dinghy 
vehicle. I recommend adding a tempera-
ture gauge and keeping the maximum 
pan temperature lower than 275˚F. Down-
shift to help maintain safe downhill
speeds on steep mountain roads and use
an auxiliary braking device in your dinghy.

DRIVEBELT DISTRACTION DEUX
In response to “Drivebelt Distraction” in
the January issue, I have a 2004 Fleet-
wood Bounder on a Workhorse chassis
with 15,000 miles. I also experience belt
noise (a chirping sound) on cold start-ups
that disappears when the engine warms
up. My mechanic told me this is typical
for this generation chassis. I have yet to
replace the belt, because it’s still in good
condition. I don’t see a need to chase this
intermittent condition, since it appears
there is nothing technically wrong. 
COREY WALLACE
MURRIETA, CALIFORNIA

When the engine first starts, the alterna-
tor tries to put a charge back into the bat-
tery quickly, which puts a heavy load on
the belt. The amount of noise that drive-
belts produce varies considerably between
vehicles. Also, after years in the service
business I learned that the amount of tol-
erance people have for such noise varies
greatly. I’m glad you are at peace with your
coach and thanks for the comments.

OVER-REVVED TRACKER
I have a Geo Tracker 4×4 five-speed that
I tow behind my motorhome. I drove a leg
of 85 miles and discovered the transmis-
sion was in third gear and the transfer
case was in 4×4 mode. The engine was

Shotgun
Approach to
Repair

techsavvy POWERTRAIN by KEN FREUND

“OVERHEATED 
TRANSMISSION FLUID

LEADS TO MORE 
BREAKDOWNS THAN

ENGINE FAILURES DO. 
I RECOMMEND ADDING 

A TEMPERATURE 
GAUGE AND KEEPING
THE MAXIMUM PAN 

TEMPERATURE LOWER
THAN 275˚F.”
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38 Years & Going Strong
- RV Sales & Service

NEWELL COACH

ROADTREK
America’s #1 Selling Class B Motorhome

COUNTRY COACH
Come see the all new Veranda!

Best in the West

NEW & PRE-OWNED
GAS & DIESEL

Visit our online showroom:
www.hollandmotorhomes.com

800-961-4464
San Diego, California 92111

#1 COUNTRY COACH
CSI Parts & Service Center
’02, ’03, ’05 &’06
According to Country Coach Customer Survey

HOLIDAY RAMBLER by Monaco

Motor  Homes
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three quarts down. After refilling, it started
right up and ran OK until it got warm and
then a lot of smoke came from the tailpipe.
Could you please tell me what damage I have
done and the best way to fix it?
BILL GRIFFITHS
SANTA CLARA, CALIFORNIA

It’s only human to make mistakes; this is
why I recommend using top gear to limit
revs in case of a goof, rather than a lower
gear (as suggested in owner’s manuals)
along with neutral in the transfer case.
Since the engine seems to run normally,
you may have gotten lucky. Change the oil
and filter and try driving it for a while. The
oil in the exhaust should burn away, as the
smoke tapers off and stops. However, oil
may ruin the catalytic converter, so it may
not pass a smog check; you can have this
checked by a local smog shop.

VACUUM VEXATION
We’ve had a problem with our 32-foot Win-
nebago Class A motorhome for several
years. The dashboard air conditioner in the
front of the cab refuses to work in the MAX

setting except if the coach is operating in
fourth gear (overdrive). If at any time the
transmission downshifts to third gear, 
the A/C stops coming out of the vents. (It
sounds like it’s still operating, but no air 
is coming out.) After that, it won’t go 
on again, unless I turn it off, get the rig 
running in fourth gear again, and switch it
on. In a short time, with occasionally shift-
ing into passing gear or downshifting while
going up a hill, it’s off again.

However, if I set the A/C to NORMAL in-
stead of MAX, it will kick into operating mode
once I get into fourth gear, and after that, it
seems to work fine. But, of course, NORMAL

isn’t nearly as cold as MAX, and when we
drive from Tucson to California in the sum-
mer, it’s just not doing the job for us.

On a related note, I’ve noticed at times
that the engine wants to downshift to third
gear, somewhat unnecessarily, when we’re
riding down the road at 60 MPH. I don’t know
whether or not this has anything to do with
the problem. I’ve had one mechanic tell me
the problem with the A/C was in our vacu-
um system and he recommended expand-
ing the vacuum system somehow, and 
another mechanic suggested replacing the
ON/OFF switch on the A/C (which we did, 

to no avail). Any thoughts on this problem?
DAN & GINA KRUSE l TUCSON, ARIZONA

The dash air is vacuum dependent; the air
distribution defaults to the defrost mode
without a good vacuum source from either
the engine (gas) or the vacuum pump (on
diesels). The vacuum diaphragm for the 
recirculate door inside the dash air unit can’t
pull to the maximum A/C position without
sufficient vacuum. Have an air-conditioning
technician use a hand vacuum pump with
gauge to check the system downstream from
the vacuum reservoir and then verify the
source vacuum to/through the reservoir. 

Many of these coaches are fixed by
adding a larger vacuum reservoir; Ford is-
sued a TSB on this. Your shifting issue 
and engine performance may be related to
a vacuum leak. I would fix the A/C problem
first and see if it cures the engine problems. 

SUMMER-BLEND FUEL
I have a Class A motorhome on a 2000
model year Ford chassis with 76,000 miles
and have added a Banks PowerPack system.

POWERTRAIN
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We are the RV rescue specialists with over 1,500,000 successful roadside rescues!

24-HOUR 
TOLL-FREE 

ACCESS

UNLIMITED DISTANCE 
TOWING

40,000+ NATIONWIDE 
RV SERVICE AND 
TOW PROVIDERS

FREE TIRE CHANGES, JUMP 
STARTS AND FREE FUEL DELIVERY

PROTECTION FOR YOUR RV 
AND ALL FAMILY VEHICLES

CERTIFIED RV 
TECHNICIANS 

AVAILABLE 24/7

JOIN NOW!
❑ Yes! Sign me up for 24/7 Benefits. My Good Sam RV ERS Membership cards

and all privileges are valid 24 hours after approval of payment.

Introductory Rate: $109.95  Only $79.95

❑ Check Enclosed payable to Affinity Road & Travel Club, Inc. or ART (U.S. Funds)

❑ Charge My:    ❑ Good Sam VISA w/Rec Rewards

❑ Visa   ❑ Mastercard    ❑ Discover    ❑ Amex

Account #: ____________________________________ Exp. Date: _____/_____

Signature: _________________________________________________________

Name: ____________________________________________________________

Address: ___________________________________ City: ___________________

State: ______ Zip: ___________________ Phone: _________________________

Email: _____________________________________________________________
Enter your email address to receive technical tips, special promotions and true accounts 
of roadside rescues

Mail to: RV Emergency Services, P.O. Box 6900, Englewood, CO 80155-6900 
or call 1-888-228-2911

Call Us Toll-Free to Join Today or Enroll Online!

1-888-228-2911
www.GoodSamERS.com

Mention code 24ED when calling and ask about
our new member special introductory rate. 

If you would like to share your story, please email us at: 
testimonials@goodsamers.com

EMERGENCY
ROAD SERVICE

Note: All program benefits are subject to limitations set forth in the current
Member Benefits Brochure which will be sent to you upon approval of your
Membership and is accessible at www.goodsamers.com/pdf/ERS-nonmbb.pdf
Benefits and services provided by Affinity Road & Travel Club, Inc.

24ED

Already a Good Sam Emergency Road Service Member?

Call today to learn how you can upgrade your membership to our Platinum Road Service.
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We are all aware of the expensive 
problems a leaky roof can cause. With
over 20 years of experience in RV roof
repair, we have the products to solve
your roofing needs. Our High Density
Acrylic Roof Coating will permanently
bond to any surface - rubber, fiberglass,
or metal - forming a totally seamless roof.

• Half the cost of traditional roof
replacement

• Reflective satin white finish
• Lasts 12 years plus
• Extreme weather durability
• On site installation available

- call for details!

Excellent re-roof for stained, 
aged rubber roofs

Minnesota Roofing
(Main office)

877-387-6511
www.rvroofing.com

RV Roofing Solutions
(California office)

818-332-0645

TEN YEARS TO GET TO THIS

THREE DAYS TO GET TO THIS

NO MORE LEAKS, 

NO MORE CAULKING,

…EVER!

BEST Roof NO Maintenance
BEST Price NO Streaks
BEST Warranty NO Leaks

www.rvroofingsolutions.com

RV Roofing Solutions
20 Years, Family owned - Family run

“The RV Roofing People”

CALL TODAY FOR YOUR FREE,

NO OBLIGATION, INFORMATION 

KIT ON THE LAST ROOF

YOU’LL EVER NEED!

Best Warranty in the business
10 year NO leak warranty (Labor and

Material)with all professional installations

‘Do-it-yourself’ kits are available

See us: FMCA, Indio, CA 
Jan 7-11 &

Quartzite, AZ, Jan 17-26

Newell Coach

Country Coach

Dynamax Grand Sport

Renegade Motorhome & Toters

Dynamax DynaQuest

For the Best Value Call:
1-800-221-7197 - MI

Website:
www.holland-motorhomes.com

Holland MI 49423

Pleasure-Way

Airstream Interstate

POWERTRAIN

The coach has had regular maintenance, 
including spark plugs, it runs great and the
CHECK ENGINE light is not on. The only prob-
lem I have is when I try to start the engine
at high altitudes (such as 7,000 feet) when
the weather is cold — around 40˚F. This
happened to me last May. The engine will
try to start, but it will not fully run; it sounds
like it’s coughing. When I try again, it will
catch and run after a couple of seconds of
cranking. If I start it again, after it is warm,
it will run without a problem. Could there 
be a component that needs replacing?
EDWIN BURROWS
AGOURA HILLS, CALIFORNIA

The fact that it occurred in May means that
summer-blend gasoline was being sold, yet
you were encountering winter conditions. The
summer gas is required by law to have lower
volatility, which means that when you try to
start a cold engine it may not catch right
away. After it runs, even briefly for a minute
or so, heat in the combustion chamber will
help atomize and ignite the fuel more readily.
Therefore, if this is the only problem you are
having with the way it runs, I’d leave it alone.

DINGHY MODIFICATIONS
There are very few 4WD automatic vehicles
that are dinghy towable with a 5,000-
pound towing capacity. Are there kits or
dealers where you can have 4WD automatic
vehicles converted to dinghy towing?
VICTOR KULISKA l VIA E-MAIL

I think you may have all-wheel drive (AWD)
confused with four-wheel drive (4WD). Four-
wheel-drive systems typically have high 
and low ranges in 4WD, and many 4WD
models with a neutral position in the trans-
fer case are towable. Many of the larger
4WD models, including SUVs and pickups,
have tow ratings of 5,000 pounds or more.
Take a look at MotorHome’s 2009 Guide 
to Dinghy Towing, also available online at
www.motorhomemagazine.com.

Virtually all AWD models do not have
a transfer case with a neutral position,
which means they can’t be flat towed for
long distances without damage. It would
be very expensive to modify an AWD for flat
towing; most owners trailer them. ◆

TO CONTRIBUTE TO POWERTRAIN, please
refer to Contact MotorHome, page 60.
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FOR MORE INFORMATION

AUTOMOBILE PROTECTION
CORPORATION
(888) 327-9400,
www.easycare.com.
GOOD SAM CONTINUED 
SERVICE PLAN
(888) 787-7683,
www.goodsamcsp.com.
PROTECTIVE LIFE CORPORATION
(800) 866-3555,
www.protective.com.

Harbeke also said it’s worthwhile for
consumers to check a company’s financial
solvency. “The Internet is a great place to
start. See if the company is insured by a 
licensed insurance carrier and see what the
A.M. Best rating is for that carrier. I would
suggest that they have an A or better. Check
and see who else they do business with.
The partners that a company has can tell
you a lot. Do you know who they are?”

RVers need to be willing to take the
time to check out the extended service con-
tract providers that are of interest to them.
Sometimes, Harbeke said, that can be done
simply by calling them on the phone.
“Check and see how easy it is to speak with
someone at the company. Can you even get
to a person? If the customer has problems
trying to contact the company while they are
home where they are safe and comfortable,
how easy will it be when they are broken
down on the side of the road needing help?”

While this may sound like a lot of work
initially, it can pay off in the long run.  

Webster and Fetzer, for their part, say
they are relieved to have their vehicles
under extended service warranty with a
company they trust.

Fetzer paid $750 for a three-year poli-
cy covering his Weekend Warrior fifth-wheel.
“I’m not one to buy extended warranties,”
he said. “But this is a small price to pay 
for peace of mind with a vehicle.”

Webster, for his part, says he hasn’t
had any trouble with his 41-foot National
RV Pacifica, but he likes having extended
service coverage just in case. “If your coach
is one that was made by a manufacturer
that is now defunct, I would say it is ab-
solutely, positively something you should
invest in,” he said. ◆ A
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PURCHASING PEACE OF MIND
CONTINUED FROM PAGE 31

Flexsteel RV Furniture Dishwasher InstallationsMCD American Duo Shades
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It’ll Be a Kick On Route 66It’ll Be a Kick On Route 66It’ll Be a Kick On Route 66
Expo New Mexico, Albuquerque — April 17-20, 2009
Plan to RV west in April 2009 and get your
kicks at the tenth anniversary of the
Greatest RV Rally in the World!

• Nightly Entertainment: Neil Sedaka, Rita
Coolidge, The Osmonds, Papa Doo Run Run

• Exciting Attempt to Break the World Record
for “Most People Wearing Balloon Hats!”

Rally Pricing
$349 (electric hookup); $169 (dry
camping). Includes 2 adults.
Early Bird Nights (April 15 & 16)
$35/night (electric hookup); $15/night
(dry camping). Includes 2 adults.
Passport
$75/person (all activities included April
16-20; no onsite RV parking)

877-749-7122 www.TheRally.com
Rally Hosts:

• GO Green Reality RV Display
• Rio Grande Community Farm Volunteer Day –

Annual RV Event to Give Back to the Rally’s Host
Community

• Boy Scout’s Day with Reception for all Boy
Scouts and Alumni

• Free Wine Tasting courtesy of Livingston Cellars®!

The Rally, Circle 111 on Reader Service Card
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cy and completeness, last-minute changes may
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RVmarketplaceapril2009 For information on Mail-Order Advertising rates:
The RV Marketplace, P.O. Box 8510, Ventura, CA 93002, 

or call (800) 667-4100 ext 391, 392, or 385

Your ad in RV
Marketplace as
little as $825.
Our 3" size is just
$825/issue for black
& white based on a
12-issue schedule.
If you like the 41⁄2"
size, the B/W price
is $1140/issue on 
an annual schedule.
Both sizes are 
available in B/W,
2 color or 4 color.

Call the Adv. Dept.
at 1-800-765-1912,
ext. 391, 392 or 385

MH2008-09

Coach Mask
Highest Quality Largest Selection

5 Year Warranty

Tow Car Shield
Limited Lifetime Warranty

Free Repair or Replacement

Coastline Cover Company

800-216-1664 / www.coastlinecover.com

Window Covers
No Ladder Required

• Fully automatic –
just plug-in to boost
low park voltage to
optimal

• Up to 3,580 joules of
total surge protection
for your RV

• The only controller
that can withstand multiple surges and
spikes

• The only controller that’s completely
water resistant (anything less than
immersion in water)

• Run A/C and more appliances at once
• 30 & 50 Amp models available

Protect Your RV
from Disaster!

Both Natural & Manmade

distributed by
RV Performance Products

1-888-244-5554
www.RVPerformanceProducts.com

SUPERIOR PROTECTIONSUPERIOR PROTECTION AND 20%20%
MORE BOOSTMORE BOOST THAN THE COMPETITION

16600 W. Cleveland Ave., New Berlin, WI 53151

1-888-617-7333

Honda Generators
Super Sale

In Stock and
Ready to Ship

Honda Generator
Model #EU-2000i

$879
Free Shipping

Remote starter
available with this 

generator $239
Honda Generator

Model #EU-3000is
$1,679

Free Shipping

Visit Us ONLINE NOW at
www.speedwaysales.com/honda

Full line of Honda Generators in Stock

Model #EU-1000 $649

• Now Available NEW #EU-6500is

www.RVSearch.com

3 MILLION SHOPPERS

LIST YOUR RV

SHOP FOR FREE
One-stop site for buying
and selling RVs!

www.RVSearch.com
1-800-SHOP-4-RV

(1-800-746-7478)
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RVmarketplaceapril2009 CONTACT

P.O. BOX: Write to the Editorial Office address
below, or e-mail letters@motorhomemagazine.com
(please, no e-mail attachments); include your full
name, city and state. Selected letters and e-mails
will be edited for style and content and published.

HOT LINE: Hot Line is a forum for the resolu-
tion of conflicts between consumers and RV
dealers and manufacturers, accessories suppli-
ers and service providers. After exhausting 
all other resources, send typed letters to
MotorHome Hot Line (no phone calls, please) at
the Editorial Office and enclose copies of appro-
priate bills and correspondence, plus a self-
addressed, stamped envelope. Selected letters
will be edited and published unless otherwise
requested. MotorHome does not knowingly
accept deceptive or misleading advertising —
please notify Hot Line if you have a contrary
experience with respect to any merchandise or
service advertised herein.

COACH & CHASSIS, POWERTRAIN:
Questions of a technical nature may be sent to
each column at our Editorial Office, or via e-mail
to: TLMHCC@aol.com (Coach & Chassis), or tech
@motorhomemagazine.com (Powertrain); include
your city and state or province. Selected letters
will be answered in the magazine (or on our Web
site), but time doesn’t permit individual replies.

REPRINTS, BACK ISSUES: Copies of arti-
cles are available for $3.95 each. Specify the 
article title and issue, and send a check or
money order payable to Affinity Media, plus 
your name and address, to the Editorial Office.
Back issues are available for $5.95 each; please
follow above procedure. Permission to reprint 
or quote excerpts from published articles is 
considered upon request, when credit is given.

FREELANCE QUERIES: Writers’ guidelines
are available upon request. Send queries to 
the Editorial Office. Manuscripts submitted for
publication must include your Social Security 
or tax I.D. number and full return postage. 
Although every reasonable precaution is taken,
MotorHome assumes no liability for unsolicited
manuscripts and/or photography.

PRIVACY PROMISE: We recognize that your
privacy is important to you and we’re committed to
helping you protect it. You should know that we
will never intentionally share your name, address
and other personal information with anyone for
their use if you have asked us not to do so. When
you subscribe to MotorHome, please tell us if you
don’t want your name and address shared with
other reputable companies or if you don’t want to
receive our marketing offers. We’ll mark your
account for a three-year period so that it will not
be selected for product and/or service offers that
you’ve told us you are not interested in receiving.
If you change your mind, get in touch with us and
ask that we include you in future offerings. You
may ask to not be included in future offerings at
any time and it’ll be taken care of promptly. Please
contact us at MotorHome Mail Preference Service,
P.O. Box 445, Mt. Morris, IL 61054, or call us at
(800) 678-1201. This policy does not apply to e-
mail marketing; we will not send you commercial
e-mails unless you have authorized us to do so.

EDITORIAL OFFICE: MotorHome, 2575 Vista
Del Mar, Ventura, CA 93001. Fax: (805) 667-
4484. Web site: www.motorhomemagazine.com. ◆

NO EXTENSIONS
NO LEAKS

EASY TO AIR UP

800-300-2674

FOR DUALLY
PICK-UP & MOTORHOMES
REPLACEMENT VALVE STEMS

OUTER
DUALLY

IN
NE

R 
DU

AL
LY

duallyvalve.com

OUR STEMS CARRY A WARRANTEE, EXTENSIONS DO NOT

$
+ $800 SH

BRASS

VALVE STEN / STABILIZER

11000

Authorized Reseller

hptrvnet.com
Visit Us On The Web

Or Call Us Toll Free

866-926-1475

Portable RV High Speed
Internet & Phone Packages

HughesNet Satellite Dish & Tripod
HughesNet Broadband Modem
High Quality Wireless Internet Router
Telephone VoIP Modem (optional)

Complete Systems Including
Training Start As Low AsSet Up

895$
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ARIZONA ARKANSAS

FLORIDA IDAHO

Be sure to visit 
MOTORHOME’S Web site:

www.motorhomemagazine.com

❂ RV lots or resort homes for sale or rent
❂ Resort home & lot packages from the $80s

upon availability
❂ development RV porte lots and new 

manufactured home lots from the $50s
❂ model & lot home packages available

BASK IN SUNNY FROSTPROOF,
FLORIDA WHILE THE FOLKS

BACK HOME

888-AT-PARKS
ArkansasStateParks.com

to reconnect.
U s e  ou r  h o o ku p s 

Lake Dardanelle State Park

FREE

Idaho Campground Guide

1.800.VISIT.ID  
www.rvidaho.org
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A ONE-POT SQUASH STEW

CALABACITAS
3 large zucchini squash
4 medium tomatoes
1 small brown onion
1 cup frozen corn kernels
1⁄2 cup vegetable or chicken broth
1 teaspoon bottled minced garlic
Salt, pepper to taste
4 oz. each sharp cheddar and 

pepper jack cheese

■ Slice the zucchini into rounds; quarter
the tomatoes; dice the onion coarsely.
■ Cut the cheese into 1⁄2-inch cubes. 
Set aside.
■ Pour 1⁄4 cup broth into a medium-size
saucepan. Add the garlic, stir to mix.
■ Add all the vegetables to the saucepan
and season with salt and pepper to taste.
Drizzle with remaining broth; stir to mix.
■ Cover and simmer on medium-low heat
for 15 minutes, until squash is tender 
but still slightly firm.
■ Remove from heat. Sprinkle the cheese
over the top; do not stir into the stew. 
Cover and let sit for 5 minutes or until
cheese has melted. Serve immediately.

travelingchef
by DENISE SANTOYO

GOT A RECIPE FROM THE ROAD 
YOU’D LIKE TO SHARE? 
Know of any helpful tips that save time 
or space in the traveling kitchen? Let us
know! Send us your recipes and hints to
letters@motorhomemagazine.com. Select-
ed e-mails will be edited and published.◆

Tip: This recipe, a traditional favorite 
in many Hispanic households, can easily
be prepared in the motorhome galley. 
Keep a bag of frozen corn in the freezer,
and visit the local farmers market to pick
out the freshest vegetables.

dealers&destinationsapril2009

MONTANA NEW MEXICO

OKLAHOMA

Missoula
Montana

Save
$88k!

CALL TODAY!
1-866-427-2344

MSRP:$245,040

SALE: $159,995*

New!

www.BretzRV.com

*Subject to Unit 
Availablity

Call for pricing 
on 2009 Models!

No Sales Tax in Montana!

SAVE BIG

B
GSASA

Call NOW!

k!

2008 NEWMAR 
KOUNTRY STAR 3910

Missoula
Montana

*Subject to Unit 
Availablity

Call for pricing 
on 2009 Models!

CALL TODAY!
1-866-427-2344

MSRP:$251,538
SALE: $164,995*

Save
$86k!$86k!

2008 NEWMAR 
KOUNTRY STAR 3916

New!

www.BretzRV.com

No Sales Tax in Montana!

SAVE BIGGSASA
Call NOW!

Oklahoma City
I-44(Kilpatrick Turnpike) & I-235
North of I-35 & I-40 Interchange

WE WON’T BE
UNDERSOLD

OKLAHOMA CITY
1-888-933-9300

On Any Fifth Wheel,
Travel Trailer or Pop Up!

Build Your Dream RV on:
www.leesrv.com

Nobody Beats Our Price-Period!

FAQ (frequently
asked question):

Q: What’s the quickest
way to sell my RV?

A: Go to RVSearch.com
or call 1-800-SHOP-4-RV

No matter which way you point 
yourself in Deming, New Mexico, 

you’re on a heading for fun, 
adventure and discovery! 

Old-West charm, golf and a 
vibrant RV community await you!

061-MH0904 Dealers-Traveli  1/21/09  5:58 PM  Page 62



63MOTORHOME l April 2009

classifiedsapril2009

EAST CENTRAL FLORIDA—MINUTES AWAY
from Kennedy Space Center and Orlando!
Located in top-rated RV community. Site-built
homes with golf course, lake or nature views.
Attached RV ports w/water, sewer, 50 amp,
cable TV. New homes and resales available.
Free Video tour. TGO Realty, Inc.
(800) 621-2267, www.tgoresort.com

OWN LAND & HOME AT SUNRISE BLUFFS
Gated 55+ Subdivision in NM with best 4
season climate in the SW, affordable living.
Custom homes from 1300-2400 sf. Ask about
either RV ports or RV storage area. Vist us at
www.sunrisebluffs.com or call 1-877-725-8337

LOTS FOR SALE

SILVER PALMS RV VILLAGE, near Lake Okeechobee
Sunny South-Central Florida • Planned activities
• Fitness center • Members-only lounge • Gated entry
Deeded Oversized Sites; Premier Lakefront &
Preserve sites available. Now under construction–
Special Pre-Opening pricing available. Visit
www.silverpalmsrv.com or call 863-467-5800.

MAIL/MESSAGE SERVICES

AMERICAS-MAILBOX FORWARDING IN SD
LOW Rates/NO State Income Tax/Save $$$
NO Wheel Tax/NO Safety Inspect / 866-747-3700
www.Americas-Mailbox.com/MH  Call us first!

MOTORHOME PARTS

WWW.WINNEBAGOPARTS.COM OR 800-933-7742
Parts for all Winnebago/Itasca products
plus LeSharo/Phasar, Rialta & Eurovan.
Personal service at fair prices for our
customers worldwide. If outside US, call
641-896-2222. Hours: 8-5 Central M-F 

MOTORHOMES FOR SALE

HOLLAND MOTOR HOMES
www.hollandmotorhomes.com
800-961-4464
San Diego, CA
SEE OUR AD ON PAGE 54

FACTORY-CERTIFIED PREOWNED NEWELLS
Coaches up to and including 8 model years
from the current model year have a 2 Year/
24,000 Mile Limited Warranty. Call for details.
NEWELL COACH CORPORATION,  Miami, OK
1-888-363-9355. View our inventory at
www.newellcoach.com

2007 FLEETWOOD PROVIDENCE 40E. 3 slides,
350 Cat dsl, 16K mi, cherry trim & cabinets,
1 1/2 bath, 3 TVs, elec awns, in-motion sat,
W/D. No smoke/pets. Much more. $149,500.
(573) 446-0870 

1995 MARATHON PREVOST 45’ SERIES 60
Detroit eng, Allison 6-speed auto trans, 20KW
gen, 3 cruise airs, all electric coach, 120K mi.
Always stored inside. $225,000, OBO. (813)
267-5107. Partial trade Classic muscle car. 

MOTORHOMES WANTED

2009 - 2001 MOTORHOMES WANTED
Nationwide — Gas or Diesel
Free Appraisals — No Hassles
Call (813) 783-4000 or 888-783-4009
for Instant Cash  MotorhomeFinders.com

#1 BEST RV BUYER
Cal l  fo r  F ree  Appra isa l
Top Do l la r  Pa id  fo r  La te  Mode l
Gas  o r  D iese l  Moto rhomes.
Free  Nat ionwide  P ickup.
To l l  F ree :  888-870-3989
BIG SKY LIQUIDATION

ACCESSORIES

CONVERTERS • INVERTERS
Electrical Supplies • Electronics • GPS Navigation
Back-up Monitors • Tire Pressure Monitors • And more!
www.bestconverter.com or Toll Free 888-828-1893

CAMPGROUND MEMBERSHIPS
FOR SALE

CAMPGROUND MEMBERSHIP FOUTLET
Find almost any membership on the market
for the lowest prices anywhere!
1-800-272-0401  www.membershipresale.com

DIESEL FUEL

NO LONG LINES, EASY ACCESS, CLEAN,
well lit with 1400 locations countrywide.
Open 24/7 for your convenience. Call for FREE
MEMBERSHIP to our select group of Frequent 
Fuelers! Pioneer Fuel, an independent fran-
chisee of Pacific Pride Commercial Fueling
1-800-959-3835 • www.pacificpride.us

HELP WANTED

1000’S OF GREAT JOBS IN GREAT PLACES!
Enjoy the freedom and adventure of the
Workamper lifestyle. For FREE BROCHURE
& subscription info. 800-446-5627
www.workamper.com

TRADE SHOW HOSTS
Americraft is seeking individuals or teams to
demonstrate kitchen related items at weekend
Trade Shows & Expos. Must have utility van or
vehicle to pull small trailer. Flexible schedule.
Complete training. Above average income.
Call 352-483-0052 or apply online at:
www.cookingshowhost.com

HOMES FOR SALE

RETAMA VILLAGE  COME JOIN US! At our
exclusive 55+ active adult community in the
fabulous Rio Grande Valley of South Texas.
Large RV Lots, Casita w/RV Port and single
family homes. Clubhouse, library, pools, fitness
center, billiards, hiking, biking, and birding.
Bentsenpalm.com  956.381.1500 

DETROIT—ATTACHED HEATED INSULATED
motorhome shop & hangar, turnkey home, 20
min S of Flint, 1 hr from DTW. $549,000.
(253) 670-3739; timalentiev@yahoo.com
See pics www.detroit-airpark.com
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VOYAGER RV CREDIT
NEW — USED — REFINANCE
Fulltimers — Montana, LLC
877-222-0301 • www.VoyagerCredit.com

#1 ONLINE FOR RV FINANCING, THE ORIGINAL!
$399 MONTANA LLC’s — www.RVLLC.com
FINANCING ••• www.RVfinancing.com
CALL NOW — Toll Free 888-929-4424

SERVICES

#1 IN SALES TAX SAVINGS
Pay no sales tax on your next RV. We have helped
clients legally save $1000s over the past 12 yrs.
Call Mountain States Consulting 800-565-4504
& talk to a CPA for professional, friendly service
or visit us on the web at www.rvtax.com

PAY NO SALES TAX ON VEHICLES
Let us explain how we can legally help you 
We’ve helped thousands in the last 10 years
Call one of our four Montana Attorneys
Bennett Law Office, P.C., Missoula, MT
www.bennettlawofficepc.com  866-543-5803

LET US HELP YOU BUY YOUR RV ... TAX FREE!
We guarantee BEST service and price
Receive $100 Gas Card & FREE Mail Fwding
Save $$ TODAY 888.430.3388 MontanaRV.net

GARDEN CITY INSURANCE, MISSOULA MT
Complete RV INS - Low Rates
Insurance for MT LLC’s & Most States
Call Keith or Leslie 1-866-444-1084
Visit us at www.gardencityins.com

ACTION SERVICES, LLC
Consult a Licensed Montana Attorney
Tax Free Registrations — No Sales Tax in MT
Financing & Insurance — For Professional Service
Call 800-481-0013  www.actionservices-mt.com

TOURS

ADVENTURE CARAVANS RV TOURS & RALLIES
More Days!    Save$$    More Events!
Free 86-page catalog  1-800-872-7897
www.adventurecaravans.com

Get the newest issue of our FREE magazine!
Drive the Alcan to America’s Last Frontier,
envision yourself on Nova Scotia’s miles
of coastal drives, celebrate Mardi Gras,
cross the border to sunny Mexico,
form friendships you’ll treasure the rest
of your days. All arrangements,
including RV parks, by Tracks RV Tours,
est. 1975. Go to www.tracksrvtours.com
or call 800-351-6053 for your
FREE full-color magazine of our many adventures!

NORTHEAST MOTORHOME WHOLESALER
Cash for your late model gas or
diesel motorhome.  Will buy nationwide.
Toll free 866-803-6787  www.futuresrv.com

CASH FOR YOUR RV!
2002 Model Year and Newer
Nationwide Pickup
Call Toll-free 866-687-2274, ask for Jim Cash
WWW.USEDRVPROS.COM
LA MESA RV CENTER

$ CASH $ TOP DOLLAR PAID FOR LATE-MODEL
motorhomes. All makes and models. No hassles.
For instant cash call Keith Roy (toll-free) at
1-888-227-4078, PEDATA RV CENTER.

WE BUY  MOTORHOMES
’98 & NEWER - Clean - Low Miles - No Smoke/Pet
CASH Payment & NATIONWIDE Pick Up
Contact Bill Fishfader @ 1-509-993-0321
RVs NORTHWEST   •   SPOKANE, WA

RECREATIONAL VEHICLES

LIST YOUR RV FOR SALE, BUYERS WAITING
WE WILL FINANCE YOUR MOTORHOME BUYER
RVs of all types: Diesel, Gas, Trailers, 5ers, Toads
••• www.RVclearinghouse.com •••

BUYING OR SELLING AN RV?
Let us take over the risk of major repairs! 
To learn more about the Good Sam Extended
Service Plan mechanical breakdown
insurance, call 877-681-9479.

RV REGISTRY
www.rvregistry.com
Motorhomes, Trailers & Fifth Wheels
For Sale by Owners
No Sales Commissions
Buyers/Sellers     800-546-8457

RV CLUBS

LONERS ON WHEELS SINGLES CAMPING CLUB
www.lonersonwheels.com
Local Chapter campouts in USA & Canada
Rallies, Caravans & LOW Campground
1-866-LOW-CLUB • FREE Newsletter & Info

RV RALLIES

ATTN: FLEETWOOD MOTOR HOME OWNERS
You're invited to Fleetwood MotorHome
Association’s national rally! 
June 27 - 30, 2009 at Cam-plex in Gillette, WY
For more information or to register visit:
www.fleetwoodrv.com/mhevent

RV FINANCING

SECURED RV LENDING (877) 742-6072
LOW RATES — Purchases & Refinance
Warranty & Insurance. Experienced staff
to assist.  www.securedrvlending.com 

If you’re selling your own 
personal RV or home, you can 
take advantage of MotorHome’s 
low Private Party photo classified
rate! For only $137 per issue 
(no charge for telephone number),
you can create an eye-catching
classified ad with a black-and-
white photo (one photo, please) 
and four lines of copy, 40 
characters/spaces per line ... 
just like the sample ad shown
above. For $25 more your ad 
can appear in red type.

Fill out ad coupon, enclose a 
black-and-white or color print 
(not a negative or slide) and 
indicate method of payment.  

Please mail to:
MotorHome CLASSIFIEDS
P.O. Box 8510 
Ventura, CA 93002-9912

Or email to classifieds@tl.com

COMMERCIAL ADVERTISERS:
Please refer to CLASSIFIED RATES
for photo ad requirements.

2006 MONACO DYNASTY 42' QUAD SLIDE.
400HP dsl, 10KW generator, 2800W inverter,
A/C, TV, micro/conv, sleeper sofa, and much
more. No smoke, no pets. Excellent condition.
(805) 555-1234.

SAMPLE PHOTO AD

RUN THIS AD 

FOR ONLY
$137!

REACH THOUSANDS OF
POTENTIAL BUYERS!
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Be sure to visit:
motorhomemagazine.com

STOP ...
AND SHOP THE
RV MARKETPLACE

Turn to page 59
for a variety of
RV products to
enhance your
motorhome!

classified rates
COMMERCIAL
Classifieds is open to firms or individuals
advertising the sale or resale of a 
commercially produced item or service.
$48 per line, four-line minimum, 
40 characters per line. For photo ad, 
limited to RVs and real estate, 
add $65 (black-and-white or color print).
Limit one photo per ad.

We offer a 5% discount for 6 issues 
and a 10% discount for 12 issues 
to our commercial advertisers.

RV CLUBS
For national or local RV owners and
enthusiast clubs or chapters soliciting
members. $33 per line, four-line 
minimum, 40 characters per line.

EVENTS
For national or regional RV rallies, 
trade shows, expositions and other
events. $33 per line, four-line 
minimum, 40 characters per line.

BOLDFACE TYPE
Please note first line is boldface at no
charge. Add $5 per line for additional
boldface type.

PRIVATE PARTY
For individuals selling personally-owned
item, such as an RV, truck, auto, camp-
ground membership resale. $23 per line,
four-line minimum, 40 characters per line.
No charge for phone number. For ad with
picture, add $45 (black-and-white or color
print acceptable, no Polaroids, negatives 
or slides). Limit one photo per ad.

OPTIONS
For your ad to appear in red type: 
Add $50 for Commercial ad. 
Add $25 for Private Party ad.

HOW TO PLACE AN AD
Use our form or your own stationery.
Please include your name, address 
and phone number.

Send with payment (check; money order;
VISA, MC, AE, or Discover no., signature
and expiration date) to:

MotorHome Classifieds
P.O. Box 8510
Ventura, CA 93002-9912

Credit card orders: Fax to (805) 667-4379,
Email: classifieds@tl.com. Any questions,
call Angela Pezzullo at (805) 667-4391.

MOTORHOME CLASSIFIED AD
The July 2009 issue will close on March 26 (at subscribers on June 2);

the August 2009 issue will close on April 24 (at subscribers on June 30).
Mail to: MotorHome Classifieds • P.O. Box 8510 • Ventura, CA 93002-9912

Credit card orders may be faxed to (805) 667-4379 or emailed to classifieds@tl.com

Name: ..................................................................................................................................................................

Address: ...............................................................................................................................................................

.............................................................................................Phone: ....................................................................

Check     Total $.........................................................................................Run for.................................issues

Credit card Number:....................................................................................Expiration:........................................

Signature:.............................................................................................................................................................

Specify Category: .................................................................................................................................................
Use this form (or your own stationery) to submit your ad copy.  Four-line minimum, 40 characters per line counting each

letter, number, punctuation, and space. Please refer to CLASSIFIED RATES in this section for payment information.
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hyolite, Nevada — Nearly
a century ago Tom Kelly built
his three-room house out of bot-
tles, mostly Adolphus Busch
(today’s Budweiser) beer bottles
— somewhere between 30,000

and 50,000 of them. In a mining boom-
town filled with saloons, Kelly later said
beer bottles were the only plentiful
building material available.

Rebuilt twice in the last century,
the bottle house is in pretty good shape.
Two other buildings in this ghost town
that have also withstood the rigors of
time fairly well are the Las Vegas and
Tonopah Railroad Depot and one of the
bordellos. An appropriate red roof tops
the latter and plans are afoot to turn the
depot into a visitors center.

Following a 1904 gold discovery,
Rhyolite sprang seemingly overnight
from the desert, briefly glowed with 
vitality, and faded to ruin in 20 years. 
In 1908 it was the third-largest city in

66 April 2009 l MOTORHOME

BOOM AND BUST IN THE
NEVADA DESERT

Nevada, with 8,000 to 10,000 people,
45 saloons, an opera house, a slaugh-
ter house, two railroad depots, three
public swimming pools and a booming
red-light district. By 1910, just a few
hundred people remained. By 1920,
only 14 people lived in Rhyolite. In 1924,
the last resident died, and, in 1972, the
$20,000 school bond from 1909 was
paid off. By the time the school opened
in 1910, most of the prospective stu-
dents had already moved away.

Historical photographs depict close-
ly spaced wooden houses mixed with
stone and masonry buildings spread
across a gentle hillside. Remnants of
stone and masonry buildings remain, but
there’s little evidence of the wooden struc-
tures. According to the on-site Bureau 
of Land Management caretaker, when
people left town they tore down their
houses and carted away the lumber, a
precious commodity in a treeless desert.

Rhyolite’s demise stemmed from a

financial panic that gripped the nation
in 1907, which filtered out to the desert
the following year. At the height of the
town’s prominence, financing dried up
in 1908 and the mines closed in 1909.
Though considerable gold came out of
the area, local mines were considered
marginal performers at best, too much
risk for overextended investors from
back East. Within a year from the time
that the mines had closed, 90 percent
of the townspeople had moved on.

We visited this ghost town on a
sunny day. In the space of several hours
we explored the remains of the Cook
Bank, Nevada’s most photographed ruin,
which once boasted marble floors, ma-
hogany woodwork and indoor plumbing;
we peered through the bars into the jail;
and my wife Jennifer, wearing a red shirt,
stood in the doorway of the red-roofed
bordello and mugged for the camera.

Rhyolite’s remains, four miles west
of Beatty, Nevada, and about 100 miles
north of Las Vegas, offer a glimpse into
our past, a time when personal fortunes
in Nevada often rose and fell on the turn
of a spade. Today’s Nevada fortunes
often rest on the turn of a different kind
of spade — at the blackjack tables. ◆
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Retreat.

Relax.

Recharge.

In the heart of central Florida, you’ll find
magnificent Lake Okeechobee – that’s
Seminole for “big water.”  The 730 square
mile lake links Florida’s Atlantic and Gulf
Coasts.  And nestled in Lake O’s “sweet
spot” is Water’s Edge Motorcoach Resort.  

Just 30 sites, this gated community is a one-
of-a-kind Class A only resort.  Peaceful and
serene, all properties are waterfront or
waterview.  Every detail has been considered
right down to our paver-brick foundations.  

Our landscaping is lush and tropical yet
meticulously maintained.  We’re “in the 
middle of nowhere,” but five minutes from
downtown Okeechobee...just a bit farther 
to either coast and fabulous restaurants,
shopping and some of the world’s most
beautiful beaches. The resort is surrounded
by numerous outdoor activities.

Come see for yourself what this exclusive
piece of paradise can offer you.  Visit our
web site at www.watersedgemcr.com or call
for further information.

Water’s Edge 
Motorcoach Resort

“The Very Best”
954-425-8405 • www.watersedgemcr.com

Watersedge Motorcoach Resort, Circle 116 on Reader Service Card
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Keystone RV Center, Circle 107 on Reader Service Card
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Coach Net, Circle 130 on Reader Service Card
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Take your love of elegance, style and comfort with you wherever you go. 

Your Newell gives you:

The highest quality materials, engineering and craftsmanship.  

Easier handling than any other coach its size. 

Options that reflect your style, preferences and tastes.  

Infinite opportunities to customize your coach.   

More power and torque than any other motorcoach. 

Take the good life with you. Explore www.newellcoach.com

Manufacturing, Sales & Service 1(888)3NEWELL                     West Coast Sales & Service (541)912-7611
Miami, Oklahoma                                                                   Coburg, Oregon

Heaven on Wheels
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